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Prove  the  Empire  State  is  the  **Class**  of  the  Commercial  Blue  Ribbon  Contest 

New  York  State  is  the  supreme  field  of  commercial  endeavor,  expansion  and  success.  It  is  the 
focal  center  of  the  world’s  commerce  and  finances.  It  is  the  first  state  in  the  Union  in  point 
of  wealth,  assessed  property  values  running  over  $14,000,000,000.  Its  more  than  10,000,000 
people  are  also  the  richest  per  capita,  paying  nearly  2/5ths  of  the  country’s  entire  income  tax. 
There  is  ONE  right  way  to  “sell”  Father  Knickerbocker  with  greatest  success.  The 
country’s  most  successful  national  advertisers  are  proving  it  every  day.  They  “sell”  him 
quickest,  and  most  effectively,  by  advertising  in  these  Empire  State  Daily  newspapers 
with  their 
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New  York  Times  (M) . 

New  York  Times  (S) . 
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New  York  World  (M) . 

New  York  World  (S) . 

Brooklyn  Daily  Eagle  (E) . 

Brooklyn  Daily  Eagle  (S) . 

Brooklyn  Standard-Union  (E).  ... 
Brooklyn  Standard-Union  (S).... 
Poughkeepsie  Eagle-News  (ML*** 
Rochester  Union  &  Advertiser  (E) 

Rochester  Herald  (M) . 

Rome  Sentinel  (E) . 

Schenectady  Union-Star  (E) . 

Syracuse  Journal  (E) . 

Troy  Record  (M&E)  . 

Watertown  Standard  (E) . 

Yonkers  Daily  News  (E) . 

Total  Circulatftti  6,558,575. 

10,000  Line  Rate  $8.9772. 

2,500  Line  Rate  $9.5417. 


Albany  Knickerbocker- Press  (M). 
Albany  Knickerbocker-Press  (S).. 

Auburn  Citizen  (E) . 

Binghamton  Press  (E) . 

Buffalo  Courier  &  Enquirer  (M&E) 
Buffalo  Courier  &  Enquirer  (S)... 

Buffalo  Evening  News  (E) . 

Buffalo  Evening  Times  (E) . 

Buffalo  Sunday  Times  (S) . 

Coming  Evening  Leader  (E) . 

Elmira  Star-Gazette  (E) . 

Gloversville  Leader- Republican  (E) 
Gloversville  Morning  Herald  (M) 

Ithaca  Journal  (E) . 

Jamestown  Morning  Post  (M).... 
Mount  Vernon  Daily  Argus  (E) . . . 

New  York  American  (M) . 

New  York  American  (S) . 

New  York  Globe  (E) . 
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The  Evening  Post 
Business  Supplement 


Coming  Supplements 

Second  Oil  Industry  Supplement 
February  23 

Public  Utilities  Supplement 
March  30 

Copies,  S  cents  each.  Foreign,  lO  cents  each. 
Orders  accepted  now.  Address  Circulation 
Department,  20  Veaey  Street,  New  York 


"Oh,  Wad  some  power  the  giflie  gie  us. 

To  see  ourselves  as  ithers  see  us.” 

—BURNS. 

In  business,  this  gift  means  making  more 
money. 

Especially  for  an  industry  at  large. 

When  it  sees  itself  through  an  intelligent 
outside  perspective, — when  it  has  itself  chron¬ 
icled,  estimated  and  interpreted,  —  then  its 
opportunities  and  shortcomings  show  in  a 
clearer  light. 

The  men  inside  get  a  keener  comprehension  of 
their  field.  The  man  outside  gets  a  correct 
understanding  of  the  industry’s  importance. 

Trade-papers  and  spokesmen  for  the  industry 
have  their  minds  too  closely  wrapped  up  in  its 
details  to  perform  the  service  Articles  in 
general  journals,  while  interesting  and  stimu¬ 
lating,  do  not  aim  at  accuracy  and  completeness 
of  business  information. 

The  two  elements  are,  however,  admirably 
combined  .in  The  Evening  Post  Business 
Supplements. 

These  give  the  facts,  figures  and  technique  of 
an  industry, — prepared  by  its  own  experts. 
They  present  this  information  through  the 
editorship  of  men  long  skilled  in  interpreting 
institutions  and  events  to  the  public. 

And  so,  they  supply  the  industry  with  valu¬ 
able  records,  and  with  a  stimulating  picture  of 
itself.  They  supply  the  layman  with  an  easily- 
digested  yet  fully  informing,  prospectus. 

The  Evening  Post  business  Supplement  has 
become  an  institution.  Just  as  this  country’s 
financial  interests  follow  its  Weekly  Financial 
Summary,  so  leading  men  in  all  business  look 
to  the  Business  Supplements  for  sound,  de¬ 
pendable  reviews  of  industries  and  commerce. 

The  Evening  Post  Business  Supplement 
performs  a  quadruple  service  to  American 
business : 

historian 

compiler 

prophet 

interpreter 

It  is  a  service  performed  by  no  other 
publication. 


®l)c  Njctar  IJcrrk 


iflKCore  than  a  newspaper  a  national  institution 
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Again  the  DOMINANCE  of 

Wxt  Birmingham  Nem^ 

Is  Conclusively  Proved 

Here’s  how  the  merchants  of  Birmingham  and  the  National 
Advertisers  spent  their  money  for  space  in  the  three  Daily 
Newspapers  of  Birmingham  during  1917: 

The  News  Age-Herald  The  Ledger 

Local  5,860,274  lines  3,677,786  lines  3,210,788  lines 
Foreign  1,713,516  “  1,030,120  “  1,015,616  “ 

Total  7,573,790  lines  4,707,906  lines  4,226,404  lines 

Added  significance  is  given  these  figures  when  you  consider 
that  the  News  receives  materially  higher  rates  than  either 
of  its  competitors. 

Paid  Circulation  (November)  Daily  42,346;  Sunday  47,138 

®hr  Birmingham 

VICTOR  H.  HANSON,  Publisher 
The  South  *s  Greatest  Newspaper 

Member  Audit  Bureau  of  Circulation 

Kelly-Smith  Company 

220  Fifth  Avenue,  NEW  YORK  FOREIGN  REPRESENTATIVES  Lytton  Building,  CHICAGO 


Issued  every  Saturday — forms  closing  at  ten  A.  M.  on  the  Friday  preceding  the  date  of  publication—  by  The  Editor  and  Publisher  Co.,  Suite  1117,  New  York 
World  Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone  Exchange,  Beekman  4330.  The  Journalist,  established  1884;  The  Editor  and  Pub' 
isher,  1901;  The  Editor  and  Publisher  and  The  Journalist,  1907.  James  Wright  Brown,  President;  Edwin  Doddridge  DeWitt,  Secretary  and  Treasurer 


BntereJ  at  the  New  York  Poet  OCBce  ae  aecoDd-cIasa  matter. 
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MORE  LIBERAL  PUBUCITY  BY-LAW  ADOPTED  AT 
CHICAGO  CONVENTION  OF  A.  B.  C. 


Rights  of  Publisher-Members  of  Audit  Bureau  of  Circulations  to  Print  Speeified  Excerpts 
from  Audit  Reports,  and  Semi-Annual  Statements  to  Bureau,  Established  in  Special 
Amendment — Rate-Increases  to  be  Submitted  to  Mail  Vote — Proxy  Votes 
Cast  for  Publishers  by  E.  D.  DeWitt  Deeided  Issues. 


At  a  special  meeting  of  the  entire 
metnbership  of  the  Audit  Bureau 
of  Circulations  held  at  the  Hotel  La 
Salle,  Chicago,  January  4,  three  great 
questions  affecting  a  large  per  cent,  of 
all  publications  of  the  country  were 
brought  up  for  decision.  They  were: 
rir.st,  the  proposed  altilation  between  the 
Bureau  and  the  A-ssociation  of  Na¬ 
tional  Advertisers;  second,  the  increase 
of  dues  to  members  in  order  to  meet  the 
increa.scd  expenses  of  the  Bureau,  and 
third,  the  amendment  to  the  publicity 
l)y-laws  to  permit  a  freer  use  of  the 
statistics  In  audit  reports. 

The  affiliation  between  the  A.  B.  C. 
and  the  A.  N.  A.  was  not  effected,  but, 
after  intensive  discussion, .  was  put  oft 
for  pre.sentatlon  at  a  meeting  to  be 
called  In  the  near  future.  It  developed 
that  th''  A.  N.  A.  was  unprepared  to 
accept  the  ttu-ms  of  the  Bureau,  which 
were  that  the  former  be  entered  as  an 
association-member,  represented  by  a 
committee  appointed  to  con.stitute  an 
advertisers’  advisory  board.  The  A.  B. 
C.  further  recommended  that  the  A.  N. 
A.  members  purchase  coupon  hooks  en¬ 
titling  them  to  a  certain  number  of 
full  reports  and  to  full  franchise. 

The  A.  N.  A.,  after  declining  these 
proposals,  declared  its  unwillingness  to 
establi.sh  the  combination  on  any  other 
than  Its  own  terms,  which  were  sub¬ 
stantially  that  the  A.  N.  A.  lend  Its 
weight  to  the  A.  B.  C.  by  officially  rec¬ 
ognizing  the  Bureau’s  audits  and  acting 
in  an  advisory  capacity  In  the  matter 
of  getting  circulation  Information;  that 
its  audit  committed  work  with  the  di¬ 
rectors  of  the  A.  B.  C.  with  a  view  to 
amplifying  the  information  contained 
in  the  Bureau’s  reports.  This  was  to 
be  done  in  return  for  a  full  membership 
in  the  A.  B.  C. 

After  due  consideration  the  A.  B.  C. 
in  turn  rejected  these  terms.  In  spite 
of  the  fact  that  no  satisfactory  agree¬ 
ment  was  reached  the  broad  discus¬ 
sion  served  to  bring  about  a  better  mu¬ 
tual  understanding  of  the  aims  of  the 
two  organizations.  In  deferring  appll- 
eaflon  for  momber.shlp  to  some  future 
date,  the  A.  N.  A.  pledged  its  heartle.st 
.support  to  the  Bureau. 

The  publicity  by-law  was  amended  so 
as  to  provide  for  the  publication  of  cer¬ 
tain  standardized  excerpts,  substantially 
the  tabulated  matter  on  the  flr.st  page  of 
the  auditor’s  reports.  The  penalties  for 
violation  of  this  by-law  were  left  un¬ 
changed. 


ACTION  OF  THE  A.  B.  C.  CONVENTION  j 

ON  THK  THBEE  VITAI.  ISSUES  con.sidered  at  the  Audit  Bureau  Con¬ 
vention  in  Chicago,  January  4,  action  was  taken  as  follows: 

No  agreement  was  reached  as  to  a  basis  upon  which  the  Associa¬ 
tion  of  .National  Advertisers  might  be  admitted  to  membership  in  the  Audit 
Bureau  of  Circulations.  The  matter  will  be  the  subject  of  further  negotia¬ 
tions  and  will  come  before  the  annual  convention  for  final  consideration. 

The  i)ropo.sitlon  for  a  rate  increase,  to  be  assessed  upon  publisher- 
member.s,  ba.sed  upon  a  schedule  designed  to  provide  an  additional  revenue 
for  the  Bureau  of  $.15,000  a  year,  will  be  submitted  to  a  mail  vote  of  the 
whole  membership,  which  it  is  hoped  will  be  completed  before  the  annual 
convention  in  June. 

The  publicity  by-law  amendment,  as  passed  by  the  convention,  but 
which  will  not  become  operative  until  it  has  been  ratified  by  a  mall  vote  of 
the  Class  A  members,  provides  that  a  publisher-member  may  publish  the 
first  page  of  the  annual  audit  report  or  of  the  publishers’  semi-annual  state¬ 
ment  to  the  Bureau,  on  bis  own  publication  only,  using  these  excerpts  (in¬ 
cluding  total  city  circulation,  total  suburban,  total  country,  total  net  paid, 
total  unpaid,  total  distril)ution),  under  authority  of  the  Bureau.  Members 
are  not  permitted  to  use  comparative  excerpts,  however,  and  are  held  to  full 
accountability  for  the  correctness  of  the  excerpts  which  are  used.  The 
ollicers  of  the  Bureau  are  to  send  to  members  foriris  showing  in  detail  the 
treatment  of  excerpts  in  advertising  circulation  figures. 


TEXT  OF  THE  AMENDMENT. 

The  amendment,  as  it  was  finally  pass¬ 
ed,  reads  as  follows: 

AMKNT'MRNT  'TO  SECTION  11,  PARA- 
OllAPll  4  (c),  OF  THE  BY-LAWS  OP 
THE  AUDIT  BUIIRA.U  OP  OIRCULA- 
TTONS.  RECOMMENDED  BY  'ITIE  IWWS 
PAPER  DIVISION  AND  PASSED  BY  THE 
CONVENTION. 

An  nnniial  audit  la  guaranteed  each  publisher 
nieinber  with  the  jH-ivilege,  first,  of  reputdlsh- 
ing  ill  full  till!  Bureau’s  annual  audit  or  piib- 
lisher-nieiiilH'r'g  seini-annual  stateinent  on  Ids 
own  publieatlun  only ;  second,  llie  republlca- 
tion  of  the  first  page  of  tlie  A.  B.  C.  annual 
audit  or  the  piibllshcr-mendier’s  semi-annual 
statement  on  his  own  publication  only;  third, 
tliat  the  A.  B.  C.  directors  iirepare  a  stand¬ 
ard  form  wirich  publlslier-member  may  use 
for  iinldlsliing  the  figures  on  his  own  publica¬ 
tion  only,  endiodying  substnntlally  the  follow¬ 
ing: 

A.  B.  C.  AUDITOB'S  REPORT 
(or  Pnhllsher’s  Statement) 
BIRMINOHAM  NEWS,  BIRMINOHAM,  AUA. 
For  tile  twelve  months’  iierlod  ending  Marcli 
31,  1U17. 

Morning  Evening  Sunday 

lotal  City, 

Total  Sidinrhan 
Total  Country 
lolal  Nit  I’nid 
'll  tal  Unpiiid 
Total  Distrllinlion 

.\  complete  analysis,  Ineinding  all  essential 
faels  iiertalning  to  the  alsive  audit  or  report 
is  embodle,!  In  detnilcd  statements  issued  by 
Hip  A.  B.  C.,  and  copies  may  be  had  on  appli¬ 
cation  to  the  office  of  the  above  newspaper. 


(NewspaisTH  liaving  Morning,  Evening  or  Sun¬ 
day  editions  must  so  state  and  give  the  figures 
on  eaeh  eilltlon  as  analysed  above.) 

Meiidsirs  ore  forbidden  to  publlsli  or  advertise 
e\eerpts  from  tlie  Bureau's  reiiorts  or  to  pnb- 
lisli  or  advertise  excerids  from  publishers’  state¬ 
ments  to  the  Bureau,  whieh  excerpts  shall  men¬ 
tion  In  any  way.  direct  or  implied,  the  name 
or  niitliorlty  of  tlio  A.  B.  C.,  and  which  ex- 
eer|its  or  eomiairisons  sliall  be  other  than  the 
wliole  triitli  nr  wliicb  sliall  tend  in  any  way  to 
ndsstate  or  iidslend. 

Infniellon  or  violation  sliall  make  the  publisb- 
er-nicndier  lliiido  to  citation  (on  notice  of  not 
ness  tliaii  ten  days)  lM‘forp  the  Board  of  Dl- 
rcctiirs.  After  due  bearing  the  Board  sliall 
liavc  laiwer  to  suspend  tlie  offending  memtier 
for  II  |St|is1  of  not  to  exci'Od  six  months,  or  to 
illstiar  from  mendiersldp,  subject  to  apfieal  to 
iiiiiinal  Convention.  Any  and  all  such  sns- 
l»  nslnns  sliall  be  bulletined  fo  tlie  entire  mem- 
IsTsIdp. 

This  amendment  will  become  effective 
upon  ratlflcaflon,  through  a  mail  vote, 
hy  Class  A  members. 

Following  the  report  of  the  rate-equal¬ 
ization  committee.  It  was  recommended 
to  Increase  dues  to  members  to  meet  the 
approximate  co.st  of  auditing  respective 
account.s.  In  addition  to  this,  the  board 
of  directors  of  the  A.  B.  C.  recommended 
that  advertising  members  Included  In 
class  A  and  B  be  ral.sed  20  per  cent.  Af¬ 
ter  a  hot  fight  the  mea.«urc  was  defeated 
hy  a  margin  of  ninety-five  votes. 

REFERENDUSI  ON  RATE  INCfilBASE. 

Rccogrnir.ing,  however,  the  Bureau’s 
imperative  need  for  immediate  action, 


and  realizing  that  delay  until  the  June 
convention  would  pile  upon  the  Bureau 
an  almost  insurmountable  accumulation 
of  uncompleted  audits,  the  members  ap¬ 
proved  a  motion  to  take  a  mall  vote,  fol¬ 
lowing  an  educational  campaign,  based 
upon  Illuminating  and  explanatory  litera¬ 
ture,  which  will  shortly  be  sent  out. 

The  meeting  was  opened  at  10:30 
o’clock  by  President  Bruch,  who  Intro¬ 
duced  the  following  resolution  In  regard 
to  the  affiliation  with  the  Association  of 
National  Advcrtl.sers: 

REC(>M.MENnA'riON  OP  TUB  BOARD  OP 

DIRECrrORS  TO  THE  CONVENTION, 

WHICH  WAS  UNANIMOUSLY  ENDORSED 

BY  THE  BUREAU. 

Ri'Holved,  That  the  memberii  of  the  A.  N.  A.  be 
extended  a  cordial  Invitation  to  become  mem- 
Ix'rs  of  the  A.  B.  C.,  In  aceordance  with  the 
terma  of  the  b.v-lflw.a  of  the  A.  B.  O.,  and  that 
It  la  the  Bonse  of  the  meeting  that  the  views 
and  recommendation  of  the  A.  N.  A.  toward 
the  betterment  of  the  service  of  the  A.  B.  O. 
will  at  all  times  be  gladly  reeelved  and  eon- 
side  rml. 

This  re.solutlon  was  the  re-sult  of  the 
meeting  held  the  previous  afternoon  be¬ 
tween  the  board  of  directors  of  the  A. 
B.  C.  and  a  .special  committee  appointed 
by  the  A.  N.  A. 

Following  this,  Lafe  Young,  Jr.,  sec¬ 
retary  of  the  A.  B.  C.,  was  Introdticed 
and  stnted  that  the  committee  on  the 
publicity  by-law  had  been  unable  to 
reach  any  unanimous  decision,  but  sub¬ 
mitted  a  report.  This  report,  which 
was  read  by  Mr.  Young,  contained, 
briefly,  tho.se  points:  Flr.st,  the  ded- 
.sion  by  the  board  of  directors  of  the 
A.  B.  C.,  at  a  meeting  held  August  28, 
1917,  to  submit  to  a  mall  vote  a  pro¬ 
posed  change  In  the  by-law  to  prevent 
violations;  second,  a  letter  from  the 
Bureau  outlining  the  situation  and  set¬ 
ting  forth  the  need  for  an  amendment, 
together  with  a  request  that  each 
member  take  part  In  the  referendum; 
third,  the  re.sult  of  this  vote  which  was 
unsatisfactory,  and  the  decision  to  sub¬ 
mit  it  to  the  special  meeting  called  for 
the  purpose;  fourth,  the  three  recom¬ 
mendations  of  the  committee  for  the 
.solution  of  the  problem. 


MR.  RRUOU'S  REPORT. 

President  Bruch,  who  Is  chairman  of 
the  Publicity  By-I.AW  Committee,  In 
the  course  of  hl.s  report,  reviewed  the 
mail  referendum  vote  recently  taken 
on  the  proposition  to  strengthen  the 
publicity  by-law  through  making  Its 
restrictions  upon  publication  of  statis- 
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TWO  WASHINGTON  CORRESPONDENTS  NAMED  TO 
OCCUPY  IMPORTANT  CLUB  PRESIDENCIES 


<'ii|ijriulit  by  lliirri»  &  EwInK. 

(irs  J.  KAK<:t;ii, 

President  of  the  National  Press  Club. 


t; 


hErtov  T.  Vbknon, 

President  of  the  CJridiron  Club. 

»\\<)  of  W  ashinKton’.s  nio.st  prominent  correspondents  have  been  recently 
elected  to  till  the  hiKhe.st  honors  which  can  he  l)e.stowed  upon  them  hy 
their  fellow  correspondents.  I.A’ioy  T.  Vernon,  chief  of  the  Washington 
hur«-au  of  the  Chicaiio  Daily  News,  has  been  elected  pre.sident  of  the  famous 
tiridiron  Cluli,  which  is  comoo.sed  principally  of  Washington  correspondents  of 
many  year.s'  standing.  Cu.a  .1.  Karger,  chief  of  the  Cincinnati  Times-Star 
bureau,  has  Iks  n  <  Iecte«i  iiresident  of  the  Nation.al  Press  Clul>.  Doth  men  have 
long  lK‘en  re.sident  corre.siiondents  of  Wa.shington,  and  are  held  in  the  highest 
e.st(s-m  by  their  associates.  Mr.  Karger  is  a  clo.s<>  '|>er.sonal  friend  of  former 
President  Taft,  and  Presi<lent  Taft’s  brother,  Charles  P,  Taft,  is  the  owner  of 
the  i»ai>er  which  he  repre.sent.s, 

Karl  CtMlwin,  as.so<-iate  editor  of  the  Wa.shington  Times,  has  bc-en  elected 
vic»‘-president  of  tin?  Natit)nal  Pre.ss  Club  to  sierve  with  Mr,  Karger, 


tics  more  .stringent.  He  reported  that 
489  votes  had  been  cast  in  favor  of 
the  amendment  and  150  against  it;  but 
that,  l)ecause  of  the  fact  that  many 
members  had  expres.sed  a  desire  to 
change  their  votes?,  and  lyecause  the 
committeemen  had  been  unable  to  se¬ 
cure  unanimous  agreement  among 
themselves  on  the  matter,  it  was  felt 
that  further  discussion  and  action  were 
advisiihle  at  this  special  meeting.  He 
announced  that  three  alternate  sugges¬ 
tions  would  l)e  presr-nted  in  addition 
to  the  propos«‘d  original  amendment. 

The  first  of  the.se  three  recommenda¬ 
tions  propos<-d  that  jiuhlisher  meml)ers 
should  Ik*  permitted  to  print  the  figures 
of  total  di.strihution  (ojitional),  averages 
for  sitecified  numlK-r  of  month.s,  with 
a  f(K>t-note:  “S<-e  15.  C.  auditor’s  re¬ 

port  for  detailed  information." 

The  .sc'cond  recommendation  gave  to 
the  puhlisher-memlK'rs  the  right  to 
publish  excerpts  from  the  full  au¬ 
dit  reports  showing  total  net  paid 
circulation,  subscribers  in  arrears  over 
one  year,  total  unpaid  copies,  and  to- 
taj  di.strihution,  these  figures  to  i>re- 
<‘ede  the  f?)llowing  statement:  "A  com¬ 
plete  analysi.s,  including  all  es.sential 
fact.s,  iH'rtaining  to  above,  is  shown  in 
the  A.  15.  O.  auditor’s  n‘i>ort.’’  It  was 
al.so  ix'commended  that  th<*  same  lati¬ 
tude  in  publishing  excerpts  l>e  permitted 
as  to  publi.shers’  semi-annual  .state- 
mi'nt.s.  thus  making  the  circulation  fig¬ 
ures  of  a  newspai>er,  as  reported  to  the 
Hiireau,  available  in  a  more  timely  way. 

Xin.  FIKIJ/S  AMENDMENT. 

W.  H.  Field,  of  the  Chicago  Triltune, 
propo.s<*d  an  amendment  to  read  as  fol¬ 
lows: 

iliKt  Section  11  Pil rnjrrti [til  4  tc.l, 
Siil>  iiHriiin'Kpli  (c.i.  lie  iiikI  it  is  lierHiy  aineinl- 
•■<1  to  r*‘ii<l  ni  follows: 

.\ii  Kiinual  niiilit  Is  giniriiuteisl  cadi  imlilisli- 
cr  iiieiiilM  r  Willi  pririlcircs  of  tlie  iiw*  a*  ailvcr- 
lisiiie  iiiaticr  in  |•rinte<l  cimiiiir;  or  oiiicr 
form  of  tin-  Itiircan's  current  fuil  rejort,  witli- 
onf  Miterations.  or  of  tiie  iMirrent  figures  eer- 
lltiisl  hy  tlie  .tinlit  Hiiri'iiii  of  t’irciilnlions.  on 
tile  line  ib-slgimteil  as  tile  “Ti'lai  Net  I'asii 
I’aiil,”  circiiialion  of  siicli  iKililisliernieiiilK-r. 
ami  on  tlie  line  iles'giiatisl  ns  ‘'Total  liistri- 
Imfion,’’  if  <k*sir*  »i.  e\actly  ns  tiiey  iipissir 
ii|s.n  11m-  Iliire.'iiTs  enro-nt  <s*rtifi-sl  nisirt  anil 
iM-t  oitierwise.  1‘roviilisl.  liowcver.  that  such 
figures  w'lii  n  so  pnlilislesl  slmll  Is-  accoin|Miiiiisl 
li.v  a  stati-nieiit  of  tin-  current  is-ri-sl  isivi-risl 
by  IlM-ni.  iinil  shall  Is-  over  tin-  eaiition  “Sei* 
.4.  It.  r*.  uilitor's  n-|Mirt  f**r  iletailisl  Infor¬ 
mation. ’’  .V  stsnilaril  fonii  inibrndng  the  alMire 
|s-ovisioiis  shall  Is-  |»r<-|sirisl  by  the  Ibsinl  of 
liinstors  for  the  use  of  |•llblisher-ml'lnlM•rs. 
|•rovbhsl.  further,  that  no  iinbliention  of  rir- 
ctilallon  figures  shall  Is-  insile  from  the  so- 
calh-fi  Pniili-hers’  Seini- .Annual  .Sfati-nieiit,  Is-- 
fori-  verification  of  the  .\nilit  Itiinaiii  of  Oir- 
i-ir'atlons.  Piibliiallon  of  tin-  eiriailation  flg- 
iiri-s  of  any  otln-r  laiblishcr-tneinlier  atirilui- 
til!  or  rejsirtisl  to  tile  .An-lit  Bureau  of  f'ir- 
ciilatiiuis  Is  iKi-hibitisl. 

Mr.  Field  then  amplified  his  report 
by  saying  that  publisher-memliers 
.should  lie  irermitted  to  publish  at  least 
some  of  the  facts  concerning  their  net 
paiil  circulation. 

■Mr.  .Tones,  of  the  Minneaiiolis  Journal, 
commend  the  Field  amt-ndment,  but 
suggested  that  one  imfiortant  point  was 
omitted.  He  declared  the  amendment 
as  it  stootl  did  not  cover  the  papers 
which  had  both  morning  and  evening 
editions,  and,  who  in  stating  their  net 
paid  circulation,  amalgamated  the  two. 
If  this  amendment  was  in.st'rted,  he  said, 
it  would  receive  his  hearty  endorse¬ 
ment. 

MU.  SPU.Aia  K’s  RECOMMENDATIONS. 

Mr.  Sprague,  of  the  St.  Jost'ph  News- 
Press.  made  a  motion  that  the  com¬ 
mittee  adjourn  to  formulate  an  amend¬ 
ment  that  would  Ik*  acceptable  to  every¬ 
one  and  .sugge.sted  that  it  Ik*  formu¬ 
lated  .somewhat  as  follows: 

•All  Kiiiiiial  gmlil  i«  giinraiitci-il  cadi  |iiiliU-li 
cr-mi-iiilN-r,  w‘ith  tin-  iirivilcgci  of :  IkI.  rc|fub- 
lii-hiiiK  the  Ilurt-iiu'K  full  re|iort  wllhoul  al- 


icnitioii.  on  hiK  own  publication  onl.r,  nr,  2wl, 
tile  rcpiiblii-iitiiui  of  the  tabulated  iniittcr  lii- 
liict  wliich  npi«-arM  on  ihi*  first  laigc  of  thc 
!iiibll'h--r‘s  stiitcm“nt  or  auditor's  rcisirls,  or 
ids  own  piildi--iitioii  only:  or.  :ird.  the  |Hib- 
lii-ati-iii  of  the  fiMitliigs  of  the  various  aegre- 
gatioiis  IIS  Indicatisl  in  ■siliiinn  4  of  the  pule 
llslc-r's  stati-iiiont.  on  his  own  imblii-atioii  only : 
of  4fh  the  ropiibllcatlon  of  mi-rcly  tin-  total 
iii-t  piilil  cirinbitlon  on  ids  own  puldli-ation  on¬ 
ly  :  Mil.  tin-  ri-|MibI|catlon  of  the  total  dis- 

Iributs-ii.  of  his  own  piildii-ntiofi  onl.r. 

In  addition  it  is  recommended  that 
the  following  restrictitins  lie  adopted 
and  made  .st*ctions  c.  and  d.  of  this  by¬ 
law. 

Memlicr.s  are  forbidden  to  publish  or 
advert i.sK*  excerpts  from  Hureau’s  audit 
reports  or  to  luiblish  or  advertise  ex¬ 
cerpts  from  publisher’s  statements  duly 
acc(*pted  liy  the  Hiireau,  other  than  in 
the  manner  indicated,  which  excerpts 
shall  mentifin  in  any  way,  direct  or 
implied,  the  name  or  authority  of  the 
Audit  P.ureau  of  Circulations  and  which 
excerpts  or  compitri.sons  shall  be  other 
than  the  whole  truth  or  which  shall 
t<-nd  in  any  way  to  mi.s.state  or  mis¬ 
lead. 

Infraction  or  A'iolation  shall  make  the 
publisher-memt><'r  lialile  to  citation  (on 
notice  of  not  less  than  10  days)  liefore 
the  I5o;ird  of  Directors.  After  due  hear¬ 
ing.  the  I5oard  shall  have  power  to 
susi>end  the  offending  memlier  for  a 
IM*riod  of  not  to  exceed  .six  months,  or 
to  di.sbar  from  membership,  subject  to 
appeal  to  Annual  Convention.  Any  and 
all  such  suspen.sions  shall  be  bulletined 
to  the  entire  memlK*rship. 

Mr.  Sprague’s  motion  to  adjourn  was 
carried,  but  iK-fore  the  adjournment  took 
place,  Prv-.sidcnt  15ruch  asked  permis¬ 
sion  to  throw  on  a  .screen  a  few  .slides, 
illu.st rating  the  ideas  of  various  mem- 
liers  of  what  should  Ik*  on  the  proposed 
pillilicity  forms. 

At  the  coticlu.vion  of  this  exhibition. 
President  Itruch.  in  a  brief  spe-ech. 
urged  tbe  importance  of  drastic  action 
to  pn*serve  the  integrity  of  the  Itureaii. 
.Vmong  other  thing.s.  he  pointed  out  that 
the  lianger  of  empha-sizing  quantity  in- 
st<-ad  of  quality  of  circulation  must  not 


Ik*  unden*.stimated.  The  need  of  the 
newspapers  is  more  pressing  than  that 
of  other  pubiications  for  the  statement 
of  quality,  he  .said.  Further,  “no  state¬ 
ment  of  quality  will  put  a  feeling  of 
distrust  in  the  man  who  is  not  a  mem- 
lK*r  of  the  A.  B.  C.,  which  will  gradually 
affect  the  man  who  is  a  member  of  the 
A.  n.  C." 

The  morning  .ses.sion  then  adjourned 
for  luncheon,  during  which  time  the 
pulilicity  by-law  committee  formulated 
its  iunendment. 

AT  THE  AFTERNOON  SESSION. 

Promptly  at  tw'o  o’clock  the  afternoon 
.s<*.s.sion  was  called,  and  immediately  took 
up  the  di.scu.ssion  of  the  by-law.  In  or¬ 
der  to  secure  prompt  action  and  save 
time,  ,Mr.  Sprague,  who  was  appointed 
I>arliamentarian,  suggested  that  the 
convention  Ik?  rt*solved  in  a  committee 
of  the  whole.  This  was  effected,  and 
I.,afe  Young  was  appointed  chairman 
and  cdlled  for  the  propo.sed  amt'iidments, 
which  were  read. 

The  fir.st  was  proposed  to  read:  “An 
annual  audit  is  guaranteed  each  pub¬ 
lisher-member.  Publisher-member  has 
the  privilege  of  republishing  the  Bu¬ 
reau’s  audit  reports  on  his  publication 
only.  .\ny  such  republication  must  be 
of  the  full  report,  without  alteration. 

“Members  are  forbidden  to  publish 
or  adverti.se  excerpts  from  the  Bureau’s 
audit  report.s,  or  to  publish  or  advertise 
excerpts  from  publishers’  statements, 
to  the  Bureau,  which  excerpts  shall 
mention  in  any  way,  direct  or  implied, 
the  name  or  authority  of  the  Audit  Bu¬ 
reau  of  (’irculations  and  which  excerpts 
or  comparisons  shall  Ik*  other  than  the 
whole  truth  or  which  shall  tend  in  any 
way  to  mis-state  or  mislead.” 

There  was  no  change  proposed  in  the 
|K*nalties  for  violations. 

Tbe  amendment  as  it  was  finally 
ailopted  was  proposed  and  was  accept¬ 
ed  with  very  little  di.ssent. 

Stitniey  ('lague,  managing  director  of 
the  A.  B.  presented  the  report  of 
the  Bate  Equalization  Committee,  going 
into  the  Bureau’s  cost  records  in  great 


detail,  showing  the  cost  of  auditing  each 
and  every  publication  since  the  incep¬ 
tion  of  the  Bureau.  He  showed  that, 
because  of  the  increased  costs  of  opera¬ 
tion,  it  is  essential  that  the  revenues  of 
the  Bureau  be  Increased  by  a  minimum 
of  $35,000  a  year,  based  on  present  pub- 
li.sher-membership. 

The  rate-increases  recommended  in 
this  report  provide  for  doubling  the 
membership  fees  of  publications  with 
less  than  five  thousand  circulation,  and 
for  graduated  increases  on  publications 
whose  circulations  are  included  under 
arbitrary  groupings,  running,  step  by 
.step,  up  to  the  500,000  rating.  These 
schedules  will  be  published  in  these  col¬ 
umns  next  week. 

Mr.  Clague  stated  that  the  officers  of 
the  Bureau  were  confronted  by  the 
que.stion  of  either  decreasing  the  effi¬ 
ciency  of  the  Bureau  or  increasing  its 
revenue. 

COST  OF  AUDITS. 

This  declaration  was  made  more  for¬ 
cible  when  backed  up  with  figures  from 
the  bookkeepier’s  record,  which  showed 
that  it  cost  $52  to  make  the  audit  for  a 
$26  member;  that  it  cost  $96  to  make 
the  audit  for  a  $78  member;  that  it  cost 
$102  to  make  the  audit  for  a  $104  mem¬ 
ber,  and  so  down  the  list,  in  some  In- 
•stances  the  expense  to  the  Bureau  was 
over  50  per  cent,  above  the  price  of  the 
membership,  and  in  only  a  few  cases 
was  the  gain  to  the  Bureau  as  high  as 
25  per  cent. 

It  was  made  very  clear  that  more 
travelling  auditors  were  necessary, 
since  the  staff  of  thirty-six  men  which 
bad  been  able  to  keep  abreast  of  the 
audits  was  decreased  by  reason  of  aug¬ 
mented  salaries  and  overhead  expenses 
to  a  staff  of  twenty-two,  who  were  whol¬ 
ly  unable  to  render  the  service  contract¬ 
ed  for  by  the  Bureau. 

Accordingly,  Mr.  Bruch  strongly  urg¬ 
ed  the  Immediate  confirmation  of  the 
new  schedule,  which  would  give  the 
Bureau  an  additional  $37,000,  which 
would  enable  it  to  supply  adequate  ser¬ 
vice  to  the  members.  He  urged  that 
any  delay  would  mean  crippled  service 
for  during  the  period  the  measure  was 
in  aljoyance,  but  that  it  would  mean 
a  direct  loss  in  six  months’  time  of 
$19,000. 

The  silence  which  followed  these 
statements  was  evidence  of  the  chang¬ 
ing  of  the  preconceived  ideas  on  the 
part  of  many  of  those  present.  Then 
came  a  storm  of  objections.  It  was  ad¬ 
vanced  that  other  sources  of  Income 
than  fees  of  publisher-members  had  not 
be4*n  fully  developed.  It  was  stated  that 
66  per  cent,  of  the  advertising  agencies 
were  not  members  of  the  A.  B.  C.  Mr. 
Clague  pointed  out  that  this  66  per  cent, 
controlled  only  10  per  cent,  of  the  ad¬ 
vertising  placed,  and  that  these  agen¬ 
cies  repre.senting  tl|(it  66  per  cent,  were 
too  small  to  be  able  to  afford  the  A. 
B.  C.  service. 

Then  E.  D.  De  Witt,  of  The  Editor 
AND  PuBUSHBR,  made  a  motion  to  re¬ 
commit  the  measure  to  the  June  con¬ 
vention,  as  publisher  members  had  had 
no  information  concerning  the  schedule, 
the  amount  of  increase,  which  in  the 
case  of  the  smaller  newspapers  amount¬ 
ed  to  50  per  cent.,  nor  the  financial  ne- 
ces.sities  of  the  Bureau,  and  he  felt  that 
in  justice  to  the  other  five  hundred  or 
so  members  who  were  not  present  that 
the  measure  should  be  left  until  they 
could  have  their  say  in  the  discu.ssion. 

MVELY  DISCUSSION  PRKCIPITA'rED. 

Mr.  DeWitt’s  sugge.stion  brought  a 
half  a  dozen  men  to  their  feet,  some  of 
them  in  favor  and  others  as  strongly  ap¬ 
posed.  Archie  McFaul,  of  the  St.  Paul 
Dispatch,  and  a  member  of  the  com- 
(Conrludcd  on  page  23.) 
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NEWSPAPERS  SUSTAINING  SERIOUS  LOSSES 
THROUGH  DELAYED  MAIL  DELIVERIES 

Complaints  Reach  The  EDITOR  AND  PUBLISHER  from  Circulation  Managers  in  Every  Part 
of  the  Country,  Some  Alleging  Almost  Disastrous  Conditions — Policy  of  ^^Making  the 
Post  Office  Pay”  Responsible  for  Poor  Service  in  Railway  Mail  Division — Rural 
Route  Deliveries  Demoralized,  With  Bis  Losses  to  Publishers. 


HAT  is  the  matter  with  the 
mails? 

Why  should  it  take  eight  days 
to  deliver  The  Editor  and  Publisher 
to  subscribers  iiving  in  Dayton,  and  nine 
days  to  deliver  by  mail  to  Cincinnati 
subscribers,  and  two  weeks  to  reach 
readers  in  San  Francisco  and  other 
Coast  points? 

The  experience  of  The  Editor  and 
PrBi,iSHER  in  this  respect  is  not  dis¬ 
similar  to  the  experience  of  newspapers 
and  periodicals  throughout  the  nation. 
This  has  been  shown  by  responses  to  a 
hurried  inquiry  made  recently  of  cir¬ 
culation  managers  of  daily  new.spapers 
situated  in  widely  different  communities. 
This  Irregular  and  unreliable  service  is 
certain  to  mean  a  tremendous  loss  to 
newspapers  in  country  circulation  and 
on  our  R.  F.  D.  routes. 

In  fact,  the  capital  account  of  many 
daily  newspapers  is  threatened  with 
impairment  because  of  this  curtailment 
of  distribution  facilities  on  the  part  of 
the  postal  and  railroad  oftlcials. 

Is  it  to  lie  wondered  at,*  therefore, 
that  there  is  wide.spre«d  and  general 
dissatisfaction  with  the  ser\’1ce  pre¬ 
sided  over  by  the  Hon.  A.  S.  HuiTeson, 
and  is  it  surprising  that  a  Congressional 
investigating  committee,  consisting  of 
live  Senators  and  five  Representatives, 
has  been  called  for? 

Civil  Service  News  charges  that  this 
breakdown  of  the  Po.stal  Service  in  this 
great  time  of  national  crisis  is  due  as 
much  to  Mr.  Burleson’s  lack  of  appre¬ 
ciation  of  the  conscientious  efforts  of 
faithful  employees  as  to  the  “efficiency 
and  economy”  programme  of  the  Sec¬ 
retary,  and  his  lack  of  vision  in  taking 
off  of  the  mail  cars  the  clerks  who  sort¬ 
ed  and  distributed  en  route.  Discon¬ 
tinuance  of  this  mail-clerk  .service  has 
Increased  the  work  at  the  terminals. 
The.se  terminals  are  mail-distributing 
offices  situated  throughout  the  country 
in  lailway  stations  in  larger  cities.  They 
are  a  part  of  the  Railway  Mail  Service, 
and  do  w’ork  that,  ever  since  the  incep¬ 
tion  of  that  service  in  the  sixties,  has 
l>een  done  in  mail  car.s.  This  is  in  9 
measure  a  reversion  to  the  practices 
of  the  days  when  no  mail  was  distrib¬ 
uted  in  mail  cars,  when  all  mail  was 
di.stributed  in  central  di.stributing  i>osi 
offices  at  which  it  had  to  stop  in  its 
journey  to  its  destination. 

For  the  first  time  in  the  history  of 
the  country,  it  is  said,  the  mail  service 
is  now  being  operated  on  the  ba-sis  of 
"making  it  pay”  instead  of  on  the  basis 
of  quick  service  for  the  dissemination  of 
useful  information. 

That  newspaper  executives  are  alive 
to  the  situation  is  .showm  by  hundreds 
of  letters  received  by  The  Editor  and 
Publisher,  a  few'  only  of  which  wo  are 
able  to  herewith  reproduce  this  week. 

John  I).  Simmons,  manafier  of  circula¬ 
tion,  Atlanta  Journal: 

"In  all  of  my  experience,  covering 
more  than  thirty  year.s,  I  have  never 
known  the  mail  service  to  be  so  bad  a.^ 


it  has  been  for  the  past  sixty  days.  W’e 
all  understand  the  delays  due  to  the 
('hristmas  rush,  but  the  service  has  lieen 
unusually  bad  prior  to  the  time  men¬ 
tioned.  This  does  not  apply  to  a  few 
line.s,  but  the  condition  seems  to  lie  gen¬ 
eral.  In  addition  thereto,  the  number 
of  packages  carried  past  their  de.stina- 
tion  and  turned  back  on  another  train 
and  finally  delivered  from  24  to  48  hours 
late,  is  greater  than  I  have  ever  known. 

“The  officials  of  the  Fourth  Division 
of  the  Railway  Mail  Service  .seem  to  be 
doing  their  very  liest  to  overcome  this- 
difficulty,  and  from  my  per.sonal  knowl¬ 
edge  the  chief  clerks  and  the  people 
from  the  office  of  the  Superintendent  of 
the  Fourth  Division  have  worked  day 
and  night  to  clear  up  the  conditions  at 
our  terminal  .station.  These  conditions 
have  been  bad  for  something  like  .six  or 
eight  months,  but  it  .seems,  after  the  pa- 
Iiers  reach  the  postal  car,  the  delay  con¬ 
tinues,  and  it  is  either  due  to  insufficient 
numlier  of  clerks  or  failure  to  work  up 
the  papers,  as  has  been  the  custom  of 
the  Railway  .Mail  Service  in  the  past 
In  fact,  we  did  not  experience  any  more 
trouble  from  delayed  papers  during  the 
(’hristmas  holidays  than  was  the  case 
.sixty  days  ago.  I  am  quite  sure  thai 
.something  should  lie  done  to  remedy 
these  conditions,  as  the  service  seems  to 
be  in  very  bad  shape,  and  the  newspa¬ 
pers  of  this  section  are  suffering  con- 
.siderably  from  failure  to  deliver  their 
packages  on  time. 

“VVe  all  appreciate  the  fact  that  the 
location  of  army  camps  in  this  section 
has  largely  increa.sed  the  amount  of  mail 
matter  to  fie  delivered,  and  I  am  inclined 
to  think  the  numlK-r  of  postal  clerks  has 
not  been  increa.st'd  to  cover  this  addition¬ 
al  work.  At  any  rate,  whatever  the  cau.se 
may  be,  the  delay  to  the  newspaper  mail 
is  .something  awful.” 

Sidney  I).  Long,  biuiness  manager, 
Wichita  Eagle; 

“We  have  been  having  the  wor.st  time 
with  the  mail  service  that  we  have  ever 
had.  The  railroad  mail  clerks  carry  our 
packages  and  our  saeks  by  the  stations. 
\V’e  have  had  some  of  our  towns  where 
they  would  carry  them  by  as  often  as 
four  or  five  times  a  month — .sometimes 
two  or  three  days  in  succession. 

“VVe  have  located  here  in  Wichita  a 
distribution  station,  and  many  mornings 
our  pajiers  are  left  right  in  this  di.s¬ 
tributing  station,  and  are  not  sent  out 
until  a  later  train  during  the  day,  or 
even  the  night  following  our  usual  morn¬ 
ing  dispatch.” 

Fred  I.  t'.ook.  rirriilation  manager, 
Scranton  Republican: 

“(’omplaints  are  reaching  our  office 
<iaily  from  practically  every  cantonment 
in  the  Fnited  States;  complaints  are  al¬ 
so  reaching  us  regarding  the  irregular 
arrival  of  our  papers  that  are  mailed  to 
the  boys  ’Over  There.’ 

“There  isn’t  any  kind  of  mail  that  is 
.so  much  appreciated  by  the  American 
soldiers  as  the  daily  new'spaper  from 


home.  When  it  fails  to  reach  him  and 
he  is  unable  to  borrow  one  from  one  of 
his  comrades,  he  feels  very  blue  for  the 
rest  of  the  day. 

“Complaints  are  al.so  coming  from  all 
parts  of  northeastern  Pennsylvania  re¬ 
garding  the  mail  si-rvice  that  is  now  be¬ 
ing  rendered  to  our  rural  subscribers. 

“Rural  carriers  who  waited  for  the  big 
mail  train  from  Scranton  before  .starl¬ 
ing  out  on  their  routes,  now  leave  from 
a  half  hour  to  one  hour  earlier,  there 
by  causing  the  daily  papers  from  Scran¬ 
ton  and  all  other  mail  matter  to  lay  over 
until  the  following  day. 

“We  go  to  press  with  our  paper  at 
2:45  A.  M.,  and  in  many  of  the  rural 
.sections,  within  a  radius  of  twenty-five 
miles  of  Si'raiiton,  our  pa|ier  is  not  de¬ 
livered  until  the  following  day,  owing  to 
the  change  noted  above. 

“Farmers  are  eumi>laining,  and  a  great 
many  of  them  have  gotten  up  petitions, 
which  they  have  mailed  direct  to  the 
authorities  at  Washington,  yet  it  seems 
tiiat  none  of  these  eomtilaints  and  none 
of  these  petitions  have  produced  any  re- 
sult.s. 

■■'I  he  farmers  in  our  st'ction  feel  that 
the  L'nited  States  I’ostal  Service  is  not 
being  conducted  to-day  in  the  interest 
of  the  public,  as  it  was  .some  years  ago 

’■’1  he  average  farmer  will  tell  you  to¬ 
day  that  the  mail  service  is  going  back 
although  the  price  for  mailing  letters  is 
going  up.” 

W.  V.  Weigand,  eirrululion  inanager, 
the  llutte  Miner: 

“Tin;  service  we  have  been  receiving 
for  the  past  two  inonth.s,  on  our  coun¬ 
try  mail,  has  been  far  from  satisfactory. 
Vie  have  lost  more  jiapers  recently 
tfirough  non-delivery  than  has  been  our 
exiicrience  in  the  jiast  two  years.  It 
formerly  was  our  habit  to  immediately 
advi.se  the  chief  clerk,  in  whatever  di¬ 
vision  the  trouble  oct  lined,  of  our  loss, 
but  lately  we  have  not  resorted  to  this 
method  and  have  allowed  the  agent 
credit. 

"'The  rea.son  for  our  di.si'ontinuance 
in  notifying  the  Department  was  duo  to 
the  fact  that  in  all  ca.si's  the  clerk  would 
take  up  the  matter  with  the  mail  clerk, 
and  at  the  end  of  a  week  or  two  a  let¬ 
ter  would  reach  this  office  stating  that 
after  keeping  check  on  such-and-such 
a  bundle,  same  was  now  being  properly 
delivered,  but  lo.ss,  for  the  date  speci¬ 
fied,  could  not  bo  a.scertained. 

“Dately  there  have  been  many  com¬ 
plaints  from  sub.scribers  on  delayed  pa¬ 
llors,  not  due  to  late  trains,  hut  to  mis¬ 
handling.  Whore  we  have  been  able  to 
trace  the  matter,  the  trouble  has  not 
been  with  the  local  post  oftii-e,  but  with 
the  transfer  clerk,  man  holding  hauling 
contract,  or  mail  clerk.  It  .seems  .strange 
that  when  our  paper  is  delivered  in 
plenty  of  time  at  the  local  post  oHice 
we  should  rni.ss  any  trains,  especially 
a  loi'al. 

“In  war-time,  we  suppose,  the  (Jov- 
ernment  is  handicapped  for  the  right 


kind  of  help,  but  poor  mail  service  sure¬ 
ly  can  ’kill'  a  lot  of  good  circulation.” 

S.  F.  .Mien,  cirrulation  manager,  Ta¬ 
coma  Tribune: 

"We  have  had  a  great  many  com¬ 
plaints  from  Eastern  advertisers,  claim¬ 
ing  that  they  have  missed  papers  sent 
for  checking  purpose.s. 

“Our  foreign  .service  has  been  some¬ 
thing  tierce.  Our  boys  in  France  have 
not  iH-en  receiving  papers  at  all.  We 
liave  one  man  in  the  Eighteenth  Engi¬ 
neers  to  whom  we  have  been  sending 
papers  for  two  months,  and  he  claims 
that  he  has  not  received  a  copy. 

"’I’he  local  po.st  ofllce  authorities  ad¬ 
mit  that  it  is  iiractically  impo.s.sible  to 
guarantee  .service  to  foreign  fields.” 

H.  C.  HotturiT,  cirrulation  manager  the 
Sacramento  Union: 

"This  paper  has  had  considerable 
trouble  during  the  past  month  or  two 
in  getting  our  papers  delivered  to  the 
sub.scribers  in  various  sections  of  the 
State.  The  main  trouble  seems  to  be 
with  the  terminals  and  railway  .nail  ser¬ 
vice,  and  in  most  cases  where  we  make 
complaint  find  th.at  the  papers  were 
overlooked  on  account  of  the  congested 
I'onditions  of  the  mail,  and  clerk  not 
having  time  to  handle  them. 

“This  applies  particularly  to  the  ter¬ 
minal  in  this  city.  This  being  i  morn 
ing  newspaper  our  connections  e.re  nec- 
e.s.sarily  clo.se  with  the  first  and  second 
editioiLs.  and  whenever  we  arc  unable 
fo  get  th(>  papers  to  the  terminal  with¬ 
in  ten  minutes  of  train  time  they  are 
overlooked  in  many  in.stances,  thereby 
c:iusing  us  hundreds  of  complaint.s  from 
our  I'ountry  subsmibers. 

"It  appears  to  the  writer  that  news¬ 
papers  should  lie  given  the  preference, 
and  if  the  railway  mail  service  would 
arnmge  to  have  sufliclent  help  on  hand 
when  the  papers  reach  the  terminal,  I 
am  sure  that  two-thirds  of  our  trouble 
would  be  eliminated. 

"It  is  almo.st  impossible  to  get  a 
morning  papi’r  that  reaches  the  post 
office  in  Han  Francisco  by  eight  o’clock 
in  file  morning  to  lie  delivered  that  .same 
day.  Invariably  they  are  a  day  late, 
and  the  writer  has  known  a  subscriber 
to  get  it  as  late  as  two  days  after  pub¬ 
lication.  Excu.se  is  generally  made  that 
the  first-class  mail  matter  is  so  heavy 
that  they  do  not  have  time  to  work  the 
■second-cla.ss  matter  until  the  other  is 
out  of  the  way.” 

John  J.  Kirk,  rireiilatioii  manager, 
tdevelaml  I’laiii  Dealer: 

"(’onditions  with  our  mail  service  are 
getting  wor.se  and  wor.se  almost  every 
day. 

“.\fter  following  up  a  number  of  our 
complaints,  1  would  lay  the  greatest 
blame  on  the  fact  that  the  Government 
now  has  railroad  employees  handling 
mails  with  the  a.s.si.stance  of  their  own 
ernployee.s.  They  have  one  or  two  trans¬ 
fer  men  at  the  depot  to  superinti  nd  the 
{CoiicUiilcd  on  page  23.) 


The  Editor  PnhUgher  for  January  12,  1918 

SIX-POIJNT  LEAGUE  TO  CO-OPERATE - 

WITH  GOVERNMENT  BOARD 


POKIO  KICAIN  KDI’ipK 
APPEALS  CASE 


U.  S.  Circuit  Court  of  Appeak  to  Pass 
on  Question  of  Fair  Trial  of  Vicente 
Baibas  Capo,  Under  Prison  Sentence 
for  N'iolation  of  Espionage  Act. 


President  llerniaii  G.  Halsled  Apjxiiiits  Coininittee  to  Confer 
with  Advertising  Division  of  Bureau  of  Public  Infornia- 
tion  as  to  Patriotic  Advertising  Campaigns. 


(Special  to  THK  EDITOU  and  rUBMflllKB.) 

San  Juan,  P.  It.,  January  5. — The  first 
Circuit  Court  of  Appeals  sitting  at  Bos¬ 
ton  will  determine  whether  Vicente  Bai¬ 
bas  Capo,  editor  of  the  Itevista  de  las 
Antilles,  sentenced  to  eight  years'  im¬ 
prisonment  at  Atlanta  and  to  pay  a  fine 
of  $4,000  for  the  violation  of  the  Espion¬ 
age  Act,  for  publishing  articles  opposed 
to  the  carrying  out  of  the  military  plans 
of  the  United  States,  was  given  a  fair 
trial. 

Judge  Hamilton,  after  passing  sen¬ 
tence,  denied  a  motion  for  a  new  trial, 
but  granted  a  motion  for  appeal.  He 
.said  that  in  the  event  the  trial  had  not 
been  properly  conducted  or  the  verdict 
properly  reached  the  interests  of  the 
prisoner  would  be  safeguarded  by  the 
reviewing  court.  Pending  appeal  Don 
Capo  was  released  on  bond  of  $15,000 
with  Instructions  that  he  was  to  i-emain 
in  Porto  Rico  and  report  to  the  court 
at  stated  intervals. 

In  all  probability  the  appeal  papers 
will  reach  the  Boston  court  in  time  for 
its  May  term.  If  the  docket  is  crowded 
the  appeal  may  not  be  reached  until 
some  months  later.  Should  the  review¬ 
ing  court  sustain  the  action  of  the  Dis¬ 
trict  Court  of  Porto  Rico  steps  will  be 
immediately  taken  to  have  the  case 
further  considered  by  the  United  States 
Supreme  Court  at  Washington.  Should 
the  action  of  the  court  in  Porto  Rico  not 
be  upheld  a  new  trl£il  might  be  ordered 
or  the  defendant  discharged.  No  final 
decision  in  the  case  is  expected  in  less 
than  a  year  by  Mr.  Capo’s  attorney. 

HIS  DEFENCE. 

Prior  to  being  sentenced  Editor  Capo 
addressed  the  court  briefly,  assert¬ 
ing  that  he  himself  was  the  best  judge 
of  the  intent  of  the  articles  he  had  writ¬ 
ten  in  violation  of  the  Espionage  act 
and  stated  that  he  had  addressed  them 
solely  to  the  two  hundred  and  eighty- 
eight  Porto  Ricans  who  had  rejected 
American  citizenship,  and  that  what¬ 
ever  the  verdict  of  the  jury  or  the  sen¬ 
tence  of  the  court,  in  his  own  mind  he 
was  innocent  of  any  offence. 


At  the  monthly  luncheon  of  the  Six-Point  League,  of  New  York,  the  fa¬ 
mous  organization  of  .special  advertising  representatives,  held  on  Tues¬ 
day,  at  the  Hotel  Martinique,  Carl  Byoir,  as.sociate  acting  chairman  of  the 
committee  of  public  information,  and  Mrs.  Eula  McClary,  who  originated  the  idea 
of  a  "March  Drive  in  Patriotic  Advertising,”  addressed  the  members  on  the  sub¬ 
ject  of  cooperation  with  the  new  divi.sion  of  adverti.sing  of  Mr.  Creel’s  organi¬ 
zation. 

In  introducing  the  speakers,  Pre.sident  Herman  G.  Halsted,  of  the  Six-Point 
League,  pledged  the  utmost  efforts  of  the  organization  to  further  every  intere.st 
of  the  Government,  and  expressed  the  confidence  of  the  members  in  the  readi¬ 
ness  of  the  publishers  they  represent  to  cooperate  in  all  practicable  ways  with 
the  new  advertising  division  of  the  committee  on  public  information.  In  a  talk 
which  bristled  with  good  sense  and  patriotism,  Mr.  Halsted  paved  the  way  for  the 
stro^  appeals  for  service  and  sacrifice  made  by  both  of  the  guest-speakers. 

Mr.  Byoir  Appeals  for  Co-operation  of  League 

Mr.  Byoir  explained  at  great  length 
the  work  of  the  Committee  and  also 
that  propo.sed  and  outlined  for  the  di- 


J.  P.  McKinney, 
Chairman,  Conference  Committee 


REPRESENTATIVES  REORGANIZE 


E.  M.  Burke  Takes  Place  of  A.  E. 
('.Iianiberiain-  Has  Wide  lAperience. 
Knill-Uhamberlain,  Inc.,  publi.shers’ 
repre.sc'iitatives.  New  York  and  Chicago, 
has  been  reorganised.  A.  E.  Chamberlain 
having  disposed  of  his  intere.st  in  the 
corporation.  E.  M.  Burke  becomes  the 
new  member  of  the  organization. 

Charles  P.  Knill  was  with  the  Chi¬ 
cago  Tribune  for  sixteen  years  as  adver¬ 
tising  and  business  manager,  and  after 
that  for  .six  years  with  the  Chicago 
American.  He  was  manager  of  the  A.s- 
sociation  of  American  Advertisers  until 
he  decided  to  enter  the  field  of  publish¬ 
ers’  repre.senlative3,  which  he  did,  con¬ 
necting  flimself  with  Mr.  Chamberlain. 

E.  M.  Burke,  who  began  his  newspa¬ 
per  activities  with  the  Springfield  (O.) 
Sun,  recently  resigned  from  the  John 
M.  Brahatn  Company  and  joined  the 
Knill-Chamberlain  organization.  He  ha.s 
held  many  important  positions,  among 
them  that  of  advertising  manager  of 
the  “Star  League’’  list  of  new.spapers, 
the  Indianapolis,  Muncie,  and  Terre 
Haute  Star.s,  and  was  at  one  time  part 
owner  of  the  Dayton  (O.)  Journal,  with 
which  paper  he  filled  the  position  of 
advertising  manager.  He  brings  to  his 
new  connection  the  Pittsburgh  Gazette- 
Times  and  Chronicle-Telegraph. 

P.  L.  Apgar,  who  has  been  in  the 
New  York  office  of  Knill-Chamberlain 
for  the  past  year,  will  remain  with  the 
furthering  the  work  of  that  board.  The  new  firm, 
committee  Is  composed  of  the  following 
well  known  .special  repre.seiitatives:  J. 

P.  McKinney,  chairman;  St.  J.  Rich¬ 
ards,  M.  D.  Hunton,  John  Budd,  Thomas 
Conklin,  and  Dan  A.  Carroll. 

This  committee  will  report  at  the 
February  luncheon  of  the  League.  At 
the  Tue.sday  luncheon  the  attendance 
of  members  was  large,  nearly  fifty  be¬ 
ing  present.  These  men  are  in  close 
touch  with  adverti.sing  conditions  in  the 
national  field,  and  it  was  noticeable 
that  a  spirit  of  complete  optimism  as 
to  the  outlook  for  1918  prevailed. 


Hkkman  G.  Halsted, 

Prestdent,  Six-Point  League, 
vision  of  advertising.  He  stated  that 
the  headquarters  of  this  advertising  di¬ 
vision  had  been  located  in  New  York 
(Metropolitan  Tower)  In  order  that  the 
members  of  the  sub-committee  might  be 
in  closer  touch  with  advertising  inter¬ 
ests  than  would  be  possible  In  Washing¬ 
ton.  Some  member  of  this  sub-commit¬ 
tee,  he  explained,  would  be  in  charge 
of  the  New  York  headquarters  at  all 
times,  ready  and  anxious  to  confer  with 
advertising  men  and  with  representa¬ 
tives  of  newspapers  as  to  campaigns 
for  adverti.sing  both  the  War  Savings 
Stamps  and  the  new  l.ssue  of  the  Liberty 
Bonds.  The  five  men  who  constitute 
this  sub-committee  of  the  Committee 
of  Public  Information  are;  Wm.  H. 
Johns,  chairman;  Herbert  S.  Houston, 
William  C.  D’Arcy.  L.  B.  Jones,  and  O. 
C.  Ham. 

Mr.  Byoir  made  a  strong  appeal  for 
patriotic  service  on  the  part  of  all  ad¬ 
vertising  men,  asking  the  special  repre¬ 
sentatives  present  to  use  their  Influence 
with  all  national  advertisers  to  the  end 
of  securing  donations  of  parts  of  their 
space  for  patriotic  advertising  slograns. 

MBS.  MCCLAKT’S  WORK. 

Mrs.  McClary  told  of  her  efforts  to  se¬ 
cure  the  cooperation  of  all  magazines 
and  newspapers  for  a  special  patriotic 
advertising  campaign  in  the  month  of 
March;  but,  she  explained,  the  wider 
purposes  of  the  new  advertising  divi¬ 
sion  should  claim  first  attention,  and  she 


Ralph  R.  Mulligan, 
Secretary,  Six-Point  League. 


CORRESPONDENTS  ELECT 


.Mbert  M.  Kemp  Again  Heads  New  York 
Representatives'  Club. 

The  annual  meeting  of  the  Corre- 
.spondents’  Club  of  New  York  was  held 
on  Tuesday  in  the  office  of  the  Boston 
Globe,  room  1106,  World  Building.  Presi¬ 
dent  Kemp  occupied  the  chair.  The  usual 
routine  of  bu.sinc.ss  was  followed,  and 
the  following  officers  elected  for  the 
coming  year: 

President,  Albert  M.  Kemp,  Boston 
Globe;  vice-president,  John  F,  Flagg, 
Philadelphia  Inquirer;  secretary,  George 
R.  Hill,  Philadelphia  Press,  and  trea¬ 
surer,  J.  P.  Regan,  SL  Louis  Republic. 


New  A.  N.  A.  Members 
The  following  concerns  have  just  been 
elected  to  mcml>er.ship  in  the  Associa¬ 
tion  of  National  Advertisers,  Inc.: 
Whitaker-Glcs.sner  Company,  J.  L. 
Grimes,  advertising  manager.  East  End 
17th  Street,  Wheeling,  W.  Va.  Art 
Metal  Construction  Co.,  Inc.,  Robert  E. 
Ramsay,  advertising  manager,  James¬ 
town,  N.  Y.  The  Autocar  Company,  H. 
L.  Wlttemore,  advertising  manager, 
.\rdmorc.  Pa. 


Canadian  Dailies  Merge 
The  liigh  cost  of  print  paper  is  com¬ 
pelling  many  of  the  small-town  Can¬ 
adian  dailies  to  merge.  The  latest  ex¬ 
ample  of  thi.s  is  in  Brockville,  a  city  of 
10,000  inhabitants,  situated  125  miles 
we.st  of  Montreal.  There  the  Recorder 
and  Times  have  consolidated. 


Tlie  (iospel  of  Belief 
"You  must  believe  In  your  army,  and 
keep  on  believing,  until  you  believe 
them  Into  victory,”  was  the  mes.sage 
given  to  the  inemliers  of  the  Baltimore 
Ad  Club  at  their  last  meeting  by  Dr. 
Hugh  Birkhead. 


London  News  Raises  Price 
The  London  Daily  News  increased  its 
price  to  a  penny  last  Monday,  This 
leaves  only  one  half-penny  newspaper 
— the  Daily  Express — in  London,  as 
again.st  four  at  the  beginning  of  the 
war.  There  also  has  been  a  general 
reduction  in  size  of  from  40  to  50  per 
cent. 


A.  B.  C.  Audits 

The  Audit  Bureau  of  Circulations  has 
just  completed  audits  of  the  circulation 
records  of  the  Portland  (Ore.)  Oregon 
Journal,  Morning  Oregonian,  and  Even¬ 
ing  Telegram. 


Press  Club  to  Disband 
The  Evansville  (Ind.)  Press  Club 
will  soon  disband,  it  is  said,  because 
twenty-six  members  are  already  In  the 
service  and  20  per  cent,  more  are 
eligibla 


The  next  thing  to  do  should  be  the 
most  interesting  thing  in  the  world  for 
you. 


The  Editor  <§;  Publisher  for  January  12,  1918 
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SUPREMACY 


During  1917  The  First  Paper  of  Cleveland  published 

12,803,630  Lines  of  Paid  Advertising 

Sustained  and  increased  volume — exceeding  The  Plain  Dealer’s  own 
record  for  1916  by  810,292  lines  and  by  far 


The  Greatest  Volume  Ever  Carried  by 
Any  Cleveland  Newspaper 

Exceeding  Cleveland’s  second  newspaper  (evening) 
by  1,494,388  lines  of  Paid  advertising 
Exceeding  Cleveland’s  third  newspaper  (evening) 
by  5,560,198  lines  of  Paid  advertising 

Through  its  steady,  consistent  growth  and  the  consequent  increased  reader  prestige,  strength  and 
pulling  power  for  its  advertisers — The  Plain  Dealer,  with  the  close  of  the  Old  Year  and  the  opening  of 
the  New,  stands  pre-eminently  supreme  in  its  field. 

Every  Week,  Every  Month,  Every  Year, 

The  Plain  Dealer  Publishes  More  Advertising 
Than  Any  Other  Paper  in  Ohio 

This  is  proof  positive  that  advertisers,  whether  local  or  national,  display  or  classified,  are  of  one  mind 
viz. :  they  recognize  The  Plain  Dealer  as  the  one  paper  to  be  depended  upon  for  results. 


Volume  of 
Display 

The  Plain  Dealer  printed  8,802,878 
lines  of  local  and  foreign  display  ad¬ 
vertising  in  1917,  an  increase  of  408,- 
016  lines  over  1916,  and  105,798  more 
lines  than  appeared  in  any  other  Cleve¬ 
land  paper  during  1917. 


Volume  of 
Circulation 

The  Plain  Dealer  has  the 
largest  morning  and  Sunday  cir-  • 
culation  between  New  York  and 
Chicago. 

Over  175,000  Daily 
Over  200,000  Sunday 

Sells  for  two  cents  daily  and 
seven  cents  Sunday. 


Volume  of 
Classified 

The  Plain  Dealer  printed  580,043 
separate  classified  ads  during  1917 — 
which  is  78,001  more  ads  than  ap¬ 
peared  in  any  TWO  other  Cleveland 
papers  combined,  during  1917 — an¬ 
other  proof  of  the  power  of  The  Plain 
Dealer. 


In  justice  to  the  evening  papers,  legal  advertising  is  excluded  from  the  above  figures. 

The  Plain  Dealer 

First  Newspaper  of  Clevelaiid,Sixfh(3fj 

IVeslern  Adotrtising  RtprtstnlaUce  Eastern  Adeertistng  RepresenlaUve 

JOHN  GLASS.  Peoples  Gas  Building.  Chicago  JOHN  B.  WOODWARD.  Times  Building.  New  York 
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1918  AUTOMOBILE  ADVERTISERS  TO 
USE  NEWSPAPERS  MORE 

Appropriations  Generally  Larger — Dailies  Effective  for  Direct 
Sales,  Advertising  Managers  at  Show  Declare — Auto 
Editors  and  Agencies  Valuable  Aids. 

The  newspajiers  are  gaining  in  favor  for  automol)ile  advertising,  according 
to  the  advertising  managers  who  attended  the  automobile  show  here  this 
week.  According  to  them,  magazine  and  periodical  adverti.sing  has 
reached  its  largest  dimensions,  so  far  as  they  are  concerned,  and  if  there  are 
any  cuts  in  adverti.sing  appropriations  for  1918.  it  will  l)e  to  the  detriment 
of  the  periodicals  and  for  the  benefit  of  the  newspai)ers. 

Advertising  appropriations  were  increased  generally  in  1917,  and  in  most 
cases  they  are  increased  for  1918,  the  managers  say.  In  a  few  instances  they 
will  be  neither  increased  nor  diminished,  and  in  .several  instances  increases 
will  be  substantial.  The  Westcott  Motor  Company  announces  an  increase  of 
100  per  cent,  over  1917  appropriation,  and  the  Empirf,  will  spend  three  times 
the  amount  it  did  for  adverti.sing  in  1917. 

Every  advertising  manager  interviewed  had  a  good  word  to  say  of  the 
value  to  him  of  the  advertising  agency,  and  all  concurred  in  their  estimation 
of  the  assistance  rendered  in  various  ways  by  the  newspais-r  automobiie  editor. 

Demand  for  All  Cars  Greater  Than  Ever  Before 


That  the  demand  for  automobile.s,  and 
the  ability  of  the  public  to  buy  them, 
wiii  be  greater  this  year  than  ever  be¬ 
fore,  was  emphasized,  but  there  are  some 
doubts  whether  or  not  the  factories, 
many  of  which  are  working  on  war  or¬ 
ders  from  the  Government,  will  be  able 
to  turn  out  their  usual  grist  of  cars. 

Among  those  who  discussed  these 
que.stions  for  The  Editor  and  PrnL.iSHEH 
are  the  following: 

WONT  CUT  ON  NEWSPAPERS 

J.  C.  Weed,  advertising  manager  for  the 
Hal  Motor  Car  Company,  Cleve¬ 
land,  O.: 

"VV’e  shall  not  increa.se  our  adverti.s¬ 
ing  appropriation  for  this  year.  That 
is  not  because  we  have  not  feit  the  lift¬ 
ing  power  of  advertising,  but  Ix^cause 
there  is  no  possibility  of  our  putting 
out  our  usual  number  of  cars.  The 
probability  is  that  we  shall  decrease  our 
appropriation.  That  is,  we  shall  take 
le.ss  space  in  magazines  and  periodicals 
The  trend  of  automobile  advertising  is 
more  and  more  towards  the  newspaiiers 
now,  and  we  .shall  make  no  cut  with 
them.  Indeed,  we  shall  urge  our  deal¬ 
ers  to  u.se  more  space  in  the  newspai>er.s, 
and  if  that  means  we  shall  have  to 
spend  more  money,  our  advertising 
finances  are  flexible  enough  to  lx*  ad¬ 
justed  to  the  increase. 

“All  our  adverti.sing  will  be  directed 
to  the  utility  of  the  automobile  and  the 
economy  of  our  make.  We  .shall  s*'ll 
transportation,  in  other  words.  The 
newspapers  are  certainly  the  best 
mediums  for  this  kind  of  adverti.sing,  es¬ 
pecially  those  that  are  read  by  a  par¬ 
ticular  class  of  people  the  adverti.ser 
wants  to  reach.  Using  discrimination, 
we  spent  50  per  cent,  more  in  1917  in 
the  Salt  Lake  City  papers  than  we  did 
in  1916.  The  result  was  that  we  doubled 
our  business  in  that  locality.  If  we 
could  turn  out  the  cars,  I  Ixilieve  we 
could  double  it  again  this  year  through 
the  newspapers. 

“A  potent  reason  why  all  newspapers 
are  the  best  mediums  just  at  this  time 
is  that  they  reach  the  mechanic  and  the 
wealthy  man  alike.  Tho.se  are  the  twe 
classes  the  automobile  manufacture! 
must  look  to  for  his  1918  business. 

“Another  factor  in  the  value  of  news- 
pai>er  advertising  is  the  automobile  edi¬ 
tor.  He  is  a  real  help  to  the  advertis¬ 
ing  manager.  In  our  national  advertis¬ 
ing  we  use  the  services  of  an  advertis¬ 
ing  agency,  of  course.  The  agency  can 
give  us  expert  advice  on  where  to  place 
our  matter,  can  and  does  prepare  our 
copy,  gives  us  ideas  and  advises  us  as  to 


lay-out.  Hut  with  the  local  new.spapers 
it  is  another  thing.  There  is  where  the 
automoiulc  editor  comes  in.  In  many 
places  he  has  all  to  do  with  the  auto¬ 
mobile  advertising,  as  well  as  the  news. 
He  edits  our  advertising  copy  for  us,  and 
gives  it  a  special  appeal  that  only  his 
experience  could  suggest.  The  .stories  he 
runs,  too,  are  of  benefit,  because  they 
give  us  many  suggestions. 

“As  to  the  business  for  1918,  I  do  not 
.see  how  it  can  be  .so  big  as  that  of  last 
year.  Many  of  the  factories  are  tied  up 
with  war  orders,  so  that  they  cannot 
produce  their  normal  output,  and  if  they 
cannot  produce  the  cars  they  cannot 
sell  them.  The  dealer,  also,  is  going  to 
have  his  banking  diflicultie.s,  and  some 
will  not  l>e  able  to  get  the  accommoda¬ 
tion  nece.s.sary  to  buy  cars  in  their  usual 
quantitie.s.  The  busincs.s,  so  far  as  the 
public  is  concerned,  will  be  there,  but 
the  di-mand  can  never  be  met  In  present 
circumstance.s.” 

NKWSPAI'ERS  HKST  .MEI>ll’.  .M 

Frederick  Dickinson,  advertising  man¬ 
ager  for  the  Hupp  Motor  Uar  (Cor¬ 
poration,  Detroit: 

“As  we  inciva.scd  our  adverti.sing  ap- 
jiropriation  for  1917  about  2.">  |H-r  cent, 
over  the  uiit>rot>riation  for  the  previous 
year,  so  we  have  boosted  our  approjuda- 
tion  for  1918  to  the  .same  extent.  In 
other  word.s,  we  kw“p  juni]iing  our  ad¬ 
verti.sing  alt  the  time. 

".V  numlxM-  of  automobile  manufac¬ 
turers  boo.stcd  their  appropriation  for 
adverti.sing  from  fear  of  condition.s.  It 
was  rumored  tliat  the  Government  was 
going  to  take  over  the  automobile  busi- 
nes.s,  or  at  lea.st  a  large  part  of  it,  and 
that  it  would  lie  impo.ssible,  l)ccau.se 
of  war  conditions,  to  manufacture,  sell, 
or  ship  the  manufactured  product.  It 
was  al.so  said  that  the  price  of  material 
would  soar  so  high  that  automobile 
manufacturers  would  have  to  rai.s*' 
prices  enormously  in  order  to  make  a 
profit.  All  thi.s,  of  courst*,  had  its  effect 
upon  the  public,  and  many  went  heavily 
to  idvertising  to  ofr.s<*t  the  evil.  We 
werj  actuated  l>y  no  such  motive.  Wo 
did  not  fear  any  of  the  things  that  were 
rumored. 

“Hut  we  did  know  that  adverti.sing  a 
product  was  of  very  material  assistance 
in  selling  it.  We  had  found  it  so  in  the 
pa.st,  and  we  were  a.ssured  that  the  rule 
would  hold  good  in  the  future.  IK'.sir- 
ing  more  bu.siness,  then,  wj  want  after 
it  in  the  logical  way — by  preparing  the 
path  for  our  salesmen  through  the  va¬ 
rious  publications  of  the  country.  We 
did  a  record  business  la.st  year,  and  we 


ar«“  going  to  do  an  even  Ixdter  busine.ss 
this  year,  all  rumors  about  the  automo¬ 
bile  bu.siness  to  the  contrary  notwith- 
.st.inding. 

“We  are  limited  somewh.at  in  the  vol¬ 
ume  of  our  newspaper  advertising  by 
our  dealer.s,  with  whom  we  have  the 
well-known  fifty-flffy  agreement  on  the 
cost.  Hut  gradually  we  are  getWng 
tliem  educated  to  the  value  of  newspa¬ 
per  advertising,  and  it  is  growing  in 
extent.  I  may  say  that  our  periodical 
adverti.sing  has  about  reached  its  peak, 
:tnd  that  any  increase  in  our  appropiia- 
tion  from  this  on  will  go  to  tlie  news¬ 
papers.  Why  not?  Tlie  newspapers 
maintain  expensive  staffs  of  automobile 
editors  and  writers.  While  I  do  not  say 
that  they  are  of  more  value  to  u.s  than 
the  adverti.sing  columns,  1  do  say  that 
they  are  a  great  aid  to  the  adverti.sing 
manager.  They  prepare  the  way  for  the 
work  that  we  do  by  intere.sting  the  read¬ 
ers  of  the  papers  in  automobile  subjects. 
It  is  probable  that  I  do  not  depend  upon 
the  automobile  editors  and  writers  quite 
.so  much  as  .some  other  advertising 
agents  in  my  line,  bccau.se  both  Mr. 
Lee  .\nder.son,  our  vice-president  and 
general  manager,  and  I  have  served  our 
limes  in  newspajx  r  ollices  and  s«j  ought 
to  know  how  to  prepare  a  story  for  the 
papers.  We  can,  therefore,  .send  matter 
of  such  a  character  that  the  papers 
print  it  for  what  it  really  i.s — news.  Hut 
even  at  that,  the  automobile  editors  are 
of  immense  value  to  us. 

“The  war  has  made  no  change  in  the 
character  of  our  adverti.sing  copy.  The 
Kuel  Administrator  asked  that  an  effort 
be  made  to  reduce  gas  consumption  by 
automobiles  20  per  cent.  It  was  ju.st  a 
chance  that  we  had  done  tliat  very 
thing,  .so  we  advertised  it.  Then,  we 
had  already  lieen  adverti.sing  the  utility 
and  economy  of  our  car,  and  have  con¬ 
tinued  to  do  so.  Utility  and  economy 
are  the  main  things  that  the  people  are 
thinking  of  ju.st  now,  and  we  are  in 
the  adverti.sing  field  to  sho\.  them  we 
have  ju.'--t  what  they  want.  Hut,  a.s  I 
said,  we  were  l«*fore,  .so  our  advertis¬ 
ing  points  remain  the  same.” 


L'SH  NEWSPAPERS  .MORE. 

Frank  kapp,  advertising  manager 
for  the  Mitchell  Motors  (Company, 
Racine,  Wis.: 

“We  have  not  yet  established  our  ad- 
verti.sing  appropriation  for  1918,  but  it 
will  lie  practically  the  same  as  for  1917. 
That  was  very  much  larger  than  the 
appropriation  for  1916.  We  shall,  how¬ 
ever,  .spend  more  money  with  the  news¬ 
papers  than  we  did  last  year.  Every¬ 
body  has  a  friend  or  a  relative  in  the 
war,  and  so  everybody  wants  to  read  the 
paper.s.  That  means  that  they  will  get 
more  and  closer  attention  from  the  peo¬ 
ple  than  ever  before,  and  this  is  the 
very  best  time  to  place  an  ad  with  them 
Our  machine  is  high  in  price,  and  that 
limits  us  to  a  certain  class  of  people. 
.\gain,  we  are  crowded  to  our  limit  with 
war  orders,  and  that  will,  necessarily, 
cut  down  our  production.  At  the  same 
time,  we  expect  that  our  busine.ss  in 
1918  will  be  far  better  in  proportion  to 
the  factory  activity  we  can  give  to 
making  automobiles,  than  it  was  in  1917. 

“Many  dealers  are  complaining  that 
the  supply  of  automobiles  is  in  excess 
of  the  demand.  That  is  true  of  the  last 
few  months,  but  it  will  not  be  true  by 
spring.  The  demand  is  already  catch¬ 
ing  up  with  the  supply,  and  within  a 
few  months  will  run  ahead  of  it.  There 
is  a  reason.  The  war  has  given  such 
an  impetus  to  bu.siness  that  every  man 
has  to  do  two  men's  work.  No  man 
can  do  that  these  days  without  an  au¬ 
tomobile  to  carry  him  swiftly  from 
place  to  place  about  his  city.  This  has 
been  proved  again  and  again,  and  needs 
no  argument  now.  Therefore,  the  thing 
that  has  caused  so  much  worry  to  so 
many  automobile  dealers  is  the  very 
thing  that  will  make  1918  a  boom  year 
in  the  automobile  bu.sines.s.” 

TO  SPEND  nOPBI.E  THE  MONEY. 

P.  W.  Runyon,  advertising  manager  for 
the  Westcott  Motor  ('ompany, 
Springfield,  O.: 

“If  ever  there  were  a  time  for  auto- 
(Continued  on  page  14) 


Laritst  and  Best  Snvtfaftr  Industrial  Adi'trtitint  Agenn** 

1 

C 

1  Permanent  weekly  industrial  pages 
among  non-regular  advertisers. 

C 

'f  Solicitors  of  Industrial  Advertising 
for  Rotogravure  Sections  and  Sun~ 

J  day  Magazine  Sections. 

£ 

High  Class  Special  Editions  handled 

for  leading  newspapers  in  the  larger 
cities  only  when  there  is  a  special 

reason  for  their  publication  and 
where  the  Publisher  is  willing  to 
make  the  Edition  thoroughly  repre¬ 
sentative  from  a  news  standpoint. 

— Entire  supervision  of  news  and 
mechanical  ends  given  when 
requested. 

C 

1 

T  All  Industrial  advertising  solicited 

1  on  an  indirect  result  general  pub- 
J  licity  basis  somewhat  along  the  same 
lines  that  Trade  Journal,  Bill  Board 
and  S treet  Car  advertising  is  secured. 

No  campaigns  conducted  in  cities 
having  a  population  of  less  than 

200,000. 

\ 

i  JOHN  B.  GALLAGHER  COMPANY 

1  Main  Ofllee,  Ninth  Floor,  Drxtrr  Bnildlng,  Bonton,  Mam. 

1  Branrh  Ofllce*. — Hoom  1022 — 50  Broad  Mt..  New  York  ; — North  Ameiiran  i 

1  BiilldltiK  Philadelphia; — Herald  and  Traveler  Building,  Boston; — 500-8  1 

Ennitable  Building,  Baltimore : — Courier  Journal  Offlee  Building,  Ix>uit- 
ville; — Times  Dispatch  Building,  Richmond; — Cxinstitution  Building,  At¬ 
lanta. 
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Our  Announcement  Last  Week  of 


BRAND  WHITLOCK’S 


STORY  OF  BELGIUM 


Has  Brought  Over  Seventy-five  Requests  For  Option 


From  newspapers  all  over  the  country,  in  many  cases 
four  papers  wiring  from  one  territory. 


To  Be  Released  February  17 

In  Weekly  Illustrated  Instalments  of  about  3000  words 

Brand  Whitlock  is  a  trained  newspaper  reporter.  He 


knows  how  to  write  for  newspaper  readers.  He  is 
one  of  the  six  best  writers  among  American  authors. 

Four  times  mayor  of  Toledo,  his  record  as  a  states¬ 
man  and  a  diplomat  made  him  the  logical  man  to 
be  appointed  United  States  Minister  to  Belgium.  Mr. 
Whitlock  is  now  at  the  seat  of  the  government  of 
Belgium  in  Le  Havre,  France. 


The  manuscript  of  the  story  of  Belgium  is  arriving 
from  France  in  instalments  by  three  routes. 


IT  IS  THE  MOST  TREMENDOUS  DOCUMENT  THE 
WORLD  WAR  HAS  PRODUCED 


By  the  time  this  announcement  appears  there  will 
be  little  territory  still  open. 


WIRE  US  AT  ONCE 


If  your  territory  has  not  been  closed  we  will  quote  price 


THE  McCLURE  NEWSPAPER  SYNDICATE,  120  WEST  32nd  STREET,  NEW  YORK 


\ 


12 


The  Editor  Publisher  for  January  12,  1918 


I 


I 


LITTLE  TRADGEDIES  OF  A  NEWSPAPER  OFFICE 


KLEM,  CLEVELAND  PLAIN  DEALER  OFFICE  BOY 
WRITES  A  LETTER  TO  THE  EDITOR 

DEEII  editer — 

on  account  of  bcelng  £  blzy  with  2  much  work,  1  couldnt  rite  this  story 
eny  sooner  than  at  present.  Mister  Hedner  aar  .skiney  sport  kartunist 
wanted  sum  wun  2  rite  up  his  bioRraffey,  &  on  ackount  of  no  wun  else  wantin 
to  du  it,  fer  feer  of  telling  the  truth 
about  him  and  makin  him  mad  on 
ackount  of  gettin  him  in  Dutch  with 
the  rest  ov  the  force,  he  ast  me  to 
rite  it,  which  I  am. 

Ml.ster  Redner’s  full  maiden  name 
is  Ijorintz  W.  Redner.  He  dont  know 
hi.sself  what  the  W  stands  4,  but  mi 
guess  is  Windy.  He  is  24  yrs  old  in 
his  stocking  feet  5  feet  9  Inches  on 
the  4teenth  uv  November.  He  is  verie 
tall  and  narow  on  ackount  of  bein  a 
artist,  which  dont  get  much  2  eat. 

He  has  got  dark  hare,  which  is  kurly 
evry  Monday.  He  has  a  long  no.se,  and 
a  dark  complexun,  and  a  watch  and 
chain  which  was  gave  to  him  on  his 
birthday,  he  was  homed  in  Cleveland 
next  to  a  graveyard  and  drawed  his 
flr.st  cartun  when  he  was  two  weks 
old.  After  that  his  old  man  wanted 
him  2  bee  a  carpentur.  But  lawrentz 
was  ambishus  2  bekum  a  artist  and 
ware  a  .stiff  colur.  so  he  went  an  got 
a  job  in  a  grocury.  when  he  got 
canned  fur  drawin  all  over  everything 
he  went  an  got  a  job  on  the  Cen.  Press, 
than  to  the  Prc.s.s,  than  to  the  Clnci 

Post,  than  to  the  Plain  Dealer,  where  he  aint  got  canned  yet.  Thats  all  I  kan 
thing  uv  just  at  the  present  minute.  Hoping  you  are  the  same,  I  am 

Klem,  the  offlr.  boy. 

I’.  S. — Kergot  2  .say  that  the  hardest  thing  Mister  Redner  draws  is  hi.s 
.salary,  his  being  a  big  pay  slay  loaded  with  iron,  en  the  feller  he  dont  like 
most  is  Wilie  Kiser. 


L.  W.  Redner. 


EXPEDITE  HANDLING 
OF  INCOME  TAX 


Bureau  of  Internal  Revenue  Thiis  Week 

.\nnounces  Two  New  Rulings  Which 
Will  Simplify  Administration  of 
War  Income  Tax. 

iSpreial  to  The  Eiutob  and  PcBMEnES. ) 

WASHiNiiTON,  January  9. — Two  rul¬ 
ings  in  addition  to  those  already  i.s.sued 
legardlng  admini.stration  of  the  war  in¬ 
come  tax  were  made  public  to-day  by 
the  Bureau  of  Internal  Revenue. 

One  of  these  provides  that  collectors 
of  internal  revenue  may  accept  uncer¬ 
tified  checks  in  payment  of  income  ii;'Ml 
excf'sw  profits  taxes.  If,  however,  such 
check  is  not  paid  by  the  bank  on  which 
it  i.M  drawn,  the  person  by  whom  it  has 
In  en  tendered  shall  remain  liable  for 
the  payment  of  the  tax  and  for  all  legal 
I•ena1ties  and  addition.s,  the  sam)  as  if 
such  check  had  not  been  received. 

The  other  ruling  provides  that  cor¬ 
porations  or  business  organizations 
which  keep  their  records  on  any  liasis 
other  than  that  of  actual  receipts  and 
disbursements  may  make  their  returns 
t.pon  the  basis  on  which  their  accounts 
are  kept. 

Many  organizations  keep  their  rec¬ 
ords  on  the  more  modern  “accrue<l” 
basis,  and  the  ruling  will  obviate  the 
neces.slty  of  such  organizations  going 
hack  over  their  books  for  the  entire 
year  and  changing  them  to  conform  to 
the  receipts  and  disbursements  plan. 

Several  hundred  persons  have  called 
during  the  past  few  days  at  the  ofbee 
of  the  Deputy  Collector  of  Internal 
Revenue  to  make  inquiries  regardla.g 
their  income-tax  returns.  No  blanks 
for  making  the  returns  are  available  yet, 
due  to  delay  at  the  Treasury  in  getting 
them  printed,  so  that  none  of  those 
who  called  were  able  to  make  the  re¬ 
turns.  At  the  Treasury  it  is  stated  that 
the  blanks  probably  will  be  ready  within 
the  next  day  or  two.  It  is  understoul 
they  are  being  held  up  because  of  sonic 
.slight  change  in  the  form. 

Inquiries  at  the  office  of  the  Deputy 
Collector  reveal  the  fact  that  many  are 
under  the  impression  that  they  have 
to  pay  income  taxes  on  dividends  re¬ 
ceived  from  corporations.  There  is  no 
tax  on  dividends  except  where  the  to¬ 
tal  income  is  in  excess  of  $5,000,  when 
they  are  subject  to  the  supertax.  The 
taxes  on  dividends  will  have  been  al¬ 
ready  paid  by  the  corporations  before 
they  reach  the  payee.  Such  dividends 
must  be  included  in  the  returns,  how¬ 
ever,  although  they  are  not  taxable. 

Many  are  confused  as  to  the  differ¬ 
ence  between  gross  and  net  income. 
Gross  income  is  the  total  amount  re¬ 
ceived  during  the  year  from  all  source.s. 
Net  income  is  this  amount  less  all  de- 
ductiona  These  deductions  are  nu¬ 
merous. 

For  the  business  men  these  deduc¬ 
tions  include  expenses  of  various  kinds 
in  connection  with  the  conduct  of  busi¬ 
ness.  For  other  individuals  they  in¬ 
clude  interest  paid  on  borrowed  money 
and  money  donated  to  charitable  organ¬ 
izations  where  such  donations  are  not 
in  excess  of  15  per  cent,  of  the  total  in¬ 
come.  Persons  who  derive  Income  from 
rents  are  entitled  to  deduct  all  expenses 
for  upkeep  and  repairs  on  the  prop¬ 
erty. 

A  number  of  persons  are  under  the 
impression  that  only  the  husband  can 
file  the  Income  tax-return.  If  the  wife 
has  the  necessary  information  she  can 
file  it  for  him  and  make  the  necessary 
affidavit. 

Under  the  new  law  it  Is  no  longer 
necessary  ^or  employers  to  withhold  the 
amount  of  Income  tax  due  from  the  sal¬ 


aries  of  employees.  All  employers, 
however,  are  required  to  notify  the  Col¬ 
lector  of  Internal  Revenue  of  all  sal¬ 
aries  paid  out  during  the  year  1917  that 
amounted  to  |800  or  more. 


Change  in  Representation 
The  Pittsburgh  Chronicle  Telegraph 
and  the  Pittsburgh  Gazette-Times  arc 
now  represented  in  the  Western  field 
by  Knlll-Burke,  Inc.,  Chicago,  Ill. 


NEW  PAPER  FOR  PARIS 
DESPITE  THE  WAR 


Company  Said  to  Have  Raised  $4,000,000 

Is  Planning  to  Establish  New  After¬ 
noon  Newspaper  to  Compete 
with  Le  Temps. 

Special  Correspondence  of 
Tbb  Editob  and  1’ubi.isheii. 

I’ARis,  December  17. — Scarcity  of  news 
print  and  the  increased  cost  of  all  ma¬ 
terials  used  in  newspaper  making  have 
not  prevented  new  papers  from  appear¬ 
ing  or  being  planned.  The  great  even¬ 
ing  jiaper,  I.e  Temps,  is  threatened  with 
a  rival  to  lx;  founded  by  some  of  its 
own  staff,  and  to  be  called  I^e  Nouveau 
Temps  (The  New  Times).  The  new 
combination  is  credited  with  having  i 
found  $4,000,000  capital,  of  which  $1,- 
000,000  has  been  spent  on  a  block  on 
the  Grand  Boulevards  on  the  same  side 
and  not  far  from  the  Matin.  The  new 
paper  will  take  as  its  publisher  M.  G. 
.\lphaud,  who  has  visited  the  United 
States  and  who  sent  the  Temps  some 
wonderful  articles  on  German  activi¬ 
ties  there. 

The  Nouveau  Temps  will  be  an  even¬ 
ing  paper,  like  its  progenitor,  and  has 
already  reached  the  point  of  being  print¬ 
ed  in  dummy  form  to  protect  its  title. 

•  RADICAI.S  PL'BUSH  PAPER. 

Another  new  evening  paper  has  just 
appeared.  La  V4rit6  (The  Truth),  to  be 
the  organ  of  the  Socialist-Radical  party, 
the  largest  group  in  the  Chamber.  M. 
L6on  Martin,  of  the  Radio  Agency,  is 
said  to  be  the  director  of  this  new  en¬ 
terprise. 

Two  young  Americans,  Alfred  M. 
Brace  and  Walter  Duranty,  have  start¬ 
ed  an  eight-page  weekly,  under  the  title 
the  Franco-American  Weekly.  It  is  a 
magazine  rather  than  a  newspaper,  and 
its  editorial  policy  is  given  as  "very 
.simple.  We  will  print  anything  we  be¬ 
lieve  will  help,  however  little,  to  bring 
France,  .America,  and  their  allies  closer 
together.” 

If  the  new  link  between  the  Allies 
can  keep  up  the  standard  reached  in 
its  first  number,  it  should  prove  a  great 
success.  It  printed  10,000  .copies  the 
first  week,  and  has  secured  the  co¬ 
operation  of  the  Y.  M.  C.  A.  for  dis¬ 
tribution  to  reach  American  troops  in 
France. 

INCREASETI  CX5ST. 

La  Libertd  gives  the  following  com¬ 
parison  between  prices  before  the  war, 
and  in  November,  1916,  since  when 
prices  have  still  further  increased; 


1914  November,  ’16. 

Ink  .  $9.60  $.38.00 

Lead  .  9.60  45.00  to  50.00 

Blankets  .  2.80  5.40  to  6.40 

Rollers  .  1.00  3.60  to  6.40 

E.ssence  .  12.00  32.00 

Oil  .  12.00  44.00 


Paper,  which  cost  on  November  16, 
1914,  $6.20  the  hundred  kilograms  (220 
pounds),  to-day  costs  $25. 

The  average  normal  rate  of  five 
francs  to  the  dollar  has  been  used  in 
this  table. 

In  Switzerland,  newspapers  are  fac¬ 
ing  even  g.'"eater  difficulties.  Most  of 
them  have  cut  down  the  number  of 
their  pages  by  half.  An  agreement  has 
been  reached  between  the  paper  manu¬ 
facturers  and  paper  dealers’  union,  fix¬ 
ing  the  maximum  price  of  print  paper 
at  88  francs  the  hu  idred  kilograms,  or 
aliout  $160. 


Miiine.sota  Editors  to  Meet 
The  Northern  Minnesota  Editorial  As¬ 
sociation  will  hold  its  annual  convention 
at  Fergus  Falls,  January  17  and  18. 


The  Editor  Publisher  for  January  12^  1918 


13 


GREATEST  IN  PITTSBURG! 

GREATEST  IN  UNITED  STATES!! 

GREATEST  IN  THE  WORLD!!! 


THE  PITTSBURG  PRESS 

in  1917  carried  over 

20  MILLION  LINES 

OF  ADVFJiTlSING 


PRESS  “V.;'  EXCEEDS  6,737,080  LINES 

PRESS  S;  EXCEEDS  3,765.888  LINES 

PRESS  ""ot'  EXCEEDS  w  1,895,810  LINES 

PRESS  Sunday  EXCEEDS  Daily  &  Sun'  in  U.  S.  by  353,668  LINES 


LARGEST  CIRCULATION 


in  Western  Pennsylvania— 
DAILY  and  SUNDAY 


0.  S.  HERCHMAN)  President-Editor 

New  York  Office,  Metropolitan  Tower 
I.  A.  KLEIN,  Manager 


H.  C.  MILHOLLAND,  V.  Pres.  &  Adv.  Mgr. 

Chicago  Office,  Peoples  Gas  Bldg. 

JOHN  GLASS,  Manager 
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Editorial  from 

die  (EOrniiici  Ifiullrtin. 


Published  Daily  except  Sunday  at  Filbert  and  Juniper  Streets, 
CITY  HALL  SQUARE,  Philadelphia,  Pa. 

AVIliLl.XM  Ij.  McI.KAN. 


DKCKMBKIl  t'lllCl  li ATIOX 


AUTOMOBILE  MAKERS  TO 
USE  NEWSPAPERS  MORE 

(.Continued  from  page  10.) 

'inobile  concerns  to  advertise,  it  Is  now. 
We  have  found  It  profitable.  For  1917 
we  increased  our  appropriation  50  per 
cent,  above  our  1916  appropriation,  and 
our  1918  appropriation  will  be  about 
100  per  cent,  higher  than  that  of  last 
year. 

"The  thing  in  this  time  of  war  is  to 
bring  out  the  idea  of  service  in  auto¬ 
mobiles,  rather  than  the  luxury  of  them. 
The  whole  nation  has  turned  to  the  idea 
of  service,  and  it  is  best  to  appeal  to 
that  of  which  they  are  thinking  the 
most.  Lia.st  year  we  realized  that  con¬ 
ditions  had  altered,  and  that  not  only 
must  more  money  be  spent  in  advertis¬ 
ing  to  dispose  of  the  same  output  as 
we  did  in  1916,  but  that  the  character 
of  the  advertising  should  be  changed  to 
fit  the  conditions.  It  made  for  success. 
The  same  is  true  of  this  year.  Con¬ 
ditions  are  practically  the  same,  and 
adverti.sers  must  spend  more  money  to 
bring  the  same  results. 

"All  our  advertising  Is  done  through 
advertising  agencies,  and  the  cost  is  dis¬ 
tributed  on  a  per  car  ratio  among  our 
agents?.  We  find  that  the  agency  give 
us  a.ssistance  we  could  not  possibly  get 
from  our  local  people.  They  ere  ex¬ 
perts  and  can  tell  us  about  lay-out. 
Illustrations,  the  field,  and  offer  many 
valuable  suggestions  that  might  not 
occur  to  us. 

"As  to  the  various  mediums,  we  use 
the  magazines  to  create  a  general  sen¬ 
timent  for  automobiles,  and  the  news¬ 
papers  to  actually  sell  them.  Only  local 
advertising  can  bring  definite  re.sults, 
and  the  newspapers  are  the  only  me¬ 


diums  by  which  to  reach  the  local  peo¬ 
ple  for  direct  sales. 

"Again,  the  newspapers  are  a  great 
benefit  to  us  in  an  Indirect  way.  They 
have  automobile  editors  who  are  con¬ 
stantly  on  the  lookout  for  any  news  in 
the  automobile  field.  They  have  eyes 
that  they  use  directly  for  Information 
to  the  public,  but  Indirectly  for  us.  We 
get  many  an  agent  by  watching  the 
matter  produced  by  the  automobile 
editors.  They  tell  us  of  territory  at  the 
time  unoccupied,  and  we  go  there  and 
secure  a  man  to  handle  our  machines. 
There  are  many  other  tips  they  give  us, 
some  of  them  through  the  columns  of 
their  papers  and  others  by  personal 
word.  The  automobile  editor  is  of  little 
use  to  the  ad  manager,  of  course,  but 
he  Is  of  considerable  assistance  to  the 
sales  department  of  any  automobile  fac¬ 
tory." 

WU.L  NOT  INCREIASE.  ' 

C.  W.  Coil,  assistant  sales  manager  for 
the  Crowe-EIkhart  Company,  Elk¬ 
hart,  Ind.: 

"We  went  to  advertising  with  a  big 
smash  last  year,  and  found  it  very  prof¬ 
itable.  In  1916,  for  instance,  W'o  did 
no  national  advertising  at  all.  In  1917 
we  did,  and  as  a  consequence  w'e  in¬ 
creased  our  output  more  than  100  per 
cent.  There  is  no  doubt  th.at  advertis¬ 
ing,  with  the  excellent  goods  we  had, 
made  the  Increase. 

"This  year,  however,  conditions  are 
different.  While  we  sliall  not  increase 
our  advertising  appropriation,  we  shall 
not  diminish  it.  We  would  make  it 
larger  except  for  the  fact  that  we  can¬ 
not  get  deliveries  in  the  Fast.  In  the 
South  and  West  and  Middle  West  we 
can  get  transportation,  and  I  fancy  the 
bulk  of  our  bu.sine.ss  will  be  done  there. 
It  looks  now  as  though,  even  with  the 
(Continued  on  page  26.) 


The  foliowing  statement  shows 
the  actual  circulation  of  The 
lJulletin  for  each  day  of  publi¬ 
cation  in  the  month  of  Ilccem- 
ber,  1917: 


1  . 

.  .367,274 

17  . 

.  .375,173 

2  . 

.  .Sunday 

18  . 

.  .377,095 

3  . 

.  .376,926 

19  . 

.  .378,045 

4  . 

.  .379,001 

20  . 

.  .375,816 

5  . 

.  .378,531 

21  . 

.  .376,145 

6  . 

.  .379,681 

22  . 

.  .359,796 

7  . 

.  .379,105 

23  . 

. .Sunday 

8  . 

.  .356,701 

24  . 

.  .354,487 

9  . 

.  .Sunday 

25  . 

...Holiday 

10  . 

.  .369,500 

26  . 

.  .374,114 

11  . 

.  .373,868 

27  . 

.  .370,071 

12  . 

.  .372,909 

28  . 

.  .373,325 

13  . 

.  .373,673 

29  . 

.  .343,563 

14  . 

.  .372,102 

30  . 

.  .Sunday 

15  . 

.  .361,492 

31  . 

.  .357,142 

16  . 

.  .Sunday 

Total  copies  sold  for  25  days: 

0,255,5.^5 


Net  Daily  .\verage,  370,221  c<»pies 
The  Bulletin  circulation  figures 
are  net;  all  damaged,  free  and 
left  over  copies  have  been  omit¬ 
ted. 

William  Ij.  MeTx'an,  Publisher. 


MONDAY,  JANUARY  7,  1918. 


3«7,7«(i 

In  accordance  with  its  annual 
cii.stom  The  Rulletin  prints  on 
another  page  today  a  comi)letely 
tablulated  statement  pf  its  cir¬ 


culation  on  each  and  every  pub¬ 
lication  day  during  the  year 
1917. 

It  is  le.ss  than  a  year  ago  that 
the  price  of  The  Bulletin,  in  com¬ 
mon  with  that  of  the  other  daily 
papers  of  Philadelphia,  was  ad¬ 
vanced  from  one  cent  to  two 
cents;  but  an  overwhelming  ma¬ 
jority  of  its  readers  have  re¬ 
mained  with  it  as  usual,  and  its 
circulation  for  1917  was  greater 
than  in  any  other  year  of  its 
history  with  the  single  exception 
of  the  final  year  o  fthe  one-cent 
period. 

In  the  mid.st  of  the  extraordi¬ 
nary  conditions  of  the  past 
twelve  months,  the  showing  is  as 
impressive  as  it  is  gratifying, 
and  it  plainly  betokens  the  sub¬ 
stantial  continuance  of  the  good 
Will,  support  and  attachment  of 
the  vast  constituency  which  has 
grown  up  with  this  newspaper  in 
and  about  Philadelphia  during 
the  pa.st  twenty-one  years. 

It  has  never  been  a  habit  of 
The  Bulletin  to  discourse  on  its 
Circulation  in  effusive  terms;  we 
have  always  preferred  to  let  the 
unadorned  figures  tell  their  ow’n 
story  and  carry  their  own  con¬ 
clusion.  It  is,  therefore,  suffi¬ 
cient  to  say  that,  this  year,  they 
speak  w’ith  unusual  emphasis  as 
to  public  confidence  and  that  the 
long  familiar  evidence  of  the  ex¬ 
tent  of  the  circulation  is  as  visi¬ 
ble  as  ever  in  the  streets,  the 
public  j)laces  and  the  homes  of 
Philadelphia. 


The  Philadelphia  Bulletins  Circulation  for  1917 

The  net  paid  daily  average  circulation  of  THE  PHILADELPHIA  BULLETIN  is  the  largest  in  Pennsylvania,  and  one  of 

the  ten  largest  in  the  United  States. 


Date 

Jan.  1 

1 

Feb.  ! 

1 

Mar. 

I  Apr. 

May 

1  June 

1 

1.. . 

325,834  i 

325,775  i 

358,091 

Sunday 

.380,181 

.367,914 

2... 

420,485  1 

329,555  1 

358,203 

382,478 

383.,506 

354,587 

3... 

422,480  1 

352,511  1 

353,360 

389,%7 

382,492 

Sunday 

4. .. 

430,546  1 

Sunday  1 

Sunday 

384,780 

370,804 

368,056 

5... 

442,588  1 

339,932  1 

359,208 

370,667 

371,057 

362,868 

6... 

424,781  1 

356,196  I 

360,207 

397,870 

Sunday 

368,901 

7... 

Sunday  1 

364,170  I 

359,911 

384,056 

384,5.54 

365,9% 

8... 

438,562  1 

359,106  1 

358,545 

Sunday 

382,953 

368,525 

9... 

437,650  1 

357,034  1 

344,282 

372,575 

385,805 

351,073 

10... 

441,596  I 

347,013  1 

354,642 

452,043 

37.3,220 

Sunday 

11. .. 

445,793  1 

Sunday  | 

Sunday 

409,194 

379,980 

367,210  1 

12. .. 

438,353  I 

342,.364  1 

.361,142 

403,164 

.364,975 

.364,986  1 

13. .. 

424,375 

353,966  1 

357,165 

40.3,004 

Sunday 

362,464  1 

14. .. 

Sunday  I 

355,066  1 

360,976 

389,216 

379,916 

352,220  i 

15. .. 

434,161  1 

348,1161 

.364,275 

Sunday 

.375,8.35 

.36.3,1891 

16  .. 

438,653  1 

352,246  1 

.364,991 

400,300 

.37.3,877 

350,499  1 

17... 

438,725  1 

349,694  1 

359,108 

395,857 

371,885 

Sunday  1 

18... 

438,607  1 

Sunday  | 

Sunday 

.391,482 

370,787 

.361,773  1 

19... 

436,752  1 

353,294  1 

.370,226 

.385,544 

.362,413 

.361.1921 

20... 

424,995  I 

352,940  1 

.371,924 

.387,601 

Sunday 

.360,555  I 

21  .. 

Sunday  1 

352,498  1 

.374.8.3.3 

373,85.3 

374,3.37 

358,473  1 

22  . .. 

438,311  1 

322,990  1 

373,6.34 

Sunday 

372,970 

3.56,987  i 

23... 

434,973  1 

348,458  1 

.372,202 

.386.445 

372,007 

340,080 1 

24... 

434,.Sn4  1 

352,799  I 

.365,009 

.381.707 

370,225 

Sunday  1 

25  . .. 

431,488  1 

Sunday  I 

.Sunday 

.384..393 

.370.879 

.356.074 1 

26. .. 

427,652  I 

359,249  1 

376.426 

378,020 

.358..V)5 

.3.56.110] 

27... 

412,997  1 

360,1591 

370,245 

.381.651 

Sunday 

354.002  ! 

28  .  .. 

Sunday  1 

352,796  1 

.37.3,720 

37.3.886 

366.360 

352.169  1 

*29  .. 

*319,9601 

1 

370,795 

Sunday 

.370.425 

.3.50.7% ' 

30... 

321,6821 

1 

.370,250 

383,.58'9 

29.3.334 

336.272  1 

1 

1 

31... 

322,956  I 

j 

363,6% 

369,079 

Monthly 

Totnla 

11,249.4591 

1 

8,387,927  | 

1 

9,827,066 

9,743,.342  !  10,012,221 

t 

9,312,971  1 

A  rrrnqp  Pailv 
by  monthn 

416,647  i 

349,497  i 

.363,%5 

389,734 

1  .370,82.3 

3.58,191 

Total  Number  Printed  and  Sold  for  311  Days 


July 

Aug.  1 

_ _ I 

Sept.  1 

Oct. 

Nov.  1 

Dec. 

Date 

Sunday  | 

35.3,621  1 

331,191 

366,082 

362,457 

367,274 

. ..  1 

348.058  1 

.348.709  1 

Sunday 

369,938 

363,991 

Sunday 

...  2 

.350,772  1 

.357,.32.3  1 

293,104 

.371.778 

356,341 

376,926 

.. .  3 

Holiday  | 

335,651  I 

356,229 

365,576 

Sunday 

.379,001 

...  4 

353,7.50  1 

Sunday  | 

349,630 

367,950 

367,785 

378,531 

...  5 

.353.0.30  1 

357,870  1 

351.281 

372,216 

364,423 

379,681 

.. .  6 

329,939  1 

354,9791 

3.54,755 

Sunday 

.380,171 

379,105 

...  7 

Sunday  | 

355,796  1 

354,446 

368,471 

369,738 

356,701 

...  -8 

35.3,668  1 

355,574  1 

Sunday 

361,611 

368,8.33 

Sunday 

...  9 

341,607  1 

355,820  1 

355,870 

.379,163 

361,347 

369,500 

...10 

.352,066  1 

.334,436  1 

358,253 

374,262 

Sunday 

373,868 

...  11 

355,244  1 

Sunday | 

356,949 

350,337 

.370,080 

372,909 

...12 

.355.875  1 

356,445  1 

354,885 

364,341 

368,878 

373,673 

...  13 

332,711  1 

356,951  1 

355,875 

Sunday 

373,242 

372,102 

...14 

Sunday  1 

.355.897  1 

342,873 

383,058 

368,630 

361,492 

...15 

.358.26.3  1 

351,461  1 

Sunday 

.364.027 

368,938 

Sunday 

...16 

3.55.057  1 

3.57,.522  1 

.337,915 

363,2.31 

365,190 

375,173 

...17 

.3.5.3,14.3  1 

.334,940  1 

346,446 

.360,35.3 

Sunday 

377,095 

...18 

354.497  ! 

Sunday  1 

.363,%7 

.363,706 

371,662 

378,045 

...19 

4.31.4991 

.3.5.5,%)0  1 

.361.788 

.352,003 

372,123 

.375,816 

...20 

.367,643  1 

355,228  1 

364,467 

Siinday 

.374,611 

376,145 

...21 

Sunday  I 

3.53,245  1 

3.54,%.5 

.362,4.34 

374,094 

.359,796 

...22 

.362,544  1 

.349.653  1 

Sunday 

360.976 

375..3.39 

Sunday 

...23 

359.708  ! 

354.927  1 

.365,026 

.3.57,191 

.362,930 

354,487 

...24 

.¥)!.. 5-57  1 

3.34,332  1 

358,424 

.361.491 

Sunday 

Holiday 

...25 

359,929  1 

Sunday  j 

.349,227 

.361.779 

.371,301 

.374,114 

...26 

.362.065  1 

357,2.58  1 

.367,171 

.356,760 

.371,258 

.370,071 

...27 

.3.37,121  1 

3.55.848  I 

.366,341 

Sunday 

.372,461 

.37.3.325 

...28 

Sunday  1 

.35.3.937  1 

.355,738 

365,909 

294,376 

.343,563 

... *29 

.3.58,40.3  1 

.3.5.3.712  1 

Sunday 

.3.58,958 

377,098 

Sunday 

...30 

.355.0.30  1 

356,247  1 

361,605 

357,142 

...31 

8,904,179  1 

9.563.342  ! 

8,806,816 

9,845,206 

9,527,297 

9,255,535 

.3.56.167  1 

351.976  1 

.352,273 

1  .364,637 

.366,4.35 

1  .370,221 

1 

114,375,361 


Net  Daily  Average  for  Twelve  Months 

*  Price  increased  to  2c.  a  copy. 


.  367,766 

WILLIAM  L.  McLEAN,  Publisher. 
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Concentration  is  the  Nation’s  Watchword” 


Dominate 


Philadelphia 


You  can  dominate  Philadelphia 
at  one  cost  by  concentrating  in 


The  BULLETIN 


The  newspaper  “nearly  everybody”  reads 


Net  paid  daily  average  for  December 


370,221 


COPIES 
A  DAY 


WILLIAM  L.  McLEAN,  Publisher 
NEW  YORK  OFFICE  CHICAGO  OFFICE 

Dan  A.  Carroll  J.  E.  Verree 

Tribune  Building  Steger  Building 
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NO  DISASTROUS  SLUMP  IN  AUTO 
ADVERTISING  IN  SIGHT 


James  T.  Sullivan  Analyzes  Silnatioii,  Predicting  Loss  of  About 
3996  Automobile  Advertising  for  1918,  with  Prospect  for 
Recoup  in  Much  of  This  Through  Developing  Use<l  Car  Trade. 


By  JAMK3  T.  SUI.L,1VA.N,  BOSTON  OLOBE. 

WHEN  the  bis:  dailies  figured  up  thoir  totals  of  automobile  advertising  for 
the  year  a  few  days  ago,  they  found  in  at)out  every  instance  that  they 
had  made  a  very  considerable  gain  over  the  1916  figures.  A  year  ago,  when 
conditions  were  analyzed,  the  prediction  was  made  by  some  of  those  who  knew 
the  industry  intimately,  that  it  would  be  a  big  motor  year. 

Despite  the  fact  that  war  was  declared;  that  we  have  had  two  Liberty 
Loans;  that  there  have  been  campaigns  for  funds  for  every  conceivable  pur¬ 
pose,  running  into  the  millions,  llie  motor  advertising  did  not  begin  to  slow  up 
until  a  few  weeks  ago.  There  is  always  a  dwindling  of  sales  and  advertising  in 
the  holiday  season,  and  this  year  in  some  places,  it  was  greater  than  ever. 


Facing  New  Conditions  in  the  Automobile  Industry 


Now  we  face  1918,  and  many  people 
are  wondering  what  the  outcome  is 
going  to  be.  Any  one  who  had  a  sense 
of  Iwilance  knew  that  there  would  be 
a  slump  in  advertising  in  show  num¬ 
bers  this  year.  As  New  York  had  the 
first  show,  it  will  bear  the  brunt  of 
the  loss.  The  show  numbers  were  about 
50  per  cent,  smaller  than  a  year  ago. 

There  are  various  reasons  for  this. 
If  one  saunters  through  the  show,  here 
and  there  he  will  note  some  vacant 
spaces,  where  exhibitors  have  not  come 
along.  This  was  not  due  to  financial 
reasons  on  the  part  of  .some,  but  be¬ 
cause  they  have  munitions  contrac-ts, 
and  their  officials  figured  that  the  show 
could  get  along  without  them  here.  But 
they  will  be  seen  at  Chicago. 

Another  reason  for  the  falling  down 
of  advertising  is  that  there  will  be  a 
curtailment  of  cars  for  1918.  Dealers 
who  were  planning  on  getting,  say,  800 
or  1,200  cars,  and  will  get  only  500  or 
600,  and  having  their  big  overhead  ex¬ 
pense  just  the  same,  will  not  make  as 
much  money,  and  they  are  not  going 
to  advertise  so  freely. 

A  third  reason  is  that  some  of  the 
big  cities  were  hard  hit  in  the  way  of 
sales  the  latter  part  of  1917.  New  York 
and  Chicago  dealers  felt  it  more  than 
any  other  large  centres.  And  they 
have  not  recovered  yet.  In  Boston  it 
was  not  so  bad. 

NO  ROO.M  FOB  PESSI.MIS.M. 

For  1918,  with  less  cars  to  .sell,  it 
will  mean  less  advertising  on  the  part 
of  a  lot  of  the  concern.s.  Some  of  the 
makers  will  put  the  advertising  up  to 
the  dealers  entirely.  And  as  the  war 
tax  has  been  landed  off  on  the  buyer 
through  the  dealer,  the  latter  as  a  class 
are  pessimi.stic.  They  should  not  be. 

Cars  will  be  sold  next  year,  all  that 
are  made.  The  dealers  who  know  how¬ 
to  take  advantage  of  the  situation  and 
advertise  properly  will  sell  every  car 
they  can  get  hold  of.  Others  may  sell 
all  their  machines,  but  it  will  take 
longer  to  do  it.  To  move  the  cars  will 
necessitate  advertising,  if  only  to  show- 
prospective  buyers  that  the  industry  is 
alive.  But  the  dealers  who  sell  out 
quickly  will  make  their  money  in  such 
a  short  time  that  it  will  be  profitable. 

What  1918  will  do  for  the  year  is  de¬ 
pendent  much  upon  the  war,  of  course. 
If  peace  comes,  there  will  be  a  boom, 
for  those  who  are  now  holding  on  to 
their  money  will  cut  loo.se.  And  tho.se 
who  liave  made  a  lot  during  the  w'ar 
will  join  the  throng  of  spenders.  Opti¬ 
mism  will  loosen  the  pursestrings,  and 
the  motor  makers,  in  an  endeavor  to 
cater  to  the  trade  of  a  year  from  now, 
will  start  advertising  to  get  the  jump 
on  some  rivals. 


But  figuring  that  the  war  will  drag 
along,  there  should  be  a  drop  of  about 
40  per  cent,  in  pas.senger-car  and  ac¬ 
cessory  advertising.  But  there  will  be 
a  gain  in  truck  advertising  of  about 
100  per  cent,  which  would  mean,  say, 
an  addition  of  some  25  per  cent,  to  the 
pa.sscnger-c-ar  advertising,  so  the  end 
of  the  year  would  show  a  loss  of  about 
30  per  cent,  from  1916. 

TO  BEVEXOP  rSED-CAB  ADVERTISING. 

Now  this  30  per  cent,  lo.ss  may  be 
further  reduced  by  some  papers  who 
know  how  to  handle  the  used-car  sales 
through  their  clas.sifled  columns.  With 
the  new  cars  lieing  gobbled  up,  there 
will  come  the  demand  for  the  u.sod 
(-ar.s.  And  the  u.sed  models  will  bring 
good  prices,  for  they  will  not  represent 
trades  as  much  as  before.  And  so  if  the 
dealers  can  lie  educated  properly  to  the 
value  of  used-car  advertiang,  this  will 
bring  added  revenue  to  the  papers,  for 
the  used-car  rate  may  be  very  close  to 
the  di.splay  rate.  Also  as  the  cla.safied 
columns  run  solidly  with  no  reading 
matter,  they  will  represent  a  very  siz- 
at)le  sum  at  the  end  of  the  year. 

The  motor  indiustry  is  getting  down 
more  and  more  to  a  real  business  basis, 
and  the  dealers  who  use  judgment  in 
selecting  their  advertising  mediums  arc 
getting  along  even  in  these  times  of 
uncertainty.  Others  are  having  their 
troubles.  The  latter  class  were  led  to 
Iielieve  that  lengthy  stories  with  pic- 
ture.s  in  the  East  about  cars  doing 
.stunts  on  the  Pacific,  and  vice-versa, 
helped  .sell  their  cars.  In  other  words, 
they  placed  their  advertising  in  weak 
paper.s  that  gave  them  unlimited  space 
for  .stories  that  few  people  read,  lea.st 
of  all  prospective  buyers. 

LES.S  “PITBI.ICITT”  MATTER.  , 

With  the  l)ig  increa.se  in  the  cost  of 
w-hite  paper,  more  papers  this  year  will 
have  to  insist  that  space  is  not  wasted. 
And  so  real  new's  stories  of  the  motor 
world  will  not  have  to  give  way  to  oth¬ 
ers  that  w-''re  writtim  merely  to  fill 
space  and  cater  to  the  vanity  of  some 
man  whose  name  is  attached  to  it. 
Therefore  the  papers  that  have  always 
used  some  judgment  in  editing  properly 
the  motor  stories  they  u.sed,  and  have 
had  stories  by  their  automobile  editors 
on  current  topics,  such  as  national  and 
State  legi.slation,  the  trend  of  the  motor 
industry,  good-roads  movements,  up¬ 
building  of  motor  organization  work, 
etc.,  will  begin  to  reap  the  reward,  for 
they  can  continue  along  those  lines, 
while  the  others  who  merely  filled  space 
will  have  to  try  to  originate  news  fea¬ 
tures.  The  makers  and  dealers  are  pass¬ 
ing  through  the  acid  test.  The  papers 
are  doing  the  same.  Some  dealers  will 
fall  by  the  wayside.  Some  of  the  makers 


has  trucks  in  it,  and  they  will  be  mak¬ 
ing  a  .splurge  for  spring  business.  As 
we  arc  certain  to  have  an  early  spring, 
after  this  old-fashioned  winter,  people 
will  want  to  forget  the  bad  months  by 
getting  out  into  the  open  through  the 
medium  of  the  motor  car.  So  busineas 
should  begin  to  pick  up,  and  a.s  there 
will  lie  late  deliveries  in  getting  car.s 
through  from  factories,  due  to  the  em¬ 
bargoes,  the  selling  season  will  be 
longer.  Therefore,  the  advertising  gen¬ 
erally  may  be  summed  up  in  .smaller 
pieces  of  copy,  spread  out  more  like 
making  a  small  piece  of  butter  cover 
two  slices  of  bread  instead  of  one.  It 
will  not  be  so  substantial  to  the  pub¬ 
lishers,  but  it  will  help  them  to  keep 
alive. 


Plays  Ho.st  to  Children 

The  Kansas  City  Star  was  host  to  be¬ 
tween  75,000  and  80,000  of  its  small  and 
large  readers  at  a  “party”  Saturday  and 
Sunday,  December  29  and  30,  with  Mar¬ 
guerite  dark  in  “The  Seven  Swans”  as 
the  principal  attraction.  Had  the  seat¬ 
ing  capacity  of  Kansas  City’s  mammoth 
Convention  Hall  permitted,  the  num¬ 
ber  of  guests  would  have  reached  the 
100,000-mark.  Almost  15,000  persons 
were  turned  away  after  the  hall  was 
filled  at  the  Sunday  afternoon  party, 
and  several  thousand  were  unable  to 
enter  at  the  Saturday  afternoon  party. 


The  B  r  o 

ok  1  y  n 

Standard  Union 

bids  Good 

Bye  to 

the  Old  Ye 

an  average 
tion  of  onl; 

ar  with 

circula- 
y  71,144 

copies. 

Here’s  to  t] 

le  New 

Year;  and  may  we 
be  even  of  greater 

service  to  y< 

ou. 

will  go  out  of  business.  But  if  the 
makers,  dealers,  and  newspapers  work 
along  constructive  lines?,  not  the  de¬ 
structive  lines  that  led  many  to  believe 
motor  cars  were  a  luxury  through  the 
use  of  so  many  yarns  about  high  speed, 
and  the  like,  an  era  of  better  things  will 
loom  up  in  1919.  The  makers  are  realiz¬ 
ing  this  now,  due  to  the  fact  that  while 
motor  cars  were  classed  by  Congress  as 
a  luxury,  pianos  were  untaxed  as  being 
a  necessity,  because  the  piano  men  were 
more  aggressive  in  battling  at  Wash¬ 
ington.  So  they  are  sending  out  .stories 
from  the  headquarters  of  the  motor 
manufacturers  to  counteract  this  idea. 

PROSPECTS  AT  OTHER  SHOWS. 

In  Chicago  the  show  issues  will  not 
be  as  large  this  year.  But  the  flop  will 
be  due  more  to  the  fact  that  there  is 
no  fight  on  between  the  truck  unit  mak¬ 
ers  this  year.  A  year  tgo  one  concern 
had  a  double  spread  ready.  A  rival 
with  an  equal  amount  of  space  took 
four  pages  in  some  papers.  This  was 
to  try  to  make  an  impres.sion  in  get¬ 
ting  out-of-town  dealers.  Chicago  will 
.show  more  business,  due  to  the  fact  that 
It  is  in  the  Middle  West  and  will  have 
a  larger  number  of  cars  showing  there, 
and  the  sales  will  be  heavier  than  in 
New  York,  for  the  farmers  will  come 
along  and  absorb  many  models.  When 
the  .show  season  hits  Boston  in  March 
the  i.ssues  there  will  also  show  a  drop, 
but  not  a  50  per  cent,  one,  for  Boston 
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THE  PITTSBURG 
LEADER  IN  1917 
CARRIED  MORE 
ADVERTISING 

THAN  ANY  OTHER 
NEWSPAPER  IN 
PENNSYLVANIA— 

WITH  BUT  ONE  EXCEPTION 

The  PITTSBURG  LEADER’S  record  of  13,423,728  lines  of  advertising  in  1917  is  remarkable  in 
two  respects — 

First,  it  firmly  establishes  the  LEADER  as  the  second  largest  carrier  of  advertising  space  in  Penn¬ 
sylvania — 

And,  second,  it  shows  a  gain  of  966,720  lines  over  1916,  a  gdin  won  by  DELIVERING  THE 
GOODS. 

The  LEADER’S  drive  to  this  dominating  position  has  been  straight,  strong  and  powerful. 

It  is  the  PEOPLE’S  PAPER  in  this  great  industrial  center  in  the  true  sense  of  the  word.  It  is  the 
People’s  Battle  Ax,  powerfully  wielded  for  the  people’s  rights.  Therefore,  the  people  of  Pittsburg  like 
the  LEADER  and  believe  in  it. 

The  proof  of  advertising  is  the  way  it  pays  in  business  created.  The  bulk  of  space  used  in  the 
PITTSBURG  LEADER  is  placed  by  advertisers  who  know  exactly  what’s  what  in  Pittsburg — shrewd, 
smart  merchants  who  are  shooting  straight  at  the  mark  they  want  to  hit. 

Pittsburg  now,  with  a  pay-roll  overwhelmingly  big  and  going  to  the  class  of  people  who  spend  it  as 
they  get  it,  is  the  richest  advertising  harvest  field  on  earth. 

And  in  coming  into  Pittsburg,  every  dictate  of  good  judgment  directs  you  to  the  PITTSBURG 
LEADER,  THE  SECOND  LARGEST  ADVERTISING  SPACE  CARRIER  IN  PENNSYL¬ 
VANIA. 

For  Information  Regarding  Pittsburg  and  Conditions  Write  W.  E.  MOFFETT,  Advertising  Manager 

Foreign  Representatives 

VERREE  &  CONKLIN 

Thon.  R.  Conklin  C.  1..  Weaver  J.  R  Verree 

Brnnswick  BIdK.,  225  Fifth  Ave.  Free  Prena  Bnildlng  Steaer  Bnilding; 

NRW  YORK  DRTROIT  CHICAGO 
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Notable  Gains  in  Circul 


In  Circulation: 


The  steady  and  substantial  growth  of 
The  Herald  and  Traveler  is  shown  by 
these  Net  Paid  figures. 


Daily  Sunday 
Circulation  Circulation 

April  1,  1914  (  )  152,031  59,031 

Oct.  1,  1914  (  )  160,215  80,591 

April  1,  1915  (  )  164,808  91,373 

Oct.  1,  1915  (  )  170,093  101,410 


Daily  Sunday 
Circulation  Circulation 

April  1,  1916  (  )  179,468  106,694 

Oct.  1,  1916  (  av-Kefor  )  192,321  114,484 

April  1,  1917  (  averagefor  ^  208,309  114,172 

Oct.  1,  1917  (  )  216,305  120,893 


T] 

Boston 
and  T: 

Make  Tremendous  Strides  Towar 


Dec.  1917  Daily  Circulation — Oven  a  Quarter  Million  Net  Paid 

December  1917  Gain  Over  December  1916  Daily — Over  50,000 
December  1917  Gain  Over  December  1916  Sunday — Over  10,000 


i 


1 


Advertising  in  Morning  Newspapers 

In  volume  of  week-day  display  advertising  among  the  morning  news¬ 
papers,  the  Herald  ranked  second  with  an  increase  for  the  year  1917  over 


1916  figures  of  587,527  lines. 
Here  are  the  figures : 

leading  the  third 

paper  by 

945,171  lines. 

1917 

1916 

Gain 

Loss 

Post  .  .  . 

5,238,600 

5,734,659 

496,059 

HERALD 

3,623,287 

3,035,760 

587,527 

Globe 

2,678,116 

2,854,687 

176,571 

Advertiser  . 

380,885 

348,077 

32,808 

Advertising  in  Evenim 

In  volume  of  week-day  display  adver 
papers,  the  Traveler  ranked  first  with  an 
507,055  lines,  leading  the  second  paper  t 
figures: 


1917 

1916 

TRAVELER 

3,860,435 

3,353,31 

American  . 

2,988,862 

2,997,8‘ 

Transcript 

2,843,180 

2,858,3 

Globe  .  . 

2,659,048 

2,854,6 

Monitor  .  . 

1,557,751 

1,281,8 

Record  .  . 

926,943 

786,0 

Advertisers  Who  Use  Daily  Papers  Exclusively 

The  five  largest  high-grade  stores  which  confined  their  advertising  to  week¬ 
day  editions  of  the  Boston  papers  during  1917  were: 

JORD.\N  MARSH  COMPANY  R.  H.  STEARNS  CO. 

CHANDLER  &  CO.  C.  F.  HOVEY  CO. 

PAINE  FURNITURE  CO., 


These  advertisers  distributed  their  advertising  among  the  daily  paj)ers  of 
large  circulation  as  follows: 


No.  1— HERALD  ----------  507,538 

No.  2 — Globe  -  --  --  --  --  --  -  405,495 

No.  3— Post  ------------  361,136 

No.  A — American  -  --  --  --  --  -  297,976 


Twelve  Largest  Morning  Paper  Advertisers 


The  twelve  largest  retail  store  advertisers  using  space  in  the  week-day  morn¬ 
ing  editions  of  the  Boston  papers  during  1917  were: 


Jordan  Marsh  Company 
Shepard  Nor  well  Co. 
Filene’s 

R.  H.  White  Co. 


Houghton  &  Dutton 
Magrane  Houston  Co. 
W.  &  A.  Bacon  Co. 

C.  F".  Hovey  &  Co. 


Gilchrist  Co. 
Continental  Clothing 
House 
Kennedy’s 

Paine  Furniture  Co. 


These  advertisers  distributed  their  advertising  among  the  morning  papers  of 
large  circulation  as  follows: 


of  1 


Jor( 
She 
File 
R.  ] 


larg 


No.  1 — Post  -  - 
No.  2— HERALD 
No.  3— Globe 


1,705,434 

963,345 

744,520 


Nc 

Nc 

Nc 
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Retail  Store  Advertising 

In  this  department  of  display  advertising  the  Herald  was 
the  only  Boston  morning  newspaper  that  made  a  gain — print¬ 
ing  318,791  lines  more  than  in  1916. 

The  Traveler  made  a  gain  greater  than  the  aggreg.atc 
gain  of  all  the  other  evening  newspapers,  printing  209,.i95 
lines  more  than  in  1916.  The  total  of  this  department,  1,825,- 
762  lines,  was  57,189  lines  more  than  its  nearest  competitor. 


General  Advertising — 

FOREIGN  ADVERTISING. 

In  this  department  of  display  advertising  the  Herald  was 
the  only  Boston  morning  newspaper  that  made  a  gain — print¬ 
ing  305.76.'>  lines  more  than  in  1916,  a  total  of  1,359.413  lines. 

This  gain  advanced  the  Herald  from  fourth  place  in  1916 
to  second  place  in  1917 — only  one  other  Boston  newspaper 
carrying  a  greater  lineage. 


In  general  advertising — comprising  foreign,  automobile, 
lines.  All  other  Boston  newspapers  of  large  circulation 
only  one  other  Boston  newspaper  carrying  a  greater  lint 
AUTOMOBILE  ADVERTISING  | 


In  this  department  of  display  advertising  the  Herald  made 
a  greater  gain  than  the  aggregate  gain  of  all  the  other  papers 
publishing  daily  and  Sundaj; — printing  610,629  lines,  which 
was  199,958  lines  more  than  in  1916.  Each  of  the  last  three 
months  the  Herald  was  first. 

Among  the  daily  morning  newspapers  the  Herald  ranked 
first  with  278,864  lines,  leading  by  21,306  lines  its  nearest 
competitor. 


In 
the  fie 
than  i 
large  c 
district 
lished 
38%  ii 


THIS  250,000  BUYS  ] 


cr  for  January  12,  1918 


19 


illation  and  Advertising 


THE 

n  Herald 
Fraveler 

Towards  SUPREMACY 


In  Advertising: 

The  rapid  strides  toward  supremacy  by  the 
Boston  Herald  are  shown  by  these  figures 
of  total  display  lineage  for  the  past  three 
years: 

4th  in  1 

19151 

'•  Post  . 

Globe  . 

American  . 

.6,452,154 

.4,932,090 

.4,148,895 

In  Total  Volume  of  Display  Advertising 

HERALD  . 

.3,382,719 

3rd  in  ] 

19161 

Post  . 

Globe  . 

HERALD  . 

.7,731,053 

.5,608,568 

.4,452,618 

In  Total  Volume  of  Display  Advertising 

American  . 

.4,221,573 

2nd  in  ] 

i917j 

Post  . 

*HERALD  . 

Globe  . 

.7,239,194 

.5,297,472 

.5.222,570 

In  Total  Volume  of  Display  Advertising 

American  . 

.4,061,751 

*Herald  is  the  only  paper  to  show  a  gain  in  1917 
HERALD  GAINED  1,336.683  LINES  ON  THE  LEADER 

Evening  Newspapers 

y  advertising  among  the  evening  news- 
dth  an  increase  over  1916  figures  of 
paper  by  871,573  lines.  Here  are  the 


1916 

Gain 

Loss 

,353,380 

507,055 

1,997,892 

.  9,030 

>,858,367 

15,187 

^854,687 

195,639 

1,281,888 

275,863 

786,080 

140,863 

Advertising  in  Sunday  Newspapers 

In  volume  of  Sunday  display  advertising  the  Sunday  Herald  ranked 
third  with  an  increase  for  the  year  1917  over  1916  figures  of  257,297. 
For  the  last  two  months  of  the  year  the  HERALD  RANKED  SECOND, 
leading  the  third  paper  for  these  two  months  by  9,963  lines.  Here  are  the 
figures  for  the  year: 


1917 

1916 

Gain 

Loss 

Globe  .  . 

2,544,454 

2,753,881 

209,427 

Post  .  .  . 

2,000,594 

1,996,393 

4,201 

HERALD 

1,674,185 

1,416,888 

257,297 

American 

1,072,889 

1,223,681 

150,792 

t 


f  . 

I, 


1 

) 

) 


Twelve  Largest  Evening  Paper  Advertisers 

The  twelve  largest  advertisers  using  space  in  the  week-day  evening  editions 
of  the  Boston  papers  during  1917  were : 


Jordan  Marsh  Company 
Shepard  Norwell  Co. 
Filene’s 

R.  H.  White  Co. 


W.  &  A.  Bacon  Co. 
Houghton  &  Dutton 
Magrane  Houston  Co. 
R.  H.  Stearns  Co. 


Gilchrist  Co. 
Continental  Qothing 
House 
Kennedy’s 

Paine  Furniture  Co. 


These  advertisers  distributed  their  advertising  among  the  evening  papers  of 


large  circulation  as  follows: 

No.  1— TRAVELER  ---------  1,119,559 

No.  2 — American  -  --  --  --  --  -  1,080,671 
No.  3— Globe  ------ .  727,453 


Leading  Advertisers  With  Boylston  St.  Shops 

Boylston  Street  is  the  Fifth  Avenue  of  Boston.  The  principal  Boylston  Street  shops 
using  s])ace  in  the  Sunday  editions  of  the  Boston  papers  during  1917  were: 


MEYER  JONASSON  HICKSON  CROCKER 

DOWNING  HOLLANDER  MISS  HOLLAND 

DRISCOLL  MANAHAN  V.  BALLARD 

BELLE  BRYCE  MISS  MOORE  HILL  &  BUSH 

GEMMELL  WILSON.  INC. 

These  advertisers  distributed  their  advertising  among  the  Sunday  papers  as  follows: 

No.  1— *P1ERALD  ----------  86,615 

No.  2—  Post  ------------  32,876 

No.  3—  Globe  -----------  26,754 

No.  A —  American  -  --  --  --  --  -  5,828 


*The  Sunday  Herald  in  52  Issues  Printed  20,159  More  Lines  of  Advertising  from  These  Shops 
Titan  Appeared  in  the  305  Issues  of  the  Transcript. 


itomobile,  financial  and  book  advertising — the  Herald  made  a  gain  of  482,247  lines,  printing  a  total  of  2,485,154 
irculation  reported  a  loss.  This  gain  advanced  the  Herald  from  third  place  in  1916  to  second  place  in  1917— 
;reater  lineage. 


I  FINANCIAL  ADVF.RTISING 

k  I  In  this  department  of  display  advertising  the  Herald  led 
J'*  '  the  field,  printing  452,543  lines,  which  was  49,217  lines  more 
I  than  its  nearest  competitor.  All  the  Boston  newspa|>ers  of 
large  circulation  show  a  loss,  due  to, conditions  in  the  financial 
I  district,  but  the  Herald’s  percentage  of  the  total  volume  pub- 
I  lished  in  all  the  papers  of  large  circulation  increased  from 
'  38%  in  1916  to  44%  in  1917. 


BOOK  ADVERTISING. 

In  this  department  of  display  advertising  the  Herald 
printed  10,363  lines  more  than  in  1916.  The  total  lineage 
was  62,569,  which  was  nearly  three  times  the  total  amount 
carried  by  the  other  three  papers  publishing  daily  and  Sunday. 


Amusement  Advertising 

In  this  department  of  display  advertising  the  Herald 
printed  34,084  lines  more  than  in  1916 — only  one  other  morn¬ 
ing  paper  gained,  and  that  only  2,043  lines. 

The  Traveler  printed  a  total  of  222,181  lines,  being  7,622 
lines  more  than  in  1916 — and  being  42,876  lines  more  than 
its  nearest  competitor. 


3  LIKE  A  MILLION 
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THE 

KANSAS  CITY  STAR 

For  the  year  1917  the  city  circulation  of  The  Kansas  City  Star 
showed  an  increase  of  more  than  7,000  subscribers  as  compared 
with  the  year  1916. 

The  out-of-town  circulation,  despite  ^in  increase  of  50%  in  sub¬ 
scription  price  (from  10c.  to  15c.  a  week)  made  necessary  by  ad- 
vancinj^  costs,  lost  only  6,600  subscribers  and  the  suburban  circula¬ 
tion  only  1,600. 

The  advertising  space,  daily  and  Sunday,  totaled  17,095,034 
lines — a  gain  of  693,480  lines  over  1916. 


CIRCULATION 


Evening  and  Sunday — 

1917 

1916 

Citv  . 

. 114,331 

106,577 

Suburban  . 

.  19,750 

21,426 

Count rv  . 

.  83,036 

89,216 

Morning — 

217,117 

217,219 

City  . 

. 110,912 

103,620 

.Suburban  . 

.  19,969 

21,581 

Country  . 

.  82,531 

89,140 

213,412 

214,341 

ADVERTISING 

Daily  and  Sunday  (Agate  lines). .  , 

,  .  .17,095,034 

16,401,554 

llL'DOLi’H  O.  LKKIjS. 

man  who  fathered  the  tin-iilate  indus¬ 
try  in  America,  and  who  was  for  many 
years  the  guiding  spirit  in  the  manage¬ 
ment  and  direction  of  the  great  Itock 
Island  Itailway  system. 

li.  G.  Leeds  is  said  to  own,  in  part 
or  entire,  most  (rf  the  big  enterprises 
of  his  city.  One  of  his  enterprises, 
which  stands  as  a  monument  to  his  civic 
pride,  is  a  truck  line,  u.st^d  for  both 
freight  and  passenger  traffic,  in  and 
out  of  Itichmond.  This  has  served  to 
make  the  adjoining  territory  practirall.v 
a  part  of  that  city.  He  has  made  of 
the  Palladium  an  up-to-date,  progres¬ 
sive,  and  successful  newspaper. 

His  friends  stiy  that  it  would  have 
been  a  very  simple  matter  for  Mr.  I.,eeds 
to  have  .secured  an  officer.ship — but  he 
has  preferred  to  enli.st  as  a  prlv’ate. 

Endorses  American  Fund 

The  campaign  of  the  New  York 
Ameri<-an  to  n-build  the  cities  of  France 
that  liave  lx?en  devastated  by  the  war 
has  l)een  endorsed  by  the  New  York 
Hoard  of  .Mdermen.  In  a  resolution 
the  Hoard  urges  the  citizens  of  New 
York  to  contribute  to  the  success  of  the 
movement,  as  a  fitting  way  in  which  to 
pay  part  of  the  debt  of  this  nation  to 
the  French  Uepublic. 


MILLIONAIRE  EDITOR 
NOW  A  PRIVATE 

Rudolph  Leeds,  Worth  $10,000,000, 
Enlists  in  Ranks  in  Preference  to 
Seeking  Officer’s  (Commission  Is 
Leader  in  (Commercial  Life. 


Rudolph  G.  Leeds,  editor  and  owner 
of  the  Richmond  (Ind.)  Palladium  and 
Sun-Telegram,  has  enlisted  as  a  privat-! 
in  the  United  Stotes  army. 

Mr.  Leeds  is  one  of  Indiana’s  rich 
young  men — worth  proiiably  ten  mil¬ 
lions  of  dollars.  He  is  the  .son  of  the 


MERGER  IN  POlJfillKEEPSIE 

Evening  Star  and  FCnterprise  Consoli¬ 
dated  A.  A.  Parks  in  (Charge. 

The  Poughkeepsie  Evening  Star  and 
Evening  Enterprise  have  I>ecn  consoli¬ 
dated,  and  the  publication  offices  of  the 
latter  newspaper  have  been  closed.  The 
Enterpri.se  was  e.stablished  in  188.1.  Tlie 
Star  is  tw'enty-eight  years  old.  Edward 
E.  Perkins  is  president  of  the  Pough- 
keep.sie  Publishing  Co.,  which  has  been 
incorporated  with  a  capital  of  $150,000 
to  publish  the  combined  newspapers. 

Arthur  A.  Parks,  formerly  of  the  New 
York  Telegram,  is  treasurer  and  man¬ 
aging  editor.  Mr.  Parks  purchased  the 
Star  ten  years  ago.  Franklin  D.  Roose¬ 
velt,  As.si.stant  Secretary  of  the  Navy, 
is  said  to  be  interested  in  the  company. 
The  Star  will  hereafter  be  a  Democratic 
newspaper. 

Northcliffe  Not  to  Return 
Viscount  Northcliffe,  it  is  officially  an¬ 
nounced,  will  not  return  to  America, 
where  recently  he  was  the  head  of  the 
Hritish  Mission  to  this  country.  He  Is 
to  remain  in  England,  the  announce¬ 
ment  says,  as  chairman  of  the  Ijondon 
headquarters  of  the  Mission  to  America. 
Earl  Reading,  Ix)rd  Chief  Justice  of 
England,  will  take  Viscount  North- 
cliffe’s  place  in  this  country,  having 
iK-en  api>ointed  High  Commissioner  in 
the  United  Slates  in  the  character  of 
an  .■Xmbassjidor-plenipotentiary  on  a 
siK-tial  mi.ssion. 


Advertising 

Record 

Npw  fork  ®imp0 

1917 . 

Agate  Lines 

.12,525,898 

1916 . 

.11,552,496 

1915 . 

...9,682,562 

1914 . 

...9,164,927 

The  New  York  Times  publishes  a 
greater  volume  of  advertisements 
{Help  and  Situation  Wanted  ad- 
vertisements  excepted)  than  any 
other  New  York  newspaper. 

(Tlip  Npw  furk  ®impa 


The  Best  Known  Slogan 
in  St.  Lotus 


Trsde  Mark  R^Utcred 


Foreicn  AdTertiaing  RepresentatiTW 

Story,  Brooks  &  FInley 


CbicaKo  Philadelphia  Hew  York 
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1917  was  Largest  Year  of  the 

BOSTON  POST 


Totals  for  1917  in  agate  lines 

POST  FIRST 

IN 

DEPARTMENT  STORl-. 
AND  WOMEN’S 
SPECIALTY 
ADVERTISING 

POST  . 2,745.819 

Globe  . 2,124,892 

American  . 1,672,692 

Herald  . 1,625,291 

POST  FIRST 

IN 

GROCERIES  AND 
I'OODSTUI'F 
ADVERTISING 

POST  .  429.289 

Globe  . 302.47.1 

Herald  .  276,034 

American  .  222,694 


POST  FIRST 

IN 

MEN’S  SPECIALTY 
ADVERTISING 

POST  .  495,015 

Herald .  275,478 

American .  231,768 

Globe  .  192,640 


POST  FIRST 

IN 

AMUSEMENT 

ADVERTISING 

POST  .  428,827 

Globe  .  36.1,050 

Herald  .  362,329 

American  .  337,4.18 


POST  FIRST 

IN 

PHONOGRAPH 

ADVERTISING 

POST  .  169.561 

Globe  .  120,116 

Herald .  119,244 

American  .  114,849 


POST  FIRST 

IN 

JEWELRY 

ADVERTISING 

POST  .  69,858 

American  .  .19,567 

Herald  .  35,174 

Globe .  25,228 


POST  FIRST 

IN 

FLORISTS’ 

ADVERTISING 

POST  .  24,231 

Globe  .  16.515 

Herald .  6,581 

American  . . . .  6,329 


Average  Daily  Circulation  for  1917 

513,365 

PER  DAY 

On  a  ^‘N o-return  Basis'*  Since  March  18,  1917 

By  a  Wide  Margin  the  Largest  Morning  Circulation 
in  the  United  States 


•  Average  Sunday  Circulation  for  1917 

357,126 

PER  SUNDAY 

On  a  “No-return  Basis"  Since  March  18,  1917 

By  a  Wide  Margin  the  Largest  Sunday  Circulation 
in  New  England 

Boston  Post  Display  Advertising  in  1917 

7,228,639 

AGATE  LINES 

By  a  Wide  Margin  the  Post  Led  AH’ Its  Boston 
Contemporaries 

The  Second  Paper  was  1,965,325  lines  behind  the  Post 
The  Third  Paper  was  2,013,305  lines  behind  the  Post 
The  Fourth  Paper  was  3,073,069  lines  behind  the  Post 


Eastern  Representatives 
Kelly-Smith  Company 
220  Fifth  Avenue 
New  York  City 


POST  FIRST  IN  BOSTON 


IN- 

LOCAL  DLSPLAY 
_j\D  VERT  LSI  NG 
POST  . 4,208,541 


THE  POST 

IS  FIRST 


IVestern  Representatves 
Kelly-Smith  Company 
Lytton  Building 
Chicago,  III. 


POST  FIRST 

IN 

NATIONAL  DLSPLAY 
ADVERTISING 
PO.ST  . 3,020,098 


Herald . 2,704,449 


3;i40;684  Herald  !2;5.58;865 


Globe . 2.074,65!) 


American  . 2,584,471'  SEVEN  YEARS  American  . 1,571,099 


Totals  for  1917  in  agate  lines 

POST  FIRST 

IN 

AUTOMOBILE 

DISPLAY 

ADVERTISING 

POST  .  086,807 

Herald  .  611,659 

Globe  .  .572,411 

American  .  .345,616 

POST  FIRST 

IN 

BANKS  AND 
TRUST  COMPANIES 
ADVERTISING 

PO.ST  .  .30.620 

Herald .  26,135 

Globe  .  19,762 

American  .  8,574 


POST  FIRST 

IN 

MAGAZINE 

ADVERTISING 

POST  .  104,850 

Globe .  62,287 

1 1  erald  .  52,903 

American*  .  27,815 

Exclusive  of  Ilearst  Piil)1ic.itii)ns 

POST  FIRST 

IN 

BOOT  AND  SHOE 
ADVERTISING 

POST  .  146,180 

Herald .  92,952 

American  .  76,936 

Globe  .  73,492 


POST  FIRST 

IN 

HOTEL  AND 
RESTAURANT  ’ 
ADVERTISING 

POST  .  52,043 

Herald  .  28,095 

Globe  .  13,838 

American  .  9,368 

POST  FIRST 

IN 

PROPRIETARY 

ARTICLE 

ADVERTISING 

PO.ST  .  614,828 

Amcr'jan  .  452,42.3 

Globe  .  .383,117 

Herald  .  .348, (>83 


POST  FIRST 

IN 

TOBACCO  PRODUCTS 
ADVERTISING 

POST  .  149,919 

American  .  137,084 

Globe  .  116,032 

Herald . 104,474 
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PROGRESS 

HE  publishor-inemlx'rs  of  the  Audit  Bureau 
of  Circulations  are  to  be  congratulated  on  the 
issues  of  two  fights  made  by  and  for  them 
in  the  special  convention  of  the  organization  in 
Chicago. 

Nearly  a  hundred  publishers  had  given  their 
proxies  to  E.  D.  DeWitt,  publisher  of  The  Editor 
AND  Pl'bmsher,  with  instructions  to  ca.st  their  votes 
against  the  proposition  for  a  membership  rate  in¬ 
crease,  and  in  favor  of  a  more  lilieral  publicity  by¬ 
law  amendment,  which  should  provide  for  the  use 
of  audit  bureau  figures  in  advertising  the  circula¬ 
tions  of  newspapers  without  the  necessity  of  pub¬ 
lishing  the  complete  reports. 

Bitter  fights  developed  on  l>oth  of  the.se  issues 
and  it  hapiiened  that  the  proxy  votes  ea.st  by  Mr. 
DeWitt  served  to  decide  the  action  of  the  convention 
in  each  instance. 

The  rate-increase  proposition  will  now'  go  to 
the  full  membership  for  a  mail  vote,  with  detailed 
information  as  to  the  operating  exr>enses  of  the 
Bureau. 

The  new  publicity  by-law  amendment  permits 
file  use  of  the  data  contained  on  the  first  pages 
of  the  audit  reports,  as  well  as  similar  data  in  the 
semi-annual  circulation  statejnents  made  to  the 
Bureau  by  publisher-members. 

This  new  by-law  must  be  submitted  for  ratifi¬ 
cation  to  the  Cla.ss  A  members,  through  a  mail 
vote;  but,  as  it  expre.sses  the  will  of  the  convention, 
its  prompt  ratification  should  lie  assured. 

It  is  a  long  step  forward  in  the  policies  and  prac¬ 
tices  of  the  bureau.  It  will  serve  to  revitalize  in¬ 
terest  In  the  great  service  the  bureau  performs  for 
iKith  advertisers  and  publishers.  It  may  lie  held 
that  it  does  not  go  far  enough — and  that  is  true. 
But  it  does  mean  the  adoption  of  a  policy  of  jus¬ 
tice  and  common  sense;  and  it  does  mean  the  adop¬ 
tion  in  principle  of  the  policy  of  wide  publicity  for 
the  findings  of  the  auditors  and  of  the  .statements 
of  the  publishers.  Under  the  safeguards  adopted 
there  should  be  no  possibility  that  publishers  will 
In  any  manner  abu.se  the  right  to  print  excerpts 
from  the  reports. 

The  Audit  Bureau  of  Circulations,  organized  to 
render  vital  service  to  the  buyers  and  sellers  of 
advertising  space,  will  now  be  able  to  give  to  that 
service  its  full  value — to  serve  as  the  clearing  house 
for  real  information  as  to  circulations,  bringing 
lacts  to  light,  rather  than  screening  them  from 
view  und<‘r  restrictions  which  have,  heretofore,  im- 
i  oseu  upon  publishers  impossible  conditions  in  the 
advertising  of  their  circulation  figures. 

The  u.sefulness  of  the  Bureau  has  been  vastly 
enhanced  by  the  adoption  of  the  progressive  policy 
in  behalf  of  which  s''  many  members  of  the  organi¬ 
zation  have  long  contended. 


PUBLISHERS  are  not  all  agreed  as  to  what  would 
constitute  a  just  and  reasonable  revision  of  the 
old  postal  rate  law' — but  they  are  all  agreed  that  the 
new  law,  scheduled  to  become  effective  July  1,  Is 
wholly  liad.  There  remains  ample  time  in  which  to 
secure  its  repeal — but  it  will  not  be  repealed  unless 
the  publishers  of  the  country  convince  Senator  Sim¬ 
mons,  of  the  Senate  Finance  Committee,  and  Hon. 
Claude  Kitchin,  chairman  of  the  House  Ways  and 
Means  Committee,  that  the  repeal  of  this  law  is 
demanded  in  the  jiublic  interest.  These  leaders  are 
not  now'  so  convinced.  They  feel  that  the  new  law, 
while  admittedly  defective.  Is  in  the  interest  of  the 
'nation  as  a  revenue-producer.  They  do  not  believe 
that  any  new  solution  would  find  general  approval 
by  publishers.  They  do  not  relish  the  prosi>ect  of 
a  reopening  of  a  subject  w'hich  gave  them,  at  the 
last  session,  so  much  anxiety.  That  seems  to  sum 
up  the  immediate  prospect  for  a  reiieal — for  these 
two  men  hold  the  keys  to  the  situation.  They  are 
both  men  of  broad  gauge,  anxious  to  serve  the  na¬ 
tion  to  the  uttermost.  They  are  not  committed,  but 
merely  inclined,  to  a  sland-pat  policy.  They  will  not 
ignore  public  opinion. 


ON  the  list  of  non-es.sential  indu.stries  that  of 
the  pre.ss  agent  should  lead  all  the  rest. 


If  to  do  were  as  easy  as  to  know 
^  what  were  good  to  do,  chapels 
had  been  churches,  and  poor 
men’s  cottages  princes*  palaces. 

Shakespeare. 


THE  NEWS  PRINT  HEARINGS 
T  the  hearings  to  be  held  before  the  Federal 
Trade  Commi.ssion,  to  determine  rea.sonable 
prices  for  news  print  and  equitable  contract 
condition!?,  proceedings  to  which  all  users  of  news 
print  are,  perforce,  parties,  the  publishers  of  the 
country  are,  after  all,  to  be  repre.sented. 

There  had  been  grave  danger  that  they  would 
permit  the  news  print  manufacturers  to  present  an 
uncontested  case  for  high  prices.  It  has  seemed  diffi¬ 
cult  for  many  publishers  to  realize  that  these  hear¬ 
ings  are  of  a  semi- judicial  character;  that  the  Gov¬ 
ernment  is  merely  a  nominal  party  In  interest,  and 
that  the  function  of  the  Federal  Trade  Commission 
is  practically  confined  to  the  con.sideration  of  evi¬ 
dence  presented,  upon  which  its  price-findings  must 
be  based. 

i  jit.  Editor  and  Publisher  ha.s,  for  several  weeks, 
lieen  sounding  the  alarm,  and  calling  upon  publish¬ 
ers  to  protect  their  vital  interests  in  these  hearings 
through  able  counsel.  In  this  admonition  The  Edi¬ 
tor  AND  Publisher  has  voiced  the  conviction  of  the 
men  closest  to  the  situation — that  it  would  be  a  pol¬ 
icy  of  madness  to  permit  this  case  to  go  to  a  final 
adjudication  without  any  presentation  of  the  pub¬ 
lishers’  side  of  it,  and  w'ith  no  attempt  made  to  con- 
te.st  claims  of  abnormal  cost  increases  which  the 
manufacturers  might  be  expected  to  present. 

Realizing  the  gravity  of  the  matter,  the  A.  N.  P.  A. 
through  its  Board  of  Directors,  has  authorized  its 
Paper  Committee  to  represent  its  membership  at 
the  hearings.  It  may  be  expected  that  the  men  who 
compo.se  this  committee  will  see  to  it  that  needed 
measures  shali  be  taken  to  secure  coun.siil  and  to 
otherwise  safeguard  the  case  of  the  u.sers  of  newa 
print. 

It  should  not  be  forgotten  that  the  efforts  of  the 
Paper  Committee  in  this  matter  are  in  the  interests 
of  all  users  of  news  print.  They  will  not  merely 
represent  the  great  orgqjiization  known  as  the  A. 
N.  P.  A  They  will  represent  YOU. 

It  is  to  be  expected  that  the  counsel  and  cost  ex¬ 
perts  of  the  manufacturers  will  contend  at  these 
hearings  for  a  high  price  for  news  print — perhaps 
a  price  as  high  as  $3.50  per  hundred  pounds.  They 
will  present  evidence  as  to  increasing  manufactur¬ 
ing  costs  to  support  their  claims  for  a  high  price. 
The  Paper  Committee  will  contend,  it  is  believed,  * 
for  a  maximum  price  considerably  below  $3  per  hun¬ 
dred  pound.s,  and  will  try  to  show  that  such  a  price 
will  provide  for  rea.sonable  profits  for  the  manu¬ 
facturer. 

Some  men,  well  informed  as  to  conditions,  state 
$2.60  to  $2  70  as  a  fair  maximum  price,  subject  to 
revision  if  costs  further  advance.  The  members 
of  the  Paper  Committee  are,  so  far  as  known,  not 
committed  to  any  arbitrary  maximum  figure,  but 
will  insist  upon  such  a  fair  and  comprehensive  pres¬ 
entation  of  cost  statistics  as  will  enable  the  Trade 
Commission  to  determine  what  shall  constitute  a 
reasonable  maximum. 

A  variation  of  ten  cents  per  hundred  pounds,  com¬ 
puted  for  the  entire  output  of  news  print,  repre¬ 
sents  millions  of  dollars.  Is  it  not  obvious  that  the 


Jammry  12,  1U18.  Volume  50,  No.  31. 

TUB  BDITOR  AUD  PUBLI8UBR. 

Publiihed  icetkly  bg 
Tub  Euitob  and  Pobububb  Co., 

1117  World  Building,  63  Park  Row.  Sew  York. 

Jamet  Wrifkt  Brown,  greeident  and  editor;  Bdwin 
Uodikidge  DeWitt,  eecretarg,  treaeurer,  and  publieker; 
W.  D.  Bhowaller,  managing  editor;  Carl  H.  Qete.newe: 
Uarlen  S,  Pew,  teaturee;  Qeo.  P.  Leffler,  aeeietant 
treaeurer  and  bueineee  manager;  J.  W.  Fergueon,  ad- 
vertUing  manager;  U.  R.  Drummond,  promotion;  B. 
Gone,  oiroulation, 

10  cente  a  copy;  $3  a  year;  foreign  pottage  $1.00: 
Canadian  BOe. 

Copyrighted  1817  by  Tho  Editor  and  Publieker  Co. 
Enter^  in  (k*  Sew  York  Pott  Ogtoe  a«  teoond-elatt 
matter. 


issues  involved  at  these  Washington  hearings  are 
of  vital  concern  to  those  who  must  pay  the  bills 
for  news  print? 

Is  it  not  also  obvious  that  the  Paper  Committee 
should  be  accorded  the  financial  and  moral  support 
in  this  work  of  every  user  of  news  print?  The  ob¬ 
ligation  to  accord  this  support  does  not  rest  solely 
upon  members  of  the  A.  N.  P.  A.  It  rests  with  every 
man  who  buys  news  print,  and  it  should  not  be  dis¬ 
regarded. 


“FOR  A  DEPARTMENT  OF  ADVERTISING” 
ENATOR  ALBERT  B.  CUMMINS,  of  Iowa,  is 
to  change  the  title  of  his  bill  so  that  it  shall 
provide  for  a  Government  Bureau  of  ADVER¬ 
TISING,  rather  than  for  a  bureau  of  “publicity,”  as 
originally  phrased. 

Senator  Cummins’s  decision  is  a  wl.se  one.  “Pub¬ 
licity”  does  not  necessarily  mean  advcrti.sing — and 
his  purpose,  as  pointed  out  frequently  in  The  Edi¬ 
tor  AND  Publisher,  is  to  provide  the  Government 
with  a  department  through  which  paid  advertising 
may  be  placed. 

Senator  Cummins,  in  a  letter  to  F.  J.  Wright,  of 
Des  Moines,  who  had  brought  to  his  attention  an 
editorial  in  a  recent  issue  of  The  Editor  and  Pub¬ 
lisher,  objects  to  the  statement  made  therein  that 
“this  bill  has  not  been  pushed  for  consideration.” 
The  Senator  says  that  there  has  been  no  lessening 
of  his  activity  for  it,  and  that  when  conditions  are 
a  little  more  settled  in  Washington  he  will  push  the 
bill  with  all  his  power. 

The  Cummins  bill  provides  a  method  by  which  the 
Government  may  conduct  its  necessary  advertising 
in  a  business  way.  Its  enactment  would  serve  to 
“scrap”  the  present  arrangements  for  handling  Gov¬ 
ernment  advertising — to  provide  for  campaigns  of 
paid  advertising  when  needed,  and  for  their  economi¬ 
cal  and  efficient  management.  It  would  end  the 
spectacle  of  Uncle  Sam  awaiting  donations  with 
which  to  pay  for  advertising — the  one  present  gov¬ 
ernmental  policy  which  is  crude,  absurd,  unju.st  ana 
indefensible  from  any  standpoint.  In  a  period  when 
the  nation  has  found  its  strength,  when  picayune 
policies  and  ideas  are  no  longer  in  vogue,  the  situa¬ 
tion  in  regard  to  Government  advertising  is  in¬ 
comprehensible.  Senator  Cummins  will  earn  the 
gratitude  of  the  country  if  he  .shall  succeed  in  having 
his  bill  passed  at  the  present  session. 


The  New  York  Evening  Post,  in  a  recent  issue, 
tells  of  the  things  which  absorb  the  active  mind 
and  tireless  energies  of  Don  C.  Seitz  after  office 
hours.  As  business  manager  of  the  New  York 
World,  as  chairman  of  the  Postal  Committee  of  the 
A.  N.  P.  A.,  and  as  a  citizen  always  in  demand  as  a 
speaker  at  important  functions  here  and  elsewhere, 
Mr.  Seitz  might  be  con.sldered  by  a  casual  acquain¬ 
tance  as  being  a  man  without  any  calculable  allot¬ 
ment  of  spare  time.  But  it  is  known,  as  related  in 
the  Evening  Post,  that  he  is  one  of  the  busiest  of 
contemporaneous  authors;  that  he  is  a  collector 
and  bibliophile  with  amazing  enthusiasm;  that  he 
is  the  greatest  living  authority  on  the  subject  of 
pirate.s — and  that  he  writes  stirring  verse.  It  is 
also  disclosed  that  he  has  in  preparation  for  early 
publication  a  biography  of  the  late  Joseph  Pulitzer. 
This  should  be  a  chapter  of  newspaper  history  of 
rare  interest. 


The  manufacturers  of  newspaper  supplies  are 
not  anticipating  any  serious  curtailment  of 
production,  but  they  do  expect  that  shipping  delays 
may  continue  to  hamper  them  in  deliveries.  Such 
companies  as  the  Mergenthaler  Linotype  Company 
are  notifying  their  trade  that  it  is  the  part  of 
wi.sdorn  to  place  orders  for  supplies  and  equipment 
well  in  advance,  in  order  that  the  effect  of  possible 
delays  may  be  discounted. 


ONSIGNEES  who  do  not  unload  shipments  im- 
^  mediately  upon  their  arrival  at  destination  are  to 
lie  placed  under  the  ban  by  Director-General  Mc- 
Adoo,  and  the  railroads  will  refuse  to  move  further 
shipments  for  such  offenders.  This  rule  applies 
cf  course,  to  shipments  of  news  print,  and  publish¬ 
ers  who  delay  in  unloading  such  consignments  will 
face  serious  troubles  in  securing  future  supplies. 
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rHE  best  doctors  in  the  world  are  Doctor  Diet, 
Doctor  Quiet  and  Doctor  Merryman. — Swift. ' 


PERSONALS 

New  YORK — Oswald  Garrison  Vil- 
lard,  of  the  New  York  Evening 
Post,  who  has  been  president  of  the 
New  York  Philharmonic  Society  for  the 
past  year  and  a  half,  has  resigned  that 
position. 

Theodore  E.  Murray,  assistant  editor 
of  the  World  Almanac,  has  returned  to 
his  former  duties  on  the  morning 
World. 

Nelson  H.  Cobleigh,  foreign  editor  of 
the  World,  has  been  confined  for  two 
weeks,  by  illness,  to  his  homo  in  Brook¬ 
lyn. 

George  Baley,  of  tlie  Herald,  has 
joined  the  sporting-desk  force  of  the 
World. 

Einley  Peter  Dunne,  “Mr.  Ueoley’.s" 
confidant,  and  editor  of  Collier’s  Week¬ 
ly,  has  succeeded  James  E.  McBride  as 
chairman  of  the  publicity  committee  of 
the  War  Savings  Committee  ef  New 
York  city. 

Walter  Trumbull,  long  known  to  the 
readers  of  the  World  by  his  writings  on 
l)aseball  and  other  sport.s,  has  joined 
the  colors.  He  enlisted  as  a  private  in 
the  115th  Field  Artillery,  Camp  Sevier, 
Greenville,  S.  C.,  and  is  now  wearing 
the  chevrons  of  a  sergeant. 


OTHER  CITIES.— Phillip  J.  Sinnot, 
of  Eos  .Vngeles,  has  l)een  transfern'd 
to  Portland,  Ore.,  to  succeed  Fred  Mc- 
Kt'chnie  as  manager  of  the  Oregon  bu¬ 
reau  of  the  United  Press.  McKechnie 
has  l)cen  called  to  the  color.s. 

James  D.  Ol.son  has  left  the  Los  An- 
gele.s  Tribune  to  join  the  staff  of  the 
Oregon  Journal.  Portland. 

W.  R.  Waggoner,  recently  with  the 
Pratt  (Kan.)  Daily  Tribune,  has  sev- 
eretl  his  connection  with  that  newspa- 
I)cr  to  establish  a  news  bureau  in  Wa.sh- 
ington  to  .serve  Kan.sas  and  mid-We.st- 
ern  newspapers  with  a  daily  news  re¬ 
port 

Victor  Morgan,  editor  of  the  C'leve- 
land  Pres.s,  is  now  in  Europe  on  a  .spe¬ 
cial  assignment. 

Bernard  E.  Coflin,  formerly  assistant 
editor  of  the  Journal  of  .Agriculture,  St. 
Louis,  has  been  appointed  editor  of  the 
Wichita  (Kan.)  Weekly  Eagle. 

H.  H.  Thomson,  editor  of  th  5  Ridg- 
way  (Pa.)  Record,  was  recently  tender¬ 
ed  a  banquet  by  the  employees  of  that 
newspaper,  in  celebration  of  the  grati¬ 
fying  progress  made  within  the  short 
period  since  Mr.  Thomson  took  charge. 


Boston — Frank  H.  Meloon,  former 
head  of  the  Advertl.ser  copy  desk, 
is  filling  that  position  on  the  Record. 

Eddie  Hurley,  for  the  pa.st  five  years 
sporting  editor  of  the  Lynn  Evening 
New.s,  has  joined  the  Record  staff, 
where  ho  will  have  charge  of  the  sport¬ 
ing  department. 


Chicago — Ilahston  Go.ss,  former 
sports  editor  of  the  Indianapolis 
Star,  is  now  on  the  telegraph  de.sk  of 
the  Herald. 

Merton  V.  Wieland,  reporter  for  the 
E.xaminer,  has  returned  to  his  de.sk 
after  a  short  illness. 

Harold  W.  Belcher,  formerly  rewrite 
man  for  the  Syracu.se  Post-Standard, 
and  recently  with  the  Chicago  Herald, 
has  gone  over  to  the  Tribune. 

Sidney  M.  Sutherland,  former  Mexi¬ 
co  correspondent  for  the  New  York 
Sun,  who  lately  joined  the  staff  of  the 
Herald,  is  now  on  the  copy  desk  of  the 
Examiner. 

Gilman  Parker,  for  several  months 
co-manager  of  the  Tribune  syndicate, 
who  recently  enlisted  In  the  navy,  has 
been  appointed  manager  of  the  Great 
I.,akes  Bulletin,  a  dally  paper,  issued  by 


the  jackles  at  Great  Lakes  Naval  Train¬ 
ing  Station,  which  was  formerly  called 
The  Log. 

I.rfv  Touche  Hancock,  ver.se  writer  on 
the  New  York  Sun  between  1901  and 
1913,  has  started  an  authors'  repre.sen- 
tative  business  here. 


PlTTSBI'RCrH— (t.  F.  Fitzgerald,  of 
the  Press  reportorial  staff,  ha.s  re¬ 
signed  to  join  the  staff  of  the  St.  Louis 
Republic. 

Vincent  Drayne,  formerly  of  the  Dis¬ 
patch,  is  now  with  the  Post. 

Max  Heinrlci,  tinancial  editor  of  the 
Sun,  has  joined  the  Aviation  Corps  and 
is  at  San  Antonio  in  training.  He  has 
been  succeeded  by  James  J.  Farrel,  for¬ 
merly  of  the  I’ress. 

Mrs.  E.  J.  Thomp.son,  literary  editor 
of  the  Sun,  has  resigned.  She  will 
spend  the  winter  in  Florida.  Her  place 
is  being  filled  by  Miss  Ruby  Eiseman. 

James  Maxwell,  formerly  of  Butler, 
Pa.,  has  been  made  assistant  Sunday 
editor  of  the  Gazette-Times. 

Claude  O’Grady,  of  New  York,  has 
joined  the  staff  of  the  Dispatch  as  as¬ 
sistant  city  editor. 


WHEEIANG,  W.  Va.— J.  B.  Read. 

formerly  of  the  Baltimore  Ameri¬ 
can,  has  joined  the  local  staff  of  the 
Register. 

Silas  Steinhauser,  of  Bellalre,  O.,  has 
accepted  the  city  editorship  of  the 
News. 

W.  R.  Kcy.ser  has  resigned  as  city 
editor  of  the  News,  to  become  editor  of 
the  Bellalre  (O.)  I.ieadcr. 


PUBLISHERS  WIN  AT 

A.  B.  C.  CONVENTION 

{Continued  from  page  6.) 
mittee,  gained  the  fioor  and  assorted 
that  the  members  of  the  committee, 
which  he  felt  represented  every 
part  of  the  entire  body,  had  most  care¬ 
fully  considered  all  possible  sources  of 
revenue,  but,  in  spite  of  the  intensive 
con.sideratlon  devoted  to  the  problem  in 
the  last  si.x  months,  no  better  solution 
than  the  one  presented  in  the  new 
schedule  rate  could  be  found.  He  fur¬ 
ther  a.s.serted  that  the  difference  in 
price  woud  not  be  perceptible  to  mem- 
l>ers  as  would  the  decrease  in  service 
which  would  be  the  inevitable  result  of 
improper  financial  support. 

M.  C.  Robin.s,  of  Iron.,  Age,  made  the 
point  that  the  largest  increase  was  an 
increase  of  le.ss  than  one  dollar  a  month, 
and  that  it  was  a  bit  usele.'s  to  argue 
the  afternoon  away  in  talking  of  a  pro- 
pf>.sal  that  meant  the  loss  of  $19,000 
for  the  sake  of  attempting  to  avoid  the 
(lisbiir.sement  of  .so  .small  a  sum. 

“We  arc  a'l  business  men  here.”  he 
.said,  "and  for  a  gathering  of  business 
men  to  argue  and  quibble  .about  the 
infinitesimal  amount  at  .stake,  where 
the  efficiency  and  effectiveness  of  the 
Bureau  are  .so  vitally  concerned,  .seems 
not  quite  reasonable.” 

Mr.  Robins  was  informed  from  half 
a  dozen  sides  that  it  was  the  principle 
of  the  thing  which  was  at  .stake.  After 
a  free-for-all  argument,  the  previous 
question  was  called,  and  the  nays  had 
it  on  the  vote  for  re-commitment  un¬ 
til  June. 

The  measure  was  then  brought  up 
for  vote.  A  roll  call  was  a.sked  and  re¬ 
sulted  in  2B7  nays  and  2591/4  ayes.  As 
a  two-thirds  vote  was  necessary,  it  was 
hopelessly  l>caten. 


S.  C.  Stewart  of  the  Stewart-Davls 
Advertising  Co.,  actuated  by  the  urgent 
need  of  the  Bureau,  suggested  a  com¬ 
promise.  In  the  previous  discu.ssicn  it 
had  lieen  brought  out  that  many  of  the 
negative  votes  were  by  proxy.  Mr. 
Stewart  suggested  that  the  proxies  take 
the  liberty  of  voting  the  aflirm.ativc. 
.since  they  were,  in  their  own  mind.s, 
undoubtedly  convinced  of  the  jiustice  of 
the  measure,  and  that  explanatory  lit¬ 
erature  be  sent  to  ab.sent  members. 

It  was  .suggested  to  Mr.  Stewart  that 
the  “cart  was  l)efore  the  horse”  and 
the  motion  was  made  that  the  educa¬ 
tional  campaign  he  l)cgun  to  expiain 
to  al«ent  members  the  reai  condition  of 
affair.s,  fully  and  clearly,  and  to  Imj  fol¬ 
lowed  by  a  mail  vote. 

Mr.  Stewart  withdrew  his  motion  in 
favor  of  the  second  motion  which  was 
unanimou.siy  seconded  by  all  pre.sent. 

NEWSPAPERS  COMPLAIN 
OF  POOR  MAIL  SERVICE 

(Continued  from  page  7.) 
work,  while  one  of  the  railro;id  em¬ 
ployees  calls  off  the  destination  of  the 
inaii  to  other  incompetent  help  di.strib- 
uting  it. 

“On  last  Saturday  night  I  took  a  trip 
to  the  mailroom  at  Union  Dep-ot  and 
personally  observed  how  the  mails  were 
handled.  I  found  an  Italian  re.iding  off 
the  de.stlnation,  directing  distribution  of 
mail.  One  transfer  clerk  was  in  the 
room;  In  fact,  the  only  reprc.sentative 
of  the  Post  Office  Department,  but  he 
took  no  active  part  in  the  di.stribution. 
The  Italian  in  question  certainly  is  the 
wrong  man  for  the  job,  for  in  the  twen¬ 
ty  minutes  or  so  th.at  I  stood  there 
li.stening  to  him,  I  failed  to  understand 
a  single  one  of  the  directions.  After 
ho  calls  off  the  destination,  they  have 
a  number  of  shiftle.ss-looking  men  take 
the  m.ails  from  him  and  put  them  in  the 
various  piles  in  the  room. 

“I  asked  the  tran.sfer  clerk  why  it  was 
that  so  much  of  our  mail  went  wrong 
and  he  stated  that  the  railway  employ¬ 
ees  put  so  much  of  the  mails  in  the 
wrong  pile.s,  due  to  the  fact  that  they 
do  not  care  where  they  put  it. 

“At  the  time  I  left  the  mailroom  it 


was  very  near  train  time  for  Big  Four 
No.  5,  but  the  mails  had  not  even  been 
started  to  the  tracks  for  this  train. 

“Our  superintendent  of  mails  in  Cleve¬ 
land  reports  that  they  quite  frequently 
find  the  railroad  employees  put  the 
mails  on  the  wrong  trains  and  that 
about  the  be.st  way  that  they  have  of 
getting  their  mails  on  the  trains  is  to 
have  some  sensible  man  go  ahead  on 
the  track  and  say  “follow  me,”  t,nd  un- 
Ic.ss  he  is  there  all  the  time,  tha  mails 
are  liable  to  be  put  in  any  of  the  cars. 

“Our  westlwund  service  is  about  the 
wor.st  that  we  have  to  contend  with. 
Nearly  all  of  our  mails  in  the  western 
section  are  made  up  for  New  York  and 
Chicago  train  No.  9,  but  this  train  is 
very  unreliable,  running  as  much  as 
four  and  five  hours’  late.  No  effort  is 
made  on  the  part  of  the  depot  help  to 
di.spatch  this  mail  to  another  westbound 
train  th.at  may  pull  into  the  depot  bate, 
but  instead  it  is  all  held  for  train  No.  9 
regardless  of  what  time  it  may  pull  into 
the  depot.” 

R.  J.  Rulger,  cirrulalion  manager,  Buf¬ 
falo  (Courier: 

“The  most  of  our  complaints  have 
l>een  from  the  cantonment.s,  Spartan¬ 
burg,  S.  C.,  and  Camp  Dix,  N.  J.  We 
have  had  people  come  into  our  office 
complaining  to  us  that  their  sons  or  rel¬ 
atives  have  not  received  their  papers 
in  over  a  month.  We  took  this  matter 
up  with  the  postal  authorities  .acre,  and 
they  tell  us  that  it  is  really  out  of  their 
hand.s.  All  this  mail  is  turned  over  to 
the  post  offices  at  the  camps,  and  it 
happens  that  one  fellow  will  take  an¬ 
other  fellow’s  papers.  This  information 
comes  from  the  Assistant  Superinten¬ 
dent  of  Mails  at  Buffalo. 

“Some  time  ago  1  paid  a  vi.sit  to  the 
depot  down  here  at  the  New  York  Cen¬ 
tral,  and  went  into  the  m.-iilroom,  and 
there  found  a  lot  of  foreigners  handling 
the  mail.  I  know  they  could  not  talk 
the  English  language,  and  do  not  know 
whether  they  could  read  it  or  not,  but  1 
doubt  it.  We  were  having  considerable 
trouble  at  that  time.  I  then  took  this 
up  with  the  Superintendent  of  Mail.s, 
who  was  at  that  time  Robert  E.  Eichcl 
He  told  me  that  those  men  were  em¬ 
ployed  by  the  railroad  companie.s,  and 
it  was  up  to  the  newspapers  to  get  after 
the  railroads  to  employ  help  that  could 
read.” 


To  save  trouble,  get  rid  of  it. 


The  Houston  Post  Has 
Signed  a  Contract  for  The 
Haskin  Service  for  1918 
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GERMAN  PRESS  DARE 
NOT  PRINT  NEWS 


Publiralion  of  Everything  of  Importance 
It)  Forbidden  Except  When  Comment¬ 
ed  Upon  Unfavorably—  Prohibition 
Specific  in  Many  Instances. 

Recent  disclo.sures  Ity  the  State  De¬ 
partment  at  Washington  show  that  the 
press  of  Germany  is  in  a  pitiful  condi¬ 
tion  concerning  the  publication  of  news. 
The  German  Government  has  laid  down 
drastic  regulations  that  absolutely  sub¬ 
jugate  the  papers  in  l)oth  news  and 
advertising.  News  that  is  in  any  way 
unfavorable  to  the  German  cause  must 
either  be  suppressed  entirely',  or  pub¬ 
lished  with  such  color  as  to  make  it 
innocuous. 

Reports  of  the  landing  of  American 
troops  in  France,  for  instance,  while 
they  can  scarcely  avoid  publication, 
must  not  appear  without  comment  that 
will  minimize  their  importance.  The 
same  is  true  of  any  announcement  of 
the  preparations  America  is  making  for 
the  war. 

The  regulations  go  into  the  smallest 
details  in  saying  what  the  German  pa¬ 
pers  may  or  may  not  print.  .■Vdvertise- 
ments  offering  dog  flesh  for  sale  as 
food  are  forbidden,  as  is  news  of  unrest 
in  Prague.  The  strike  resolutions  of 
the  I/‘ipzig  labor  unions  are  barred, 
though  the  papers  are  pfiTmitted  to 
publish  the  manifesto  of  the  Socialist 
party  if  they  comment  upon  it  unfa¬ 
vorably.  No  expre.ssion  in  favor  of  a 
strike  anywhere  is  to  be  printed.  There 
mu.?t  be  no  mention  of  disturbances  in 
Kbnigsberg,  Prussia,  nor  of  the  warn¬ 
ing  issued  by  the  commander  of  the 
First  Army  Corps,  which  followed  the 
disturbances.  Discussions  in  the  .\us- 
trian  lower  chamber  may  be  printed, 
but  only  as  they  are  sent  out  by  the 
olficial  correspondence  bureaus.  Noth¬ 
ing  is  to  be  published  about  the  journo  v 
through  Switzerland  of  Ru.ssian  emi¬ 
grants,  and  “Terrible  Conditions  in 
Warsaw  for  Obtaining  the  Necessities 
of  Life"  mu.st  not  be  even  mentioned. 

“It  is  not  permitted,”  the  instructions 
continue,  “to  discus.s  or  even  to  men¬ 
tion  the  German  importations  from 
abroad,  especially  from  Holland.  Offers 
of  food  from  the  unoccupied  Elastern 
war  zone  may  not  be  published,"  and 
all  advertisements  concerning  it  must 
be  refused. 

There  seems  to  be  little  of  intere.st 
the  German  papers  may  print  except 
what  the  strict  censorship  or  the  official 
news  bureaus,  have  already  colored  to 
suit  the  taste  of  the  military  caste. 
One  is  not  left  in  doubt,  after  knowing 
of  these  conditions,  as  to  how  much  to 
lielieve  what  is  called  news  coming  out 
of  Germany. 


BIG  EARNINGS  REPORTED 


Kroiiipton  Pulp  and  Paper  (Company 
Records  Profits  Totalling  $1,073,000. 
iHpfctal  to  Thk  Eixtob  and  I’uhi.isiieb.) 
Montreal,  January  7. — The  Brompton 
Pulp  and  Paper  Company,  which  has 
ju.st  Issued  its  annual  report,  shows 
earnings  totalling  $1,073,000  for  the 
fiscal  year  ending  October  31.  This  is 
after  making  deductions  for  manage¬ 
ment,  general  expen.ses,  insurance,  .sale.s 
departments,  busine.ss  proflt.s,  war  tax, 
etc.  .After  allowing  for  depreciation, 
bond  intere.st,  and  dividends  on  the  pre¬ 
ferred  and  common  stock,  the  company 
carries  forward  a  surplus  of  $320,000. 


Merger  in  Elgin 

The  KIgin  (111.)  Weekly  Advocate  has 
been  absorbed  by  the  Elgin  Daily  News. 


NEWSPAPER  MAN  NOW  SHERIFF 


William  S.  Haddock,  of  Pittsburgh 
Press  Assumes  Political  Office. 

William  S.  Haddock,  a  member  of  the 
editorial  .staff  of  the  Pittsburgh  Press 
for  the  past  twenty-five  years,  who 
was  recently  elected  Sheriff  of  Alle¬ 
gheny  County,  winning  out  in  an  elec¬ 
tion  in  which  the  head  of  his  ticket 
lost,  has  entered  upon  the  duties  of  his 
new  office. 

Mr.  Haddock’s  successful  candidacy 
re.sulted  from  his  popularity  with  the 


Wiu.iA.vi  S.  Haihwck. 


iK'ople  of  the  city  and  county  of  Alle¬ 
gheny.  In  his  newspaper  work  he  had 
come  into  close  contact  with  them,  and 
had  been  particularly  active  in  the  pro¬ 
motion  of  all  branches  of  amateur 
sport.s.  In  fact,  he  had  become  recog¬ 
nized  as  the  pioneer  in  all  amateur  ath¬ 
letic  movements,  and  had  won  the  per- 
.sonal  friend.ship  of  thousands  of  young 
workingmen. 

He  is  forty-two  years  of  age  and  a 
veteran  of  the  Spanish-American  War. 
He  proposes  to  administer  the  office  of 
Sheriff  on  a  .strictly  bu«ncss  basis,  with 
efficiency  and  economy  in  view,  and 
with  no  political  obligations  to  observe. 


Trotzky  Writes  for  World 
The  New  York  World  will  publi.sh  to¬ 
morrow  the  first  instalment  of  the 
book  written  by  Leon  Trotzky,  now 
Minister  of  Foreign  Affairs  for  Rus.sia, 
but  once  an  editorial  writer  on  the 
Novy  Mir,  a  Russian  newspaper  in  this 
city.  The  book  sheds  new  light  on  the 
theories  and  purpo.ses  of  the  leader  who 
was  able  to  bring  Germany  to  a  .stand¬ 
still  in  her  grossly  unreasonable  de¬ 
mands  in  the  negotiations  for  peace 
with  Russia.  It  was  written  before  the 
fall  of  the  Czar,  while  Trotzky  was  an 
exile  in  Switzerland. 


Newspaper  Men  Elect 
At  the  annual  meeting  of  the  Boston 
Newspaper  Club,  held  this  week,  officers 
elected  for  the  ensuing  year  are:  George 
B.  Gavin,  of  the  Globe,  editor-in-chief; 
Burton  F.  King,  of  the  Transcript, 
managing  editor,  and  Harold  W.  John¬ 
son,  of  the  Herald,  reporter.  The  mem¬ 
bership  of  the  CHub  is  made  up  entire¬ 
ly  of  Boston  editors  and  their  as.si.st- 

ants.  - - 

Correction 

K'rank  Pita,  well  known  in  the  local 
and  foreign  advertl.sing  field,  has  joined 
the  organization  of  Dan  A.  Carroll, 
newspaper  repres(;ntative.  Tribune 
Building,  New  York.  His  name  was 
mi.ssi>elled  in  la.st  week’s  issue.  The 
Editor  and  Pl'Blishe3i  regrets  the  error 
and  is  glad  to  make  this  correction. 


URGES  CLEAN  POLITICS 

Hearet  Papers  Prepare  Bill  to  Prevent 
Recurrence  of  Campaign  “Slush  Fund.” 

The  New  York  American,  regardful 
of  the  years  to  come,  is  still  pressing 
its  campaign  to  prevent  a  repetition  of 
the  scandal  of  the  enormous  fund,  now 
known  to  be  $2,000,000  and  suspected 
of  being  as  much  as  $2,500,000,  raised 
to  aid  former  Mayor  Mitchel  in  his  un¬ 
successful  fight  for  reelection.  The 
American  has  done  splendid  work  in 
giving  publicity  to  this  “slush  fund”  and 
in  aiding  the  municipal  authorities  in 
the  investigation  that  followed  the 
American’s  disclosures.  The  Hearst 
new.spapers  have  prepared  a  bill  which 
will  soon  be  introduced  in  the  State  Leg¬ 
islature,  calculated  to  make  it  impos¬ 
sible  that  a  similar  situation  shall  arise 
in  New  York  political  campaigns. 

The  bill  provides  that  no  candidate  or 
political  committee  shall  receive  money 
for  campaign  purposes  after  the  tenth 
day  preceding  any  election,  on  which 
day  a  full  .statement  of  all  moneys  re¬ 
ceived  and  the  sources  thereof  shall  be 
filed  with  the  Secretary  of  State;  that 
no  political  committee  or  candidate  shall 
incur  debts  to  be  paid  after  election,  be¬ 
yond  the  amount  of  money  thus  ac¬ 
counted  for.  The  bill  specifies  exactly 
the  purposes  for  which  a  campaign 
fund  may  be  used,  and  makes  it  unlaw¬ 
ful  for  any  person  to  give,  or  for  any 
committee  to  receive  from  a  single 
source,  more  than  $10,000,  under  pen¬ 
alty  of  five  years  in  prison,  or  a  fine  of 
$10,00(k  or  both,  upon  conviction  of 
this  felony. 


The  Shreveport  (La.)  Journal  has 
been  transferred  from  the  as.soclate  to 
the  active  class  of  membership  in  the 
American  Newspaper  Publishers  Asso¬ 
ciation. 


On  Sept.  1st,  1917,  I  sold 
my  interest  in  the  partnership 
of  Alcom-Henkel  Publishers’ 
Representatives  and  engaged 
in  the  organization  and  man¬ 
agement  of  a  Kentucky  cor¬ 
poration  to  build  an  electric 
railway  in  that  state. 

On  account  of  financial  con¬ 
ditions  and  government  needs, 
we  are  unable  at  this  time  to 
secure  the  necessary  capital  and 
material  to  construct  the  road. 

I  shall  therefore  return  to  my 
home  in  Chicago,  prepared  to 
again  engage  in  the  Western  Ad¬ 
vertising  field,  where  I  have  had 
twelve  years  experience  and 
established  a  reputation  for  in¬ 
tegrity  and  results. 

My  services  will  be  available 
after  Jan.  15th.  Details  gladly 
furnished  on  request  and  a  per¬ 
sonal  interview  solicited. 

F.  W.  Henkel 
Peoples  Gas  Building 
Chicago 


Biggest  Gains 
in  Philadelphia 
for  December 


THE  PRESS 

made  a  greater  gain  in 
display  advertising  dur¬ 
ing  the  month  of  Decem¬ 
ber  than  any  other  Phila¬ 
delphia  newspaper,  print¬ 
ing— 

106,465  More 
Agate  Lines 

of  display  advertising  during 
December,  1917,  than  during 
the  same  month  of  1916. 

The  gain  of  “The  Press” 
was  greater  than  the  gains  of 
any  two  other  Philadelphia 
morning  newspapers  com¬ 
bined. 

GILMAN  & 

1103  World  Buildine,  New  York 


THE 

EVENING  TELEGRAPH 

made  a  greater  gain  in 
display  advertising  dur¬ 
ing  the  month  of  Decem¬ 
ber  than  any  other  Phila¬ 
delphia  evening  news¬ 
paper,  printing — 

67,964  More 
Agate  Lines 

of  display  advertising  during 
December,  1917,  than  during 
the  same  month  of  1916. 

The  gain  of  “The  Evening 
Telegraph”  was  greater  than 
the  gain  of  the  other  Phila¬ 
delphia  evening  newspapers 
combined, 

N  I  C  OLL 

1030  Tribune  Building,  Chicago 
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PUBLISHERS  TACKLE 
NEW  PROBLEMS 


New  York  Business  Publishers’  Associa¬ 
tion  Makes  Survey  of  New  Difficul¬ 
ties  Which  Confront  Trade  Press 
Because  of  War  Conditions. 


Problems  to  be  met  in  1918  were  cli-s- 
cussed  at  the  annual  dinner  of  .  the  New 
York  Business  Publishers’  Association, 
Inc.,  Monday  night  at  the  Automobile 
Club. 

“Po.stal  Progress”  was  the  subject  of 
an  address  by  Joseph  J.  Itockwell,  of 
the  McGraw-Hill  Publishing  Company. 
Mr.  Itockwell  dealt  mainly  upon  the 
zone  rates  and  their  effect  upon  trade 
publications.  Advertising,  he  said,  has 
come  to  be  recognized  as  a  real  service 
to  the  public,  as  well  as  a  strong  factor 
in  building  up  the  industries  of  a  coun¬ 
try.  The  zone  system  of  postal  rates, 
he  contended,  will  interfere  materially 
with  the  educational  value  of  the  trade 
press  and  tend  to  make  this  country 
sectional,  Instead  of  united. 

SUBSCRIPTION  PROBLEMS. 

\V.  H.  Taylor,  president  of  the  Iron 
Age  Publishing  Company,  speaking  of 
subscription  problems,  said  that  where 
a  paper  had  carried  on  an  inten.sive 
campaign  and  had  worked  subscriptions 
up  to  the  limit,  it  was  inadvi.sable  to 
increase  subscription  rate.s.  Where  the 
territory  afforded  opportunity  for  in¬ 
creased  subscriptions,  however,  it  was 
advisable  for  the  publisher  to  make  the 
subscriber  pay  the  increased  rate  caus¬ 
ed  by  the  zone  system. 

E.  A.  Simmons,  of  the  Simmons- 
Iloardman  Publishing  Company,  spoke 
on  Government  control  and  ownership 
of  railroads  and  other  utility  properties. 
John  H.  McGraw,  of  the  McGraw-Hill 
Publishing  Company,  spoke  on  tht' 
growth,  influence,  and  prestige  of  busi¬ 
ness  papers.  Koger  W.  Allen,  of  the 
Allen-Nugent  Company,  gave  many  in¬ 
teresting  facts  with  regard  to  the  work 
of  recruiting  for  the  army  and  navy- 
done  by  the  business  papers  of  the  coun¬ 
try.  He  said  there  were  now  in  the 
Aviation  Corps  37,000  men  who  had  been 
recruited  for  that  arm  of  the  service 
directly  by  the  efforts  of  the  business 
papers. 

George  Prank  Lord,  director  of  ad¬ 
vertising  for  the  E.  I.  du  Pont  de  Ne¬ 
mours  &  Company,  delivered  an  excel¬ 
lent  address  on  "Is  This  the  Time  to 
Stop  Advertising?”  He  said: 

CAUSE  OF  UNCERTAINTY  IN  BUSINESS. 

"The  question  I  have  been  asked  to 
discuss  is  one  of  the  many  growing  out 
of  the  atmosphere  of  uncertainty  that 
permeates  the  business  world,  due  to 
the  unprecedented  conditions  that  now 
exist.  It  seems  to  me  that  this  ques¬ 
tion  and  commercial  .-Xmerica’s  answer 
to  it  is. the  crucial  test  of  the  progre.ss 
of  advertising.  If  adverti.sing  is  the 
power  adverti.sing  men  claim,  there 
should  be  no  doubt  as  to  how  that  pow¬ 
er  can  be  used  in  the  present  emer¬ 
gency. 

“My  belief  is  that  the  rea.son  for  the 
exLstence  of  the  question  is  that  we  ad¬ 
vertising  men  have  failed  to  sell  adver¬ 
tising  properly  to  our  executive.s,  be¬ 
cause  the  average  executive  insists  upon 
tying  each  year’s  expenditures  to  that 
same  year’s  sales  expectations.  If  the 
sales  outlook  is  poor,  he  wants  to  re- 
.strlct  his  advertising:  if  good,  he  is 
willing  to  increase  it. 

"What  we  apparently  have  failed  to 
do  is  to  sell  the  really  grcate.st  power 
of  advertising,  and  that  Is  its  ability 
to  stabilize  and  develop  the  business  ad¬ 


vertised  rather  than  the  particular 
commodity  chosen  for  merchandising. 
If  advertising  is  ephemeral,  living  or 
dying  with  the  daily,  .nonthly,  or  year¬ 
ly  merchandising  campaign,  then  we 
■should  surely  trim  our  .sails  to  meet  the 
current  shifting  breezes.  If,  on  the 
other  hand,  advertising  is  a  process  of 
market  development  heading  for  a  spe¬ 
cific  goal,  we  will  push  on  through  storm 
or  calm,  with  or  against  the  wind  or 
current  until  that  goal  is  reached. 

aRE:AT  UBCONSTRI  CTION  PERIOD  COMINU. 

“History  records  that  all  great  wars 
have  been  followed  soon  by  periods  of 
inten.se  reconstruction.  That  the  pres¬ 
ent  war  surpas.ses  all  others  in  magni¬ 
tude  and  de.structiveness  only  means 
that  its  .sequel  of  reconstruction  will 
al.so  surpass  all  others  in  magnitude. 
What  shall  lie  the  part  of  America  in 
the  po.st-bellum  recon.st ruction  of  the 
world?  Unless  we  decide  differently,  our 
part  will  be  chiefly  that  of  the  buyer 
of  imports  from  a  Europe  struggling  to 
restore  and  increase  its  commercial  fa¬ 
cilities. 

“All  the  European  Ix'lligerents  are 
hound  to  .strain  every  resource  to  get 
as  large  a  share  as  po.s.sihle  of  the 
wealth  that  has  been  poured  into  this 
country  since  the  war  began. 

"‘If  this  be  true,’  a  critic  may  re¬ 
mark,  ‘how  can  we  hope  to  sell  in  a 
larger  way  to  countries  that  lack  the 
money  to  buy?’  The  answer  to  this 
query  is,  in  my  opinion,  that  our  export 
cu.stomer  countries  will  have  ample 
means  or  credit  left  to  buy  what  they 
mu.st  have  to  exi.st  as  commercial  na¬ 
tions. 

"In  my  opinion,  the  world  market  is 
not  the  one  from  which  we  may  expect 
our  greatest  commercial  return.  The 
greatest  market  for  American  products 
should  be  America.  We  imported  in 
1913  goods  W'orth,  in  round  figures,  |1,- 
800,000,000,  equivalent  now,  at  the  cur¬ 
rent  purcha.sing  power  of  our  money, 
to  nearly  twice  that  sum.  For  more 
than  three  years  we  have  been  obliged 
to  produce  in  this  country  much  of 
what  was  formerly  Imported,  and  with 
our  war-born  facilities  we  are  going  to 
be  still  less  dependent  on  our  imports 
than  ever  before. 

“Most  emphatically  I  believe  that 
now  is  not  the  time  to  stop  advertising. 
On  the  contrary,  it  is  the  time  to  start 
more  and  better  advertising  than  we 
have  ever  done  before.  It  takes  fully 
as  much  time  to  bring  an  advertising 
campaign  into  full  action  as  a  military 
campaign.  We  do  not  know  how  much 
or  how  little  time  we  have  to  sell  the 
Made-in-.\merica  idea  to  America  and 
to  the  world  at  large.  We  do  know 
that  we  have  right  now  all  the  re- 
■sources  necessary  to  make  this  country 
the  most  prosperous  manufacturer  in 
the  world,  as  .soon  as  we  are  able  to 
turn  our  capital,  facilities,  and  organ¬ 
izations  loose  on  peace  products.  Why 
should  we  he.sitate  to  show  our  faith 
In  the  future  of  America  by  building  for 
that  future?” 


Business  Editors  Meet 
'riie  St.  lA)uis-Southwestern  Trade 
Press  Association  held  its  twenty-fifth 
annual  meeting  in  St.  Ix>uis  on  Janu¬ 
ary  3,  electing  Allen  W.  ('lark,  sr.,  edi¬ 
tor  of  the  American  Paint  and  Oil 
Dealer,  president.  Other  officers  elect¬ 
ed  were:  Vicie-president,  G.  J.  Schulte, 
editor  of  the  Interstate  (frocer;  secre¬ 
tary,  Janies  E.  Gatewood,  editor  of  the 
St.  Louis  LumlM'rm.an;  treasurer,  H.  S. 
Tuttle,  editor  ot  the  St.  Louis  Furni¬ 
ture  News;  executive  committee:  H 
It.  Strong,  National  Druggist;  C.  K. 
Iteifsnidcr,  Farm  Machinery,  and  Flint 
Garrison,  the  Drygoodsman. 


r  -  LINOTYPE 

THE  MACHINE  THAT  LASTS 

Recognition 

HEREVER  news¬ 
papers  are  printed 
and  books  are  read- — 
Iceland,  Argentine,  Van¬ 
couver  or  Bagdad — the 
Linotype  is  recognized 
as  the  world’s  standard 
composing  machine. 
35,000  Linotypes  are  in 
daily  use — many  render¬ 
ing  continuous  service 
for  more  than  20  years. 

The  Linotype  is  durable;  it  is 
•dependable.  Your  proof  that  it  is 
all  of  this,  and  more,  is  the  high 
esteem  in  which  it  is  held  by  the 
.Printing  and  Publishing  Industry. 


ILe  have  a  Unotype  for  every  office 
at  a  price  and  upon  terms  'within  the 
reach  of  every  printer. 


MERGENTHALER 
Linotype  Company 

Tribune  Building,  New  York 

Chicago  San  Francisco  New  Orleans  Toronto 
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The  Editor  8t^  Publisher  for  January  12,  1918 


AUTOMOBILE  MAKERS  TO 
USE  NEWSPAPERS  MORE 

(Continued  from,  page  14) 

transportation  difficulty,  we  would  do 
as  much  business  in  1918  as  W3  did  in 
1917,  but  there  will  be  less  territory  for 
us  to  spread  our  advertising  over. 

“In  the  East  the  market  for  this  year 
must  be  among  the  ammunition  work¬ 
ers  and  others  who  have  had  a  con- 
.siderable  increase  in  their  incomes  Ije- 
cause  of  the  war.'  'Wc  are  watching  this 
very  carefully,  and  if  what  we  .sec  war¬ 
rants  it,  our  advertising  policy  is  flex¬ 
ible  enough  to  allow  us  to  spend  more 
than  we  calculate  on  now.” 

APPROPRIATION  TRtBLED. 

K.  J.  Horwitz,  sales  manager  of  the  Em¬ 
pire  Auto  Company: 

“Last  year  we  increased  our  advertis¬ 
ing  appropriation  about  50  per  cent.  VVe 
found  that  our  sales  increased  propor¬ 
tionately.  For  tills  reason  we  shall 
iKiost  our  advertising  appropriation  for 
1918  at  least  three  times.  Just  watch 
us  grow  in  consequence.  Advertising 
does  the  trick  every  time,  as  every  man¬ 
ufacturer  who  tries  it  can  testify.  Those 
who  stay  out  of  the  advertising  columns 
not  only  are  unable  to  speak  of  its  ad¬ 
vantages,  but  they  can’t  speak  much 
about  anything  else — except  poor  busi¬ 
ness. 

“It  ■will  probably  cost  a  little  more  to 
advertise  cars  this  year  than  ever  be¬ 
fore,  due  to  war  conditions — I  mean  by 
that  that  sales  will  hardly  keep  pace 
with  the  advertising  increase.  At  the 
.same  time  we  expect  to  do  a  land-office 
bu.sinesa  It  looks  now  as  though  we 
•would  be  cro'wded  to  our  limit  to  keep 
up  ■with  orders,  but  even  at  that  we 
cannot  afford  to  allow  anybody  to  for¬ 
get  that  we  are  in  business.  If  adver¬ 
tising  does  nothing  more  than  that,  it 
is  -worth  while. 

“Our  dealers  regrulate  the  amount  of 
newspaper  advertising  we  do.  You  see, 
we  divide  the  expense  with  them,  fifty- 
fifty.  That  leaves  them  very  free  to 
utilize  their  local  newspapers  Just  as 
they  find  it  neces.sary.  So  far  from  cur¬ 
tailing  them,  we  encourage  them  to  do 
more.  In  some  cases  'we  take  the  in¬ 
itiative  and  urge  our  dealers  to  get  into 
the  local  papers  more.  This  is  largely 
due  to  the  columns  of  the  automobile 
editors.  They  are  of  Immense  advan¬ 
tage  to  the  manufacturer,  and  of  equal 
value  to  the  local  dealers. 

"Our  national  advertising,  naturally, 
we  handle  through  an  advertising 
agency.  The  agency  has  a  broader  -view 
than  we  can  possibly  have,  or  than  any 
local  dealer  can  compass,  and  he  brings 
all  his  experience  to  us.  Moreover,  we 
find  that  from  time  to  time  our  adver¬ 
tising  agrency  can  give  us  a  tip  about 
vacant  territory,  and  through  that  tip 
we  can  cover  it  -with  an  agent.  The 
agency  helps  us  in  the  preparation  of 
copy,  and  can  direct  the  distributing  of 
It  far  better  than  we  can,  or  far  better 
than  local  people  who  cannot  have  had 
national  experience.” 

increases  fifty  PPSl  CENT. 

A.  D.  Moore,  publicitv  and  sales  man- 
aeer  for  the  Ohio  Electric  Car 
Company: 

“We  made  the  mistake  last  year  of 
spreading  our  adverti^ng  over  a  too- 
wide  territory.  It  was  sporadic  and  oc¬ 
casional  instead  of  being  constant.  That 
meant  that  people  forgot  us  before  we 
got  around  to  them  with  another  adver- 
ti.spment.  This  year  we  shall  follow  a 
different  system. 

“We  shall  not  begin  to  advertise  un¬ 
til  April,  because  we  do  not  believe  the 
market  will  warrant  It;  but  after  that 
we  shall  spend  at  least  half  as  much 


again  in  advertising  during  1918  as  we 
did  during  1917,  A  very  considerable 
part  of  the  advertising  will  go  into  the 
newspapers,  since  they  are  the  mediums 
which  make  sales  for  the  agents. 

“Last  year  was  excellent  for  our  line 
of  cars,  and  1  believe  this  year  will  be 
better,  but  we  must  advertise  if  we  ex¬ 
pect  to  do  well.  Gasolene,  if  it  is  not 
growing  scarcer,  is  increasing  in  price 
all  the  time,  and  we  believe  the  people 
are  coming  to  appreciate  the  conveni¬ 
ence  of  electrically  driven  vehicles. 
Then,  a  great  many  of  the  people  who 
can  use  cars,  and  who  need  them  in 
their  business  for  getting  from  place  to 
place  quickly,  are  making  more  money 
and  will  buy.  All  this  indicates  that  not 
only  this  year,  but  the  succeeding  two 
or  three  years,  at  least,  will  show  an 
advance  in  our  business.  With  that 
thought  in  our  minds,  it  would  be  il¬ 
logical  for  us  to  diminish  our  volume  of 
adverti.sing,  since  without  advertising 
no  concern  can  live,  let  alone  make 
progress.” 


7  MILLIONS  BRINGS  IN 
$263,137,720 

Increase  of  .\(lvertisinK  in  1917  Paid  .Au¬ 
tomobile  Manufacturers  Many-Fold  — 
Trade  Spent  $.10,000,000  for  Busi¬ 
ness  of  a  Billion. 


The  automobile  manufacturers  of 
America,  a.stute  bu.siness  men  though 
they  be,  have  as  yet  scarcely  awaken¬ 
ed  to  the  value  of  advertising  in  in¬ 
creasing  their  bu.slnes.s.  The  Editor  \nd 
PrBUSHER  talked  with  a  number  of  ad¬ 
vertising  repre.scntatives  of  automobile 
companies  during  the  big  show  in  the 
Grand  Central  Palace  which  closes  to¬ 
night,  and  every  one  of  them  has  a  tale 
to  tell  of  how  the  busine.ss  of  his  con¬ 
cern  increased  during  1917,  in  practical¬ 
ly  direct  ratio  to  the  increase  in  adver¬ 
tising.  Yet  the  heads  of  the  concerns, 
the  men  -whose  grip  is  on  the  purse¬ 
strings,  .show  an  inclinailon  to  go  along 
slowly,  distrustfully,  and  doubtfully. 
They  know  what  has  been  done  by  the 
use  of  the  advertising  columns,  but  they 
feel,  or  at  least  act,  as  though  they  were 
walking  on  thin  ice  which  might  give 
way  at  any  moment  and  plunge  them 
into  the  icy  waters  of  undue  expendi¬ 
tures. 

It  is  difficult,  if  not  impossible,  to 
tell  with  accuracy  just  what  this,  the 
third  industry  in  the  United  States,  ex¬ 
pended  during  the  la.st  year  in  advertis¬ 
ing,  but  a  trio  of  experts  the  other  eve¬ 
ning  in  the  offices  of  the  Automobile 
Chamlier  of  Commerce  agreed  that  it 
might  be  stated  as  $20,000,000.  Thi.s, 


New  Orleans 
Newspaper  Plant 
For  Sale 

Outfit  of  dplly  N<*w  (Orleans  Ainprican; 
tuihlioNt^on  reoontly  stoppod.  One  -l-deck, 
2  idate  Goss  IVrfectinif  Press;  40  II.  P. 
motor ;  Goss  metal  pot.  casting  t)ox, 
rvuiter,  etc.  Hoe  stttaiii  table,  matrix- 
rolHna  machine,  casting  box,  etc.,  6 
lAinotyi»eH  and  3  Intortype  machines. 
Uomplete  eciulpment  to  get  out  a  paper. 
Plant  recently  sold  under  foreclosure; 
can  1k»  txmght  at  great  sacrifle^.  In- 
stallefl  in  S-story  building,  re-modeled  for 
the  American,  excellent  location ;  can  be 
Umght  or  leas<*d  on  very  favorable  terms. 
Only  one  morning  dally  in  New  Orleans. 
Write 

HIBERNIA  BANK  &  TRUST  CO.,  ACTS. 
New  Orlean* 


however,  includes  all  printed  matter  for 
dissemination  through  the  companies 
themselves  and  through  their  dealers 
to  the  general  public. 

There  are  550  motor  vehicle  manu¬ 
facturers  in  the  United  States.  Taking 
the  $20,000,000  for  a  basis,  it  indicates 
that  the  average  expenditure  per  con¬ 
cern  for  all  kinds  of  publicity  was  about 
$36,363.  The  value  of  all  vehicles  manu¬ 
factured  in  1917,  both  passenger  and 
commercial,  is  placed  at  $1,059,056,072, 
by  H.  W.  Perry,  statistician  for  the 
Automobile  Chamber  of  Commerce. 
This  being  true,  the  $20,000,000  spent 
in  .all  kinds  of  adverti.sing  means  that 
publicity  cost  the  manufacturers  one 
and  eight-tenths  per  cent,  on  their 
gross  receipts  for  cars.  There  is  scarce¬ 
ly  another  large  industry  in  the  country 
that  does  not  use  more  than  4  per  cent, 
of  its  gross  Income  for  the  same  pur¬ 
pose.  At  the  same  time,  it  is  fair  to 
point  out  that  the  $20,000,000  e.stlmated 
represents  only  the  direct  expediture* 
of  the  manufacturer.  That  the  total 
adverti.sing  account  was  increased 
largely  will  be  shown. 

$30,000,000  FOR  NEr«-SPAPERS. 

The  manufacturers  have,  as  is  well 
known,  arrangements  with  their  deal¬ 
ers  by  which  they  divide  evenly  the  cost 
of  all  newspaper  advertising  for  new 
cars.  It  is  estimated  that  75  per  cent, 
of  the  money  spent  In  advertising  dur¬ 
ing  1917  by  the  manufacturers  was  for 


display  In  daily  newspapers.  This 
means  that  the  newspapers,  large  and 
small,  received  $15,000,000  from  the 
manufacturers  and  a  like  amount  from 
the  dealers,  making  a  total  of  $30,000,- 
000. 

Just  a  year  ago  it  was  estimated  that 
the  whole  automobile  industry  expend¬ 
ed  $23,103,180  for  newspaper  advertising 
during  the  year  1916.  It  would  appear, 
then,  that  the  1917  expenditures  in  this 
respect  Increa.sed  by  $6,896,820.  Did  it 
pay? 

Since  the  late  spring,  everywhere  in 
this  country  the  complaint  has  been 
heard  from  automobile  dealers  that 
prospective  purchasers  were  holding 
back  for  fear  the  Government  would 
commandeer  the  automobiles,  and 
that  the  private  use  of  automobiles 
would  be  stopped  to  conserve  gasolene 
and  for  other  reasons,  more  or  less  du¬ 
bious.  The  manufacturers  themselves 
were  fearful  of  going  ahead  with  the 
plans  for  production  they  had  already 
made.  There  was  a  .strong  rumor  that 
.steel  and  other  materials,  and  coal, 
would  be  denied  them  by  the  Govern¬ 
ment,  that  the  advancing  cost  of  labor 
would  either  force  an  increase  in  the 
price  of  cars  or  make  it  necessary  to 
close  down  a  part  of  their  factories,  at 
least,  and  that  the  public  would  not 
buy. 

As  a  matter  of  fact,  so  far  as  reliable 
figures  are  obtainable,  the  total  output 


Louisville  Newspapers 

In  the  Year  1917 

Last  Year’s  Advertising  Record  of  Gains 
Is  Again  Held  by  THE  HERALD,  With 
More  Home  Merchants’  Advertising 
Than  Any  Other  Local  Paper 

AGATE  LINES 

i  Herald  560,905  (Gain) 

Only  Gain  in  /  Courier- Journal  .  .  154,550  (Loss) 

Total  Advertising.  \  118,249  (Loss) 

V  Post .  290,936  (Loss) 

AGATE  LINES 

(  Herald  249,186  (Gain) 

Ho^i^M^rchants'  •  Courier-Joumal  216,126  (Loss) 

Advertising.  j  Times .  220,869  (Loss) 
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(  Herald  122,248  (Gain) 
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First  in  (  Herald  162,677  (Gain) 

Classified  and  /  Courier-Joumal  .  .  37,804  (Gain) 

Real  Estate  i  t* 

Advertising  Gains.  /  3,208  (Loss) 

Post  .  43,212  (Gain) 

CIRCULATION 

Net  Paid — Daily  53,115 — Sunday  45,943 

The  Louisville  Herald 

KENTUCKY’S  GREATEST  NEWSPAPER 
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of  1916,  which  was  of  the  wliolesale 
value  of  $785,919,353,  grew  during  1917 
to  $1,059,056,072,  according  to  the  fig¬ 
ures  given  above,  an  increase  of  $263,- 
137,720  in  consequence  of  the  expendi¬ 
ture  of  less  than  $7,000,000  in  newspai)er 
advertising. 

ALL.  COSTS  INORKASKI). 

Nor  do  these  a.stonishing  figures  tell 
the  whole  story.  The  cost  of  labor  did 
increase  and  the  prices  of  materials 
.soared  to  unexpected  heights.  In  not 
one  single  item  did  overhead  charges 
diminish,  but  on  the  contrary  very 
many  of  them  showed  substantial  ad¬ 
vances.  Transportation  was  difficult, 
and  every  delay  enhanced  the  cost  of 
the  car  en  route  to  its  destination,  and 
other  expenses  not  incurred  before  the 
war,  but  properly  chargeable  to  manu¬ 
facture,  found  their  way  into  the  fac¬ 
tory  accounts. 

With  this  direct  benefit  of  advertis¬ 
ing  before  them,  the  manufacturers  are 
beginning  to  open  their  eyes.  Some  of 
them  are  reproaching  themselves  for 
having  kept  some  of  their  dealers  down 
when  adverti.sing  in  the  local  new’spa- 
pers  was  under  discus.sion,  or  for  hav¬ 
ing  failed  to  urge  reluctant  dealers  to 
take  more  space  or  to  advertise  more 
frequently.  Not  a  few  of  them  have 
determined  that  this  year  they  will  see 
to  it  that  the  dealer  shall  spend  more 
than  ever  before  in  advertising,  them¬ 
selves  paying  an  amount  at  least  equal 
with  him. 

Judging  from  what  was  freely  said 
by  many  exhibitors  at  the  show,  auto¬ 
mobile  advertising  in  magazines  and 
other  periodicals  has  reached  its  high¬ 
est  point.  An  increase  in  advertising 
appropriations  mean.s,  according  to  this, 
an  increase  in  .space  taken  in  news¬ 
papers.  The  periodical  advertising, 
manufacturers  and  dealers  both  argue, 
is  good  for  the  education  of  the  public, 
but  the  newspaper  adverti.sements  are 
what  make  the  sales.  Ambition  to  own 
a  car  once  excited  by  the  periodical  ad¬ 
vertising,  the  possible  purcha.ser  sees 
in  the  daily  paper  he  reads  every  morn¬ 
ing  or  evening  the  name  of  the  make 
which  has  caught  his  attention,  and 
the  name  and  address  of  the  dealer  who 
has  the  agency  for  his  neighborhood. 
He  makes  an  inquiry  and  liis  name  goes 
down  on  a  card,  never  to  be  put  aside 
until  he  has  bought  a  machine  or  has 
passed  into  the  great  beyond. 

EXPECT  BIG  1918  BUSINESS. 

.\nd  both  dealers  and  manufacturers 
are  expecting  an  increasing  numlier  of 
inquirers  and  purchasers  this  year. 
There  arc  thou.sands  of  men  who.se  in¬ 
comes  are  greater  in  consequence  of 
war  conditions  who  can  now  buy  cars 
where  they  could  not  afford  them  before. 
Or  who  can  buy  more  expen.slve  cars 
than  tho.se  they  own  at  pre.sent.  It  is 
for  these  that  the  automobile  people  arc 
making  a  set. 

There  is  another  argument  that  is  be¬ 
ing  w'idely  stated  by  motor  car  manu¬ 
facturers  as  compelling  an  Increase  in 
production  and  sales  this  year.  The 
war  has  taken  hundreds  of  thousands 
of  the  workers  of  the  country  from  their 
accu.stomed  places  in  the  business  world 
and  few  have  been  found  who  could 
take  up  their  tasks  immediately  and 
I>erform  them  in  a  .satisfactory  and  ex- 
I'cditious  manner.  As  a  consequence, 
many  a  man  has  increa.sed  his  burden, 
while  the  hours  of  the  day  have  not 
lengthened  nor  grown  more  numerous. 
Kor  those  who  have  to  go  from  place 
to  place  to  transact  their  bu.slne.ss,  the 
automobile  offers  a  quick  and  con¬ 
venient  transit,  often  enabling  one  man 
to  do  the  work  that  otherwi.se  would 
take  the  time  of  two.  So  they  are 
preaching  the  utility  of  automobtle.s. 
where  once  they  told  of  the  luxury  of 


them.  The  whole  nation  is  talking  and 
praA'ticing  con.servation,  and  automo¬ 
bile  makers  argue  that  .since  motor  cars 
conserve  both  time  and  energy  they  arc 
a  good  investment  for  the  business  man. 
That  will  lie  the  character  of  the  auto¬ 
mobile  advertising  this  year,  together 
with  a  putting  forward  of  the  economy 
of  one  make  over  another. 


NAMES  .4.  A.  A.  A.  ADVISERS 


F'aust  Heads  Committee  to  Co-operate 
With  Government  in  War  Advertising. 

William  H.  Johns,  president  of  the 
■American  A.ssociation  of  Advertising 
Agencies,  has  appointed  the  following 
members  of  his  organization  as  a  com¬ 
mittee  to  work  with  the  U.  S.  Govern¬ 
ment  Divi.sion  of  Adverti.sing. 

Paul  E.  Faust,  chairman,  of  Mallory, 
.Mitchell  &  Faust,  Chicago;  Collin  Arm¬ 
strong,  vice-chairman,  Collin  Arm¬ 
strong,  Iric.,  New  York;  Harry  Dwight 
Smith,  Fuller  &  Smith,  Cleveland,  Ohio; 
Walter  It.  Hine,  Frank  Seaman,  Inc., 
New'  York;  William  H.  Hankin,  Wil¬ 
liam  H.  itankin,  Chicago. 

Ward  M.  Canady,  advertising  man¬ 
ager  for  the  Willys-Overland  Automobile 
Company,  and  I.  D.  Ellsworth,  of  the 
American  Telephone  and  Telegraph 
Company,  have  been  substituted  for  O. 
C.  Harn  and  I-.  H.  Jones  on  the  com¬ 
mittee  of  the  A.  N.  A.  The  latter  men 
have  been  placed  on  the  advertising 
board  of  the  committee  on  public  in¬ 
formation. 

PLAN  ARMY  ADVERTISINt; 


Working  Out  Uniform  Scheme  to  Cover 
AH  Trench  and  Camp  E’ields. 

Trench  and  Camp,  the  syndicated  pa¬ 
per  which  is  being  publi.shed  under  Y. 
M.  C.  A.  auspices  for  distribution  in 
the  various  military  camps,  has  not 
yet  decided  fully  upon  its  adverti.sing 
policy.  There  was  a  conference  recent¬ 
ly  of  the  various  publishers’  adverti.s¬ 
ing  repre.sentatlves  connected  with  the 
paper  with  regard  to  handling  foreign 
advertising  in  the  .several  editions. 

No  conclu.slon  w'as  reached  further 
than  an  understanding  that  at  pre.sent 
the  publi.shers  would  neither  solicit  nor 
accept  foreign  advertising  until  some 
plan  was  worked  out  which  would  be 
acceptable  to  all  publi.shers  and  cover 
the  entire  field  through  one  solicitation 
or  through  one  rate.  It  is  expected  that 
a  definite  plan  will  soon  be  arrived  at. 


BUSINESS  EDITORS  ELECT 


Conference  Will  Hold  Round  Table  Dis¬ 
cussion  January  22. 

.\t  the  annual  meeting  of  the  Edi¬ 
torial  Conference  of  the  New  York  Ru.sl- 
ness  Publishers’  Association,  held  Jan¬ 
uary  8  at  the  Automobile  Club  of  Amer¬ 
ica.  the  following  executlve.s  were  elect¬ 
ed: 

Chairman,  R.  V.  Wright,  Railway 
Age  Gazette;  secretary-trea.surer,  F.  M. 
Feiker,  Electrical  World;  executive 
committee,  F.  W.  Par.sons,  Coal  Ago; 
S.  H.  Ditchott,  Dry  Gooils  Economist; 
David  Beccroft,  Automobile;  F.  E. 
Rogers,  Machinery;  C.  B.  T'hompson, 
Baker.s’  Review. 

There  was  a  discussion  of  plans  for 
the  work  of  the  year,  which  will  be 
resumed  at  a  Round  Table  meeting  at 
the  .Automobile  Club  on  January  22. 

Another  Paper  Goes  to  Two  Cents 

The  Minneaiwlis  .Morning  Tribune 
has  gone  to  two  cent.s.  The  change 
was  made  the  first  of  the  year.  The 
Tribune  is  the  only  Minneapolis  news¬ 
paper  to  lncrea.se  street  price  because 
of  increased  production  costs. 


OVER  THE  TOP 

With  A  Million  Lines  Gain 

During  the  year  1917,  The  Milwaukee  Journal 
gained  1,000,089  lines  of  advertising — took  an¬ 
other  magnificent  stride  ahead  of  its  own  record 
of  a  million  and  a  half  line  gain  for  1916. 

And  while  the  Journal  was  piling  gain 
upon  gain — and  producing  the  results 
that  justify  its  huge  lineage  every 
other  Milwaukee  newspaper  was 
suffering  tremendous  losses.  The 
next  five  Milwaukee  newspapers  lost 
a  total  of  2,674,796  lines. 

The  following  table  tells  the  story  of 
advertising  supremacy  in  Milwaukee: 


Newspaper 

1916 

1917 

Gain 

Loss 

JOURNAL 

Sentinel 
Wisconsin 
Free  Press 
Leader 

News 

7,528,530 

5,334,255 

3,638,789 

2,641,058 

2,447,732 

2,052,524 

8,528,619 

5,146,285 

2,956,343 

2,032,299 

1,942,805 

1,371,830 

1,000,089 

187,970 

682,446 

608,759 

514,927 

680,694 

Total  loss  of  other  papers  2,674,796 


Note. — The  above  figures  exclude  official  city  and  state  ad¬ 
vertising  carried  by  heo  nezesffitpers,  for  which  competitive  bids 
7i'as  asked. 

But  these  figures,  conclusive  as  they  are,  do  not  do 
full  justice  to  The  Journars  clean-cut  supremacy. 
For  in  no  large  city  does  a  single  newspaper  stand 
more  clearly  dominant  in  every  respect  than  does 
The  Journal  in  Milwaukee. 

Its  circulation  is  equal  to  that  of  the  four  other 
afternoon  newspapers  combined — it  has  a  circulation 
of  more  than  115,000  guaranteed  net  paid.  It  is 
“clean”  circulation,  earned  through  merit  alone, 
growing  without  interruption  month  after  month, 
year  after  year.  Times  without  number  it  has  been 
•  proven  the  most  responsive  circulation — the  most 
profitable  for  advertisers. 

The  Journal  is  read  daily  in  more  than  85%  of  the 
English-speaking  homes  of  Milwaukee.  Cold  facts 
hack  the  statement  that—  single-handed  and  with¬ 
out  the  aid  of  any  other  newspaper.  The 
Journal  can  sell  your  goods  to  the  people  of 
Milwaukee,  City  of  Prosperity.  No  other 
newspaper  or  COMBINATION  of  other  news¬ 
papers  can  do  this. 

The  Milwaukee  Journal 

Koiflgn  Ili'presentatlveo  II.  J  OUANT 

O'MAH.V  A  OKM'''BKK.  INC.  Btiainosa  and 

New  York  A  Chicago  Advertising  .Mgr. 

SUPREME  IN  MILWAUKEE  DOMINANT  IN  WISCONSIN 
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The  Editor  8^  Publisher  for  January  12,  1918 


ADVEKTISIJNG  HIGH  OIN 
USED  CARS 


Cobt  of  $20  to  $25  Will  Jump 
to  Undetermined  Height  in  1918, 
Many  Dealers  Agree  -Must 
Pay  It  All. 


The  average  advertising  cost  of  dis¬ 
posing  of  a  used  automobile  was  the 
subject  of  discussion  among  a  number 
of  dealers  at  the  Automobile  Show  this 
week.  In  former  years  it  has  been 
comparatively  easy  to  get  rid  of  these 
curs,  taken  in  exchange  as  part  pay¬ 
ment  fur  new  ones,  and  the  advertising 
cost  per  car  was  comparatively  low. 
Gradually,  however,  it  rose  until  deal¬ 
ers  calculated,  when  they  made  the  ex¬ 
change,  that  each  car  would  cost  them 
between  $20  and  $25  to  get  rid  of.  This 
.s«-emed  to  be  the  established  estimate 
until  the  latter  part  of  1917.  Then 
dealers  found  trouble. 

"I  don't  know  how  it  is  with  the  rest 
of  you,"  said  one  dealer  standing  be- 
•side  the  bright,  white  exhibit  in  the 
Hiipmubile  reservation,  “but  I  don’t 
l>elieve  $25  will  cover  my  cost  these  days 
in  disiKtsing  of  a  second-hand  car.  The 
iMitttim  fell  out  of  my  business  with  the 
coming  of  cold  weather,  and  I  found 
m.x.self  with  about  $40,000  worth  of  used 
cars  .staring  me  in  the  face  every  time 
1  turiK'd  around. 

‘This  is  my  chance  for  a  big  smash,’ 
I  thought.  ’If  the  people  won’t  buy 
new  cars  at  this  .season.  I'll  drag  them 
in  and  make  them  drive  some  of  the 
old  fellows  to  their  garages.’  So  I  took 
a  slam  in  the  local  papers  and  waited. 
I  got  two  telephone  calls,  and  that’s  all. 
I  spent  $150  before  I  got  through,  which 
will  liuy  finite  a  lot  of  space  in  my 
town,  but  all  I  have  to  show  for  it  is 
the  rcceiptf'd  bills.  Several  other  deal¬ 
ers  have  told  me  of  similar  experiences, 
so  1  gue.ss  we'll  have  to  charge  up  a  lit¬ 
tle  more  than  usual  for  the  advertising 
I » St  of  selling  a  used  car." 

Kvery  man  who  owns  a  car  and  then 
l.t..\.s  a  new  model,  or  a  different  make, 
turns  in  his  old  car  as  part  of  the  pur- 
f  ha.se  price.  Hence,  unle.ss  the  custom¬ 
er  is  a  brand-new  automobilist,  buying 
his  first  car,  the  dealer  finds  himself 
with  a  u.sed  car,  in  more  or  less  good 
ci.mlition,  on  his  hands  for  every  sale 
he  make.s.  Since  the  factory  has  no  in¬ 
terest  in  his  sale,  or  the  trade,  other 
than  to  accept  its  .selling  price,  it  will  not 
;  l  aif'  with  the  dealer  the  co.st  of  adver¬ 
tising  the  old  car.s,  as  it  does  in  the 
fas«‘  f)f  new  ears  of  its  own  make.  Hence 
the  dialer  must  stand  the  whole  cost  of 
(ii.sposing  of  the  u.sed  cars  he  takes  in 
(Ml.  iige. 

I  uring  the  la.st  four  or  five  months. 
(‘  ■  'ers  .«ay.  there  has  hc-en  little  demand 
f  r  \  .s(  d  cars,  and  they  are  piling  up 
in  the  s'orerooms,  occupying  space  and 
fg  ing  uf)  interest  on  the  investment. 
!  (If  would  venture  an  estimate  on  the 
.'-v'tage  advertising  co.st  of  disposing 
(  f  a  u.'-cd  car  in  1918,  but  all  agreed  that 
the  demand  for  new  cars  was  catching 
1  p  with  the  supply  .so  rapidly  that  the 
f  xchange  value  of  the  old  ones  would 
I  e  materially  diminished. 

1  he  classified  advertising  column  of 
t'le  newsiiapers  is  the  favorite  medium 
f  r  disposing  of  a  used  car.  Dealers 
r.s  a  rule  do  not  care  to  divert  the  read- 
(  r's  mind  from  the  make  he  represents 
bv  calling  attention  in  display  to  his 
(  Id-timers.  He  figures,  too,  that  by  ad- 
v  itising  in  disiday  anything  but  his 
(.'•r  he  loses  the  cumulative  effect,  riassl- 
f ■  d  advertising,  also,  may  be  used  ef- 
f'  efively  in  small  space  and  at  a  low 
cest  per  insertion,  which  permits  repe¬ 


tition  without  greatly  increasing  ordi¬ 
nary  I'unning  expenses. 

The  farming  districts  have  always 
l>een  the  best  for  selling  used  cars. 
Nowadays  almost  every  farmer  has  his 
car,  and  most  of  them  have  seen  service 
elsewhere  before  locating  in  the  little 
garage  beside  the  barn.  The  advertis¬ 
ing  for  these  districts,  however,  has  not 
much  bearing  on  the  total  from  which 
the  average  is  made  up.  Space  In  local 
country  papers  is  sold  at  a  low  price, 
and  very  little  is  used  to  tell  the  neigh¬ 
bors  of  the  bargains. 

Tin's  year,  with  the  farmers  in  every 
community  prosperous,  it  is  believed 
that  many  will  buy  new  cars  rather 
than  take  a  chance  with  a  second-hand 
machine. 


TIPS  FOR  THE  AD  MANAGER 

W.  A.  I’ATTERSON  Co.,  Inc.,  1  Madison 
Avenue,  New  York,  handles  the  adver¬ 
tising  of  the  Accounting  Machine  Co., 
Inc.,  156  Broadway,  New  Y’ork,  manu¬ 
facturers  of  Amco  Desk  Figuring  Ma¬ 
chine  and  the  Barrett  Adding  Machine. 

N.  W.  Ayer  &  Son,  300  Chestnut 
Street,  Philadelphia,  handles  the  adver- 
ti.sing  of  the  United  States  Rubber  Co., 
V.  S.  Hartford,  G.  &  J.,  and  Revere 
Tire.s,”  1790  Broadway,  New  York. 

Co  WEN  C«.,  50  Union  Square,  New 
York,  again  placing  copy  with  news¬ 
papers  for  the  Ijorillard  Tobacco  Co., 
"l-Cgyptian  Deities”  cigarettes,  Jersey 
City,  N.  J. 

Danieijion  &  Son,  96  Westminster 
Street,  Providence,  R.  I.,  placing  orders 
with  some  New-  York  State  newspapers 
for  the  Ixird  Piano  Co.,  148  Pearl  Street, 
.\lbany,  N.  Y. 

K.  J.  Goci.ston  Advertising  Agency, 
18  Tremont  Street,  Bo.ston,  placing  or¬ 
ders  with  newspapers  in  selected  sec¬ 
tions  for  John  K.  Allen  &  Co.,  85  Devon, 
.shire  Street,  Boston. 

( Ji'ENTiiER-BRAnr-oiU)  &  Co.,  64  West 
Randolph  Street,  Chicago,  again  plac¬ 
ing  orders  with  newspapers  in  selected 
sections  for  George  H.  Mayr,  “Mayr 
Wonderful  Stomach  Remedy,"  154  Whi¬ 
ting  Street,  Chicago. 

Iaiiui  &  Tho.mas,  Mailers  Building, 
( 'hicago,  again  making  5,000-1.  one-year 
contracts  with  some  Western  newspa¬ 
pers  for  Alfred  Decker  &  Cohn,  “So¬ 
ciety  Brand"  Clothes,  317  Franklin 
St  reet,  Chicago. 

■Matos  .Vdvertising  Co.,  Bulletin 
Building,  Philadeliihia,  again  placing 
orders  with  newspapers  in  selected  sec¬ 
tions  for  Kckman  Manufacturing  Co., 
‘'Calcerb.s,”  Sixth  and  Market  Streets, 
Philadelphia. 

J.  W.  Morton,  Jr.,  23  Irving  Place, 
New  York,  placing  sjM'cial  copy  with  a 
.selected  list  of  newspapers  for  Kops 
Brothers.  “.Vemo”  Corsets,  120  Ka.st  16th 
Street,  New  Y'ork. 

P.  F.  O'Keefe  Advertising  Agency,  43 
Ti-emont  Street,  Boston,  handles  the  ad¬ 
vertising  of  the  Davol  Rubber  Co., 
Providence,  and  the  Penn  Metal  Co., 
Bo.ston. 

W.  A.  Patterson  Co.,  1  Madi.son  Ave¬ 
nue,  New  Y’ork,  making  contracts  for 
Dr.  I.  W.  I,yon  &  Son,  Dr.  Uyon’s  Tooth 
Powder,  520  West  27th  Street,  New 
York. 

Frank  Seaman,  461  Eighth  Avenue, 
New  York,  placing  orders  with  some 
We.stern  newspapers  for  the  Globe  Au¬ 
tomatic  Sprinkler  Co.,  120  Broadway, 
New  York. 

lyii'is  V.  Urmy,  41  Park  Row,  New 
York,  again  placing  orders  with  .some 
Western  newspapers  for  Earl  &  Wilson, 
"E.  &  W.”  Collars  and  Shirts,  33  West 
17th  Street,  New  York. 


Warner  Macaroni  Co.,  Syracuse,  N. 
Y’.,  placing  orders  direct  with  some  New 
Y^ork  State  newspapers. 

Detroit  Piston  Ring  Co.,  Detroit, 
manufacturers  of  “Sealpack  Piston 
Rings,”  will  use  newspapers,  magazines, 
billboards,  and  trade  papers  during  the 
year.  Will  place  copy  direct. 

C.  H.  Stephenson,  27  Farrar  Street, 
Lynn,  Mass.,  will  advertise  his  prod¬ 
ucts — “Stephenson”  Standard  Under¬ 
ground  Garbage  Receivers,  Refuse  Re¬ 
ceivers,  Spiral  Truss  Ash  Barrels,  and 
Milk-Bottle  Holders — using  newspapers, 
magazines,  and  trade  papers.  Copy  to 
be  placed  direct. 

The  Associates  Artists,  1630  Sansom 
Street,  Philadelphia,  handles  the  ad¬ 
vertising  of  the  Edison  Portland  Ce¬ 
ment  Co.,  8  West  40th  Street,  New 
York. 

Nelson  Ciiesman  Co.,  Inc^,  1074  Elli- 
cott  Square,  Buffalo,  N.  Y.,  handles  the 
advertising  of  the  Kaustine  Co.,  Buffalo, 
N.  Y.,  manufacturers  of  “Waterless  Toi¬ 
lets.'’  Will  advertise  during  the  year 
in  newspapers. 

Massengale  Advertising  Agency,  Inc., 
Candler  Building,  Atlanta,  Ga.,  handles 
the  advertising  of  the  Raney  Medicine 
Co.,  Atlanta,  manufacturers  of  “Ra¬ 
ney’s  Preparation  for  the  Blood.”  Will 
use  newspapers. 

Joseph  A.  Richards  Co.,  Inc.,  9  East 
40th  Stret,  New  York,  handles  the  ad¬ 
vertising  of  the  Pennsylvania  Cement 
Co.,  30  East  42d  Street,  New  York, 
manufacturers  of  “Pennsylvania”  Port¬ 
land  cement. 

Nichols-Finn  Advertising  Co.,  Inc., 
20  East  Jackson  Boulevard,  Chicago, 
handles  the  advertising  of  the  Acme 
Motor  Truck  Co.,  of  Cadillac,  Mich. 

Vandeuhof  &  Company,  Marquette 
Building,  Chicago,  has  secured  the  ac¬ 
count  of  Mabel  Oakley,  3815  Grand 
Boulevard,  Chicago,  manufacturer  of 
art  flowers. 

The  Critchfield  Co.,  Chicago,  handles 
the  advertising  of  the  Warnerlite  Co., 
Davenport,  la.,  manufacturers  of  farm 
lighting  plants. 

The  P.  F.  O'Keefe  Advertising  Agen¬ 
cy,  Boston,  handies  the  advertising  of 
the  Society  of  American  Florists. 

Philip  Kobbe  Co.,  Inc.,  New  York, 
hamiles  the  advertising  for  Gus  Lurie, 
New  Y'ork,  manufacturer  of  Corona 
i4nap  Fastener,  Colonial  Braid,  National 
Joint  IJmb  Dolls,  and  Sterling  Snap 
Fastener. 


Sphinx  Club  to  See  Movies 
The  Sphinx  Club  has  arranged  for 
some  unusually  intere.sting  motion  pic¬ 
tures  at  its  annual  dinner  at  the  Wal¬ 
dorf-Astoria  hotel  on  January  15.  F. 
H.  Bethel,  of  the  New  York  Telephone 
Company,  who  was  to  address  the  as¬ 
semblage,  has  found  it  impossible  to 
attend.  N.  C.  Kingsbury,  vice-president 
of  the  American  Telephone  and  Tele¬ 
graph  Company,  will  take  Mr.  Bothell’s 
place.  He  will  accompany  his  remarks 
with  a  picture  entitled  “Whispering 
Wires  of  War,”  showing  field  evolu¬ 
tions  of  signal  corps  battalions  and  var¬ 
ious  means  of  communication  for  the 
use  of  the  American  army. 


Penny  Paper  Disappearing  in  (ilanada 
The  increased  co.st  of  production  is 
compelling  Canadian  newspapers  to  In¬ 
crease  their  subscription  rates.  Of  the 
130  daily  newspapers  in  Canada  only 
twenty-six  are  sold  at  one  cent,  sixty- 
eight  at  two  cents,  and  thirty-six  at 
five  cents. 


NEWSPAPER  AD  FIELD 


L.  A.  Quill,  of  McCloy's  Advertising, 
Pittsburgh,  has  resigned  to  join  the  ad¬ 
vertising  staff  of  the  Pittsburgh  Dis¬ 
patch. 

James  B.  True,  for  a  number  of  years 
with  the  display  advertising  department 
of  the  Chicago  Tribune,  has  left  the 
home  office  of  his  paper  to  Join  the  staff 
of  eastern  representatives. 

Before  Herman  Philipson  left  the 
Dallas  Times-Herald  as  advertising 
manager  to  become  head  of  the  news¬ 
paper  copy  division  of  the  National  War 
Savings  Committee  at  “One  Dollar  a 
Year,”  he  was  the  guest  of  honor  at  a 
banquet  given  him  by  his  associates  on 
the  Times-Herald.  Tom  C.  Gooch,  man¬ 
aging  editor  of  the  Times-Herald,  acted 
as  toastmaster.  E.  J.  Kiest,  publisher, 
was  one  of  the  speakers. 


Want  Print  Paper  Rates  Increased 
Washington,  January  7. — Railroads 
to-day  applied  to  the  Interstate  Com¬ 
merce  Commission  for  authority  to  in¬ 
crease  rates  about  10  per  cent,  on  print 
paper  from  Wisconsin  and  Minnesota 
mills  to  Chicago  and  Central  Freight 
Association  territory.  Michigan  paper- 
producers  recently  complained  that 
rates  from  Wisconsin  and  Minnesota 
were  prejudicial  to  Michigan  interests. 


The  idler  may  even  be  very  wise  with¬ 
out  being  especially  useful  in  the  world. 


Minor  differences  of  opinion,  if  wisely 
ignored,  do  not  poison  personal  rela¬ 
tions.  If  avowed  with  Insistence,  they 
may  destroy  friendships. 

Advertising  Agents 

COLLIN  ARMSTRONG,  INC., 
Advertising  and  Sales  Service, 
1457  Broadway,  New  York. 


FRANK,  ALBERT  &  CO., 
26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


HOWLAND,  H.  S.,  ADV. 
AGENCY,  INC., 

20  Broad  St,  New  York. 
Tel.  Rector  2573 


LEVEY,  H.  H., 

Marbridge  Bldg.,  New  York. 

Tel.  Greeley  1677-78. 

Publishers’  Representatives 

CONE,  LORENZEN  &  WOOD- 
MAN, 

Brunswick  Bldg.,  N.  Y.;  Advtg. 
Bldg.,  Chic.;  Gumbel  Bldg.,  Kan¬ 
sas  City. 


O’FLAHERTY’S  NEW  YORK 
SUBURBAN  LIST 
225  W.  39th  St.,  New  York 
Tel.  Bryant  6875 


New  Orleans  States 

Member  Audit  Burean  of  ClicnUtiom. 
Sworn  Net  Paid  Circulation  for  6 
Montha  Ending  April  1,  1017 

36,670  Daily 

We  guarantee  tbe  largeet  wMta  home 
dolirered  eTcuing  elrculatloii  In  tte  trade 
territorj  of  New  Orleane. 

To  reach  a  large  majorltr  of  the  trade 
proapeeta  in  tbe  lo<mI  terrltori  the  Btataa 
le  tbe  logical  and  economic  rnedluB. 

Circulation  data  aent  on  requeat. 

Tbe  S.  C.  BECKWITH  SPECIAL 
AGimCY 

Role  Foreign  Repreaenta  Uvea 
New  York  Chicago  St.  Lonln 
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WITH  THE  AD  AGENCIES 


Fielding  H.  Staley,  treasurer  of  the 
Advertising  Club  of  St.  Louis,  has  re¬ 
signed  as  publicity  manager  for  the 
National  Lank  of  Commerce  in  St. 
Louis,  to  enter  the  advei-tising  and  sell¬ 
ing  held  as  vice-president  of  the  Shu¬ 
man  Advertising  Company,  of  Chicago. 
It  is  announced  that  Mr.  Staley  will 
open  the  St.  Louis  agency  of  this  tirm 
in  the  Syndicate  Trust  Building,  and 
will  handle  the  business  of  Missouri  and 
the  Southwestern  district.  The  new 
agency  wili  specialize  in  financial  and 
trade-journal  advertising. 

H.  G.  Timmerman,  recently  with  Cole 
&  Freer,  special  representatives,  Chi¬ 
cago,  has  joined  the  rate  department  of 
the  D’Arcy  Advertising  Company,  St. 
Ijouis. 

Fred  J.  Pfeiffer,  with  the  business 
and  advertising  departments  of  the 
New  York  Times  for  a  number  of 
years,  has  joined  the  Maclay  &  Mullally 
Agency,  New  York.  He  will  have  charge 
of  the  order  department. 

F.  P.  McArthur,  general  manager  of 
the  Occident  Baking  Powder  Company, 
of  Minneapolis,  recently  resigned  to  be¬ 
come  director  of  copy  and  merchandis¬ 
ing  plans  for  Vanderhoof  &  Company, 
Marquette  Building,  Chicago,  the  ap¬ 
pointment  having  taken  effect  January 
10.  Mr.  McArthur  was  for  several 
years  with  Crltchfleld  &  Company,  Chi¬ 
cago,  and  has  had  wide  experience  In 
the  advertising  fields  in  the  United 
States,  Canada,  and  Latin  America. 


TO  FIGHT  FOR  REPEAL 


All  Publishers  Urged  to  Aid  in  Effort  to 
Set  Aside  Postal  Law. 

The  Postal  Committee  of  the  Publish¬ 
ers’  Advisory  Board,  composed  of  A.  H. 
Uichardson,  and  A.  G.  Hammesfahr, 
Periodical  Publishers’  Association ; 
George  U.  Cook,  the  Religious  Press  As¬ 
sociation;  E.  T.  Meredith,  Agricultural 
Publishers’  Association;  M.  C.  Robbins, 
Associated  Business  Papers;  Rex  Beach, 
Authors’  League  of  America;  Peter  J. 
Brady,  Allied  Printing  Trades  Council, 
and  Dr.  H.  Edwin  Lewis,  American 
Medical  Editors’  Association,  have  pre¬ 
sented  a  report  on  the  postal  rate  situ¬ 
ation. 

The  history  of  the  inception  and  un¬ 
fortunate  enactment  of  the  postal  rate 
provision  of  the  War  Revenue  act  Is 
told,  and  the  publishers  of  the  country 
are  strongly  urged  to  unite  In  an  effort 
to  have  the  provision  repealed  before 
it  becomes  operative. 

The  unfairness  of  the  zone  rates  on 
advertising  matter  established  in  the 
new  law  are  shown  through  a  compari- 
.son  of  the  charges  made  by  the  Wells- 
Fargo  Express  Company  for  delivering 
farm  produce  in  the  same  zones.  The 
express  charges  range  from  20  per  cent, 
to  30  per  cent,  lower  than  the  new  postal 
rates  for  the  same  distances. 

The  report  recommends  that  a  thor¬ 
ough  investigation  be  made  of  post  office 
cost-accounting  systems,  in  order  that 
intelligent  rate  legislation  may  be  pre¬ 
pared,  and  urges  upon  all  newspaper 
publishers'  to  join  the  Advisory  Board 
in  working  for  the  early  repeal  of  the 
new  law. 


Prepare  for  Convention 

I.ew€llyn  E.  Pratt,  of  New  York,  is 
in  San  Francisco  to  take  up  his  duties 
as  general  .secretary  to  the  convention 
board  of  the  San  Francisco  Ad  Club. 
Pratt  will  arrange  all  details  of  the  pro¬ 
gramme  for  the  annual  convention  of 
the  Associated  .\dvertlsing  Clubs  of  the 
World  in  San  Francisco,  July  7  to  11. 


The  Editor  Publisher 


JOI 


JOINS  KELLY-SMITH  CO. 


Marcellus  B.  Holmes. 

Marcellus  B.  Holmes,  formerly  in  the 
national  advertising  department  of  the 
New  York  Tribune,  has  joined  the  Kel¬ 
ly-Smith  Company,  newspaper  repre¬ 
sentatives,  220  Fifth  Avenue,  New  York. 
Mr.  Holmes  was  for  four  years  with  I. 
A.  Klein,  and  previous  to  that  was  with 

J.  C.  Wilberdlng. 


AD  FIELD  PERSONALS 

H.\rry  Adler,  formerly  building  news 
editor  of  the  Record  and  Guide,  New 
York,  has  been  named  advertising 
manager  for  Louis  Schlesinger,  Inc., 
real  estate  and  Insurance  firm  of  New¬ 
ark.  Mr.  Adler  has  served  in  the  real- 
estate  department  of  the  New  York 
Evening  Mall,  and  at  one  time  was  real- 
estate  editor  of  the  New  York  World. 

J.  W.  Sheets,  formerly  director  of 
advertising  for  the  A.  G.  Morse  Com¬ 
pany,  Chicago,  is  now  advertising  di¬ 
rector  of  the  Rainier  Products  Com¬ 
pany,  of  Seattle.  In  the  days  before 
prohibition  became  effective  in  'Wash¬ 
ington,  the  Rainier  plant  was  classed  as 
the  largest  brewing  institution  west  of 
St.  Louis.  It  has  now  been  success¬ 
fully  converted  to  the  manufacture  of 
tlfree  non-alcoholic  beverages — Rainier, 
Rainier  Special,  and  Malt  Rainier — of 
denatured  alcohol  and  of  a  rice-syrup 
product  shortly  to  be  put  on  the  market 
under  the  name  of  Syro. 


Baltimore  as  a 
Market 

Fro.sperous  Baltimore  is  to¬ 
day  an  actuality — not  a  dream. 
One  item  alone  of  $50,000,000 
will  be  expended  in  the  expan¬ 
sion  of  the  Penn-Mary  Steel 
Company — a  Schwab  plant — at 
Sparrows  Point.  Of  this  $50,- 
000,000,  contracts  for  the  ex¬ 
penditure  of  some  $30,000,000 
have  already  been  signed.  Ulti¬ 
mately  from  15,000  to  20,000 
men  will  be  employed  in  this 
new  plant. 

The  Baltimore  News 
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EASTERN  CIRCULATORS 
TO  MEET  JAN.  23 


At  Annual  (Convention  of  New  England 
AiiM>rialion  in  Boston  New  Officers  for 
(Coming  Y'ear  Will  Be  Chosen  Larg¬ 
est  of  Sectional  Organizations. 

The  annual  convention  of  the  New 
Kngland  Circulation  Managers’  Associa¬ 
tion  will  l)e  held  in  Boston  on  January 
23. 

The  election  of  officers  of  the  A.ssocia- 
tion  for  the  coming-  year  will  take  place 
at  this  meeting.  While  no  "slate”  has 
lieen  made,  there  exi.sts  a  strong  senti¬ 
ment  among  the  meml)era  in  favor  of 


Oboroe  H.  Uevnou®, 

Vi<-*--l're»i'l*-nt.  New  Kiieland  Cln-ulallon  Man- 

aaers*  .t<wH-iatien.  W*ls>  Is  (lem-rallj  Fa- 
vor#sl  fvr  tlie  I*o*sideney  <»f  ttiat  Or- 
ganizalKHi  for  the  F.nsiiing  Year. 

the  selection  of  George  H.  Beynolds,  the 
popular  vice-pre.sident,  to  .succeed  i’resi- 
dent  J.  A.  McNeil. 

Mr.  Ueynolds  was  one  of  the  origi¬ 
nators  of  the  organization,  and  has  Iteen 
active  and  tirele.ss  in  his  work  in  its  lie- 
half.  Members  who  have  discussed  the 
matter  recently  are  all  agreed  that  he 
would  make  an  admirable  pre.siding  of¬ 
ficer  for  the  A.ssociation. 

While  the  official  programme  has  not 
yet  been  completed,  it  is  said  that  the 
following  topics  will  lie  discus.sed. 
among  others: 

(1.)  The  result  of  recent  price  in¬ 
creases  in  Hartford,  New  Bedford,  and 
other  cities,  and  prospects  for  similar 
action  in  other  cities. 

(•2.)  The  auto-delivery  problem — co.st 
of  operation,  advantages  of  office-owned 
autos  over  contract  arrangement,  etc. 

(3.)  Ifargain  subscription  days,  such 
as  in  vogue  with  Manchester  Union  and 
other  newspap<*rs;  carrier  prizes;  how 
to  check  up  gains;  what  percentage 
of  new  business  is  held  from  year  to 
year.  On  many  sub-topics,  under  these 
heads,  it  is  planned  to  have  three-min¬ 
ute  talks  by  member.s,  relating  their 
own  experiences  in  connection  with  the 
matters  under  discus.sion. 

Having  in  mind  the  interesting  infor¬ 
mal  dinner  talks  on  the  occasion  of  the 
Hartford  Times  dinner  to  the  members 
while  in  that  city,  it  is  propo.sed  that 
this  shall  be  repeated  at  the  noon-day 
luncheon  in  Boston.  The  convention 
will  meet  at  9:30  M.,  and  will  con¬ 

tinue — with  an  interval  of  one  hour 
for  luncheon — until  5:30  P.  M. 

An  effort  is  to  be  made  to  intere.st 
ever>'  publisher  and  circulation  man¬ 
ager  in  New  England  in  this  meeting, 
and  it  is  hoped  that  the  present  mem- 


lier.ship,  large  as  it  is,  will  be  increased. 

The  New  England  Association  was  or¬ 
ganized  January  10,  1917,  at  a  meeting 
in  Springfield.  J.  A.  McNeil,  of  the 
Bridgeport  Post,  was  elected  president; 
George  H.  Keynolds,  of  the  New  Bed¬ 
ford  Standard,  vice-president,  and  H. 
M.  Wheeler,  of  the  Hartford  Times,  sec¬ 
retary-treasurer.  Subsequent  meetings 
have  been  held  in  Providence,  Worces¬ 
ter,  New  Bedford,  and  Hartford.  .^t 
each  of  these  meetings  a  growth  in  mem¬ 
bership  has  been  noted.  The  New  Eng¬ 
land  is  the  largest  of  the  sectional  or- 
ganization.s,  and  the  first  year  of  its  ac¬ 
tivities  has  been  noted  for  the  develop¬ 
ment  of  a  spirit  of  coiiperatioi  among 
the  members  in  solving  probl.mn  com¬ 
mon  to  all. 


QUICK  WORK  AT  WASHINGTON 

Presidenj's  .Address  Surprised  Corrs- 
spondenls,  but  .All  Met  Emergency. 
The  readiness  of  the  Washington 
correspondents  to  meet  any  emergency 
was  never  better  shown  than  on  last 
Tuesday,  when  the  President  addres.sed 
Congress.  No  intimation  of  his  inten¬ 
tion  had  been  given,  and  the  announce¬ 
ment  came  like  a  flash  into  the  offices  of 
the  various  newspapers  and  news  bu¬ 
reaus.  Instantly  the  news  was  wired 
all  over  the  world. 

Brief  as  was  the  time  for  preparation, 
12:30  o’clock,  the  time  when  the  Presi¬ 
dent  arrived  at  the  House,  found  all 
the  correspondents  in  their  places,  pro¬ 
vided  with  copies  of  the  address.  Other 
news  was  side-tracked  from  the  wire.s, 
and  although  half  an  hour  was  requir¬ 
ed  to  send  the  entire  message,  all  the 
afternoon  papers  in  the  country  were 
able  to  carry  the  text  in  full. 

The  text  of  the  address  was  .sent  by 
wireless  to  all  the  principal  capitals  of 
the  world  by  the  Committee  on  Public 
Information,  by  cable  and  wirele.ss. 
While  it  was  being  dispatched  the  cables 
were  closed  to  flash  messages  about  It. 


Breaks  an  Old  Rule 
The  New  York  Evening  Post  the  othei 
day  broke  a  rule  of  editorial  policy  to 
which  it  had  adhered  for  more  than  a 
century.  On  the  occasion  of  the  Presi¬ 
dent’s  address  on  our  war  aims,  the 
Po.st  u.sed  a  display  box  on  its  front 
page  to  call  attention  to  its  editorial  on 
tbe  .subject.  The  announcement  was 
made  that  for  seven  months  past  the 
Post  had  steadily  called  for  .such  a  re¬ 
statement  of  war  aims  and  terms  as 
had  now  been  made  by  Premier  George 
and  President  Wilson.  The  Post  be¬ 
lieves  that  the  President’s  address  con¬ 
stitutes  the  greatest  blow  to  Gorman  au¬ 
tocracy  yet  adminl.stered. 


War  Stamps  for  Carriers 
Edward  M.  Hoehscher,  circulation 
manager  of  the  Elgin  (Ill.)  News,  has 
■started  a  “Thrift  Stamp  race”  among 
his  carriers  and  newsboys.  For  each 
new  subscriber,  one  thrift  stamp  is 
awarded.  When  a  boy  brings  in  five 
new  names  he  is  awarded  an  extra 
.stamp.  After  he  has  earned  sixteen 
stamps  the  News  presents  to  him  a  war- 
.savings  certificate.  The  plan  has  made 
a  strong  appeal  to  the  boys  and  re¬ 
sults  are  already  in  evidence. 


I).  A.  M’DONALU  IN  DETROIT 


Returns  This  Time  as  Manager  of  the 
Western  Newspaper  Union. 

I).  .McI>onald  is  back  in  Detroit, 
thi.s  time  as  manager  of  the  Detroit 
branch  of  the  Western  Newspaper 
Union.  He  succeeds  Edward  C.  Johns¬ 
ton,  who  has  been 
transferred  to  the 
management  o  f 
the  New  York  of¬ 
fice. 

Michigan  pub- 
li.shers  have  ac¬ 
corded  Mr.  Mc¬ 
Donald  a  royal 
welcome.  He  was 
formerly  located 
in  the  State  for  a 
short  while  as 
manager  of  the 
l>etroit  branch  of 
the  American 
Pre.ss  Association. 

D.  A.  McDonald.  Mr.  McDonald  is 
•  a  native  of  Eau 

('laire,  Wis.  He  began  his  newspaper 
career  as  a  printer’s  devil  in  Mis.souri. 
Eater  he  joined  the  .staff  of  the  Mon¬ 
mouth  (Ill.)  Dally  Review,  where  he 
was  working  as  a  reporter  at  the  time 
of  the  Spanish-American  War.  He  en¬ 
listed  and  served  during  that  .short¬ 
lived  unpleasantness,  then  returned  to 
Iowa,  where  he  published  the  Tri-Coun¬ 
ty  Press  at  Bussey,  the  News  at  Prairie 
City,  and  then  transferred  his  affec¬ 
tions  to  Minnesota,  where  he  was  edi¬ 
tor  and  publi.sher  of  the  Press  at  Thief 
River. 


Reads  Clipping  Into  Senate  Record 
There  was  a  brief  jangle  in  the  Sen¬ 
ate  at  Washington  the  other  day  when 
Senator  King,  of  Utah,  attempted  to 
read  into  the  Congre.s.sional  Record  a 
clipping  from  a  new.spaper  showing 
that  a  majority  of  German-Americans 
in  this  country  were  loyal  to  this  Gov¬ 
ernment.  Senator  Penrose,  of  Pennsyl¬ 
vania,  objected  on  tbe  ground  that  to 
do  so  was  “cheap  .statesmanship.”  Sen¬ 
ator  King  replied  that  the  Senate  ought 
to  be  glad  to  know'  that  the  organiza¬ 
tions  which  repre.sent  the  public  .sen¬ 
timent  of  this  country  are  vigorously 
liehind  the  President  in  the  prosecu¬ 
tion  of  the  war,  and  look  with  dis- 
plea.sure  upon  all  who  would  hamper 
his  efforts.  The  clipping  was  read. 


H.  C.  Stark  Makes  Change 
H.  C.  Stark  has  been  appointed  circu¬ 
lation  manager  of  the  Alton  (111.)  Daily 
Times. 
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claaaea  with  tbe  IlDltwd  Statea  bow  Id  the  We  baodle  more  Important  articlea  of  tbia 
world  war.  deacription  than  any  other  aaency  in 

Feature  articlea  from  loading  ooldlera,  America. 

THE  international  NEWS  BUREAU,  INC. 

J.  J.  BOSDAN,  Editor  IS  School  Street,  Boaton,  Maan. 


TO  PREVENT  CHARITIES  GRAFT 


Hears!  Papers  Have  Kill  Introdured  in 
New  V'ork  Slate  I-egi$lature. 

The  Hear.st  newspapers  caused  to  be 
introduced  in  the  Now  York  Legisla¬ 
ture  on  Wednesday  a  bill  to  be  known 
as  the  "war  charities  bill,”  which  is  in 
sub.stance  an  act  to  regulate  the  giv¬ 
ing  or  conducting  of  performances,  en¬ 
tertainments  or  exhibitions  or  sales  for 
benevolent  or  charitable  purposes. 

Section  one  of  the  bill  provide.s,  it 
shall  be  unlawful  for  any  person  or 
association  to  give  or  conduct  or  In¬ 
tentionally  aid  any  other  person  in  giv¬ 
ing  or  conducting  any  performance,  en¬ 
tertainment,  exhibition  or  sale  wherein 
or  whereby  any  money  Is  solicited,  col¬ 
lected  or  obtained  for  any  chari¬ 
table  purj^o.se  without  having  fir.st  ob¬ 
tained  a  license  from  the  Secretary  of 
State. 

The  act  consi.sts  of  eight  .sections  and 
is  to  take  effect  at  once  upon  enact¬ 
ment.  Any  person  who  .shall  violate 
any  provi.sion  of  the  act  shall  be  deemed 
guilty  of  a  misdemeanor  and  shall  be 
puni.shed  by  imprisonment  for  not  more 
than  one  year,  or  by  a  fine  of  not  less 
than  $100,  nor  more  than  $1,000,  or 
by  fine  and  imprisonment. 


Encourage  Thrift 

The  Buffalo  Express  is  offering  to 
boys  and  girls  one  twenty-flve-cent  War 
Savings  Stamp  for  each  new  three- 
month.s’  subscriber. 


No  two  people  get  from  the  reading  of 
CL  newspaper  quite  the  same  understand¬ 
ing  of  the  .significance  and  bearing  of 
ine  events  of  the  day. 
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WILSON  PUTS  PUNCH 
TO  WATER  POWER 


Gives  Bill  to  House  I^eaders  Intended  to 
Convert  Vast  Waste  to  Benefit  of 
Nation’s  Transportation — Urges 
Speedy  Enartincnt. 


Washington,  January  4. — I^esident 
Wilson  laid  before  a  conference  of 
House  leaders  to-night  the  draft  of  a 
hill  designed  to  establish  a  definite  legis¬ 
lative  policy  to  develop  the  nation's 
water  power,  35,000,000  horsepower  of 
which  is  estimated  by  Government  en¬ 
gineers  to  be  wasted  annually. 

The  result  of  the  conference  was  a 
plan  to  create  a  special  committee  of 
the  House  to  take  over  all  jurisdiction 
of  water  power  problems  now  dealt  with 
by  various  committees,  and  to  pass  the 
President’s  bill  promptly  in  the  House 
and  send  it  to  the  Senate  with  the  Ad¬ 
ministration’s  support. 

The  President  expressed  to  the  con¬ 
ference  his  hope  that  both  Houses 
would  enact  speedily  the  new  measure 
drawn  by  the  Interior,  War,  and  Agri¬ 
cultural  Departments.  He  .said  the  bill 
was  designed  to  reconcile  divergent 
views  which  have  interfered  with  neces¬ 
sary  legislation. 

The  bill  follows  clo.sely  the  provisions 
of  the  Ferris  bill,  which  has  twice  pass¬ 
ed  the  House,  but  failed  through  oppo¬ 
sition  in  the  Senate. 

The  President  submitted  to  the  con- 
ferrees  a  report  .signed  by  Secretaries 
I.,ane,  Baker,  and  Houston,  which  closed 
with  this  statement: 

“We  believe  that  some  legislation  as 
is  here  proposed,  if  enacted,  would  mean 
the  early  development  of  a  consider¬ 
able  portion  of  our  water  power  re¬ 
sources,  with  a  resultant  saving  in  fuel 
and  a  considerable  lessening  of  the 
present  demand  on  our  transportation 
facilities,  caused  by  the  moving  of  coal 
and  other  heavy  fuels.” 

Those  attending  the  White  House 
conference  were  Representatives  Fer¬ 
ris,  Oklahoma,  chairman,  and  Raker 
Hayden,  Uenroot,  and  La  Follette,  of 
the  Public  I^ands  Committee;  Repre¬ 
sentatives  Sim.s,  chairman,  and  Monta¬ 
gue,  Esch,  Doremus,  Hamilton,  and 
Parker,  of  the  Interstate  Commerce 
Committee;  Repre.sentatlves  Pou,  chair¬ 
man,  and  Garrett  and  Foster,  of  the 
Rules  Committee,  and  Repre.scntatives 
lA!ver,  chairman,  and  Haugen  and  An¬ 
derson,  of  the  Agriculture  Committee. 

The  President  a.sked  that  the  House 
Buies  Committee  report  to  the  House 
a  special  rule  creating  a  Special  Com¬ 
mittee  on  Water  Power,  with  a  view 
to  supplying  its  membership  from  the 
regular  committees  now  claiming  juris¬ 
diction. 


The  man  who  can  so  build  a  .short 
sentence  that  it  becomes  at  once  a  pho¬ 
tograph  and  diagram  of  a  real  Idea — 
that  man  has  learned  how  to  write. 


A  Gain  of  73% 


nurinc  Um  psit  fonr  years  tbe  Detroit 
Free  Press  bts  enjoyed  a  yaln  of  73%  In 
Hrcnlatlon.  Cbaraeter  and  eolldlty  eitilain 
tbia  Increase.  Adrartlsina  MXTOT  pay  In 
a  medbun  wbleb  calls  fortb  aneb  a  tre- 
mendnna  response  from  tbe  pnblle. 
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NEW  YORK  TRIBUNE 
HAS  YOUNG  MAN  IN 
CHARGE  IN  LONDON 


{Si)rclttl  to  Tub  Kkitoii  anh  Pibi.ishfr. ) 

I.iONi)ON,  Decemlter  22. — The  young¬ 
est  in  point  of  age  of  the  alert  and  re¬ 
sourceful  men  constituting  the  corps  of 
Ix)ndon  correspondents  in  London, 
whose  work  is  so  widely  known  to  the 
.\merican  public,  but  of  whom  person- 


Arthur  S.  Draper. 


ally  so  little  known,  is  .\rthur  S.  Dra¬ 
per,  of  the  New  York  Tribune.  Since 
taking  up  his  duties  as  London  corre- 
.spondent  and  chief  of  the  Tribune’s  Eu¬ 
ropean  service  in  June,  1915,  Mr.  Dra¬ 
per’s  achievements  have  l)een  reflected 
in  the  rapid  growth  of  the  number  of 
American  and  Canadian  newspapers  us¬ 
ing  the  foreign  news  supplied  by  the 
Tribune  syndicate. 

After  attending  New  York  Univer¬ 
sity,  where  he  obtained  the  degree  of 
mechanical  engineer  in  1905,  Mr.  Dra¬ 
per  immediately  joined  th^  staff  of  the 
Tribune,  where  he  started  as  a  rewrite 
man,  becoming  night  city  editor,  a.s- 
.si.stant  city  editor,  and  finally  Sunday 
editor. 

For  nearly  two  years  he  was  private 
secretary  to  Ogden  Mills  Reid,  the  edi¬ 
tor  of  the  Tribune. 


The  McClure  Method 

Onr  fcatafn  are  aoM  on  IndWIdnal  merit. 

Any  eervlce  may  be  ordered  alngly, 

THIS  MEANS: 

Tbe  greatest  possible  variety  from  wbleb 
to  choose.  _ 

The  submitting  of  each  feature  to  your 
own  editorial  Judgment. 

The  opportunity  to  order  a  budget  eon- 
slating  only  of  what  you  want. 

A  material  reduction  from  Individual 
prices  on  budgets. 

Writs  «f  /or  samples  of  our  Sunday  Col¬ 
ored  cornice,  daily  comice,  leomen'e  foo- 
lures,  bedtime  etoriee,  fiction,  oie. 

The  McCIwe  Newspaper  Syndicale 
120  West  32nd  Street,  New  York  City 


DOMINATES 


its  Held  In  purchasing  ability 
per  family  ami  yet  at  lowest 
advertising  cost  per  thousand. 

“TO-DAY’S  HOUSEWIFE” 

GEORGE  A.  McClellan 

General  Metnager 
New  York 


EXPECT  QUICK  ACTION 
ON  WATER  POWER 


New  Congressional  Committee  to  Be  Ap¬ 
pointed  Next  Week  to  Bring  Matter 
to  Focus  in  Both 
Houses. 


Washington,  January  8. — Water-pow¬ 
er  legislation  Is  confidently  exiteeted  at 
this  ses-sion  of  Congres.s.  The  Shields 
Water  Power  mea.sure  ha.s  already  pass¬ 
ed  the  Senate,  and  it  is  believed  that 
early  next  week  the  House  will  appoint 
a  special  committee  of  fifteen,  as  sug¬ 
gested  by  President  Wilson,  from  the 
Committees  on  Interstate  Commerce, 
Public  I^ands,  and  Agriculture,  which 
now  have  partial  jurisdiction  over  wa¬ 
ter-power. 

The  Rules  Committee,  of  which  Rep¬ 
resentative  Pou,  Democrat,  is  Chairman, 
will  report  the  resolution  creating  the 
committee.  Upon  its  adoption  an  omni¬ 
bus  water-power  bill  will  be  presented, 
providing  for  the  development  of  water¬ 
power  on  navigable  streams  and  public 


MR.  EDITOR 

Don’t  be  afraid  you  can’t  afford  the 
reasonable  price  asked  for  the  NEA 
service.  Rates  based  on  circulation 
bring  this  service  within  your  reach. 
Write  NOW  for  samples. 

THE  NEWSPAPER 
ENTERPRISE  ASSOCIATION 
1279  Went  Third  Street 
Cleveland,  Ohio 


The 

PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

1.  A.  KLEIN,  Meiropoliloa  Towar.  N.  Y. 
John  Clait,  People*  Gat  Bldg.,  Chicago 
FareigB  Advertiaing  RepreaenUtivc* 


CARTOONIST 

BUSHNELL 

is  now  working  for  us  again.  His  un¬ 
surpassed  draughtsmanship  is  known 
to  all.  Write  for  proofs  of  his  new 
cartoons.  The  best  yet. 

Central  Press  Ass’n 

World  Bldg.  Frederick  Bldg. 

New  York  Cleveland 


Readers  Decide 

— The  HABIT  of  appreciation 
shows  in  circulation  gains. 

Get  the  features  that  have 
WON  the  biggest  audience. 

Lei  ut  lend  you  lamplet  of  our  col¬ 
ored  comict,  daily  and  Sunday 
Paget  ia  black  and  colort. 

Newspaper  Feature  Service 

M.  KOENIGSBERG,  Manager 
37  WIST  39Ta  IT.,  New  Yoax 


land.s  and  in  national  forests.  The  Co.n- 
iiiittee  on  Interstate  Commerce  has  had 
Jurisdiction  over  legislation  for  develop¬ 
ing  water-power  on  navigable  streams, 
the  Public  I..ands  Committee  has  con¬ 
trolled  bills  for  the  development  of  wa¬ 
ter-power  on  lands  owned  by  the  (lov- 
ernment,  and  the  Committee  on  Agri¬ 
culture  for  water-power  development  in 
national  forests. 

It  is  probable  that  the  proposed  com¬ 
mittee  will  offer  new  matter  to  llie 
House  for  action,  and  that  the  Houst: 
will  pass  legislation  different  from  that 
suggested  by  the  Shields  bill,  which  jiro- 
vidcs  for  water-power  development  on 
navigable  .streams.  This  will  throw  the 
question  of  water-power  into  confer¬ 
ence  l)etween  the  two  hou.ses,  and  it  is 
expected  that  workable  legislation  will 
result. 


The  Minneapolis  Daily  News 

now  located  in  its  magnificent  new 
home,  the  largest  and  finest  publish¬ 
ing  plant  in  the  Northwest,  is  "going 
over  the  top.”  The  second  evening 
newspaper  in  its  field  it  has  shown  a 
steady  and  rapid  growth  in  advertis¬ 
ing  and  circulation  for  ten  years. 
Iteasonable  Itates  for  night  Service 

C.  D.  BERTOLET 

1110  Boyce  Building,  Chicago 

WATCH 
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PRIVATE  ROOK 

WILDER  &  BUELL 

225  Fifth  Avenue 
New  York  City 


We  spend  more 
than 

$500,000  ■ 

per  year  to  produce  the  features 
which  have  created  the  greatest 
newspaper  following  in  the  world. 

**Htarst*s  Features  Always  Lead” 

Write  for  booklet. 

**HaU  Million  Dollar  Feature  Serwice*' 


The  International  Feature  Service 

729  Sevantli  Are.  New  York,  N.  Y. 


UNITED  PRESS 

Serves  mere  afternoon  and 
Sunday  papers  than  any 
other  press  association  in 
the  world.  Build  your 
paper — 

“By  UNITED  PRESS” 

316  World  Building,  New  York 
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NEU  SPAI’ER  MEN  AT  AUTO  SHOXT 


Editorial  and  Business  Departments  Weil 
Represented — Many  Co.  Ad  Mgrs.  Present. 

Among  the  newspaper  men  of  both 
the  editorial  and  the  business  depart¬ 
ments  of  out-of-town  newspapers 
wiiose  names  were  recorded  in  the  press 
room  at  the  automobile  show,  which 
closes  to-night,  are  the  following: 

R.  Ginogle,  Pittsburgh  Press;  Arthur 
Metzler,  Buffalo  Times;  Otis  Moore, 
Detroit  Free  Press;  Si.  Grogan  and 
Hector  McIntosh,  Washingrton  Post;  T. 
E.  Falvey,  Atlanta  Journal;  H.  Hans- 
coin  and  W.  F.  Hanneton,  New  Haven 
I’nion;  H.  N.  French.  New  Haven  Jour¬ 
nal-Courier;  Henry  Schermerhom, 
Providence  Journal;  H.  Belcher,  Provi¬ 
dence  Tribune;  L.  F.  O'Brien,  Baltimore 
News;  Javier  I.^ra,  Washington  Times; 
K.  Ij.  Dutumen,  Vera  Cruz.  Mexico; 
Charles  O.  Revell,  Baltimore  Sun;  E.  C. 
Mason,  vice-president,  Rochester  Her¬ 
ald;  Ralph  Wolfe,  Hartford  Sunday 
Courant;  J.  J.  McNamara  and  H.  G. 
Reynold.s,  Boston  Post;  Charles  F. 
Marden.  Boston  Transcript;  W.  A.  Clin- 
nin.  Chicago  Daily  Journal;  B.  M.  Rus¬ 
sell,  I,ambert  Sullivan,  and  J.  R.  Sco- 
loro.  Chicago  Daily  Journal;  E.  T.  R. 
Miirfey  and  Julian  S.  Patterson,  Chi¬ 
cago  Herald;  E.  L..  Moore,  Cleveland 
Plain  Df  .  Icr;  John  L.  Bad,  Indianapo¬ 
lis  News;  Frank  B.  Bull,  Indianapolis 
Star;  C.  H.  Folding  and  W.  B.  Bray, 
Philadelphia  Evening  Telegraph;  F.  E. 
Grunagle,  Pittsburgh  Gazette  Times; 
Walt  Blos.ser,  Sheppard  Butler,  R.  C. 
Holli.s,  Chalmers  Pancoast,  and  James 
B.  True,  Chicago  Tribune;  Arthur  H. 
Story  and  H.  A.  Antrim,  Philadelphia 
Record:  A.  IJncoln  Mahoney,  Passaic 
Daily  Herald;  Hal  G.  Trump,  the  Carl 
M.  Green  Advertising  Agency,  Chicago; 

■  Harry  B.  Peebles,  N.  W.  Ayer  &  Son, 
Philadelphia:  J.  C.  Kerrlson.  Boston 
.\merican:  J.  D.  Sullivan,  W.  E.  Hart¬ 
well,  and  "Pete”  Barry,  Boston  Globe: 
E.  W.  Preston,  Boston  Herald;  Richard 
Chapeck,  Chicago  American;  Chas.  T. 
Root,  A.  H.  Olsen,  and  H.  T.  Flury, 
Chicago  Examiner;  Walter  Birming¬ 
ham,  Chicago  Post;  George  F.  Thomp¬ 
son,  Philadelphia  North  American; 
Arthur  H.  Story,  Philadelphia  Record. 

.Advertising  managers; 

R.  G.  Ewell,  .Allen  Motor  Company, 
Fostoria,  O.;  C.  J.  Hazen,  Amazon  Rub¬ 
ber  C».,  .Akron,  O.;  A.  M.  Dodd.  Ameri¬ 
can  Bureau  of  Engineering.  Chicago; 
W  .A.  Clare,  Atterbur>-  Motor  Car  Co., 
Buffalo;  T>.  H.  Smith.  .Auburn  Automo¬ 
bile  Co.,  .Auburn.  Tnd  ;  H.  B.  Corey. 
Champion  Spark  Plug  Co,  Toledo:  H. 
R.  Hyman.  Cole  Motor  Car  Co.,  Indian¬ 
apolis:  A.  T.  O'Connor,  Columbia  Mo¬ 
tors  Co.,  Detroit;  T..  C.  Blake,  Curtis 


HieTimes-Dispatch 

Richmond,  Virginia 

A  five-inch  single  column  adver¬ 
tisement  appearing  every  day  in  the 
year  in  the  Times-Dispatch  will  cost 
$4.20  an  insertion  daily  and  $5.60  an 
insertion  Sunday — a  total  cost  of 
$1,601.60  for  the  year,  which  means 
that  it  costs  to  reach  75%  of  the 
families  in  Richmond  only  about  7 
cents  per  family  per  year. 

Story,  Brooks  &  Finley 

Special  Repreoentatiret 

200  Fifth  Ave.  New  York 

People’s  Gas  Building  Chicago 
Mutual  Life  Building  Phila. 
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Pneumatic  Machinery  Co.,  St.  Boula 
Mo.;  G.  H.  Phelps,  Dodge  Brothers,  De¬ 
troit;  Roy  A.  Gray,  Dorris  Motor  Car 
Co.,  St.  Bouls,  Mo.;  W.  E.  Bertsch, 
Elgin  Motor  Car  Co..  Chicago;  Howard 
Fenton,  Empire  Automobile  Co.,  In¬ 
dianapolis;  E.  E.  Vreeland.  Fulton  Mo¬ 
tor  Truck  Co.,  Farmingdale,  B.  I.;  J.  C. 
Weed.  Hal  Motor  Car  Co.,  Cleveland; 
Paul  Hale  Bruske,  Harroun  Motor  Cor¬ 
poration,  Wayne,  Mich.;  H.  R.  Keeling, 
Haynes  Automobile  Co.,  Kokomo,  Ind. ; 
C.  C.  Winnlngham,  Hud.son  Motor  Car 
Co.,  Detroit;  Frederick  Diokin.son,  Hupp 
Motor  Car  Corporation,  Detroit;  H.  E. 
Riggers,  Hyatt  Roller  Bearing  Co.,  De¬ 
troit;  Henry  Knippenberg,  Inter-State 
Motor  Co.,  Muncie,  Ind.;  H.  C.  Brad- 
field,  King  Motor  Car  Co.,  Detroit;  C. 
Knoble,  Biberty  Motor  Car  Co.,  De¬ 
troit;  S.  A.  Host,  BIncoln  Highway: 
W.  F.  Blaha,  Master  Trucks,  Inc.,  Chi¬ 
cago. 

G.  Walsh,  Maxwell  Motor  Co.,  Inc., 
Detroit:  Frank  A.  Kapp,  Mitchell  Mo¬ 
tors  Co.,  Inc.,  Racine.  Wis. ;  E.  J.  Trav¬ 
ers.  Nash  Motors  Co..  Kenosha,  Whs.; 
Bucius  French.  National  Motor  Car  & 
Vehicle  Corp.,  Indianapolis;  D.  B.  Mc¬ 
Coy,  Olds  Motor  Works,  I.a.nsing,  Mich.; 
St.  Clair  Couzens,  Olympian  Motors  Co., 
Pontiac,  Mich.;  F.  G.  Eastman.  Packard 
Motor  Car  Co..  Detroit;  A.  B.  Tlsch, 
Paige-Detroit  Motor  Car  Co.,  Detroit; 

G.  E.  Twitmyer,  Peerless  Motor  Car 
Co..  Cleveland:  E.  H.  Rounds,  Plerce- 
.Arrow  Motor  Car  Co.,  Buffalo;  R.  E. 
.Ackland.  Prlsmolite  Co..  Columbu.s,  O.; 
F.  B.  Waite,  Reo  Motor  Car  Co.,  Bans¬ 
ing,  Mich.;  C.  Henry  Mason,  Selden 
Truck  Sales  Co.,  Rochester,  N.  T.;  'W. 

H.  Bumpkin,  Silvex  Co..  S.  Bethlehem, 
Pa.;  B.  C.  Bradford.  William  Small  Co. 
sales  representative,  Monroe  Motor  Co.; 
•B  A.  Braden.  Standard  Parts  Co.,  Cleve¬ 
land:  H.  B.  Hornberger,  Standard  Steel 
Car  Co..  Pittsburgh.  Pa.;  H.  T.  Whee- 
lock,  Velie  Motors  Corp.,  Moline,  Rl.; 
P.  W.  Runyan.  We.stcott  Motor  Car 
Co..  Springfield.  O.;  J.  C.  McQulston. 
Westinghouse  Elec.  &  Mfg.  Co..  E. 
Pittsburgh :  G.  T.  Briggs.  Wheeler- 
Schehler  Carb.  Co..  Indianapolis;  S.  E. 
Baldwin.  Willard  Storage  Battery  Co.; 
W.  M.  Canady,  Wlllys-Overland  Co., 
Toledo. 


Your  personal  shortcomings  may  be 
your  personal  business — ^but  they  carry 
penalties  for  all  who  know  you. 


The  Evening  Star 
with  one  edition  daily, 
has  a  greater  circu¬ 
lation  inWashington, 
D.  C. ,  than  that  of 
all  the  other  Washing¬ 
ton  papers  combined. 
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Trenton  Times 
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KELLY-SMITH  COMPANY 
220  Fifth  Avrnue  Lytton  Building 
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Seizes  News  Print  Plant  Power 
The  United  States  Government  has 
commandeered  a  part  of  the  power  of 
the  Niagara  Falls  plant  of  the  Interna¬ 
tional  Paper  Company.  Just  how  much 
has  been  requisitioned.  President  Dodge 
was  unable  to  say  yesterday.  Mr. 
Dodge  did  .say,  however,  that  not  enough 
was  taken  to  make  it  necessary  to  shut 
down  the  factory. 


Brooklyn  Ragle  Names  Officers 
The  following  officers  were  elected  at 
the  annual  meeting  of  the  board  of  di¬ 
rectors  of  the  Brooklyn  Daily  Eagle: 
William  He.ster  remains  president  and 
general  manager;  William  Van  Anden 
Hester,  formerly  secretary  and  treasur¬ 
er,  becomes  vlce-pre.sldent  and  trea¬ 


surer,  and  Herbert  F.  Gunnison,  for¬ 
merly  business  manager,  becomes  sec¬ 
retary  and  publisher. 


The 

Pittsburgh  Post 

ONLY 
Democratic 
Paper  In 
Pittsburgh. 

CONE.  LOKENZEN  ft  WOODMAN, 
SpacUl  SaprtMoUtivM 
New  York.  Detroit.  Kanaoi  City,  Chisago 
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Morning  Record 

Meriden,  Conn. 
THE  ONLY 

A.  B.  C.  Paper 

IN  THE  CITY 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publither 

"Tbs  only  Buffalo  aewtpaper  that  caa 
tort  it*  adverliiing  columnt.  Many  of 
our  advertitsrt  ute  our  columns  txclutive 
ly.  The  above  i*  one  of  the  many  raa 
•oni  -.hy.” 

MEMBER  A  B.  C. 
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1918  WORLD 
ALMANAC 

(WAR  INFORMATION  EDITION.) 

.\si«le  from  all  the  features  of  the  great  war,  in  many  pages  of 
current  information  of  vast  interest  to  the  people  of  the  world, 
everything  is  in  the  volume,  as  u.sual,  such  as  the  latest  records 
ill  the  progress  and  conditions  of  I’usiuess,  Education,  Religion, 
Industry,  Prfihihition,  W^oman  Suffrage,  Science  and  Discovery. 
The  sixirting  record  is  complete  and  an  important  feature,  while 
the  election  tables  are  compiled  to  date.  There  is  nothing  in  the 
liook  but  facts  you  need,  comprehensively  compiled  for  quick 
reference.  It  cuts  the  corners  to  facts  ami  figures. 

NEIV  AND  IMPORTANT  FEATURES. 


New  War  Postal 'Regulations. 

President  Wilson’s  War  Messages. 

The  Espionage  and  Trading  With 
the  Enemy  Acts. 

The  Pope’s  Peace  Proposal. 

National  Army  and  National  Guard 
Cantonments. 

U.  S.  Army  and  Navy  Insignia 
(illustrated). 

World’s  Food  Needs  and  American 
Red  Cross  Work. 

The  Submarine  and  Kindred  Prob¬ 
lems. 


United  States  War  Loans  to  Euro¬ 
pean  Belligerents. 

One  Year’s  War  Expense  of  the 
United  States. 

Signal  Corps  and  Aviation  Fields. 

First  and  Second  Liberty  Loans 
and  Thrift  Stamps. 

New  American  Army  and  Army 
and  Navy  Pay. 

War  Revenue  Law. 

Poisons  Used  in  Manufacture  of 
Explosives. 


AND  ALL  THE  VITAL  FEATURES  OF  OTHER  YEARS 


Standard  American  Annual! 

The  Greatest  Issue  in  the  History  of  the  Publication. 

If  you  have  a  Son,  Brother,  Employe  or  Friend 
in  the  Military  Service,  SEND  HIM  ONE 


300,000  Copies 

Over  1,000  pages,  25,000  Facts  and  Figures 


Price  25c.  on  Newsstands  East  of  Buffalo  and  Pittsburgh. 

(West  of  Buffalo  and  Pittsbiirgh,.10c.  Pacific  Coast,  35c.)  By  Mail,  35c. 
Address :  Cashier,  The  World,  Pulitzer  Building,  New  York  City. 
Cloth  Bound  (Out  February  1);  50c.;  by  mail,  60c. 


33 


MAYOR  SELECTS  MRS.  HEARST 


Appoints  Her  to  Lead  and  Reorganize 
Women’s  War  Defence  Committee. 
Mayor  Hylan,  of  New  York,  has  ap¬ 
pointed  Mrs.  William  Randolph  Hearst 
chairman  of  the  Women’s  Committee  of 
the  Mayor’s  Committee  on  National  De¬ 
fence.  The  Mayor  asked  Mrs.  Hearst  to 
reorganize  the  committee,  and  directed 
his  secretary,  Grover  A.  Whalen,  to  con¬ 
fer  with  Mrs.  Hearst  as  to  Its  personnel 
In  accepting  the  appointment  Mrs. 
Hearst  declared  her  intention  of  organ¬ 
izing  a  practical  and  hard-working  com¬ 
mittee  that  would  gdve  effective  service. 
She  will  select  her  co-workers  from 
every  class  of  women,  giving  prefer¬ 
ence  to  none,  with  the  Idea  of  exacting 
from  them  the  fullest  measure  of  active 
work. 


NEW  AMERICAN  SUPPLEMENTS 
The  New  York  American  will  begin 
the  issue  of  a  weekly  rotogravure  sup¬ 
plement  of  sixteen  pages.  At  the  same 
time  both  the  Chicago  American  and 
the  Boston  American  will  start  the  Is¬ 
sue  of  similar  subjects. 

Two  rotogravure  presses  have  been 
installed  recently  In  the  plant  of  the 
Chicago  American,  which  Is,  therefore, 
equipped  to  produce  Its  own  supple¬ 
ment.  The  Boston  American  supple¬ 
ment  will  be  got  out  on  the  presses  of 
the  New  York  plant,  which  Is  one  of 
the  best  equipped  in  the  country. 


Visitors  to  New  York 

A.  T.  Macdonald,  general  manager, 
Washington  Herald. 

E.  W.  Preston,  advertising  manager 
of  the  Boston  Herald  and  Traveler. 

Chas.  P.  Knlll,  Knlll  Burke  Special 
Agency,  Chicago. 

W.  B.  Pritchard,  Taylor,  Crltchfleld 
&  Clague,  Detroit 

J.  T.  Sullivan,  Boston  Globe. 

J.  Dempsey,  Boston  Herald  and  Trav¬ 
eler. 

W.  F.  Schmlck,  Baltimore  Sun. 

John  B.  Woodward,  Chicago  Dally 
Newa 

Sis.  Salvey,  automobile  man  for  the 
Atlanta  Journal. 

T.  B.  Riley,  automobile  editor,  Mont¬ 
gomery  (Ala.)  Journal. 

Dletrlck  Lanade,  publisher  of  Grit 
Williamsport  Pa- 

J.  li.  Watkins,  Birmingham  Ledger. 

C.  M.  McLaughlin,  Norfolk  (Va.) 
(.■edger. 

Hugh  Burke,  advertising  department 
Phlladephla  Public  Ledger. 

M.  W.  Sohn,  automobile  editor,  Wash¬ 
ington  Times. 

S.  E.  Crawford,  Chicago  representa¬ 
tive  of  New  York  Evening  Journal. 

L.  F.  O’Brien,  Baltimore  News. 

M.  Hergelroth,  Philadelphia  Bulletin. 

Wm.  H.  Clagett,  Washington  Star. 

J.  E.  Lutz,  Chicago  representative, 
Dan  A.  Carroll,  New  York. 

A.  F.  Lorenzen,  Chicago  representa¬ 
tive,  Cone,  Lorenzen  &  Woodman. 

Roy  Buell,  Detroit  office  of  Cone, 
Tyorenzen  &  Woodman. 

A.  T.  Macdonald,  general  manager, 
Washington  Herald. 


I.udlow  Co.  Moves 
The  Ludlow  Typeograph  Co.  la  mov¬ 
ing  Its  executive  offices  from  Cleve¬ 
land  to  the  Old  Colony  Building,  Chi¬ 
cago. 


The  man  whose  business  remains  un- 
Interpreted  to  his  public  has  not  yet 
learned  how  to  advertise. 
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HELP  WANTED 

Advertisements  under  this  classifica¬ 
tion,  twenty  cents  per  line.  Count  six 
words  to  the  line. 


Newspaper  Men 

New  afternoon  dally  In  excellent  field 
wants  two  reporters  and  assistant  ad¬ 
vertising  manager  able  to  report  at 
once.  State  minimum  wage  require¬ 
ments  and  full  particulars  about  your¬ 
self  In  first  letter.  Hopewell  Record, 
Petersburg,  Va. 


Editorial  Writer 

High-grade  publication  has  opening  for 
a  clear  and  forceful  writer  on  dally 
news  events  and  general  affairs.  He 
should  be  thoroughly  conversant  with 
public  life  and  men,  particularly  of 
Pennsylvania,  New  Jersey,  and  Dela¬ 
ware,  and  possessor  of  a  literary  style. 
Preference  will  be  given  to  good,  practi¬ 
cal  newspaper  man  who  has  had  Phila¬ 
delphia  experience.  Applications  will  be 
held  In  strictest  confidence.  To  secure 
Interview,  please  send  samples  or  speci¬ 
mens  of  your  matter,  and  full  details  as 
to  personality,  experience,  etc.  Address 
EDI’TOR,  P.  O.  Box  479,  Philadelphia. 


Magazine  Writer 

We  have  an  opening  In  our  office  for 
a  newspaper  man  or  a  writer  who  is 
ambitious  to  enter  a  magazine  edito¬ 
rial  department.  The  position  Is  that 
of  assistant  to  the  editor  of  a  group  of 
fiction  magazines.  The  duties  com¬ 
prise  a.ssistance  In  the  reading  and  se¬ 
lection  of  manuscripts,  the  preparation 
of  copy  for  the  printer  and  some  proof¬ 
reading.  Applicants  for  the  position 
.should  state  clearly  and  completely 
their  age,  experience,  education,  and 
special  qualifications.  We  also  wish 
particularly  to  know  what  magazines 
you  read  and  what  authors  work  es¬ 
pecially  appeals  to  you — and  why.  Ad¬ 
dress  X,  3537,  care  of  Editor  and  Pub¬ 
lisher. 


FOR  SALE 

Advertisements  under  this  classifica¬ 
tion,  tioenty  cents  per  line.  Count  six 
words  to  the  line. 


Linotype 

Three  Model  1  machines,  with  complete 
equipment  of  molds,  magazines,  and 
matrices.  New  Haven  Union  Co.,  New 
Haven,  Conn. 


Linotype 

Model  No.  1,  Serial  No.  8010,  and  Model 
No.  1,  Serial  No.  8011,  with  1  magazine, 
liners,  ejector  blades,  font  of  matrices 
(for  each  machine).  Tribune  Printing 
Co.,  Charleston,  W.  Va. 


Potter  Press 

at  a  bargan,  one  twenty-four-page  re¬ 
built  Potter  Press,  with  color  attach¬ 
ment.  Address  the  Sioux  City  Tribune, 
Sioux  City,  Iowa. 


Editorials 

Highest  grade  editorial  material.  Prices 
reasonable.  Backed  by  experience. 

Send  for  .sample  and  terms.  E.  P. 
Mills,  Box  876,  Springfield,  Ohio. 


MISCELLANEOUS 

Advertisements  under  this  classifica¬ 
tion.  twenty  cents  per  line.  Count  six 
words  to  the  line. 


Newspaper  Press 

Wanted — A  second-hand  octuple  news¬ 
paper  press  with  23%  inch  cut-off,  plate 
cylinders  arranged  for  four  plates,  eight 
coliimn.s  wide,  12%  ems  per  column. 
Address  A  108,  care  of  Editor  and  Pub¬ 
lisher. 


SITUATIONS  WANTED 

Advertisements  under  this  classifica¬ 
tion,  ten  cents  per  line,  each  insertion 
Count  six  words  to  the  line.  For  those 
unemployed,  not  to  exceed  60  words, 
two  insertions  FREE. 

Business  or  Advertising 
Manager 

Five  years’  Business  Manager  of  Dally 
doing  $100, *00  business.  Practical  print¬ 
er,  newspaper,  book  and  Job.  Thirty-five 
years  of  age.  Smoking  only  habit.  Ad¬ 
dress  A  103,  care  Editor  and  Publisher. 


SITUATIONS  WANTED 

Advertisements  under  this  classifica¬ 
tion,  ten  cents  per  line,  each  insertion. 
Count  six  words  to  the  line.  For  those 
unemployed,  not  to  exceed  60  words, 
two  insertions  FREE. 


Circulation  Manager 

Do  you  need  a  circulation  hustler? 
Young  man  five  year.s’  experience  local 
circulation,  c.arrier  distribuUon,  collec¬ 
tion  manager.  At  present  with  morn¬ 
ing  paper  7,000  city  circulation  operat¬ 
ing  colored  supplement,  which  adds 
$1,000  paid  circulation  monthly.  Hon¬ 
est.  no  smoke  or  booze  artist.  Will  con¬ 
tract.  Box  A  109,  care  of  Editor  and 
Publisher. 


Newspaper  Man 

.A  newspaper  man  of  unusual  experi¬ 
ence  Is  open  to  engagement  because  of 
change  of  ownership.  Thoroughly  ex¬ 
perienced  In  every  branch  of  the  pub¬ 
lishing  business.  His  last  connection 
on  a  hard  proposition  showed  an  In¬ 
crease  of  33  1-3  per  cent.  In  1917  under 
his  general  management.  Would  buy 
an  Interest  If  It  looked  good.  Address 
A  106,  care  of  Editor  and  Publisher. 


Solicitor-Copywriter 

A  genuine  builder  of  business.  A  copy¬ 
writer  not  a  copyist.  Nine  years  on 
newspaper  one  of  leaders  In  columns  of 
advertising  carried.  Total  of  17  years 
experience,  balance  covering  that  of 
advertising  manjiger,  agency,  etc;  above 
draft  age.  Work  is  my  middle  name. 
Address  A.  112,  care  Editor  and  Pub¬ 
lisher. 


Advertising  Manager 

Years  of  experience  on  one  of  the  big 
dailies,  agency  and  advertising  man¬ 
ager  for  advertisers  has  fitted  me  to  cure 
real  results.  Copyrights  above  the  aver¬ 
age  knowledge  of  newspaper  economy 
taught  by  inventors  of  the  word.  Not  a 
cheap  man,  but  worth  more  than  I  ask. 
Age  37.  Address  A.  Ill,  care  Editor  and 
Publisher. 


Editorial  Writer 

Experienced  also  as  camp  correspon¬ 
dent,  rewrite  man  and  reporter,  seeks 
engagement.  Camp  articles  have  ap¬ 
peared  In  leading  New  York  City  and 
State  dallies.  Possessed  literary  style. 
Young  married  man,  college  graduate, 
and  exempt  from  draft.  No  liquor.  Ad¬ 
dress  A,  110,  care  Editor  and  Publisher. 


Advertising  Manager 

or  bu.siness  manager,  have  had  nine 
years’  experience,  would  come  well  rec¬ 
ommended.  Reason  for  wanting  to 
make  a  change  will  be  given  in  answer 
to  Inquiry.  Address  A  102,  care  of  Editor 
and  Publisher. 


Advertising  Manager 

Active,  energetic  pew.spaper  man, 
knowing  the  game  thoroughly,  wants 
position  as  general-business  or  adver- 
ti.sing  manager.  Ago  34.  Executive 

al)ility.  Heal  live  wire.  Can  promote 

and  organize.  City  and  country  expe¬ 
rience.  Can  repiace  publisher.  Lowest 
salary  $50.00  weekly.  A  business  build¬ 
er  and  steady  worker.  Address  A  101, 
care  of  Editor  and  Publisher. 

Composing  Room  Foreman 

Your  composing  room  represents  a 

large  Investment  and  Is  expensive  to 

op<*rate:  every  leak  should  be  stopped. 
Position  wanted  as  loreman  on  daily. 
Above  draft  age;  married;  sober;  thor¬ 
oughly  competent;  agreeable;  student 
of  cost  systems;  maintains  the  highest 
efficiency  at  minimum  operating  ex¬ 
pense.  Address  X  3536  care  of  Editor 
and  Publisher. 


Business  Manager 

Position  wanted  as  business  manager 
or  advertising  manager  by  young  man 
with  experience  and  hustler.  Practical 
printer  and  pressman,  and  a  good  ad¬ 
vertising  writer.  Knows  the  business 
all  the  way  up.  Good  personality  and 
commands  a  good  following,  good  busi¬ 
ness  getter.  Will  furnish  best  refer¬ 
ences,  but  must  be  something  with  a 
future.  Salary  at  start  don’t  count. 
Address  X  3535  care  of  Editor  and  Pub¬ 
lisher. 


$5,0(X)  cash  available  for  first  pay¬ 
ment  on  a  daily  or  weekly  newspaper 
property.  Locations  within  SO  miles 
of  New  York  City  or  within  50  miles 
of  San  Francisco  preferred.  Pro¬ 
position  Q.  E. 

Charles  M.  Palmer 

Newspaper  Properties 
225  Fifth  Avenue,  New  York 


AUBREY  HARWELL  HENRY  F.  CANNON 

HARWELL  &  CANNON 

Sales 

Purchases 

Consolidations 

Appraisals 

of 

Newspaper  and  Magazine  Properties 

TIMEIS  BUILDING  NEW  YORK 


INVEST  $10 

In  an  expert  plan  that  will  build  your 
daily  or  weekly  circulation  to  a  maxi¬ 
mum  point  with  least  expense,  and  in¬ 
crease  the  value  of  your  paper.  No 
premiums ;  no  reduced  rates.  En¬ 
dorsed  by  advertisers.  Positively 
guaranteed  and  money  cheerfully  re¬ 
funded  if  plan  proves  unsatisfactory. 
Address, 

H.  F.  HENRICHS 

newspaper  Properties 
MTCHFIBLD,  ILL. 


FERNALD’S  EXCHANGE,  Inc. 

THE  SERVICE  BUREAU  for  em¬ 
ployers  and  employees  in  the 
ADVERTISING.  PRINTING  and 
PUBLISHING  field.  Men  and 
women  qualified  and  available  for 
positions  in  all  departments  and  in 
all  the  States.  Registration  free.  No 
charge  to  employers.  Moderate  com¬ 
missions  paid  by  our  successful 
clients. 

Established  in  1898. 

Third  National  Hank  IlaildInK 
SPHINGPIEI.n,  MASSACHUSETTS 


GOSS  HIGH  SPEED  FIVE 
ROLL  STRAIGHTLINE 
FOUR  PAGE  WIDE  PRESS 

with  Two  Folders 


For  sale  by 


WALTER  scon  &  COMPANY 


Plainfield,  New  Jersey 


The  True  News 

— FI^T- 

Always-Accurately 

InterDadonal  News  Service 

World  Bldg.  New  York 
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MELVILLE  E.  STONE,  JR.,  DIES 


Publibher,  Son  of  (General  .Manafier  of 
the  A»6oriateil  Press  Ill  for  Years. 
Melville  K.  Stone,  jr.,  son  of  the  gen¬ 
eral  manager  of  the  A.ssoeiated  Press, 
(lied  in  his  home  in  Pa.sadena,  Pal.,  on 
.January  4.  He  had  been  in  ill  health 
for  several  years,  and  for  the  la.st  two 
years  had  re.sided  in  California,  .seeking 
phy.sieal  improvement.  His  mother  and 
his  sister  lived  with  him.  His  only 
brother,  Herbert  S.  Stone,  lo.st  his  life 
on  the  I..u.sitania. 

Mr.  Stone  was  born  in  Chicago  forty- 
two  years  ago.  Following  his  gradua¬ 
tion  from  Harvard  he  l>ecame  a.ssoci- 
ated  in  bu.sine.ss  with  his  brother,  who 
was  then  the  h(‘ad  of  the  firm  of  Her- 
ticrt  S.  Stone  &  Co.,  publishers,  of  <'hi- 
cago.  In  1906  he  .sold  his  intere.st  in 
the  bu.siness,  and  early  in  the  next  year 
iMJoame  general  manager  of  the  Associ¬ 
ated  Sunday  Magazine. 

He  was  a  member  of  the  Players'  and 
Harvard  Clubs  in  this  city,  and  of  the 
Chicago  Coif  Club,  the  Chicago  Club, 
and  the  Paxton  Club,  of  Chicago. 

Mr.  Stone  was  married  in  1902  to  Mi.ss 
I,ucretia  Ho.smer,  of  Chicago.  She  died 
a  year  later. 

VETERAN  EDITOR  DIES 


Ellis  P.  Roberts  Formerly  U.  S.  Trea¬ 
surer,  Passes  Away. 

I’TK'A,  N.  Y.,  January  8. — Kills  P. 
Hobert.s.  ex-treasurer  of  the  United 
States,  and  formerly  for  many  years 
editor  of  the  L’tica  Herald,  died  at  his 
home  in  this  city  to-day.  Mr.  Roberts 
was  bom  September  30,  1827. 


OBITl  ARY  NOTES 

H.  .1.  Hei.se,  editor  and  publi.sher  of 
the  \Vau.sau  (Wis.)  _  \V(K-henblatt,  died 
at  Wausau,  Wi.s.,  la.st  week,  after  an 
illness  of  several  years. 

Hknrv  IJai-bv,  formerly  managing 
editor  of  the  Montreal  Star,  died  in  Mon¬ 
treal  January  2.  He  was  Iwirn  in  Ig)n- 
don  in  18.54.  He  join(>d  the  Star  in 
1880  and  in  turn  was  reporter,  city  e(li- 
tor.  editorial  writer,  and  managing  edi¬ 
tor. 

W.  T.  Marsh,  seventy  years  old,  died 
at  Rich  Hill.  Mo..  January  3.  He  was 
a  native  of  Kentticky,  and  had  served 
on  the  staffs  of  the  old  St.  Isniis  Dis- 
I>atch,  the  morning  Times,  and  the  Re¬ 
publican,  now  the 'Republic.  He  started 
the  fir.st  railroad  column  in  any  St. 
Ig)uis  newspaite'r. 

F.  Frank  Wiixo.n,  editor  and  owner  of 
the  WtxKlbury  (X.  J.)  Daily  Times,  died 
January  2  at  his  home  in  Woodbury. 

Karl  Kelly  Bettis,  feature  writer  for 
the  Minneapolis' Tribune,  died  in  Min¬ 
neapolis  from  pneumonia  January  4.  He 
was  thirty-three  years  old.  He  left  the. 
city  editor's  desk  of  the  Fort  Worth 
Tex.,  Record  to  join  the  Tribune  staff 
only  a  few  weeks  before  his  death.  He 
had  lieen  sporting  editor  of  the  Dalla.s, 
Tex.,  Morning  News  and  the  Fort  Worth 
Star-Tclegr.am. 

WEDDING  BELLS 

Fred  K.  Tarman,  a.s.si.stant  professor 
of  journalism  in  the  I’niversity  of  Okla¬ 
homa  and  formerly  news  editor  of  the 
Oklahoma  City  Times,  was  married  on 
New  Year's  Day  to  Mi.ss  Billie  K.  Hen- 
kle,  of  Oklahoma  City. 


You  MI'ST  Um  th« 

LOS  ANGELES 

EXAMINER 

t*  MVM  U«  GREAT  SOUTHWEST 

Loi5fTH>u^.*!“..  150,000 


BABST  ATTACKS  THE 
"MIDDLEMAN” 

President  of  the  .American  Sugar  Re¬ 
fining  Co.  Declares  the  Sugar  Broker 
Who  Neither  Buys,  Sells,  Nor 
Produces  Is  Non-Essential. 

Karl  D.  Bab.st,  president  of  the  Amer¬ 
ican  Sugar  Refining  Co.,  made  a  sharp 
reply  on  Wedne.sday  to  the  statement 
of  Jjamltert  V.  B.  Cameron,  president 
of  the  National  A.s.sociation  of  Brokers 
in  lietined  Sugar,  that  he  be  removed 
from  the  National  Sugar  Committee. 
Mr.  Bab.st  did  not  mention  Mr.  Came¬ 
ron  or  the  A.s.s<K'ialion  by  name,  but 
he  declared  that  “the  sugar  broker  is  a 
non-e.s.sential  middleman — he  neither 
buys.'kell.s,  produc-e-s,  nor  manufactures.” 

Mr.  Bab.st  al.so  said  that  his  company 
has  as  much  right  to  u.se  its  own  selling 
organization  instead  of  brokers  as  to 
use  its  own  trucks  instead  of  hiring 
them  from  an  express  company.  He 
conclud(»d  his  statement  as  follows: 

"We  have  no  quarrel  with  the  brokers 
personally.  We  regard  the  sy.stem  of 
brokerage  as  non-es.sential.  It  is  wholly 
incompetent  to  provide  an  equitable  dis¬ 
tribution  of  sugar.  Sugar  is  too  imiior- 
tant  a  .staple  to  feel  the  pinch  of  the 
unneces.sary  middleman. 

“At  the  present  time  there  are  lie- 
tween  400  and  500  iier.sons  in  our  selling 
organization.  The  change  announced 
will  affect  l>ut  145  sugar  brokers  out 
of  the  700  in  busines-s.  Obviously,  it  is 
an  economic  wa.ste  for  double  machin¬ 
ery  to  lie  used  in  performing  the  same 
purpo.se. 

“In  dealing  directly  with  our  own  cus¬ 
tomers  without  the  intervention  cf  third 
parties,  the  company  is  carrying  out 
the  policy  of  I'resident  Wil.son,  promul¬ 
gated  under  the  Food  Control  act:  ‘To 
keep  all  food  commodities  moving  in  as 
direet  a  line  and  with  as  little  delay  as 
firacticable  to  the  consumer!’” 


There  is  a  new  sjiirit  in  aliout  all  ad¬ 
vertising  copy — a  new  “readableness” — 
for  advertising  nowadays  reflects  now¬ 
adays  conditions  of  life. 


The  courageous  writer  finds  his  in¬ 
stant  respon.se  in  the  approval  of  the 
courageous,  who  feel  moral  kindship  in¬ 
stinctively. 


The  writers  of  advertising  have  lie- 
come,  perforce,  students  of  that  dread 
thing  known  as  “psychology.” 


TIPS  TO  DEALERS 


New  Conreriis  and  Old  That  Are  or  Will 
Be  in  the  Market  for  Supplies. 


NEW  ENTERPRISES 
New  Y'ork — McGraw-Hill  Co.,  Inc.; 
general  printing  and  publishing;  capi¬ 
talization,  $8,000,000;  incorporators,  L. 
D.  Baldwin,  K.  T.  Magoffin,  K.  N. 
.Moore;  place  of  busines.s.  27  Pine  Street. 
New  York. 

Okiahoma  City,  Okla. — Carl  .\mmer- 
ing,  of  Milwaukee,  is  promoting  a  $200,- 
000  corporation,  $70,000  cafiital  stock 
already  subscribed,  for  the  publication 
of  a  daily  labor  newspaper  in  this  city, 
.starting  about  May  1. 


CHANGES  IN  INTEREST 

.Mankato,  Minn. — The  Free  Press, 
daily  and  weekly,  has  changed  hands. 
F.  W.  Hunt,  who  for  thirty  years  has 
published  the  iiafier,  has  disposed  of 
his  interests  to  M.  D.  Fritz,  C.  R.  But¬ 
ler,  I.  N.  Tompkins,  Ollie  Wood,  Klmer 
Glenn,  Bert  Knglish,  and  Harry  Zie- 
barth. 

Fort  S.mith,  .Yrk. — The  majority  stock 
of  the  Fort  Smith  Times-Record  Com¬ 
pany  has  lieen  sold  by  J.  L.  Brady,  edi¬ 
tor  and  publisher,  to  John  F.  D.  Aue,  of 
the  Des  Moines  (la.)  Register  and 
I.A‘ader,  and  W.  B.  Southwell,  editor  and 
jmblisher  of  the  Burlington  (la.)  Hawk- 
eye.  Mr.  Aue  will  assume  editorial  di¬ 
rection  of  the  Times-Record  at  once. 
Mr.  Brady  announces  that  he  will  seek  a 
new  location  in  the  Southwest  and  will 
establish  another  newspaper. 


SUSPENSIONS 

Ja.mestown,  N.  D. — The  Alert  Pub¬ 
lishing  Company  has  purcha.sed  the 
sub.scription  li.st  of  the  Jamestown  Daily 
Capital  and  has  discontinued  publica¬ 
tion  of  the  Daily  Capital. 


The  lu’ophet  of  di.saster  is  a  being  to 
lie  shunned — for  he  carries  w’ith  him  an 
atmo.sphere  of  blighting  mental  vapor, 
a  mere  whiff  of  which  enervates  even 
the  strong  man. 


/EVERTIEERS 

^  If  you  have  any  i»rodn<T  dl 
§  Bprvloe  to  offer  to  the  Bhlppiffa 
I  trade,  you  can  aitvertlse  It  uioaf 
^  advantateonsiy  rti 

THE  NAUTICAL  GAZETTE 

the  recognl*e>l  weekly  Joumnl 
of  uhlpg.  •hlpiieni  and  ahtp 
building.  The  great  preannt 
etimuliiB  to  the  ahipplng  inilna- 
try  nieana  liicreiiaed  bnalneaa 
for  advertlaera  In  thla  high 
claas  medium 
Snbaerlptlon  R.*!.©©  ■ 

20  Veaey  Street.  New  York 
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New  York 
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Dry  Goods  Advertising 
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The  New  York  Evening  Mail 
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reduces  to  the  minimum  all 
chance  in  advertising  expen¬ 
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WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 
THE  FORD  PARSONS  CO., 
People!  Gas  Building,  Chicago 
H.  C.  ROOK, 

Real  Estate  Trust  Building,  Philadelphia 


Canadian  Press  Clippings 

The  problem  of  covering  the  Canadian 
Field  is  answered  by  obtaining  the  service 
of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matters  of 
interest  to  you,  printed  in  over  95  per  cent, 
of  the  newspapers  and  publlcationa  of 
CAN.YDA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74-70  CHURCH  ST.,  TORONTO,  CAN. 

Price  of  service,  regular  press  clipping 
rnteri — special  rates  and  discounts  to  Trade 
mid  Newspapers. 
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2&1  4  253  WILLIAM  ST.  COD  NEW- 
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“COME  THROUGH!” 


W^' 


AND 

GET 

YOURS 


^^The  Path  Is  Plain— The  Issue  Clear^* 

Every  issue  of  the  New  England  daily  newspapers  is 
proof  you’ll  “get  yours” — if  your  goods  are  good.  For 
rhe  most  sueeessful  adver* 
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tisers  are  represented  there  I  Circalation  linea  lines  S 

^  g  MASSACHUSETTS. 

1*11  .*  ,1  1  I  ^  Boston  American  (E)  380,291  .40  .40 

and  Will  continue  to  be  more  largely  I  „>  32..4«3  .o, 

1  Boston  Globe  (ME)  370,191  .30  ..30 

SO  than  ever,  through  1918.  I  .•3,': 


2,500  10,000 
lines  lines 


Your  path  is  plain.  Follow  these 
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New  England 
Daily 
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American 
Boston  Globe 
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Boston  Transcript 
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Sprlns^fleld  Union 
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Pawtucket  Times  (E>  2.3,! 

Providence  Rnlletin  (E)  52,! 

Providence  Jonrnal  (M*S)  30,1 

Providence  Tribune  (E)  23,- 

W'oonsocket  Call-Reporter  (E)  9,1 

Rhode  Island  totals.  - 

Popnlation,  591,215.  139,! 

MAINE. 

Portland  Express  (E)  22,' 

Portland  Telearnm  (S)  17,' 

Popnlation,  702,787. 

40.1 

VERMONT. 

Bnrre  Times  (B)  6,1 

Rnrlinarton  Free  Press  (M)  10,‘ 

Popnlation,  301,20.5.  . 

17.1 

CONNECTICUT. 

Bridaeport  Post-Telesrram  (E)  35,( 

Hartford  Conrant  (MS)  21,! 

Hartford  Times  (E)  20,' 

Meriden  Jonrnal  (E)  4,1 

New  Haven  Tlmes-Ueader  (E)  17,1 

New  I.ondon  Day  (E)  9,' 

Norwich  Bulletin  (M)  9,! 

lA'aterbnry  Democrat  (E)  6.1 


3.1162  3.0286 
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.10  .10 

.075»09.075»09 
.06  .05 

.028  .0215 

.313  .2865 


Connectlcnt  totals. 

Popnlation,  1,114,756. 
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Offers  the  national  advertiser  the  largest  quantity  of  high  quality 
circulation  of  any  evening  newspaper  in  New  York 

EXCEEDING  212,000  PER  DAY 

During  the  year  January  1  to  December  31;  1917 

OVER  90  PER  CENT 

Of  The  Globe’s  circulation  is  in  New  York  City  and 
within  twenty  miles  in  suburban  territory 
immediately  around  the  city 

ALL 

Of  the  Globe’s  circulation  is  toward  the  home 
where  the  paper  is  read  by  all  members  of  over 
200,000  households,  and  not  from  the 
home  to  the  office  scrap-basket  like 
the  morning  papers  selling  the 
same  or  larger  quantity 

Thousand  for  thousand  home  circulation  ^  The  Globe  represents  the 

biggest  value  to  be  found  anywhere 
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NEWS  PRINT  SUPPLEMENT 


Vol.  50— No.  31 


NEW  YORK,  SATURDAY,  JANUARY  12,  1917 


Part  Two 


PUBUSHERS  OUTUNE  CHANGES  WANTED  IN  NEWS 
PRINT  CONTRACTS  AND  TRADE  CUSTOMS 

Preliminary  Hearing  Held  Before  Federal  Trade  Commission  in  Washington  Monday — 
Because  of  News  Print  Conference  in  Ottawa  and  Because  Manufacturers  Have  Not 
Had  Ample  Time  in  Which  to  Prepare  Their  Case,  Hearings  Have  Been 
Postponed  Until  February  4-— A.  G.  McIntyre  Discusses  Standard  Contract. 


THE  NEWS  PRINT  SITUATION  AT  A  GLANCE 

Preliminary  hearing  held  before  Federal  Trade  Commission  in  Wash¬ 
ington  Monday.  General  hearings  to  be  resumed  February  4. 

Changes  which  newspaper  publishers  want  in  contracts  and  trade  cus¬ 
toms  for  the  purchase  of  news  print  outlined  before  Commission. 

Hearings  postponed  because  of  news  print  conference  in  Ottawa  opening 
January  10  and  becail.se  manufacturers  have  not  had  ample  time  in  which  to 
prepare  their  ca.se. 

Debate  on  the  joint  resolution  authorizing  the  President  to  have  the 
Federal  Trade  Commis.sion  to  take  control  of  the  print  paper  industry,  con¬ 
tinues  in  the  Senate. 


By  Staff  Member. 
ASHINGTON,  January  7.— 
Changes  which  newspaper  pub¬ 
lishers  want  made  in  contracts 
and  trade  customs  for  the  purchase  of 
news  print  were  outlined  to-day  to  the 
Federal  Trade  Commission  at  the  first 
open  hearing  to  obtain  information  on 
which  to  fix  prices.  As  told  exclusively 
in  The  Editor  and  Pi.’bushhi  of  last 
week,  to-day’s  hearings  were  prelimi¬ 
nary.  The  general  hearings  will  be  re¬ 
sumed  February  4.  Henry  A.  Wise, 
representing  the  news  print  manufac¬ 
turers,  asked  a  continuance  to  allow  the 
preparation  of  figures  on  investment 
costs.  It  was  suggested  also  that  po.st- 
ponement  until  after  the  Canadian  hear¬ 
ings  in  Ottawa  January  10  would  fa¬ 
cilitate  settlement  of  the  price  question 
here. 

Tlie  hearing  of  the  testimony  was  be¬ 
gun  here  at  two  o’clock  in  the  Federal 
Trade  Commission  Building.  William 
J.  Harris  acted  as  chairman  and  Com¬ 
missioners  William  B.  Colver  and  Vic¬ 
tor  Murdock  were  in  attendance.  Jolm 
Walsh  appeared  as  counsel  for  the 
Commi.ssicn.  Mark  Hyman  represented 
the  Attorney-General;  Mr.  Wise  rep¬ 
resented  the  manufacturers,  and  A.  G. 
McIntyre,  special  representative  of  the 
Committee  on  Paper,  .American  Newspa¬ 
per  Publishers  Association,  represent¬ 
ed  the  publishers.  Mr.  McIntyre  was 
the  first  witness.  He  was  fcliowcd  by 
Emil  .\f.  Schol/,  publisher  of  the  New 
York  Evening  Pest  and  a  member  of 
the  committee  cn  I'apcr,  A.  N.  P.  A. 
Frank  P.  Glass,  editor  of  the  Birming¬ 
ham  News,  .and  chairman  of  the  Paper 
Committee,  fcliowcd  Mr.  SchoD.  J.  H. 
SCerbey,  of  the  Pottsville  (Pa.)  Daily  Ue- 
pulilican,  representing  the  Pennsylvania 
Paper  Publishers  and  the  Pennsylvania 
Associated  Dailies,  testified  briefly.  G. 
E.  Hosmer,  chairman  of  the  Icgi.slativc 
committee  cf  the  NaMonnl  Editorial  .\s- 
soeiation,  was  present  also. 

The  EniTon  and  Pcbi.isiier  presents 
below  a  fairly  complete  report  of  the 
hearing.  Non-c.ssentials  and  interrup¬ 
tions  have  been  omitted: 

Mr.  Walsh:  It  will  be  stipulated  that 
the  record  which  I  hold  in  my  hand,  and 
which  is  a  record  of  the  proceedin.g  in 
this  matter  under  Inquiry  now,  shall  be 
considered  ns  a  part  of  the  record  in 
this  proceeding  before  the  Commission. 

Mr.  Wise:  Vea,  sir;  for  the  manufac¬ 
turers. 

Mr.  Walsh:  Then  the  Comml.ssion  Is 


now  ready  to  hear  the  proofs  to  be 
submitted,  as  it  is  required  to  do  in  the 
contract  which  is  supplemental  to  the 
iiiial  decree  rendered  in  the  District 
Court  of  the  United  States  for  the 
Southern  District  of  New  York  in  a 
proceeding  in  equity  wherein  the  United 
States  of  America  is  petitioner  and 
George  H.  Mead  and  others  are  defend¬ 
ants. 

la  the  taking  of  the  proofs  in  this 
matter  1  will  assume,  and  I  will  ask  the 
Comml.ssion  to  so  rule,  that  the  burden 
of  proof  is  upon  the  manufacturers  of 
news  print  paper  to  prove  the  valua- 
tiens  and  costs  which  they  deem  advis¬ 
able  to  present  to  the  Commission  to  be 
used  as  a  basis  for  the  determination  of 
the  prices  which  the  Commission  is  re¬ 
quired  to  fix  and  determine  pursuant 
to  such  agreement. 

Mr.  Hyman:  That  was  substantially 
agreed  upon  at  the  In.st  hearing,  that 
tire  burden  of  going  forward  rested  upon 
the  manufacturers. 

Air.  Wise:  Of  course,  we  realize  the 
l)urdcn  is  on  the  manufacturers  to  fur¬ 
nish  evidence  o:i  which  the  Commission 
can  predicate  evidence.  We  do  not  a.s- 
sume  the  Commissii  n  will  make  anv 
findings  without  rv'drnre.  and  aeeoni  ■ 
ingly  we  assume  the  responsibility  of 
presenting  llie  evbDnce.  As  outlined 
at  the  meeting  of  December  8,  the  Com¬ 
mission,  I  am  laf'jrrmd,  lias  transmit¬ 
ted  to  the  iliiTerent  manufacturers  who 
signed  the  agr('cr\eut  with  the  Attor 
ncy-Gencral  cost  s'  ee's  to  he  filled  out 
and  returned  to  the  Commission,  and 
understand  from  the  manufacturers 
that  tliey  arc  engac'ed  in  the  prepara¬ 
tion  of  those  cost  reports. 

Now,  as  I  understand  it,  to  determin'* 
what  la  a  fair  price  for  news  print 
paper,  the  Commission  will  not  only 
have  to  have  the  actual  costs,  but  will 
also  have  to  have  sa'’sfactp”v  evidence 


of  investment;  and  we  purpose  to  pre¬ 
sent  to  the  Commission  evidence  to 
show  what  the  proper  allowance  shout ' 
be  for  investment.  I  am  not  going  to 
offer  that  evidence  to-day,  and  my  rea¬ 
son  is  this: 

This  agreement  was  signed  on  the 
26th  of  November,  and  at  the  time  that 
that  agreement  was  signed  there  was 
pending  in  Canada  <a  proceeding  before 
Commissioner  Pringle.  All  of  the  signa¬ 
tories  to  this  agreement  with  the  At¬ 
torney-General  except  the  Gould  Paper 
Company  and  the  International  Paper 
Company  arc  directly  intcre.stcd  in  that 
proceeding  before  Commissioner  Pringle. 

He  is  a  Canadian  Commissioner,  who 
is  engaged  in  arriving  at  a  price  for 
news  print  paper  in  Canada:  and  the  re¬ 
sult  has  lieen  that  that  proceeding  has 
very  much  interfered  with  our  prep¬ 
aration  for  this  proceeding.  It  was  an- 
nouncril  th.at  Commissioner  Pringle 
would  go  aliead  with  tlie  final  hearings 
in  Ottawa  on  the  10th  of  January.  The 
re.sult  has  Ijccn  that  all  of  my  clients 
extait  llie  Intern.ational  I’aper  Com- 
riany  and  tlie  Gould  Paper  Company 
have  been  givmg  their  a'tcnfion  very 
largely  to  that,  hephig  that  that  wou’d 
ho  eD.-n  d  up  <"nd  rr.t  rf  the  way  in 
time  for  rs  lo  come  here,  and  ur.douht- 
roly  it  will  bo. 

I  do  not  (lii’i'i  th'>  delay  I  am  goia.g 
to  rrk  f('r  can  in  any  way  b'>  of  any  in¬ 
convenience  to  this  ])ro  eed  ng.  AVe 
have  got  to  report  our  ca.sfs  for  Janu¬ 
ary  .and  for  Fehn  ary  and  for  March, 
and  Irng  before  hose  rost.s  have  '  -or 
I'Cen  repented  ,  wi’l  he  preparco  to 
rffer  ovMeneo  cn  the  que.ntinn  of  invest¬ 
ment  and  a'ro  evidenro  on  the  question 
of  how  power  i.s  to  he  tr  a*rd  in  arriving 
at  a  pr'ee — whe”  er  it  is  to  be  treated  a.s 
an  investment  ..r  whether  it  is  to  bo 
‘aken  in  as  one  of  the  element*^  of  cost. 

Tho.se  are  practically  the  only  ques¬ 


tions  on  which  we  will  offer  evidence,  If 
we  can  arrive  at  some  satisfactory  ar¬ 
rangement  with  the  -t-ommission  about 
how  to  treat  wood.  Whether  wood  Is 
to  be  treated  as  an  investment,  or  be 
taken  at  market  value,  or  on  stumpage 
basis,  is  a  question  that  we  would  like 
to  have  determined.  If  we  can  have  an 
adjournment  to  the  first  week  in  Feb¬ 
ruary,  we  will  be  prepared  to  clean  It 
all  up  within  ten  days. 

Mr.  Hyman:  Are  there  any’  matters, 
Mr.  Wl.se,  that  you  arc  prepared  to  pre¬ 
sent  to-day? 

Mr.  Wise:  No. 

Commissioner  Colver:  A.side  from  this 
nue.stion  of  price,  there  is  the  other 
qiie.stion  that  was  referred  here,  the 
form  of  contract  and  conditions  and 
terms  of  sale.  That  is  apparently  a 
separate  matter,  and  we  will  have  to 
provide  .some  time  and  some  way  so 
that  those  Interested  In  that  phase  can 
he  heard. 

Mr.  Wise:  I  am  not  intcre.stcd  in  that, 
so  far  as  any  affirmative  evidence  Is 
eoncorned.  I  am  prepared  to  stand  on 
the  form  of  contract  and  terms  of  sale 
as  they  arc  now. 

Mr.  Walsh;  Do  I  understand,  then, 
Mr  Wise,  that  in  the  first  week  in  Feb¬ 
ruary  you  will  be  ready  to  pro.sent  all 
data  which  you  may  have,  and  all  te.stl- 
mony  which  you  desire  to  present,  in 
reference  to  co.sts  '  of  every  character, 
which  go  into  the  formation  of  the  judg¬ 
ment  of  the  Commission. 

Air  Wise:  Not  to — well,  it  does  relate 
of  course,  to  cost.  .\s  to  invo.stmcnt, 
we  will  furnish  under  the  call  of  the 
Commis.sion — our  cost  for  Dcccmhcr,  for 
instanco,  will  he  coming  along  right 
now.  and  our  costs  for  .January  will 
’'omc  along  in  February,  and  our  costs 
^or  February  will  come  nlo-~  in  March. 
Now.  that  is  what  wc  actually  pay’  for, 
rratcrials  and  for  labor.  In  addition  to 
tb.ot.  many  of  these  manufacturer” 
have  thr"  own  power  plants,  wher^ 
some  of  <ncm  have  never  treated  it  on 
their  book.s  as  entering  into  their  costs 
at  .all. 

Mr  Walsh:  They  think  they  ought  to 
put  it  on  now,  d.o  they? 

Air  Wise;  They  know  they  ought  to; 
there  i.s  no  question  about  it.  Some  of 
them  buy  power  and  some  of  them 
manufacture  power;  hut  It  costa  to 
manufacture  power,  and  they  will  cU  n 
and  offer  evidence  to  show  what  Is  tne 
fair  value  of  that  r  '^er  to  be  treated 
as  a  part  of  cost. 


II 


The  Editor  Publisher  for  January  12,  1918 


Mr.  Walsh:  Yes.  but  understand  me 
right.  Do  I  understand,  then,  that  dur¬ 
ing  the  first  week  in  February  you  will 
present  all  the  evidence  which  you  de¬ 
sire  to  present  that  will,  in  your  judg¬ 
ment,  make  out  your  case? 

Mr.  Wise:  I  will  do  my  ver>-  best;  yes. 
I  will  be  ready  to  go  right  ahead.  I  may 
have  to  ask  at  some  time  for  a  little 
delay,  but  I  hope  to  get  it  all  in  in  the 
fore  part  of  February.  We  are  not  go¬ 
ing  to  lumber  this  record  up  with  a 
va.st  amount  of  evidence.  We  are  go¬ 
ing  to  cut  thi.s  record  down  as  clo.se  as 
we  can  eliminate  every  po.s.sible  quibble 
and  put  this  thing  down  on  hard  rock 
bottom  basis. 

Mr.  Walsh:  That  is.  I  understand,  for 
Instance,  if  you  have  a  sheet  contain¬ 
ing  costs,  you  could  put  a  witne.ss  on 
the  stand  and  have  him  testify  a.s  to 
what  it  is,  and  then  have  it  introduced 
In  evidence  as  an  exhibit,  and  then  the 
witne.ss  may  be  subject  to  such  exam¬ 
ination  and  cross-examination  as  the 
parties  may  consider  advisable  in  refer¬ 
ence  to  the  statement. 

Commissioner  Colver;  I  think  '  Mr. 
Walsh  was  not  present  at  the  other 
meeting  we  had.  The  idea  there,  Mr. 
Walsh,  was  more  like  thi.s:  That  there 
are  to  l)e  certain  elements  considered 
In  the  finding,  both  as  to  the  cost  and 
the  fixing  of  the  price,  the  finding  of 
the  cost  ijeing  one  thing  and  the  fixing 
of  price  another;  that  there  would  be 
a  number  of  principles,  rules  of  ac¬ 
counting  or  rules  of  allocations,  and 
all  those  things  were  to  be  disposed 
of  and  gotten  out  of  the  way  before 
or  during  the  time  that  the  actual  cost 
sheets  themselves  were  being  gotten  up. 

“So  far  as  obtainalde,”  the  order  of 
the  Court  is.  So  the  idea  that  Mr.  Wi.se 
is  putting  forward  now  is  the  same 
thing  that  was  agreed  upon  hero  be¬ 
fore;  that  this  preliminary  work,  aside 
from  the  cost  sheets  themselves,  would 
be  disposed  of  before  the  cost  sheets 
were  taken  up,  so  that  the  cost  sheets 
can  l)e  examined  in  the  light  of  the 
proof  and  claims  that  are  made  on  their 
behalf. 

Mr.  Walsh:  Then,  Mr.  Wise,  could 
you  file  with  the  Commission  at  once 
a  statement  as  to  what  you  claim  in 
reference  to  power,  and  what  you  ex¬ 
pect  to  prove,  so  that  we  can  give  it 
consideration  in  the  meantime? 

Mr.  Wise:  I  can  give  you  a  pretty 
definite  statement  of  it  in  a  day  or 
two ;  yes. 

Mr.  Wai.sh:  All  right:  and  what  you 
claim  in  reference  to  how  the  woodlands 
or  timberlands  should  be  figured  in 
costs. 

Mr.  Wise:  There  are  three  ways  that 
you  can  treat  wood.  One  is  as  of  in¬ 
vestment.  and  there  are  some  that  have 
investments  of  wood  and  some  that 
have  not;  some  that  have  adequate  in¬ 
vestment  and  some  that  have  inade¬ 
quate  investment.  Then  there  are  oth¬ 
ers  that  buy  their  wood  entirely:  and 
you  can  treat  it  as  investment,  or  you 
can  treat  it  on  stumpage  ba.sis,  or  you 
can  treat  it  on  price  basis. 

Mr.  Frank  P.  Glass  (American  News- 
paj')er  Publishers  Association):  Mr. 
Commi.s.sioner,  the  matter  of  the  form 
of  contract  was  alluded  to  by  you,  and 
Mr.  Wise  states  that  they  are  satis¬ 
fied  to  continue  under  the  present  form 
of  contract.  There  are  certain  of  the 
representatives  of  the  American  News¬ 
paper  Publishers  Association  that  very 
strongly  object  to  the  present  form  of 
contract.  We  think  It  is  distinctly  a 
seller’s  contract  and  a  very  poor  one 
from  the  buyer’s  standpoint.  It  was 
made  In  time  of  an  unusual  market 
and  unusual  conditions,  and  we  should 
like  very  .much  to  have  you  take  up 
such  statements  of  facts  about  that 


form  of  contract  as  you  may  desire  to 
hear.  We  certainly  expect  to  see  a 
much  more  conservative  and  reasonable 
and  fair  contract  form  made  in  the  in¬ 
terest  of  the  buyer  of  paper  as  well 
as  in  the  Interest  of  the  .seller 

Commis-sioner  Colver:  I  feel  that  the 
matter  of  the  form  of  contract  a.id  terms 
and  conditions  of  sale  is  properly  l)efore 
us.  and  specifically  referred  to  ui  in  this 
reference.  I  also  feel  that  in  that  mat¬ 
ter  the  burden  shifts.  I  think  those 
who  want  to  be  heard  to  say,  af  you 
have  said  now,  that  this  present  form 
of  contract  is  not  an  equitable  one,  or 
has  faults  and  flaws  that  can  be  cured, 
that  the  burden  would  be  on  yo  i  to 
show  in  what  respect,  if  any,  this  pres¬ 
ent  form  of  contract  .should  be  changed 
or  altered  or  modified,  and  what,  if 
any,  inequities  there  are  in  sales  other 
than  by  contract,  other  than  by  long¬ 
time  contract. 

The  thing  that  is  very  much  in  the 
Commis.sion’s  mind  at  this  time  is  that 
here  comes  a  reference  involving  some 
hundreds  of  millions  of  dollar.s’  worth 
of  material  each  year,  an  annual  turn¬ 
over  of  hundreds  of  millions  of  dollars 
in  value.  The  time  which  was  set  for 
the  determination  is  limited. 

The  Commission  is  inclined  to  urge, 
if  not  insi.st,  that  any  subjects,  any 
things,  any  topics  that  could  l)e  taken 
up  and  dispo.sed  of  and  gotten  out  of 
the  wa.v  in  an  orderly  way  must  be 
done  as  quickly  as  po.s.sible. 

Another  point:  There  is  in  this 
agreement  reference  to  the  relation  be¬ 
tween  jobbers  and  those  consumers  of 
paper  who  buy,  not  from  manufactur¬ 
ers,  but  from  jobbers  of  paper.  They 
are  brought  into  this  matter  that  is 
l>efore  us  now  by  the  reference  in  para¬ 
graph  four.  How  far  paragraph  four 
is  to  engage  the  attention  of  the  Com¬ 
mission,  and  to  what  extent  -an  exam¬ 
ination  is  to  be  made  in  that  phase, 
it  seems  to  me,  will  rest  very  largely 
upon  the  parties  at  intere.st  In  that  par¬ 
ticular  branch  of  the  industry.  I  will 
say  that  the  Commission  feels  that 
while  primarily  this  proceeding  is  with 
the  signer.s  of  this  agreement,  yet  any 
I)arty  at  interest  to  this  whole  trans¬ 
action  is  welcome  here  to  be  heard, 
and  upon  a  fair  a,nd  reasonable  notice 
will  be  permitted,  I  think,  to  go  on 
and  be  heard  unless  an  adverse  party 
makes  it  very  clear  to  the  Commission 
that  a  hardship  would  be  worked  by 
going  on. 

There  are  a  number  of  diver.se  in¬ 
terests  here,  and  since  the  Commission 
has  only  one  wish,  and  that  is  that 
just  as  near  to  exact  and  absolute  jus¬ 
tice  be  done,  we  are  inclined  to  be 
disorderly  in  our  order;  that  is  to  say, 
not  to  enforce  the  strict  rules  and  pro¬ 
cedure  of  courts,  but  to  hear  any  who 
w1.sh  to  come,  and  then  one  having  come 
here  and  made  any  repre.sentation  or 
claim,  must  expect  to  come  back  and 
meet  his  adversary,  if  he  has  raised 
one  by  making  a  claim. 

But  most  of  all  I  want  to  urge  and  im¬ 
press  all  parties  who  deem  themselves 
to  be  an  interest  here  to  disclose  their 
interest,  and  things  that  seem  to  be 
minor  to  the  big  issues  should  very 
properly  be  brought  forward  promptly 
and  laid  before  the  Commission,  put 
into  the  record,  and  gotten  out  of  the 
way. 

There  is  the  subject  of  the  differen¬ 
tials  between  the  roll  news  and  the 
sheet  news.  A  question  like  that,  once 
having  been  raised,  will  probably  re¬ 
sult  in  a  considerable  consumption  of 
time.  It  is  bound  to  be  raised.  We 
might  as  well  raise  it  early  as  late,  and 
dispose  of  it.  And,  as  in  the  case  of 
the  manufacturers  here,  the  burden  be¬ 


ing  upon  them  to  show  affirmatively 
their  mili  costs  and  their  claims  as  to 
reasonable  return  on  capital,  and  that 
sort  of  thing,  the  burden  is  on  the  pub- 
li.shers  if  they  have  any  complaint  to 
make  again.st  the  form  of  contract.  I 
think  the  burden  of  the  preparation  and 
presentation  of  any  case  attacking  the 
trade  custom  that  exists  to-day  in  the 
matter  of  differentials  should  be  upon 
the  buyers  w'hose  buying  is  touched  by 
the  existing  differentials. 

Mr.  Glass:  Mr.  Commissioner,  as  I 
understand  the  situation  from  the  state¬ 
ment  of  Mr.  Wise,  the  manufacturers 
are  not  now  prepared  to  submit  their 
statements,  figures  and  arguments 
as  to  cost  and  price.  That  being  the 
case,  the  American  Newspaper  Pub¬ 
lishers  Association,  through  its  repre¬ 
sentatives,  of  coure,  is  not  prepared  to 
make  any  argument  on  the  subject. 
We  want  to  see  what  the  other  side 
brings  forth,  and  then  I  think  we  will 
be  prepared  to  submit  some  facts  and 
arguments  on  those  que.stions  our¬ 
selves. 

On  this  question  of  form  of  contract, 
however,  we  are  ready  at  the  pleasure 
of  the  Commission. 

Mr.  Walsh:  What  do  you  desire  to 
present,  Mr.  Glass?  In  what  form  do 
you  desire  to  present  it? 

Mr.  Glass:  We  have  some  briefs  on 
the  subject,  and  we  can  make  some 
arguments  on  the  subject. 

Mr.  Walsh:  What  we  want  now  in 
this  record  is  evidence.  If  you  have  any 
witne.ss  to  present,  we  will  hear  the 
witness  in  reference  to  it,  and  have 
him  sworn.  All  this  is  testimony  now. 
The  Commis.sion  cannot  make  any  de¬ 
termination  in  thi.s  matter  upon  any 
brief  or  argument,  but  the  matter  must 
be  pre.sented  in  the  form  of  testimony 
to  be  put  into  the  record,  upon  which 
the  Commi.ssion  can  form  its  judgment 
as  to  costs  and  terms  and  form  of  con¬ 
tract  and  everything  that  it  is  required 
to  do  under  this  agreement. 

Mr.  Gl.ass:  Any  member  of  this  com¬ 
mittee,  Mr.  Wai.sh,  I  think,  would  be 
more  or  le.ss  prepared  to  go  on  the  stand 
and  take  this  form  of  contract  and  go 
into  it. 

Mr.  Hyman:  Mr.  Commis.sioner,  if  I 
may  venture  a  suggestion  about  this 
contract,  it  seems  to  me  the  first  thing 
that  we  w.mt  to  know  is  what  pro¬ 
visions  in  that  cjontract  originated 
through  the  News  Print  Manufacturers’ 
A.s.sooiation  and  which  provisions  orig¬ 
inated  through  clash  in  open  competi¬ 
tion.  In  other  words,  anything  inter¬ 
jected  into  the  contract  by  the  As.socia- 
tion,  as  to  those  provisions  a  very  much 
le.ss  degree  of  proof  is  necessary  than 
as  to  those  provisions  that  originated 
in  open  competitive  market.  Therefore 
it  seems  to  me  that  the  publishers 
.should  flr.st  point  out  by  evidence  which 
of  the  new  provisions  they  claim  are 
objectionable.  Then,  if  there  are  any  of 
the  old  provl-sions  that  exi.sted  under 
open  competition  that  they  think  ought 
to  be  changed,  they  have  a  very  se^- 
rious  burden  on  them  as  to  those;  but 
as  to  the.se  new  provisions,  I  am  point¬ 
ing  out  that  they  were  new;  that  they 
originated  through  concerted  action, 
and  if  they  operate  unfairly  they  sat¬ 
isfy  the  burden  resting  upon  them.  It 
.seems  to  me  that  they  ought  to  be  in 
a  position  to  point  that  out  now. 

Mr.  Wise:  We  will  never  submit  to 
any  such  proposition  as  that.  The  ques¬ 
tion  is  whether  it  is  a  fair  contract. 
It  does  not  make  any  difference  wheth¬ 
er  it  is  a  legitimate  or  illegitimate  child; 
if  it  is  a  fair  contract  that  Is  the  whole 
test  that  is  Involved  here.  If  we  are 
going  back  to  try  over  a  case  under  the 


Sherman  law,  we  will  be  here  until 
next  year.  Now,  here  is  a  contract 
that  these  manufacturers  are  selling 
pajier  on,  and  each  one  of  these  manu¬ 
facturers  may  be  selling  on  a  different 
contract,  for  all  this  record  shows  at 
present.  Is  it  a  fair  contract  or  is  it  an 
unfair  contract? 

Mr.  Hyman:  I  will  be  able  to  handle 
that  question  of  law  when  we  come  to 
it.  This  question  is  a  question  of  fact. 

Mr.  Walsh:  My  notion  is  tliat  the 
record  will  show  now  what  form  of  con¬ 
tracts  are  extant,  in  use.  Then  the 
witne.sses  may  point  out  by  proper  evi¬ 
dence  what  is  objectionable  in  the  con¬ 
tracts. 

Mr.  Wise:  I  want  to  say  right  here 
that  the.se  men,  in  adopting  this  con¬ 
tract,  had  no  better  recommendation  for 
it  than  the  frequent  and  oft-repeated 
.statements  of  nearly  every  member  of 
the  Federal  Trade  Commis.sion.  Mr. 
Hurley',  Mr.  Davies,  and  Mr.  Harris,  all 
urged  in  their  public  utterances  the 
adoption  by  manufacturers  of  standard 
forms  of  accounting,  with  the  view  of 
.standardizing  competition,  and  these 
men  in  adopting  a  standard  form  of 
contract  were  following  the  arguments 
and  the  logic  of  those  utterances  by 
those  gentlemen. 

I  am  not  going  into  the  question  of 
whether  they  concertedly  adopted  it  or 
not,  so  far  as  I  am  concerned.  The 
question  with  me  i.s,  is  it  a  fair  con¬ 
tract?  and  if  not,  in  what  particulars 
is  it  unfair?  what  provisions  of  that 
contract  impose  an  undue,  unfair  bur¬ 
den  on  the  purchaser?  I  am  going  to 
thrash  out  that  question. 

Commissioner  Colver:  Have  we  some 
one  here  who  can  qualify  and  then 
bring  the  standard  form  of  contract  to 
the  attention  of  the  Commission  and 
into  the  record? 

Mr.  Glass:  We  can  present  copies  of 
the  old  contract  and  the  new,  if  you 
like. 

Mr.  Wise:  On  page  152  of  the  Fed¬ 
eral  Trade  Commission’s  report  of  June 
13,  1917,  you  set  forth  the  standard 
form  of  contract.  It  begins  on  page 
152. 

Mr.  Walsh:  Then  let  us  introduce 
in  evidence  as  Exhibit  1  what  appears 
on  page  152  of  the  Commi.ssion’s  letter 
transmitting  to  the  Senate  its  report 
relative  to  the  News  Print  Industry  of 
the  United  State.s,  Senate  Document 
49;  what  appears  to  be  headed  “Stand¬ 
ard  Form  of  Contract.’’ 

(The  extract  referred  to  was  received 
in  evidence,  marked  Commission’s  Ex¬ 
hibit  1,  .and  is  as  follows:) 

Commltsion’t  Exhibit  1. 

STAXD.AHI)  FOIIM  OF  CO.VTRACT. 

IN  consideration  of  the  mutual  cove¬ 
nants  and  agrecmentH  lierdnafter  act  out,  TUB 
STAND-VHI)  PAPER  COMPANY,  of  the  clt.v 
of  New  York,  State  of  Now  York,  hereinafter 
called  the  SELLER,  agrees  to  sell  and  h.'reby 
d<s>s  aell,  and  THE  XEW.S  PUBLISIIINO  COM¬ 
PANY  of  the  city  of  New  York.  State  of 
New  York,  hereinafter  called  the  PURCHASER, 
agr<s.-s  to  buy  and  pay  for,  and  hereby  does 
bu.v,  six  hundred  (000)  tons  of  roll  news 
print  laqier  required  to  (vrlnt  editions  of  the 
■'.Morning  News,”  a  newspaiier  published  in 
the  city  of  New  York,  New  York,  during  the 
Iierlod  iM'gInntng  January  1,  1016,  and  end¬ 

ing  l)e<a*niber  31,  1016,  both  dates  Inclusive,  to 
Ite  ordered!  nnd  delivered  In  equal  monthly 
Installmivits  of  fifty  (50)  tons,  not  cumula¬ 
tive,  subject  to  the  following  terms  and  con¬ 
ditions  : 

(1.)  This  contract,  together  with  the  TRADE 
CUSTOMS  attached  hereto  and  made  a  part 
hereof.  Is  complete  In  Itself,  and  sets  forth  the 
agreement  and  conditions  between  the  parties 
hereto,  and  It  may  not  be  assigned  by  either 
party  except  by  consent  of  the  other. 

(2.)  Bpfci/lralifms — A.  The  said  paper  shall 
l>e  of  substantially  the  same  average  quality 
aa  samiile  attached  to  this  agreement  and  of 
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ni>proxlinatPil7  the  following  baxls  of  weight:  24x 
se,  32/600,  without  reference  to  production 
baala. 

(B.)  Widths  of  rolls  60  Inches,  40^  Inches, 
33  Inches. 

(3.)  Prtce— 42.08  per  one  hundred  pounds 
actual  weight  of  rolls,  Including  paper  and 
wrappers,  but  excluding  cores,  ON  CARS  AT 
MlIX.  Price  Includes  freight  allowance  of  18 
cents  per  one  hnudred  pounds.  Routing  Is  re¬ 
served  to  the  SELIJIR. 

(4.)  Terms — Net  cash  thirty  (30)  days  from 
date  of  Invoice,  or  not  later  than  the  15th  day 
of  the  month  for  all  paper  shlpi>ed  the  pre¬ 
vious  month.  Payments  shall  be  made  In  - 

exchange. 

(5.)  Deliverv — The  pai)er  to  bo  furnished  un¬ 
der  this  agreement  shall  be  the  product  of 
-  with  mills  located  at  - . 

(0.)  Contlnpcndes — In  case  the  SBIJ.ER 
shall  be  unable  and  fall  at  any  time  to  make 
and  supply,  or  the  PURCHASER  shall  be  un¬ 
able  and  fall  to  take  and  use  said  paper  In 
(smsequence  of  strikes.  Ore,  explosion,  lock¬ 
outs.  combinations  of  workmen,  flood,  drought, 
endiargoes,  war,  the  acts  of  (Jod,  the  public 
enemy,  or  any  cause  iK-yond  the  control  of 
either  i>nrty  hereto,  the  SEIJ.ER  shall  not  be 
liable  to  the  PURCHASER  for  failure  to  sup¬ 
ply  such  paper,  uor  shall  tin*  PURCHASER 
Is-  liable  to  the  SELT.EU  for  failure  to  take  such 
paiwr  during  the  period  of  the  disability. 

(7.)  CancvlIaHon — If  the  PURCHASER  shall 
fall  to  pay  any  amounts  when  due  under  this 
contract,  or  fall  to  make  settlements  as  pro¬ 
vided  herein,  the  SKI.I.EU  may.  after  ten  (10) 
days’  written  notice,  cancad  this  contract  and 
('(■Clare  the  obligations  of  the  PURCHASER  for 
all  pnis>r  furnished  hereunder  due  forthwith, 
notwithstanding  the  terms  hereof,  but  the  PUR¬ 
CHASER  shall  remain  liable  to  the  SEUUER 
for  all  loss  and  damage  sustained  by  reason  of 
such  failure. 

THIS  AGREEMENT  Is  executed  In  duplicate 
original  and  shall  be  governed  by  the  laws  of 
Mm-  place  of  the  legal  domicile  of  the  SEUUER. 

Executed  at  100  Broadway,  city.  County,  and 
State  of  New  York,  this  10th  day  of  Decem- 
Ur,  191. y 

STANDARD  PAPER  COMPANY,  SEUI.ER. 

By  JOH.N  JOHNSON,  President. 

THE  NEWS  PUBUISHINO  COMPANY,  PUR- 
OHASBR,  by  JOHN  JONES,  President. 
ItOUU  NEWS  PRINT  PAPER  TRADE  CUS¬ 
TOMS. 

1.  Tonnage — PURCHASER  shall  order  a  defl- 
iiite  tonnage  of  p«is'r  to  be  taken  over  the 
contract  period  and  In  equal  monthly  Uistal- 
inents  of  the  total  contract  tonnage. 

2.  Basis  of  weight — B'lve  per  cent.  (5%) 
<(ver  or  under  the  contract  basis  of  weight  shall 
Ih'  considered  good  delivery. 

:!.  Widths. — The  widths  of  rolls  mentioned 
In  a  contract  are  permanent  unless  the  SEUUER 
agrees  to  change. 

I.  Speelflcatlons  for  shipments. — The  I‘UR- 
CHASElt  shall  furnish  to  the  SEUUER  by  the 
U'dh  day  of  each  month  complete  specifications 
for  the  shipments  to  be  made  the  succeeding 
month. 

5.  Weight. — The  weight  of  roll  news  print 
imiwr  shall  be  gross  weight  less  only  the 
weight  of  cores. 

0.  Delivery  [Miiut. — Delivery  point  Is  on  board 
ears  at  place  of  manufacture. 

7.  Terms. — Terms  net  cash  tlilrty  days  from 
date  of  Invoice  or  not  later  than  tile  15th 
day  of  the  month  for  all  paisT  shipped  the 
jirevlous  month. 

s.  Cores. — Corea  shall  lie  charged  to  tlie 
ITRCH.ASER  at  one  cent  per  Inch  If  poi»er 
and  Ihri'e  cents  |ht  Inch  If  Iron,  and  shall  be 
reliirnisl  iiromptly,  fri'lght  prejiuid,  when  they 
shall  be  credited  to  the  PURCHASER  at  in¬ 
voice  price. 

9.  Claims. — A.  No  allowance  shall  be  made 
for  waste,  damage  or  imjwr  left  on  cores. 

It.  In  case  of  claim  of  any  nature  appl^ng 
U|sin  any  shipment  of  paper  made  under  a  con- 
tiaict,  the  SEUUER  shall  lie  noUfled  immediate¬ 
ly,  lait  no  claim  shall  be  allowed  for  consequen¬ 
tial  damage. 

Mr.  Walsh:  Is  there  any  other  form 
of  contract  that  you  gentlemen  want  to 
have  here  to  discuss? 

Mr.  McIntyre:  We  wish  to  refer  to 
various  clauses  in  contracts  in  force  be¬ 
fore  the  standard  form  went  Into  effect. 

Mr.  Walsh:  Can  you  produce  such 
forms  of  contracts? 

Mr.  McIntyre:  I  can  produce  origi¬ 
nals,  but  I  would  prefer  to  produce 
copies. 

Mr.  Walsh:  Can  you  discuss  these 
contracts  without  having  copies  before 
you? 


HENRY  A.  WISE-AGRAMS 

"Let  us  have  the  cases,  not  a  speech  on  the  subject.  I  am  here  to  hear 
evidence  and  not  to  hear  speeches." 

“I  stand  on  exactly  what  I  said  at  the  outset,  that  these  publishers  who 
have  adopted  this  contract  have  adopted  it  as  a  fair  and  proper  contract,  and 
that  everything  in  it  is  justified  and  that  everything  in  it  Is  reasonable.” 

"If  Mr.  McIntyre  says  that  somebody  down  in  Kalamazoo  wrote  him  a 
letter  telling  him  that  somebody  did  something,  it  is  no  proof  that  anything 
was  done.  I  can  sit  down  and  write  Mr.  McIntyre  any  kind  of  foolish  letters, 
and  if  he  can  come  here  and  make  speeches  on  them,  we  can  be  impeached 
and  discredited  in  every  respect  whatever." 


Mr.  McIntyre:  Yes,  sir. 

Mr.  Walsh:  Very  well;  let  us  have 
Mr.  McIntyre  sworn. 

A.  GORDON  MCINTYRE,  called  as  a 
witness,  having  been  first  duly  sworn, 
testified  as  follows: 

Mr.  Walsh:  And  as  special  represent¬ 
ative  of  the  paper  committee,  what  is 
the  character  of  your  work? 

Mr.  McIntyre:  To  carry  on  such  in¬ 
vestigations  and  w’ork  as  may  be  from 
time  to  time  decided  by  the  Paper  Com¬ 
mittee  of  that  Association. 

Mr.  Hyman:  What  does  the  mem¬ 
bership  of  the  American  Newspaper 
Publishers  As.soclation  consist  of? 

Mr.  McIntyre;  I  am  not  informed 
on  that.  I  am  simply  supplied  with  a 
book  of  membership.  It  is  handled  en¬ 
tirely  by  the  general  office. 

Mr.  Hyman:  But  who  arc  they — 
publishers  of  newspapers? 

Mr.  McIntyre;  Yes. 

Mr.  Hyman:  And  do  you  know  to 
what  extent  they  are  users  of  news 
print  paper  annually? 

Mr.  McIntyre:  I  have  made  certain 
estimates;  yes. 

Mr.  Hyman;  How  much  do  they 
use  annually? 

Mr.  McIntyre:  I  would  not  be  pre¬ 
pared  to  swear  that  those  figures  are 
correct. 

Mr.  Hyman:  What  is  your  estimate? 

Mr.  McIntyre:  My  estimate  of  the 
membership  is  something  over  a  mil¬ 
lion  tons  a  year. 

'  Mr.  Hyman;  Have  you  studied  at 
all  the  forms  of  contract  that  have  pre¬ 
vailed  for  the  sale  of  news  print  paper 
from  manufacturer  to  publisher? 

Mr.  McIntyre:  Yes;  I  have  been 
familiar  with  them  for  five  or  six  ycar.s. 

Mr.  Hyman:  Have  you  had  occasion 
to  study  the  so-called  standard  form 
of  contract  now  In  use  by  certain  man¬ 
ufacturers  of  news  print  paper? 

Mr.  McIntyre:  Yes. 

Mr.  Hyman:  Can  you  explain  to  the 
Commission  the  terms  of  that  contract, 
referring  to  the  contract  already  of¬ 
fered  in  evidence? 

Mr,  McIntyre:  Yes, 

Mr.  Wise:  Does  not  the  contract  ex¬ 
plain  itself?  I  object  to  any  explana¬ 
tion  by  the  witness  unless  the  language 
there  is  ambiguous  and  he  knows  what 
it  means. 

Mr.  Walsh:  That  is  ordinarily  true; 
the  contract,  of  course,  explains  Itself. 
I  do  not  know  what  Mr.  McIntyre  pro¬ 
poses  to  testify  with  reference  to  this 
contract. 

Mr.  Wise:  I  do  not  want  to  be  bound 
by  his  explanations  of  it.  I  stand  on 
the  proposition  that  this  contract  is  in 
pl.Tln  English,  and  that  it  must  he  in¬ 
terpreted  according  to  the  ordinary 
meaning  of  the  words  used. 

Commissioner  Colver:  Perhaps  we 
can  work  it  out  this  way:  You  may 
say  whether  or  not  any  portions  or 
clauses  or  provisions  of  what  you  have 
referred  to  as  the  .standard  form  of 
contract  arc  objectionable  to  users  of 
news  print  paper.  You  say  -some  of 
them  are? 

Mr.  McIntyre:  Ye.s,  sir. 

Commi.ssioner  Polver:  Now,  if  you 
will  point  out,  of  your  knowledge,  any 


clauses  or  conditions  in  that  contract 
which  are  objectionable,  and  explain, 
if  you  can,  out  of  your  knowledge,  why 
they  arc  objectionable,  I  think  we  will 
have  that. 

Mr.  McIntyre:  The  point  which 
comes  first  in  the  contract  is  not  a  point 
which  was  brought  about,  in  our  opin¬ 
ion,  by  the  News  Print  Manufacturers’ 
Association.  It  is  the  matter  of  title 
to  paper.  This  was  in  previous  con¬ 
tracts;  has  been  for  many  years. 

Mr.  Walsh:  To  what  clause  do  you 
refer  now? 

Mr.  McIntyre:  It  is  not  numbered. 
It  is  the  first  one,  which  says,  "Hereby 
sell  blank  tons  of  news  print  paper  for 
the  publication  of - to  print  the  edi¬ 

tions  of  blank  newspaper.” 

I  am  Informed  by  publishers  that  that 
clause  happened  to  get  in  there  years 
ago  on  account  of  the  Inability  of  pub¬ 
lishers  to  e.stlmate  their  requirements  a 
year  in  advance.  They  contracted  for 
a  definite  amount  of  paper,  but  on  ac¬ 
count  of  this  Inability  to  gauge  their 
bu.slness  exactly,  de.sired  to  be  covered, 
and  for  that  reason  manufacturers  at 
that  time  wore  willing  to  add  to  the 
tonnage  provided  in  the  contract  this 
clau.se  which  protected  the  publisher  for 
his  entire  supply,  and  It  was  so  Inter¬ 
preted  at  that  time.  About  a  year  and  a 
half  ago,  without,  to  my  knowledge,  there 
ever  having  been  any  discussion  on  that 
clau.se,  we  were  informed  that  a  large 
number  of  publishers  were  forced  to 
waive  contracts  and  adjust  them  un¬ 
der  the  strength  of  this  clause. 

Mr.  Wl.se:  I  must  object  to  this  as 
the  baldest  hearsay — "we  were  Inform¬ 
ed  that  a  number  of  publishers  were 
forced"  to  do  something.  I  do  not  know 
how  we  could  answer  any  such  evi¬ 
dence  as  that. 

Mr.  Walsh:  You  had  better  confine 
your  evidence  to  your  personal  knowl¬ 
edge. 

Mr.  Wise:  I  move  to  strike  it  all  out. 

Mr.  Hyman:  I  do  not  know  how  any 
man  can  te.stlfy  on  trade  conditions  ex¬ 
cept  by  testifying  to  exprcs.slons  of  opin¬ 
ion  and  the  views  of  the  trade.  That 
Is  what  trade  conditions  mean.  I  think 
it  was  a  little  bit  vaguer  than  need  be. 

Mr.  McIntyre:  These  were  .statements 
made  to  me  by  certain  members  of  this 
As.soclatlon,  and  could  be  produced  by 
me. 

Mr.  Wise:  We  should  have  a  chance 
at  least  to  have  the  writers  come  here 
and  be  examined. 

Mr.  Wal.sh:  I  think  It  would  be  best 
for  the  witness  to  testify  as  to  what,  in 
his  judgment,  Is  objectionable  in  this 
contract,  and  why  It  Is  objectionable. 

Mr.  Walsh:  What,  in  your  judgrment. 
Is  objectionable  In  the  standard  form 
of  contract,  and  why? 

Mr.  McIntyre:  In  my  own  knowledge 
this  clause  has  been  a  hardship  on  pub¬ 
lishers,  and  we  object  to  it  seriously,  be¬ 
cause  we  maintain  that  if  a  publisher 
buys  a  thousand  tons,  or  any  quantity 
of  paper,  It  is  his  paper,  to  do  with  ab¬ 
solutely  as  he  wants  to,  without  any  re¬ 
strictions  of  any  kind  whatsoever.  He 
has  been  held  up  because  he  has  lent  It 
he  has  sold  It,  he  has  used  it  for  pub¬ 


lishing  editions  of  his  own  paper,  which 
he  has  sold,  instead  of  to  individual  sub¬ 
scribers,  he  has  sold  by  the  thousand 
as  reprints  and  things  of  that  kind. 
Those  have  all  been  forced  on  him  as 
violations  of  this  clause.  For  that  rea¬ 
son  it  has  been  a  hardship,  and  we  In¬ 
sist  that  if  a  publisher  buys  a  thousand 
tons  of  paper  It  Is  his  paper  from  the 
time  he  buys  or  contracts  to  buy  It,  and 
pays  for  it,  without  any  limitation  what¬ 
ever,  No  manufacturer  buys  his  sul¬ 
phite  with  limitations  as  to  making 
news  print,  book  print,  or  anything  of 
the  kind.  He  can  use  It  as  he  chooses; 
not  from  January  1  to  December  31,  for 
the  printing  of  certain  editions  of  a 
newspaper. 

Mr.  Walsh:  Then  what  you  object  to 
in  the  contract  is  this:  that  the  use  of 
the  paper  contracted  for  is  limited  to 
the  printing  of  a  specific  edition  of  a 
newspaper? 

Mr.  McIntyre:  Yes. 

Mr.  Walsh:  And  that  there  is  a  re¬ 
striction  put  upon  the  paper  in  the 
hands  of  the  publisher? 

Mr.  McIntyre:  Yes.  If  you  will  allow 
me  to  cite - 

Mr.  Walsh:  That  is,  this  objection 
goes  to  the  preliminary  statement  just 
previous  to  paragraph  1  of  the  con¬ 
tract? 

Mr.  McIntyre:  Yes. 

Mr.  Hyman:  May  I  ask  one  ques¬ 
tion  there,  Mr.  McIntyre?  Do  I  under¬ 
stand  that  this  contract  has  been  In¬ 
terpreted  to  mean  that  a  publisher  can¬ 
not  use  in  one  year  paper  bought  by 
him  in  the  previous  year? 

Mr.  McIntyre:  Yes,  sir. 

Mr.  Wise:  Walt  a  minute.  I  object 
to  that  question,  and  I  a.sk  that  the 
answer  be  stricken  out.  Who  Interpret¬ 
ed  it  so? 

Mr.  Hyman:  Let  us  find  out  In 
what  cases - 

Mr.  Wise:  I  would  like  a  ruling  on 
the  question. 

Commissioner  Colver:  You  are  go¬ 
ing  to  find  out,  are  you? 

Mr.  Hyman:  I  am  going  to  follow  it 
up  to  find  out  whether  any  specific 
cases  have  arisen  under  this  clause  and 
have  created  hardship. 

Mr.  Wise:  If  there  has  been  anybody 
that  has  made  any  such  Insistence,  let 
us  know  who  It  is,  and  whether  that  is 
the  general  practice  of  the  trade,  and 
not  an  Isolated  instance  in  the  trade. 

Mr.  McIntyre;  The  point  we  wish  to 
make,  Mr.  Commissioner,  is  that  we  are 
prepared  to  offer  a  number  of  publish¬ 
ers  who  had  certain  things  happen  to 
them.  The  point  we  make  on  this  is, 
however,  that  this  is  an  objectionable 
clause,  and  has  been  interpreted  In  the 
past  against  the  publl.shers;  that  there 
is  no  reason  in  equity  why  a  publisher 
should  not  buy  his  paper  and  use  it  a.s 
he  pleases,  and  we  do  insist  that  title 
must  pass  to  that  publisher  when  he 
buys  It,  which  has  not  been  the  case. 
We  can  show  you  numbers  of  cases 
where  men,  in  this  rising  market,  had 
bought  paper  the  previous  year,  and  be¬ 
cause  this  provided  that  it  must  be  used 
by  the  31st  of  December,  were  obligred 
to  pay  the  Increased  price  for  the  paper 
they  had  In  their  cellar  because  It  had 
not  been  used. 

Mr.  Wise:  Let  us  have  the  cases,  not 
a  speech  on  the  subject.  I  am  here  to 
hear  evidence,  and  not  to  hear  speeches. 

Mr.  Wise:  Did  the  Gould  Paper  Com¬ 
pany,  or  the  Laurentide  Paper  Company, 
or  the  International  Paper  Company  do 
it,  or  who  did  it?  When  were  they  do¬ 
ing  it,  and  who  did  they  do  it  with?  That 
is  what  we  want  to  know. 

Mr.  Hyman:  Mr.  Chairman,  I  think  it 
is  entirely  proper  for  Mr.  McIntyre,  tes¬ 
tifying  as  he  does  in  a  representative 
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capacity  as  a  trade  expert,  to  testify 
as  to  the  questions  that  have  arisen. 

Mr.  Wise:  If  Mr.  McIntyre  says  that 
somebody  down  in  Kalamazoo  wrote 
him  a  letter  telling  him  that  somebody 
did  something,  it  is  no  proof  that  any¬ 
thing  was  done.  I  can  sit  down  and 
write  Mr.  McIntyre  any  kind  of  foolish 
letters,  and  if  he  can  come  here  and 
make  speeches  on  them,  we  can  be  im¬ 
peached  and  discredited  in  every  re¬ 
spect  whatever. 

Mr.  Hyman:  I  take  exception  to  that 
— making  speeches. 

Mr.  Wi.se:  Get  down  to  the  meat  of 
this  thing,  and  not  a  general  talk. 

Mr.  Hyman:  1  do  not  know  of  any 
better  way. 

Commissioner  Colver:  I  wish  that  Mr, 
McIntyre  would,  if  he  is  sufficiently 
qualitied — I  think  he  is — as  an  expert 
in  the  operation  at  least  of  the  con¬ 
tracts,  point  out  now  the  clauses  to 
which  objections  are  generally  made, 
in  his  knowledge,  in  this  contract,  and 
then  he  will  be  subject  to  the  cross-ex¬ 
amination  of  Mr.  Wise  as  to  the  spe¬ 
cific  instances,  and  how  firmly  grounded 
his  information  is  on  those  subjects  on 
which  he  makes  the  general  statements. 

Mr.  Wise:  I  have  no  objection,  if  he 
■says  clause  1  is  objectionable,  and  goes 
right  ahead  and  says  why  it  is  objec¬ 
tionable. 

Commissioner  Colver:  Then  we  can 
inquire,  perhaps,  if  it  ever  specifically 
operated  in  that  way. 

Mr.  Hyman;  Go  ahead,  Mr.  McIntyre; 
run  through  the  other  clauses. 

Mr.  McIntyre:  Clause  1  provides; 
“This  contract,  together  with  the  trade 
customs  attached  hereto  and  made  a 
part  hereof,  is  complete  in  itself,  and 
sets  forth  an  agreement  and  conditions 
between  the  parties  hereto,  and  it  may 
not  be  assigned  by  either  party  except 
by  consent  of  the  other.” 

We  object  to  some  of  those  trade  cus¬ 
toms  which  are  attached  to  that  con¬ 
tract,  which,  if  you  care  to,  we  will  take 
up  as  part  of  that  clause. 

“1.  Tonnage. — Purchaser  shall  order 
a  definite  tonnage  of  paper  to  be  taken 
over  the  contract  period  and  in  equal 
monthly  instalments  of  the  total  con¬ 
tract  tonnage.” 

Commissioner  Colver:  Do  you  object 
to  that  as  a  trade  practice? 

Mr.  McIntyre:  We  object  to  that  as  a 
trade  practice. 

Commissioner  Colver:  Or  do  you  deny 
that  it  is  a  trade  practice? 

Mr.  McIntyre:  No;  we  say  it  Is  a 
trade  practice  and  has  been  enforced 
during  the  past  year. 

Mr.  Walsh:  Why  is  It  objectionable? 

Mr.  McIntyre:  There  are  two  provi¬ 
sions  in  that.  The  first  Is  the  definite 
amount  of  tonnage,  which  we  do  not 
object  to,  because  that  is  a  fair  and 
reasonable  condition.  The  second  Is 
the  equal  monthly  Instalments,  and 
that  the  publishers  Insist  Is  not  a  pos¬ 
sible  condition,  because  the  business  of 
the  publisher  Is  an  exceedingly  varying 
one,  and  we  feel  that  he  should  nqt  be 
obliged  to  absolutely  make  that  a  bind¬ 
ing  part  of  his  contract.  He  may,  a'’*’’ 
possibly  should,  take  It  In  equal  month¬ 
ly  Instalments,  on  account  of  the  fact 
that  It  Is  manufactured  In  that  way 
usually. 

“Clause  2:  Basis  of  weight. — Five  per 
cent,  over  or  under  the  contract  basis 
of  weight  shall  be  considered  good  de¬ 
livery." 

We  object  that  the  5  per  cent.  Is 
very  much  more  than  Is  required  In 
good  manufacturing  practice,  and  Is  a 
very  substantial  hardship  on  the  pub¬ 
lisher. 

Mr.  Hyman:  What  was  It  before  the 
standard  contract  was  put  out? 

Mr.  McIntyre:  In  many  cases  2  per 
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cent.;  in  a  few  cases  3  per  cent.;  and 
in  some  cases  on  an  overweight  basis, 
that  is  to  say,  a  guarantee  of  thirty- 
two  pounds  and  no  overrun. 

Mr.  Hyman:  So  far  as  it  came  to  your 
attention,  was  the  maximum  3  per 
cent.  ? 

Mr.  McIntyre:  That  was  not  a  uni¬ 
form  condition.  It  varied  from  2  to 
3,  and  in  some  cases  the  exact  weight, 
according  to  the  information  I  have. 

Mr.  Hyman:  And  this  has  been  en¬ 
forced  only  since  the  standard  contract 
was  adopted? 

Mr.  McIntyre:  Ye.s. 

Commissioner  Colver:  When  did  the 
standard  form  of  contract  come  into 
existence  ? 

Mr.  McIntyre:  Chiefly  for  the  year 
1917,  and  in  a  few  cases  for  a  sort  of 
a  small  end  of  1916,  but  practically  for 
1917. 

Commissioner  Colver:  It  was  not 
known  before  1916? 

Mr.  McIntyre:  No.  The  1917  con¬ 
tracts  are  on  this  basis,  first  year’s  con¬ 
tracts  are  on  this  basis.  We  claim  that 
this  overweight  is  not  necessary  from 
a  manufacturing  point  of  view,  and 
many  of  our  members  during  the  past 
year  have  found  that  the  deliveries  of 
I)aper  to  them  ran  almost  to  this  maxi¬ 
mum  overweight  continually;  that 
while  it  provides  here  that  this  shall  be 
a  maximum,  it  really  turned  out  to  be 
the  average;  that  the  publisher  was 
really  being  forced  to  pay  almost  5 
per  cent,  more  for  his  paper  than  his 
contract,  on  the  face  of  It,  might  show, 
or  he  e.stimated  he  would  pay. 

Mr.  Hyman:  Is  there  not  any  clause 
In  the  standard  contract  for  a  rebate 
for  overweight? 

Mr.  McIntyre:  No. 

Mr.  Hyman:  Or  for  averaging? 

Mr.  McIntyre:  No.  He  must  pay. 
We  ask  you.  Sir,  to  rule  that  the  basis 
of  weight  of  paper  shall  be  32  pounds, 
24x36/500  sheets;  that  the  maximum  be 
2,  or  3  per  cent,  at  the  most,  and  that 
the  publisher  be  rebated  for  any  differ¬ 
ence  between  standard  weight  and  that 
weight;  that  anything  over  that  excess 
weight  do  not  constitute  good  delivery; 
that  he  not  be  forced  to  take  it.  If  you 
w'ill  allow  me  to  submit  under  oath,  1 
have  seen  copies  of  the  Great  Northern 
contract  for  this  year  which  are  on  that 
ba.sls.  the  basis  which  we  propose  to  you 
to  make  other  contracts  on. 

Mr.  Hyman:  You  mean  you  average 
deliveries  for  the  whole  year,  and  If 
they  average  over  32  pounds  they  re¬ 
bate  the  excess? 

Mr.  McIntyre:  No.  The  paper  Is  to 
be  on  that  basis  of  32  pounds;  any 
paper  over  that  weight,  up  to  the  maxi¬ 
mum  allowed.  Is  to  be  accepted  by  the 
puhll.sher,  but  he  Is  to  be  rebated  the 
difference  in  the  overweight  of  the 
paper  which  he  has  received.  He  still 
lo.ses  money;  he  has  to  pay  the  addi¬ 
tional  postage  on  that  overweight, 
which  he  should  not  pay. 

Mr.  Hyman;  I  do  not  think  the  Com¬ 
mission  understands  about  this  addi¬ 
tional  postage. 

Mr.  McIntyre;  The  publisher  esti¬ 
mates  that  he  uses  a  weight  of  32 
pounds.  In  Canada  it  Is  nearer  33.  but 
the  average  weight  In  this  country  is 
32.  If  the  paper  runs  overweight,  he  is 
obliged  to  pay  by  weight  on  his  post¬ 
age.  and  thereby  suffers  a  loss,  becausie 
he  gets  no  more  newspapers  out  of 
paper  that  weighs  33.  34,  or  35  pound.s. 
than  he  does  out  of  paper  that  weighs 
32  Therefore,  on  this  proposition  the 
publi.sher  still  loses  money  on  the  over¬ 
weight. 

Commissioner  Colver:  What  happens 
In  the  matter  of  underweight? 

Mr.  McIntyre;  That  has  been  a  con¬ 
dition  which  has  very  seldom  happen¬ 
ed.  If  It  Is  of  any  value  to  you,  sir,  I 
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would  like  to  have  it  put  in  the  record 
that  the  mill  of  the  Anglo-Newfound- 
land  Development  Company,  which  we 
are  operating  to-day,  runs  on  three- 
tenths  of  1  per  cent,  to  weight.  That 
is  our  maximum  variation,  three-tenths 
of  1  per  cent.  For  that  reason  I  sub¬ 
mit,  that  we  are  generous  in  asking  for 
the  maximum  allowed. 

Mr.  Hyman:  The  Commissioner  asked 
you  about  underweight  paper.  What 
w'as  the  condition  about  underweight 
paper  in  the  year  1917? 

Mr.  McIntyre:  In  our  testing  bureau, 
out  of  probably,  1  should  say  roughly, 
2,000  tests,  we  have  probably  found  not 
over  10  per  cent,  underweight — between 
5  and  10  per  cent. 

Mr.  Hyman:  And  how  much  over¬ 
weight  do  you  find  in  your  testing  bu¬ 
reau? 

Mr.  McIntyre:  I  should  estimate  40 
per  cent. 

Mr.  Hyman:  Is  it  your  judgment  that 
the  fairer  provision  would  be  to  rebate 
on  each  shipment  or  to  rebate  on  the 
average  of  a  month’s  or  a  year’s  ship¬ 
ments? 

Mr.  McIntyre:  Rebate  on  each  invoice 
is  what  we  ask  for.  That  is  a  condition 
which  applies  in  other  trades,  such  as 
steel.  Steel  plates  are  sold  on  a  test  of 
that  kind,  and  rebates  are  made  on  each 
Invoice,  and  it  is  cleaned  up. 

Commissioner  Colver:  You  have  not 
.suggested  yet  an  unobjectionable  form 
for  that  first  clause. 

Mr.  McIntyre:  Yes.  I  think  I  have. 
If  you  care  to  have  me,  I  will  read  you 
the  clause  I  would  suggest. 

“The  .seller  agrees  to  sell,  and  here'by 
does  sell,  and  the  purcha.ser  agrees  to 
purchase  and  hereby  does  purchase  and 
take  from  the  seller  (blank)  tons  of 
white  news  print  paper  as  per  speci¬ 
fication,  hereinafter  subject  to  the  limi¬ 
tations  herelnunder  mentioned,  during 
the  period  from  (blank)  to  (blank),  at 
price  and  on  terms  hereinafter  particu¬ 
larly  stated.” 

Commissioner  Colver;  You  have  no 
provision  for  partial  deliveries  monthly, 
or  any  seasonal  deliveries  at  all? 

Mr.  McIntyre:  ’That  would  not  come 
under  that  title  clause. 

Commissioner  Colver:  You  provide  for 
that  later? 

Mr.  McIntyre:  Yes.  sir. 

Mr.  Wal.sh:  Then,  Mr.  McIntyre,  what 
would  you  substitute.  If  anything,  for 
paragraph  1  of  the  standard  contract? 

Mr.  McIntyre:  Paragraph  1  of  the 
contract,  of  course,  would  be  sati.sfac- 
tory.  I  just  would  change  some  of 
the  trade  customs. 

Mr.  Walsh:  You  may  proceed  with 
paragraph  3. 

Mr.  McIntyre;  Trade  custom  No.  3. 
widths. 

"The  widths  of  rolls  mentioned  In  a 
contract  are  permanent  unless  the  sell¬ 
er  agrees  to  change.” 

Mr.  Hyman:  What  is  the  matter  with 
that? 

Mr.  McIntyre:  In  view  of  the  fact 
that  mills  fill  their  machines — get  a 
trim  on  the  bu.slness  they  take  for  the 
year - 

Mr.  Walsh;  Get  a  trim;  what  do  you 
mean  by  that? 

Mr.  McIntyre:  Get  the  full  production 
of  the  machine.  We  believe  that  Is  a 
fair  condition,  that  the  publi.sher  should 
accept  his  exact  widths.  We  might 
suggest  for  your  consideration,  but  do 
not  ask  it,  sir,  that  in  view  of  the  fact 
that  many  publishers  in  this  country 
are  going  to  standard  size,  and  have 
been  held  back  by  this  clau.se  from 
publishing  under  the  mo.st  economical 
basis,  that  you  might  at  least  consider 
the  possibility  of  allowing  In  the  con¬ 
tract  that  If  the  mill  does  not  allow  this 
change  he  might  have  the  right  of 


buying  his  paper  elsewhere,  or  making 
some  adjustment  to  make  this  change. 
The  Pittsburgh  Leader,  and  I  can  sup¬ 
ply  the  names  of  at  least  twenty  large 
consumers  who  wanted  to  get  to  this 
economical  size,  and  were  unable  to  do 
it — the  Toronto  Globe,  the  New  Orleans 
Daily  States,  the  New  Orleans  Times- 
Picayune,  and  a  large  number  that  I 
do  not  think  of  offhand.  At  the  same 
time  we  realize  that  the  mill  must  keep 
its  machines  full,  and  you  can’t  just 
give  a  publisher  the  right  to  change  his 
size  any  time  he  wants  to.  But  he  might 
have  the  right  to  make  a  change  in  his 
mill  or  something  of  that  kind,  if  you 
thought  desirable  to  consider  that  con¬ 
dition. 

Mr.  Hyman:  He  can  still  change 
every  year,  can  he  not?  v 

Mr.  McIntyre:  Oh,  yes;  he  can  change 
every  year. 

Mr.  McIntyre  (continuing) : 

“(4.)  Specifications  for  shipments. 
The  purchaser  shall  furnish  to  the  seller 
by  the  15th  day  of  each  month  com¬ 
plete  specifications  for  the  shipments 
to  be  made  the  succeeding  month.” 

We  accept  that  condition  as  an  equi¬ 
table  one. 

Mr.  Hyman:  There  is  one  thing  I 
do  not  understand,  Mr.  McIntyre.  The 
standard  contract  provides  for  delivery 
in  equal  monthly  Instalments?  How  is 
that  consistent  with  the  provisions  re¬ 
quiring  specifications? 

Mr.  McIntyre:  Specifications  do  not 
require  entirely  quantity;  they  also  re¬ 
quire  width  of  rolls.  While  a  man  may 
order  a  full  roll,  he  may  in  various 
months  want  to  vary  the  proportion  of 
his  fractional  roll.s.  So  he  would  be 
still  required  to  submit  a  specification. 
(Continuing;) 

“(5.)  Weight. — The  weight  of  roll 
news  print  paper  .shall  be  gross  weight 
less  only  the  weight  of  cores.” 

We  accept  that  condition  on  the  un¬ 
derstanding,  of  course,  that  the  manu¬ 
facture  of  the  wrapper  In  the  mill  is 
not  figured  as  a  part  of  cost — the 
screenings  and  things  of  that  kind  fig¬ 
ured  as  cost  and  in  this  way  charged 
in  twice. 

Mr.  Hyman:  Gross  weight  includes 
what? 

Mr.  McIntyre:  Includes  weight  of 
wrappers  and  heads,  but  not  cores. 

Mr.  Hyman:  What  is  the  core? 

Mr.  McIntyre:  The  core  is  either  iron 
or  wood  or  fibre — the  core  upon  which 
the  paper  is  wound. 

Mr.  Hyman:  And  you  said  that  many 
newspapers  had  been  held  back  from 
going  to  a  standard  size.  What  is  the 
meaning  of  that? 

Mr.  McIntyre:  Because  the  width  of 
the  roll  could  not  be  changed. 

Mr.  Hyman:  What  do  you  mean  by 
standard  size? 

Mr.  McIntyre:  Our  Association  has 
adopted  8  columns,  12%  em.s,  which 
u.ses  a  72%  or  73-lnch  roll,  as  the 
standard  roll,  or  with  dry  mats  is  72 
to  73  inches.  Many  newspapers  in  this 
country,  as  they  started  out,  have  used 
a  smaller  roll.  Now  we  find  it  more 
economical  to  use  this  standard  roll. 
Our  reason  for  urging  this  standard  roll 
is  only  one  thing.  In  the  development 
of  news  print  mills  it  is  almost  Impos- 
.slble  to-day  for  a  news  print  manufac¬ 
turer,  If  he  is  putting  in  new  machines, 
to  know  what  size  to  put  in.  1  have 
been  through  that  very  experience.  We 
are  manufacturing  In  our  own  mill  146 
different  sizes,  and  you  can’t  go  ahead 
and  manufacture  paper  for  storage  or 
for  stock  very  easily,  and  be  sure  you 
are  going  to  sell  It.  We  have  to-day 
10,000  tons  of  paper  In  New  York,  and 
there  are  still  sizes  we  haven’t  got  that 
people  want.  So  what  we  want  Is  the 
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.size  standardized,  as  near  us  it  ran  gra¬ 
dually  glow  that  way,  because  as  older 
mills  are  replaced  by  new  ones  they 
must  have  the  size  which  they  can 
make  most  economically. 

Commis.sioner  Colver:  But  your  man¬ 
ufacturer  has  nothing  to  do  with  that? 

Mr.  McIntyre:  He  puts  in  the  size 
machines  that  his  publishers  want  to 
use. 

Commissioner  Colver:  But  that  has 
nothing  to  do  with  manufacturing  paper 
in  100  or  145  sizes? 

Mr.  McIntyre:  Oh,  no. 

Commissioner  Colver:  And  you  do  say 
that  it  would  be  a  hardship  to  the 
manufacturer  to  be  required  by  bis  cus¬ 
tomer  to  change  frequently,  or  change 
at  all,  in  the  size  of  the  paper  that 
he  is  manufacturing? 

Mr.  McIntyre:  That  could  not  be 
asked  at  all,  because  he  is  taking  busi- 
ne.ss  which  fits  his  machines,  which  may 
have  been  put  in  for  some  special  rea¬ 
son,  or  a  special  size,  and  to  ask  him  to 
change  from  69  to  72  might  mean  that 
he  would  have  a  waste  on  his  machine 
of  anywhere  from  10  to  15  per  cent.  It 
could  not  be  justiflod  at  all.  But  if  he 
could  make  that  size,  he  ought  to  make 
the  change,  naturally. 

Mr.  McIntyre  (continuing) :  This  is 
Delivery  Point.  "6.  Delivery  point. — De¬ 
livery  point  is  on  board  cars  at  place  of 
manufacture.” 

We  ask,  sir,  that  you  make  that  de¬ 
livery  point  f.  0.  b.  car,  publisher’s  city, 
and  that  the  price  you  fix  be  the  price 
you  set  at  the  mill,  plus  the  freight  rate 
to  that  city. 

Our  reason  for  that  is  this:  The  old 
contract  was  sidewalk  or  pressroom  de¬ 
livery,  which  was  brought  about  by,  not 
exactly  keen  competitive  conditions,  but 
by  the  fact  that  a  new  inili  came  into 
the  mai'ket  at  the  same  time  with  a 
large  production  and  in  any  market  the 
production  of  what  would  be  considered 
in  modern  mills  like  that  of  Price  Bro¬ 
thers,  always  created  a  stir  because 
they  could  only  take  on  a  certain  size 
paper  and  in  getting  this  tonnage  and 
in  getting  the  business  they  desired  they 
often  offered  to  consumers  these  par¬ 
ticular  conditions,  and,  of  course,  the 
publisher  was  obliged  to  accept  them. 
He  could  not  force  the  mill  to  do  it;  it 
was  because  he  may  have  happened  to 
use  that  size,  and  he  got  him  to  use 
that  size.  They  offered  him  sidewalk 
or  pressroom  delivery  on  this.  We  con- 
.sider  that  is  a  hardship  on  the  mill  and 
we  desire  that  this  contract  be  a  fair 
I'ontract.  We  are  not  asking  for  ali  the 
conditions  which  we  might  like  to  have, 
but  we  think  that  should  be  f.  o.  b.  car, 
publisher’s  city.  The  mills  have  firmly 
maintained  their  contract.  Price  Bro¬ 
thers  got  a  contract  way  down  in 
lx)uisvilic,  and  just  think  how  hard  it 
is  for  a  man  in  New  York  to  direct  the 
handling  and  trucking  and  warehousing 
in  a  city  that  far  away,  but  he  delivered 
the  pajHjr  in  that  city  because  he  knows 
that  commodity  better  than  the  pub¬ 
lisher  knows  it,  because  he  manufac¬ 
tures  it. 

In  addition  to  that,  in  getting  claims 
and  in  getting  cars  traced  the  mill  is 
in  a  much  better  position  to  do  that  be¬ 
cause  of  the  volume  of  its  other  busi¬ 
ness.  If  he  does  and  kicks  about  a  car 
being  a  day  late,  it  means  something 
to  the  railroad,  because  he  talks  to  the 
railroad  for  many  times  the  business  of 
that  particular  publisher  whose  paper 
it  is  that  he  would  talk  for. 

The  publisher  has  no  transportation 
department  in  any  of  the  mills,  except 
two  or  three.  He  buys  a  few  barrels  of 
ink  but  that  is  alt  delivered  to  him  and 
he  ha.sn’t  anything  to  do  with  any 


HEARD  AT  THE  COISFERENCE 

”It  was  not  a  contract  exactly.  We  gave  an  order.  A  contract  is  a  mutual 
agreement  between  two  parties  where  their  minds  meet.  Our  minds  didn’t 
meet  on  that.  When  a  burglar  comes  to  you  and  points  a  gun  at  you,  he 
gets  what  he  asks  for.” — Emil  M.  Scholz. 

*  *  • 

’’You  had  a  business  transaction  with  burglars,  you  signed  an  order  with 
a  burglar?” — Henry  A.  Wise. 

*  *  * 

‘"rhey  are  brokers” — referring  to  Ward,  of  Philadelphia — ’’and  the  inland 
people  of  Pennsylvania  seem  to  be  at  their  mercy.” — ^J.  H.  Zerbey. 


transportation  of  his  paper.  You  are 
asking  him  to  take  over  transportation 
which  is  a  very  highly  technical  prob¬ 
lem  and  which  is  something  he  knows 
nothing  about. 

We  are  asking  that  they  handle  the 
transportation  of  it  and  that  the  hand¬ 
ling  of  it  be  figured  as  a  part  of  The 
cost  and  charged  to  the  publisher  in 
that  way,  and  that  it  will  be  figured  in 
such  a  way  that  it  will  save  considerab¬ 
ly  in  economy  and  work  a  great  deal 
more  efficiently.  For  that  reason,  sir. 
we  ask  you  to  revise  this  standard  con¬ 
tract  to  read  f.  o.  b.  car  publisher’s  city. 

Mr.  McIntyre  (continuing) :  "7  Term.s. 
— Terms  net  cash  thirty  days  from  date 
of  invoice,  or  not  later  than  the  15th 
day  of  the  month,  for  all  paper  shipped 
the  previous  month.” 

On  account  of  the  fact  that  during 
the  last  year,  since  this  was  ch.anged 
from  20  to  15,  and  in  the  standard  con¬ 
tract  it  used  to  be  20  in  most  cases — in 
the  ca.se  of  the  Great  Northern  it  was 
60  days.  Of  course,  some  of  the  other 
mills  gave  the  publisher  time  to  pay 
this. 

The  difficulty  in  this  clause  is  that 
frequently  the  publisher  had  to  pay  for 
’paper  before  he  saw  it  or  knew  that  he 
was  going  to  get  it.  All  paper  shipped 
during  the  la.st  week  of  the  month  he  i.s 
buying  on  15  days’  terms,  which  is  a 
very  short  time. 

We  would  ask  you  that  you  change 
that,  if  it  is  made  on  monthly  settle¬ 
ments,  to  at  least  20,  to  give  time  to 
see  the  paper,  or  30  days  from  receipt 
of  invoice. 

Mr.  Scholz  reminds  me  that  advertis¬ 
ing  agencies  settle  on  the  15th  of  the 
month,  and  that  gives  the  publisher  a 
chance  to  get  straightened  out  by  the 
time  his  paper  bills  become  due. 

“8.  Cores. — Cores  shall  be  charged  to 
the  PUUCHAS'ER  at  one  cent  per  inch 
if  paper,  and  three  cents  per  inch  if 
iron,  and  shall  be  returned  promptly, 
freight  prepaid,  when  they  shall  be 
credited  to  the  PURCHASER  at  invoice 
price.” 

We  ask  that  that  be  changed,  and 
that  they  be  returned  to  the  mill  freight 
collect,  and  credited  to  the  purchaser  at 
invoice  price,  le.ss  freight.  It  means  the 
same  thing  to  the  mill,  except  that  It 
keeps  the  publisher  from  paying  the 
railroad  for  this  freight  a  month  before 
it  is  necessary.  The  mill  pays  the  freight 
for  the  publisher,  and  charges  it  back 
to  him  in  the  settlement  for  his  cores. 
We  do  think  the  publisher  is  entitled 
to  pay  that  freight  back.  The  publish¬ 
er  is  entitled  to  return  these  cores  to 
the  mill,  but  he  should  return  them 
freight  collect,  and  not  prepaid. 

Mr.  McIntyre  (continuing):  The 

change  we  arc  asking  is  no  change  at 
all.  That  clause  is  simply  a  change  in 
the  method  of  paying  that  freight.  They 
want  to  get  rid  of  the  freight  in  ad¬ 
vance.  Why  not  wait  until  he  gets  the 
stuff  there? 

“9.  Claims. — A.  No  allowance  shall 
be  made  for  waste,  damage,  or  paper 
loft  on  cores. 


”B.  In  case  of  claim  of  any  nature 
applying  upon  any  shipment  of  paper 
made  under  a  contract,  the  SELLER 
shall  be  notified  immediately,  but  no 
claim  shall  be  allowed  for  consequential 
damage.” 

"2.  Specification. — A.  The  said  paper 
shall  be  of  substantially  the  same  aver¬ 
age  quality  as  sample  attached  to  this 
agreement,  and  of  approximately  the  fol¬ 
lowing  lia.sis  of  weight:  24x36,  32/500 
without  reference  to  production  basis.” 

Commissioner  Colver:  What  does  that 
mean,  “without  reference  to  production 
basis?” 

Mr.  McIntyre:  With  reference  to  the 
production  of  the  machines.  A  number 
of  years  ago  contracts  were  made  by 
mills  guaranteeing  to  produce  so  many 
papers  per  ton.  This  means  production 
of  the  machine  without  reference  to 
what  the  production  base  is  they  used. 
The  ba.se  in  this  ca.se  is  24x36  32/500 
sheets.  The  base  of  production  is  made 
on  a  different  size,  and  may  work  out 
to  be  32,  or  something  of  that  kind. 
They  do  not  agree  to  accept  any  re¬ 
sponsibility  for  the  production  base  on 
which  they  produce  that  paper. 

Mr.  Hyman:  I  do  not  think  that  is 
explained  very  clearly.  At  one  time— 
Mr.  McIntyre,  see  if  I  have  it  right — 
certain  mills  .sold  their  paper  upon  con¬ 
dition  that  the  publishers  would  be  able 
to  print  from  a  roll  of  paper  a  certain 
nnmber  of  sheets  of  paper? 

Mr.  McIntyre:  Y’es,  there  is  objection 
to  the  way  it  is  worded.  “Shall  be  of 
sub.stantially  the  same  average  quality.” 
That  really  does  not  mean  anything.  The 
clause  say.s  that  the  paper  “.shall  be  of 
substantially  the  sjime  average  quality.” 

Mr.  •Hyman:  What  can  yon  possibly 
substitute  for  that? 

Mr.  McIntyre:  You  can  substitute 
■some  form  in  the  .si>eciflcation  defining 
what  it  shall  be,  because  this  really  has 
no  significance  whatever.  If  is  too  gen¬ 
eral  and  not  specific  at  all. 

Mr.  H>’nian;  How  could  you  make  if 
more  .specific? 

Mr.  Meinfyre:  1  can  make  it  more 
specific.  I  can  siihmlt  the  specification 
of  the  American  Newspaper  Publishers 
-Association,  for  one  thing,  or  any  spe¬ 
cific  apecificatlon.  You  can  specify  the 
strength  and  you  can  specify  the  weight 
and  you  can  specify  the  color  and  fin- 
l.«di,  and  you  can  almo.st  technically 
.specify  what  the  paper  shall  be. 

Mr.  Hyman:  To  cry.stallize  your  ob¬ 
jection,  you  would  prefer  to  have  paper 
sold  by  standard  specifications  rather 
than  sold  by  sample? 

Mr.  McIntyre:  Yes,  absolutely. 

Mr.  Hyman:  Have  you  any  .sample 
specification  ? 

Mr.  McIntyre:  Wc  can  propose  one, 
and  I  would  also  like  to  refer  you  to  the 
Department  of  Agriculture,  who  have 
such  specifications,  and  to  the  Bureau 
of  Standards,  who  have  them.  Here  is 
our  own  which  we  use  ourselves  .and 
which  has  been  adopted  by  our  Asso¬ 
ciation. 

(The  paper  referred  to  was  received 
in  evidence,  marked  Commi.ssion’s  Ex¬ 
hibit  2,  and  is  as  follows:) 


t'ommixtion’K  Exhibit  2. 

Aiiiori.-mi  NewsiHiiHT  I’lililUbors  Assooiation 
PAPKU  OOM.MU'TLE 
1103  WorlO  ItiiiMiug 
New  York  City 

-NEWS  I'UI.NT  l-.M'KIt  TEST  ItEI'OUT: 

For .  .\(l(lrcs8 . 

Hate  Iteceived . Date  Tested . 

Uil>oratory  Test  No . 

laiboratory  Ueport  X.  N.  P,  A.  Staudanl 
Strength;  lbs.  per  sq  iiicli  on  Mullen  Tester:  10 

Itiisis  of  Weight:  21x30,500  sheets,  lbs . 32 

(This  report  not  to  be  ased  for  publleation, 
or  for  any  purposes  whatever,  e.xeept  by  writ¬ 
ten  eonseiit.) 

A.  G.  .MeINTYUE, 

Per  . 

(Over.) 

STAXD.VUU  SPECIFICATION ; 

News  print  iwja'r  spr-eiUeatiou  adoiited  by  the 
.V.  N.  P.  A.  and  a  true  and  prois’r  delinition 
of  the  term  •■Standard  News  I’riut  Pajier.” 

(1.)  Weight:  The  basis  of  eight  shall  be 
.12  tatuiuls,  24x30, 500  shia'ls.  l^ajier  may  have 
a  variation  of  not  more  than  J  p*)uud  from 
this  siieeitied  weight.  Weight  of  roll  pupet 
shall  be  gross  weight,  less  only  weight  of  all 
eores.  wrapjaTs,  and  headings. 

(2.)  WlDl'll  .  inches. 


1  he  width  of  Uiese  mils  may  Ite  changed  on 
giving  thr.o  months'  notice  in  writing. 

(3.)  sritENGlTl;  Not  less  tlian  lo  pounds 
on  .Mullen  Tester ;  not  UKue  than  .so  per  cent, 
ground-wood  pulp;  not  less  than  20  tier  cent, 
sulphite  wood  pnl|>,  or  such  furui.sh  us  will 
give  siateilied  strength. 

(4.)  SlZl.Nli  ;  Oue-eiglith  of  1  lar  cent, 
free  rosin. 

t5.)  COl.Olt ;  Natural. 

(0.)  F11.I.KU  and  I.tl.tDl.NG  ;  None. 

(7.)  .MDl.S I'L UE ;  Moisture  shall  not  ex- 
e.‘ed  7  is-r  cent,  at  100  degrees  Centigrade  for 
paiier  at  a  relative  humidity  of  00  per  cent. 

su.iiiiiisaiuiiijt'  coivcf;  1  am  curiout> 
eu  jsiiovv  wiiciner  Hus  picscul  siaiiUara 
1.0*  1.1  Of  cuiiiiacl  wiiiLii  you  speak  of 
I..CXC— Mouiu  you  have  U  spokcu  of  as 
L.io  oiu  loiTu  of  coutracl,  or  Uo  you 
piobaoly  lia\c  it  iii  mind  as  Uie  new 
lotm  Of  coutiacl.''  I  am  curious  i 
kuow  If  lucre  are  luuely-uiue  out  of 
one  liuiidred,  iiiuety-ume  per  cent,  of 
Uie  tilings  tlial  you  wanted  in  tiial  new 
contiaet — if  it  would  be  fifty  per  cent, 
agreeaule.  1  wonder  if  this  contest  over 
tne  conditions  and  the  form  of  this 
contract  could  not  be  reduced  down  to 
a  very  few  points  of  disagreement.  If 
it  could  be,  it  would  be  a  saving  of  lime. 

Mr.  Wise:  1  haven’t  heard  yet,  Mr. 
Commissioner,  anything  but  an  expres¬ 
sion  of  a  desire  on  tho  part  of  the  pur¬ 
chasers  to  frame  this  contract.  As  1 
understand  it,  the  question  is.  Is  this 
contract  an  unfair  contract?  not  is  it  a 
contract  that  pleases  everybody  in  the 
world,  but  is  it  a  contract  that  is  fair? 

.Mr.  Hyman:  It  is  not  a  contract  at 
all. 

Commissioner  Colver:  I  think  that  no 
matter  in  what  language  the  observa¬ 
tions  have  been  couched,  I  think  that 
the  Commissioners  are  hearing  this  in 
what  is  being  said  that  objection  is 
being  made,  or  has  been  made,  and  we 
are  hearing  now  what  that  Objection  is 
and  trying  to  find  out  why. 

Mr.  Wise:  1  stand  exactly  on  what  1 
said  at  the  outset:  that  these  publish¬ 
ers  who  have  adopted  this  contract 
have  adopted  it  as  a  fair  and  proper 
contract,  and  that  everything  in  it  is 
justitied  and  that  everything  in  it  Is 
reasonable. 

('ommissioner  Colver:  I’ardon  me,  you 
said  the  publishers. 

Mr.  W’ise:  I  mean,  manufacturers. 
In  the  first  place,  the  objections  are  be¬ 
ing  made  to  it  now,  and  I  am  not  pre¬ 
pared  to  yield  a  single  word  from  this 
contract,  and  I  am  prepared  to  defend 
every  word  in  the  contract. 

Mr.  Hyman:  As  I  understand  the  po¬ 
sition  of  the  publishers  it  is  this:  It  is 
not  a  contract  at  all.  It  is  something 
they  are  called  upon  to  do  without  any 
option  about  it. 


VI 
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^r.  Mciutyrt:;  I  aiii  simply  teiliug  you 
iiiy  \i«:ws.  1  am  uymii  lu  roprouuco  to 

i<ju  as  aoat'iy  as  i  lau,  m  my  uumuio 
May,  tue  uujucUons  mat  bave  come  to 
me  irom  all  parts  ot  tue  Laited  iStates. 
,.>01110  ot  tiiem  Have  come  to  me  tliat  j 
aiii  Hot  passmt;  on  to  you  because  1 
tiiiiia  iiiey  are  ridiculous,  dome  oi 
mem  1  am  trying  to  propose  to  you  as 
to  wnat  is  oojected  to  aud  to  asa  lo, 
M'liat  1  tniuK  is  a  iiur  base.  1  abso¬ 
lutely  retuse  to  recognize  the  present 
contract  as  fair  at  all  on  any  of  the 
points  you  have  brought  out. 

Air.  Walsh:  Aou  are  further  testify¬ 
ing  as  to  your  general  knowledge  and 
information  in  the  industry? 

Air.  Aicintyre:  1  have  urawu  up  a 
great  many  contracts,  something  over  a 
thousand,  aud  1  think  f  can  tell  a  fan 
one  when  1  see  it. 

Commissioner  Colver:  You  have  act¬ 
ed  for  the  seller,  yourself,  in  various 
cases? 

Air.  Aicintyre:  1  have  drawn  a  good 
many  contracts,  over  a  thousand,  and 
Me  are  not  presenting  anyming  here  w>r 
think  is  nut  fair. 

Air.  Walsh:  And  that  speciticatiun  < 
such  as  is  in  Commission’s  Kxhibit  2'! 

Air.  Aicintyre:  That  is  adopted  b.» 
our  association.  That  speciticatiun  calls 
for  a  chemical  ten-pound  AluUen  test, 
and  that  is  the  way  that  paper  ran  be¬ 
fore  the  war.  It  might  be  said  in  the 
publishers’  interest  that  it  should  be 
only  eight.  Now,  that  specitication 
shouldn’t  worry  the  manufacturers  very 
much,  because  they  are  going  to  be  paiu 
whatever  it  costs.  If  it  costs  more  than 
that  which  they  are  making,  that  is  th« 
publishers’  worry,  and  it  may  be  de¬ 
sirous  for  your  Commission  to  make  a 
war-time  specification  to  reduce  the 
quality  of  that  paper  in  some  way.  i 
should  be  an  eight-pound  test,  or  tli 
sulphite  should  be  reduced. 

“3.  Price. — $2.ti8  per  one  hundred 
pounds  actual  weight  of  rolls,  includ¬ 
ing  paper  and  wrappers,  but  excluding 
cores,  ON  CAKS  AT  MILL.  Price  in¬ 
cludes  freight  allowance  of  18  cents  pv. 
one  hundred  pounds.  Kouting  is  reserv¬ 
ed  to  the  SELLKll.” 

W’e  have  covered  that  point  previous 
ly  by  asking  it  to  be  f.  o.  b.  car,  publish¬ 
er’s  city.  This  price  is  $2.68. 

W’e  have  asked  that  four  (4)  be 
changed.  It  reads: 

’’4.  Terms. — Net  cash  thirty  (30) 
days  from  date  of  invoice,  or  not  later 
than  the  loth  day  of  the  month,  for  all 
paper  shipped  the  previous  month.  Pay¬ 
ments  shall  be  made  in  - exchange." 

W’e  ask  that  that  be  changed  to  either 
of  two  things,  in  your  discretion.  Either 
actually  thirty  (30)  days  from  date  of 
invoice  of  all  paper  as  shipped,  or  set¬ 
tled  from  month  to  month  and  changed 
to  the  20th  of  the  month  instead  of  the 
15th,  as  drawn  In  this  contract,  as  it 
was  previously. 

Air.  Wise:  That  will  give  you  an 
average  of  better  than  thirty  days’ 
credit. 

Mr.  McIntyre:  No. 

Mr.  Wise:  It  certainly  will. 

Mr.  McIntyre:  Let  me  read  this 
clause:  “Net  cash  thirty  (30)  days 

from  date  of  Invoice,  or  not  later  than 
the  15th  day  of  the  month.”  If  you  ship 
paper  after  the  15th  of  the  previous 
month  you  can  collect  for  it  in  less  than 
thirty  days. 

Mr.  Hyman:  A  maximum  credit  o*’ 
thirty  days  and  a  minimum  of  thirty.  As 
it  now  stands  the  minimum  is  fifteen? 

Commissioner  Colver:  For  the  infor¬ 
mation  of  the  Commission,  how  large 
an  Item  Is  that,  and  does  It  still  loom 
very  large  on  the  horizon? 

Mr.  McIntyre:  It  is  very  serious  with 
the  present  financial  condition  of  most 
newspapers,  because  most  of  their  re¬ 


ceipts  come  in  on  the  15tb  of  the  month 
and  it  gives  them  time  to  get  their 
bookkeeping  straightened  out  by  the 
20th,  and  in  addition  to  that  a  large 
part  of  the  paper  they  get  is  on  less 
than  thirty  days’  credit.  Anything  ship¬ 
ped  previous  or  after  the  15th  is  thirty 
days.  The  Great  Northern  gave,  up  to 
thi.s  year,  sixty  days  right  along. 

Mr.  Hyman:  There  is  one  other  mat¬ 
ter  you  spoke  to  me  about.  You  spoke 
to  me  about  the  Seventh  Clause,  the 
Cancellation  Clause,  that  it  is  not  an 
ample  clause.  Have  you  decided  to 
abandon  that? 

Mr.  McIntyre:  In  this  draft  which  we 
made  here  we  take  care  of  that. 

Mr.  Wise:  How  can  there  be  any  mu¬ 
tuality  about  the  right  to  cancel  a  con¬ 
tract  where  the  purchaser  fails  to  pay? 

Mr.  McIntyre:  When  the  manufac¬ 
turer  fails  to  deliver.  Where  the  man¬ 
ufacturer  fails  to  deliver  the  purchaser 
should  have  the  same  right. 

Air.  Hyman:  W’hat  is  your  clause? 

Mr.  McIntyre:  We  simply  add  a  gen¬ 
eral  contingency  clause  as  a  matter  of 
equity.  (Heading)  Clause  No.  7.  Can¬ 
cellation.  If  the  PUKCHASEH  shall  fail 
to  pay  any  amounts  when  due  under 
this  contract,  or  fail  to  make  settle¬ 
ments  as  provided  herein,  the  SELLEU 
may,  after  ten  (10)  days  written  notice, 
cancel  this  contract  and  declare  the  ob¬ 
ligations  of  the  PURCHASER  for  all  pa¬ 
per  furnished  hereunder  due  forthwith, 
notwithstanding  the  terms  hereof,  but 
the  PURCHASER  shall  remain  liable  to 
the  SELLER  for  all  loss  and  damage  sus¬ 
tained  by  reason  of  such  failure.” 

Mr.  Walsh:  What  is  the  objection  to 
that — anything? 

Mr.  McIntyre:  It  is  not  mutual.  The 
manufacturer  can  cancel  because  the 
purchaser  does  not  pay.  The  publisher 
ought  to  be  able  to  cancel  in  case  the 
manufacturer  doesn’t  deliver. 

Mr.  Glass:  There  is  a  jiossibil.ty  un¬ 
der  the  contract  where  it  can  be  used 
for  a  technical  excuse  for  the  cancella¬ 
tion  of  the  contract  if  the  manufactur¬ 
er  was  so  greedy  to  take  advantage  of 
the  publisher  being  a  day  or  two  late 
in  making  his  reimbursement.  He  could 
cancel  the  contract  and  sell  to  some¬ 
body  else  at  a  higher  price. 

Emil  M.  Scholz,  publi.shcr  of  the  New 
York  Evening  Post,  was  the  next  wit- 
ne.ss.  After  being  asked  the  usual 
questions,  he  was  requested  by  Mr. 
Walsh  to  proceed  with  whatever  he 
desired  to  state. 

Mr.  Scholz:  The  point  I  wanted  to 
bring  out  is  the  matter  of  the  standard 
form  of  contract,  and  to  state  my  ex¬ 
perience.  I  have  had  two  experiences, 
but  I  think  you  would  probably  prefer 
the  one  with  the  signatories  to  thi.s 
agreement.  We  purchased  our  paper 
last  year  from  two  mills.  Our  main 
contract  was  with  George  J.  Booth, 
through  H.  G.  Craig  &  Company.  Our 
experience  we  had  with  them  was  very 
.satisfactory.  We  purchased  a  special 
grade  of  paper  through  the  Internation¬ 
al  Paper  Company - 

Mr.  Wal.sh:  Let  me  ask  you,  how 
much  paper  the  New  York  Evening 
Post  purchased? 

Mr.  Scholz:  I  presume  2,000  tons  of 
paper  a  year.  In  the  latter  part  of  1915 
I  sent  for  one  of  the  International  Pa¬ 
per  Company’s  salesmen,  and  told  him 
I  was  using - 

Mr.  Wise:  Name  the  gentleman  while 
we  go  along. 

Mr.  Scholz;  Mr.  Fearing,  of  Chicago, 
with  whom  I  had  very  pleasant  ac¬ 
quaintance  in  previous  dealings.  I  told 
Mr.  Fearing  that  I  was  using  for  our 
magazine  section  a  book  pai>er  for 
which  we  were  at  that  time  paying  $3.75 
a  hundred  pounds,  super  paper,  and 


that  I  wanted  to  substitute  a  high-grade 
news  paper  in  the  place  of  it  for  the 
purpose  of  economy,  and  I  asked  him 
to  make  up  a  carload  of  paper  and  give 
his  personal  attention  and  supervision 
to  the  manufacture  of  that  carload,  and 
to  make  the  best  paper  that  $2.85  a 
hundred  f.  o.  b.  mill  would  make.  The 
general  price  of  paper  at  that  time  was 
approximately  $2.10  f.  o.  b.  sidewalk  de¬ 
livery,  and  I  told  him  that  I  would  add 
to  that  75  cents  a  hundred  pounds  so 
as  to  get  the  be.st  possible  sheet  I  could 
buy  for  the  purpose  I  wanted  it.  He 
made  up  a  carload  of  paper  and  deliv¬ 
ered  it  to  us  in  the  middle  of  December, 
1915,  and  I  forthwith  made  a  contract 
with  him,  or  with  the  International 
Paper  Company  for  500  tons  of  paper  of 
that  grade,  to  be  delivered  during-  1916. 
The  deliveries  of  paper  started  i-.i  Janu¬ 
ary,  and  continued  throughout  tne  year. 
Oflr  contract  with  them  consisted  in 
letters  passing  back  and  forth,  saying 
that  we  would  agree  to  take  500  tons 
of  paper - 

Mr.  Wise:  It  was  in  letters? 

Mr.  Scholz:  In  letters. 

Mr.  Wise;  Then  I  think  you  rad  bet¬ 
ter  produce  the  letters  instead  of  telling 
us  what  is  in  them. 

Mr.  Scholz:  In  the  middle  of  1916  we 
complained  about  the  grade  of  paper 
we  were  receiving;  we  complained  at 
diffqrent  times  throughout  the  year. 
In  the  fall  of  1916,  when  the  Interna¬ 
tional  Paper  Company  and  other  mills 
.started  to  complain  about  the  great 
.shortage  of  paper,  and  advising  their 
customers  to  reduce  their  consumption, 
we  very  patriotically  reduced  our  con¬ 
sumption  in  that  grade  of  paper  and 
we  cut  the  size  down.  We  were  satis¬ 
fied  to  continue  with  small  deliveries 
for  the  remainder  of  the  year.  .That 
was  in  response  to  a  circular  letter  we 
received  from  them  which  was  sent  out, 

I  presume,  to  ail  customers,  asking 
them  to  reduce  their  tonnage.  In  De¬ 
cember,  1916,  we  reduced  our  tonnage 
to  practically  nothing,  and  just  took  a 
few  carloads,  and  printed  our  magazine 
.section  on  ordinary  newspaper  which 
we  had.  There  was  no  objection  to  the 
reduction  of  the  tonnage  and  so  on. 

About  the  1st  of  December,  1916 — no, 
we  sent  earlier  in  the  year — in  No¬ 
vember,  we  sent  for  the  International 
.salesman,  a  man  named  Air.  Abercrom¬ 
bie,  and  asked  him  fbr  a  price  for  paper 
during  the  coming  year.  The  intimation 
was  given  that  the  price  would  be  con- 
•siderably  higher,  and  so  on.  Then  some¬ 
time  in  December  he  came  around  to 
the  office  with  a  contract  for  paper  at 
$5.12  a  hundred  pounds  f.  o.  b.  mill. 
That  was  f.  o.  b.  mill,  and  we  figured 
that  the  additional  charge  to  secure 
sidewalk  or  pressroom  delivery  would 
bring  the  co.st  up  to  about  5%  cents. 
We  therefore  reduced  the  tonnage  for 
the  following  year  on  our  order  to  120 
tons  a  year.  We  were  presented  with 
a  contract,  this  so-called  standard  form 
of  contract  which  Mr.  McIntyre  read  off. 

We  said  to  him,  “What  is  the  use  of 
.signing  this  contract?  There  are  bur¬ 
densome  terms  in  here  and  conditions 
which  we  object  to.”  I  said,  “iSuppose 
we  don’t  sign  this  contract,  it  is  just 
like  a  man  having  a  gun  pointed  at  his 
head?”  He  said,  “We  will  consider 
whether  you  got  paper  or  noL” 

So,  under  protest  in  that  matter,  we 
signed  the  contract,  and  we  had  our 
tonnage  reduced  to  120  tons.  We  had 
.saved  about  120  tons  in  the  previous 
year,  and  a.sked  to  have  that  tonnage 
delivered  to  us  in  the  coming  year  on 
the  previous  price  paid.  That  was  re¬ 
fused,  no  consideration  being  shown. 

Earlier  in  1916  we  started  to  pnnt  the 
inside  part  of  a  publication  which  was 


changed  from  a  super  paper  to  .»  higli- 
grade  news,  the  Army  and  Navy  Jour¬ 
nal,  and  when  the  Army  and  Navy 
Journal  figured  on  making  a  change  in 
the  grade  of  paper  they  used,  they  ask¬ 
ed  us  to  figure  on  the  printing.  We 
found  we  had  so  much  tonnage  we 
could  use  for  that  purpose,  and  by  re¬ 
ducing  our  own  size.  We  received  ob¬ 
jection  from  the  International  Paper 
Company  to  the  use  of  that  paper.  They 
.said  the  paper  we  contracted  to  take 
was  for  our  exclusive  use,  and  we  could 
not  furnish  it  to  some  outside  publica¬ 
tion  :  and  I  think  our  statement  to  them, 
verbally,  was  that  we  would  use  the 
paper  for  whatever  purpose  we  saw  fit, 
and  would  print  the  Army’  and  Navy 
Journal  or  any  other  publication  On  it. 
When  the  contract  was  made  for  the 
following  year  It  was  specifically  men¬ 
tioned  that  the  paper  was  to  be  used 
for  the  New  York  Evening  Post  and 
the  Army  and  Navy  Journal.  This  year 
they  brought  to  us  a  similar  contract 
for  similar  tonnage  for  the  year  1918 
in  the  early  part  of  December,  and  they 
were  told  to  take  their  paper  an  1  use  it 
for  whatever  purpose  they  saw  fit,  and 
we  refused  to  make  any  contract  with 
them  whatsoever. 

I  saw  Air.  Lyman,  of  the  Interiiational 
Paper  Company  In  the  fall  of  1916,  and 
made  a  very  strong  and  vigorous  com¬ 
plaint  to  him  about  the  deterioration  in 
the  quality  of  paper  we  had  received 
during  1916.  There  was  a  controversy 
going  on,  and  I  told  him  that  I  thought 
we  had  a  very  just  moral  claim  against 
them  for  the  deterioration  in  the  quality 
of  that  paper. 

I  told  him  I  thought  if  I  had  known 
at  the  time  we  couldn’t  depend  upon 
them,  I  doubted  whether  I  would  make 
a  contract  with  them.  Then  I  made  a 
.search  in  our  place  and  I  found  letters, 
collies  of  which  were  sent  to  Air.  Ly¬ 
man,  about  ten  years  ago.  The  Evening 
Po.st  at  that  time  used  what  is  called 
cotton  waste  paper,  paper  that  is  made 
from  sulphite,  ground  wood,  and  a  cer¬ 
tain  percentage  of  cotton  waste.  At 
that  time  the  International  Paper  Com¬ 
pany  was  furnishing  paper  to  the  Eve¬ 
ning  Post,  and  unbeknown  to  the  Eve¬ 
ning  Post  they  eliminated  the  content 
of  cotton  waste  from  the  paper  at  the 
Wilder  mill,  which  was  specified  in  the 
contract  and  which  the  Evening  Po.st 
had  been  u.slng  for  many  years  and  sub- 
.stituted  ground  wood  sulphite  and  so  on. 
We  made  a  claim  to  the  International 
Paper  Company  at  that  time  and  re¬ 
ceived  from  the  International  Paper 
Company  a  check  in  settlement  for  this 
claim  without  recour.se  at  law  for  the 
deterioration  in  the  paper  and  for  the 
substitution,  and  copies  of  it,  and  so  on. 
are  in  the  file  of  the  office  of  the  Inter¬ 
national  Paper  Company,  together  with 
the  number  of  this  check  in  settlement 
therefore,  my  point  being,  they  made  a 
contract  to  furni.sh  a  certain  grrade  of 
paper,  and  because  the  consumer  did 
not  know  what  he  was  receiving,  except 
by  constant  study  and  con.stant  watch- 
fulne.ss.  There  was  a  change  during 
that  time  which.  In  my  judgment,  shows 
the  importance  of  having  some  definite 
determination  made  of  the  grade  of  ma¬ 
terials  that  ought  to  go  into  paper,  to 
know  what  you  buy  when  you  buy. 
When  you  buy  anything  you  give  them 
certain  specifications  as  to  color,  or 
anything,  to  guard  against  deteriora¬ 
tion.  This  Is  a  specific  case  In  the  mat¬ 
ter  of  help  In  the  newspaper  business. 
When  we  decreased  our  high-grade  ton¬ 
nage  to  help  out  the  International 
Paper  Company  on  their  appeal,  we 
thought  we  would  be  fairly  treated,  and 
I  signed  a  contract  for  the  year  1917 
in  December,  1916,  because  I  feared, 
owing  to  great  shortage  of  paper  we 
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would  be  entirely  deprived  of  our  sup¬ 
ply. 

Mr.  Hymn*:  Do  I  understand  you  to 
say  that  this  form  of  contract  was  put 
to  you  to  sign,  and  you  had  nothing  to 
say  about  the  terms? 

Mr.  Scholz:  Nothing  whatever.  1 
said,  “Is  there  any  use  of  my  reading 
it?”  He  said,  “Read  it  if  you  want  to." 

I  said,  “If  there  is  no  use  of  my  object¬ 
ing  to  what  is  in  it  there  is  no  use  of 
my  reading  it,”  so  I  signed  without  read¬ 
ing  It. 

Mr.  Walsh:  The  point  you  are  try¬ 
ing  to  make,  Mr.  Scholz,  is  this,  that 
If  you  had  anything  to  say  about  the 
terms  of  the  contract - 

Mr.  Scholz:  Absolutely  nothing. 

Mr.  Walsh:  Because  you  feared  that 
unless  you  signed  it  you  would  not  be 
able  to  get  any  paper  in  the  market  at 
all? 

Mr.  Scholz:  I  had  that  fear  and  1 
ran  that  rl.sk  at  the  time. 

Mr.  Walsh:  All  right. 

Mr.  Scholz:  So,  after  I  had  my  inter¬ 
view  with  Mr.  Lyman,  I  told  Mr.  Ly¬ 
man  that  perhaps  legally  we  might  have 
a  claim,  but  that  we  did  not  care  to 
proceed  on  those  grounds  and  that  we 
were  thankful  we  had  paper,  and  if  after 
consideration  of  what  I  had  told  him  he 
felt  we  were  entitled  to  some  reimburse¬ 
ment  on  account  of  our  relinquishment 
of  tonnage,  that  I  thought  the  falre.st 
way  was  to  give  us  sufficient  tonnage 
on  the  basis  of  the  old  price  and  I  would 
be  satisfied.  Mr.  Lyman  was  perhaps, 

I  suppose,  a  better  arguer  than  I  was, 
so  I  dropped  the  whole  matter. 

Mr.  Hyman:  Mr.  Scholz,  there  is  one 
remark  that  you  made — did  I  under¬ 
stand  you  to  say  that  the  International 
Paper  Company  In  December  Just  pass¬ 
ed,  offered  you  paper  under  the  stan¬ 
dard  form  of  contract? 

Mr.  Scholz:  They  did. 

Mr.  Hyman:  Or  did  they  offer  you 
paper  under  the  Attorney-General’s 
agreement? 

Mr.  Scholz:  I  don’t— they  offered  us 
paper  and  offered  to  make  a  contract, 
but  they  didn’t  produce  the  contract, 
there  being  no  need  for  paper  on  ac¬ 
count  of  the  price.  They  quoted  a  more 
reasonable  price;  they  quoted  a  price  of 
$4.25  a  hundred  pounds  for  a  special 
grade  of  paper  which  we  refused  to  use. 
That  is  all  I  have  to  say,  unless  there 
are  further  questions. 

FRANK  P.  GLASS,  being  called  as 
a  witness,  after  first  being  duly  sworn, 
testified  as  follows; 

Mr.  Walsh:  You  may  .submit  what¬ 
ever  you  havfe  to  state  In  reference  to 
this  standard  form  of  contract. 

Mr.  Glass:  The  Birmingham  News 
Company  had  a  contract  for  paper  for 
the  years  1916  and  1917  for  three  thou¬ 
sand  tons  of  paper,  I  think. 

Mr.  Hyman:  Was  it  a  contract  with 
any  of  the  signers,  Mr.  Glass? 

Mr.  Glass:  No,  it  was  not.  But  this 
particular  clause  that  does  not  convey 
title  was  In  our  contract. 

Mr.  Hyman:  That  was  the  Great 
Northern  contract? 

Mr.  Glass:  With  the  Great  Northern 
Paper  Company,  in  1916.  We  printed 
comics  for  several  other  newspapers 
in  the  South.  W©  printed,  I  think, 
probably  200,000  for  other  newspapers 
and  there  was  objection  made  to  this 
by  the  Great  Northern  Paper  Company 
on  the  ground  that  they  sold  the  pa¬ 
per  to  us  for  our  use  and  not  to  manu¬ 
facture  and  sell  to  other  people,  and 
the  controversy  about  it  came  to  a  head 
In  April,  1917,  at  which  time  we  were 
given  notice,  in  writing,  of  the  cancel¬ 
lation  of  our  contract  for  the  remain¬ 
der  of  this  year.  It  then  became  sub¬ 
ject  to  negotiations  and  after  some 
days’  negotiations  the  thing  was 


patched  up  by  our  agreement  to  re¬ 
duce  the  tonnage  and  stop  the  publi¬ 
cation  of  these  comic  supplements  for 
other  papera  Our  tonnage  was  reduced  by 
the  amount  of  paper  we  were  u.sing  to 
supply  these  other  papers  with  comics, 
l)ecau.se  we  had  no  title  in  that  paper. 
It  was  not  our  paper,  except  as  we 
used  it  for  ourselves  for  our  own  uses 
and  for  our  subscribers  and  the  profit 
I  made  in  printing  those  comics  for 
other  people  has  been  lost  for  the  rest 
of  this  year  by  the  working  of  that 
clause  in  that  contract.  We  got  notice 
in  writing  of  the  cancellation  of  the 
contract  because  it  was  In  violation  of 
its  terms. 

J.  H.  ZERBEY,  called  as  a  witness 
having  been  first  duly  sworn,  testified 
as  follows: 

Mr.  Walsh:  I  understand  you  have 
some  observations  to  make  in  reference 
to  this  standard  form  of  contract,  which 
is  Exhibit  1.  What  have  you  to  say, 
Mr.  Zcrbey? 

Mr.  Zerbey:  There  are  several  point^ 
in  the  contract  that  are  displeasing  tc 
the  inland  d.aily  men  ...  I  dealt  with 
Ward,  of  Philadelphia,  for  last  year,  and 
I  have  in  my  pocket  an  International 
contract  that  I  propo.se  signing,  that 
was  Just  handed  to  me  .since  I  have  ar¬ 
rived  here.  I  would  Just  like  to  refer 
to  the  fact  that  we  interior  newspaper 
men  have  so  little  opportunity  to  get 
in  touch  with  other  dealers.  In  all  of 
my  experience  the  only  two  people — I 
mean  since  our  August  hearing  of  1916 
— the  only  two  people  that  have  offered 
me  any  paper  voluntarily  for  any  length 
of  time  have  been  the  Ward  people,  of 
Philadelphia,  and  the  International.  No 
other  per.son  seems  to  go  around  es¬ 
pecially.  We  inquire,  we  hunt  around 
and  we  either  get  the  an.swer  that  “we 
are  all  sold  out”  or  we  get  a  very  large 
price  quoted  to  us,  or  something  that 
deters  us  from  getting  away  from  Ward. 
Ward  has  been  .shipping  In  a  lot  of  pa¬ 
per  to  a  number  of  us  in  December  with¬ 
out  orders,  and  at  the  old  contract  price 
of  $3.25. 

Mr.  Walsh;  The  first  question  is  now 
on  adjournment  for  continuance  to  the 
flr.st  week  in  February. 

Commissioner  Colver:  Mr.  Wise,  you 
will  be  ready  to  go  on  the  4th  of  Febru¬ 
ary? 

Mr.  Wise;  I  am  going  to  do  my  best 
to;  yes,  sir. 

Commissioner  Colver;  And  is  it  go¬ 
ing  to  be  possible  for  you  to  advise  us 
what  topics  you  want  to  take  up,  and 
the  order  in  which  you  want  to  take 
them  up? 

Mr.  Wise:  Yes;  I  can.  As  I  see  this 
matter,  and  as  I  have  said  to  the  Com- 
mi.ssion  before,  we  have  no  idea  of  In¬ 
jecting  into  this  hearing  anything  that 
we  do  not  consider  to  be  absolutely 
sound.  The  first  question  is.  What 
does  it  cost  to  manufacture  paper?  and 
the  second  question  is.  What  is  the  in¬ 
vestment,  and  what  will  show  a  fair 
return  on  that  inve.stment?  Now,  we 
will  bring  you  here  the  evidence- that  is 
available  of  actual  apprai.sement  of 
properly  Integrated  mills.  We  cannot 
do  that  except  as  to  two  or  three,  be¬ 
cause  It  would  take  six  to  nine  months 
to  make  an  appraisement  of  a  large  mill. 
For  instance,  the  Laurentide  concern 
has  been  appraised. 

It  has  been  appraised  by  one  of  the 
big  Canadian  appraisal  companies. 
That  appraisement  has  been  under  way, 
I  think,  since  last  May.  It  has  taken 
all  of  that  time  to  do  it.  Kimberley- 
Clark  has  an  integrated  unit  of  about  80 
tons  capacity  <hat  has  been  appraised, 
and  we  can  bring  you  the  evidence  of 
that  appraisement.  Outside  of  that, 
within  the  time  that  we  have,  we  can¬ 


not  po.ssihly  make  an  appraisement  of 
any  other  unit,  but  we  can  bring  men 
like  John  Hardy  and  Hardy  Ferguson, 
who  are  the  recognized  experts  in  this 
business  to  testify  as  opinion  evidence 
as  to  the  unit  value  of  the  investment. 
Those  men  we  will  have  testify  as  to 
simply  a  mill  without  the  water-power 
problem,  and  then  there  will  be  s<!parate 
evidence  on  how  to  treat  the  water- 
power.  Where  power  is  bought,  of 
course,  that  would  go  right  on  the 
costs,  but  where  the  power  is  produced 
we  have  got  to  reduce  that  to  a  proper 
valuation,  and  we  will  offer  evidence  on 
that. 

Then,  of  course,  the  largest  other 
topic  is  how  to  treat  the  wood.  Some 
mills  own  their  own  fore.sts,  some  buy 
their  wood,  and  some  do  both,  and  in 
.some  way  or  other  we  have  got  to  rec¬ 
oncile  it  to  a  standard  and  then  offer 
evidence  on  the  standard. 

Now,  we  will  be  prepared  to  go  right 
ahead  with  those  three  topics,  which 
are  the  three  main  topics.  You,  of 
course,  are  getting  the  costs  off  of  the 
books  as  to  everything  else  now,  and  we 
will  not  offer  any  evidence  on  that, 
probably. 

(’ommissioner  Colver:  You  say  you 
want  to  stand  on  this  form  of  contract 
in  every  particular? 

Mr.  Wi.se:  Yes,  sir. 

Commissioner  Colver:  Do  you  want  to 
meet  anything  that  has  been  said  to¬ 
day? 

Mr.  Wise:  Oh,  yes.  I  will  bring  the 
manufacturers  forward  to  explain  their 
rea.sons  for  the  continuance  of  the  con¬ 
tract,  and  I  am  also  now  prepared  to 
pre.sent  to  you  the  entire  history  of  the 
evolution  of  this  contract;  to  show  you 
how  it  has  been  gradually  coming  to  a 
.standard  form,  over  a  period  of  many 


FOli  the  greater  part  of  la.st  week 
Senator  Smith,  of  Arizona,  waged 
a  battle  in  the  Senate  at  Washing¬ 
ton  for  the  passage  of  his  bill 
providing  for  Federal  control  of  the 
news  print  industry.  Senators  Hard¬ 
wick,  Sherman,  King,  and  Smoot  made 
opposition.  Senator  Owen,  of  Maine, 
came  to  Senator  Smith’s  aid  In  strong 
argument,  urging  that  the  safety  of 
the  newspapers  of  the  country  was  at 
stake,  and  that  it  was  being  prejudiced 
by  the  manufacturers,  who  were  re¬ 
organizing  Into  what  might  be  as  pow¬ 
erful  an  association  as  the  one  that 
was  dissolved  by  Government  decree. 

Senator  Smoot  attacked  the  measure 
as  “most  vicious,”  and  declared  that 
under  it  the  President  would  be  able  to 
withhold  paper  from  any  publication, 
daily  or  periodical,  and  put  it  out  of  busi¬ 
ness  if  he  so  desired. 

Senator  Hardwick  took  a  fling  at 
the  newspapers  when  he  said; 

“If  we  could  win  the  war  with  news¬ 
papers,  we’d  have  won  it  long  ago.  The 
trouble  with  some  of  our  most  valiant 
newspaper  fighters  and  .some  of  our 
newspaper  victories  is  that  they  don’t 
contribute  much  to  results.” 

Senator  Owen,  In  defense  of  the  meas¬ 
ure,  said  it  was  ncce.ssary  to  break  the 
alleged  monopoly  of  the  manufacturers, 
charging  that  they  can  now  dictate  to 


years.  Heretofore,  in  the  dim  past,  you 
nught  say,  everybody  was  going  his 
own  way.  and  then  no  man  knew  what 
kind  of  competition  he  was  meeting. 
Somebody  would  tell  him  he  had  a  price 
quoted;  he  did  not  know  whether  it 
was  mill  delivery  or  sidewalk  delivery, 
and  he  did  not  know  whether  it  was  a 
thirty,  sixty,  or  ninety-day  payment 
contract.  He  did  not  know  what  terms 
he  was  up  against.  But  they  have 
gradually  come  to  this  standard  form 
of  contract,  and  the  reasonableness  of 
every  provision  of  it  we  are  prepared 
to  support  by  evidence  that  will  satisfy 
you  that  it  is  rea.sonable;  and  I  will 
bring  those  men  too  at  that  time. 

Mr.  G.  D.  Hosmer  (National  Editor¬ 
ial  Association):  I  would  say  with  re¬ 
gard  to  the  differentials  between  roll 
and  sheet  news,  that  the  practically 
universal  custom,  which  I  think  will 
be  borne  out  by  every  mill  man  or  job¬ 
ber,  is  from  15  to  25  cents  between 
sheet  and  roll  news,  and  in  this  tenta¬ 
tive  agreement  it  is  half  a  cent,  which 
means  $5  a  thousand. 

Mr.  Wise:  I  thought  it  was  25.  Rolls 
are  $3.00  a  hundred  at  the  mill  In  car¬ 
load  lots,  and  $3.25  a  hundred  in  less 
than  carload  lots,  and  then  the  sheets 
$3.50  in  carload  lots  and  $3.75  in  less 
than  carload  lots. 

Mr.  Hosmer:  That  Is  half  a  cent  dif¬ 
ference.  Our  contention  la  that  a  dif¬ 
ference  of  15  to  25  is  the  universal 
custom.  I  have  had  a  dozen  quotations, 
right  about  the  time  this  agreement 
was  made,  and  it  has  been  the  universal 
custom. 

•  I  have  no  objection.s,  Mr.  Wise,  to 
the  difference  between  car  lot  and  le.ss 
than  car  lot.  I  do  not  think  there  is 
anybody  who  will  make  any  objection 
to  that  at  all. 


the  press  of  the  country  by  withhold¬ 
ing  supplies. 

FEAR  GERMAN  METHODS. 

“One  of  the  greatest  evils  in  the 
world,”  he  declared,  “is  the  effort  to 
suppress  the  press.  This  was  one  of  the 
means  used  by  Germany  to  maintain 
a  monarchy  and  an  autocracy.  If  we  al¬ 
low  this  to  occur  we  shall  let  a  condi¬ 
tion  arise  the  result  of  which  no  one 
can  foresee.” 

Senator  Smith,  explaining  his  reso¬ 
lution  when  It  was  called  up  on  Tues¬ 
day,  said; 

“A  free  press  In  a  government  like 
ours  is  absolutely  e.ssential,  not  only  to 
the  pre.servatlon  of  our  liberties,  but 
to  our  very  existence  as  a  government. 
It  is  essential  as  a  war  mea.sure  that 
the  press  of  the  country  .shall  not  be 
suppressed.  The  general  enlightenment 
of  the  people  Is  the  only  gniarantee  of 
perpetuity  of  this  Republic.” 

AGREEMENT  NOT  FULL  REI.IBF. 

He  referred  to  the  plea  of  nolo  con¬ 
tendere  entered  by  the  news  print  man¬ 
ufacturers  in  the  Federal  Court,  and 
the  plea  of  guilty  under  which  five 
of  them  were  fined  $2,500  each.  He  de¬ 
clared  that  the  agreement  entered  into 
at  that  time  to  furnish  news  print  at 
$3  per  hundred  pounds  F.  O.  B.  at  the 
mill  until  April  1,  and  until  the  price 
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should  be  fixed  by  the  Federal  Trade 
Commission,  did  not  give  adequate  re¬ 
lief. 

"The  Federal  Trade  Comm.s.sion, 
in  it.s  reiH)rt,”  he  continued,  “states 
that  at  prices  now  prevailing  news 
print  will  cost  the  publishers  in 
1917  more  than  $105,000,000,  which  is 
an  increase  of  $35,000,000,  or  50  per  cent. 
The  Commission  further  declares  that 
one-half  of  this  $35,000,000  increase  in 
paper  cost,  or  $17,500,000,  alone  repre- 
.sents  additional  profits  to  the  manu- 
facturera 

PI'BMSUKUS  TnrST  OOVERNMENT. 

“I  have  copies  of  the  petitions  some¬ 
where  in  my  desk  of  800  or  more  of  the 
local  newspapers  which  have  paid  or 
attempted  to  pay  the  price  these  people 
were  charging  them  and  whose  editors 
are  asking  relief  from  these  uncon- 
.scionable  exactions. 

"15y  endorsing  the  proposition. for  Gov¬ 
ernment  control  over  the  production  and 
di.strihiition  of  piint  paper  during  the 
war  the  newspaper  publishers  have  in¬ 
dicated  that  they  have  no  fear  whatever 
of  the  tJovernment  cen.sorship  under  such 
plan.  What  the  newspapers  do  fear, 
and  ju.stly  so,  is  that  their  very  exist¬ 
ence  may  Ik;  i)laced  in  jeopardy  by  the 
pajK-r  combine,  which  already,  by  its 
gr<-ed  for  e.xtessive  profits,  has  forced 
hundrt*ds  of  the  smaller  newspapers 
throughout  the  country  to  discontinue 
publication.  Could  any  Government 
cK-n.sorship  be  more  drastic  or  fatal  to  a 
free  press  than  that  which  the  indicted 
paper  clique  already  has  exercised  for 
its  own  .selfish  interest.” 

Spf'aking  of  the  agreement  signed  by 
a  numl>er  of  the  news  print  manufac¬ 
turers  when  the  civil  suit  against  them 
was  dismi.s.sed.  Senator  Smith  said: 

"Two  of  the  gentlemen  in  the  agree¬ 
ment,  or  one  of  them  at  least,  already 
as  I  .am  informed,  has  been  trj’ing  to 
back  out  of  it;  and  I  see  also  that  67  or 
68.  in.ste.ad  of  6  or  7,  have  now  begun  to 
join  together  in  .some  kind  of  an  under¬ 
standing.  The  dissolution  of  the  Paper 
Trust  strikes  me  on  its  face  as  being 
something  like  the  dissolution  of  the 
Beef  Trust,  when  the  packers  quit  the 
Ih  ef  Tru.st,  but  became  a  Stockyards 
Tru.st,  which  is  much  more  prolific  of 
trouble  than  was  the  original  trust.” 

OBJECTS  TO  75  PER  CENT. 

S<  nator  Gallingcr  offered  an  objection 
to  the  clause  that  provides  for  the  pay¬ 
ment  of  75  per  cent,  of  the  price  of  news 
print  in  case  of  dispute  between  the 
manufacturer  and  the  Federal  Trade 
Commission,  leaving  the  manufacturer 
to  sue  for  his  claim. 

“I  think  upon  candid  reflection,” 
re.sponded  Senator  Gallinger,  “the  Sena¬ 
tor  will  not  feel  that  he  ought  to  dis¬ 
sociate  fhe  men  who  are  engaged  in 
this  business  from  all  the  rest  of  the 
people  of  this  country  and  declare  them 
to  l>e  rogues  and  scoundrels  and  violators 
of  law,  and  hence  that  they  have  no 
place  before  the  Congress  of  the  United 
State.s.  I  do  not  know  one.  I  want  to 
vote  fairly  on  this  question,  but  T  want 
to  vote  Intelligently.  That  Is  the  reason 
why  I  asked  the  question.” 

LOW  (XJST  IN  CANADA. 

Of  the  Canadian  situation.  Senator 
Smith  said: 

“It  is  .stated  that  a  pool  is  actually 
in  existence  in  Canada,  the  news  print 
manufacturers  selling  to  Canadian  pub¬ 
lishers  at  $2.50  per  hundred  and  charg¬ 
ing  $3  per  hundred  when  shipped  out- 
.side  of  Canada.  In  this  connection  it 
is  interesting  to  note  that  $2.50  is  tht 
price  that  the  Federal  Trade  Commis¬ 
sion  has  fixed  upon  as  a  fair  and  rea¬ 
sonable  price  for  news  print  paper  in 
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which  the  Senator  alludes.  In  compari¬ 
son  with  this  price  the  Trade  Commis¬ 
sion  reports  that  the  largest  consumers 
of  news  print  paper  have  had  to  pay 
from  $3  to  $3.60  per  hundred  pounds, 
and  in  some  cases  even  as  high  as  $4.50, 
while  the  small  publishers  have  been 
forced  to  pay  as  high  as  $7.50  to  $9  per 
hundred,  f.  o.  b.  mill.  This  same  paper, 
before  the  war  started,  sold  generally  at 
$2  per  hundred  pounds.” 

After  a  discussion  of  the  proposed 
fine  of  $50,000  for  violation  of  the  pro¬ 
visions  of  the  measure.  Senator  Gallin¬ 
ger  moved  to  change  it  to  $20,000,  and 
gave  notice  that  he  would  offer  an 
amendment  to  that  effect. 

Opening  the  session  on  Wednesday, 
Senator  Hardwick  declared  that  the 
proposition  was  that  the  Government 
go  into  the  business  of  manufacturing 
news  print  paper,  and  urged  that,  for 
this  reason  if  for  no  other,  the  bill 
should  be  opposed. 

NOT  WITH  PAPER  BULLETS. 

“Is  it  necessary,”  he  asked,  “in  order 
to  provide  for  the  national  defence,  that 
the  Government  of  the  United  States 
shall  go  into  the  manufacture  of  print 
paper?  If  so,  there  is  not  an  article  in 
all  the  great  commercial  and  indu.strial 
index  of  this  country  that  cannot  with 
equal  force  be  put  in  the  same  cate¬ 
gory  by  the  use  of  the  same  ar¬ 
gument.  Surely  w'e  are  not  going 
to  fight  the  Germans  with  paper 
bullets.  Surely  we  are  not  going  to 
send  our  over-valiant  and  over-zealous 
newspaper  editors  out  to  fight  the  Ger¬ 
mans  with  their  papers;  although  I  will 
.say  that  I  would  be  somewhat  reconciled 
to  .some  of  the  things  that  have  been  done 
if  we  could  take  a  few  of  these  overly 
patriotic  newspaper  gentlemen  and 
stick  them  on  the  front  line  of  the  firing 
ranks  of  the  men  they  drafted. 

WHY  U.  8.  SHOULD  STEP  IN. 

Senator  Smoot  and  Senator  King  at¬ 
tacked  statements  that  undue  charges 
had  been  made  by  the  news  print  man¬ 
ufacturers.  Assuming  them  to  be  true. 


however.  Senator  King  asked,  “Does 
that  justify  the  United  States  in  going 
into  the  newspaper  business?”  In  reply 
Senator  Owen  replied: 

“It  will  not  necessitate  having  the 
Government  go  into  the  newspaper  busi¬ 
ness.  The  power  to  do  so  will  teach 
these  greedy  men  some  decency  for  fear 
of  the  Government’s  power,  which  they 
do  not  now  properly  respect. 

“One  of  the  most  evil  consequences  of 
this  lianded  lot  of  profiteers  and  pirates 
is  that  they  put  themselves  by  virtue  of 
this  vicious  monopoly  in  a  position 
where  they  could  dictate  to  the  press  of 
this  country  and  deny  to  a  publisher  an 
orderly,  constant,  reasonable  supply  of 
paper,  which  is  so  vital  to  the  commer¬ 
cial  and  financial  life  of  any  newspa¬ 
per.  The  free  American  press  has  been 
intimidated  by  this  Trust.  One  of  the 
greatest  evils  to  America  would  be  the 
power  to  suppress  the  newspaper  press 
of  this  republic.  One  of  the  principal 
means  by  which  the  autocracy  of  Ger¬ 
many  and  of  Austria  have  established 
monarchy  and  fhe  military  power  with 
which  they  are  governing  their  people 
now  has  been  the  suppression  of  a  free 
press  and  the  ignorance  and  misdirec¬ 
tion  of  public  opinion  in  unhappy  Ger¬ 
many.  If  we  allow  the  commercial 
profiteers  of  this  country  to  lay  their 
heavy  hands  upon  the  free  press  of 
America,  we  permit  a  condition  to  arise 
the  far-reaching  consequences  of  which 
no  man  can  foresee.” 

DID  RESTRAIN  TRADE. 

Senator  Smith,  concluding  the  day’s 
ses.sion,  said: 

“Here  are  the  conditions-  which  con¬ 
strain  the  Senate  of  the  United  States, 
on  an  appeal  from  the  publishers  of  this 
country,  to  take  action.  There  was  a 
combination  in  restraint  of  trade  on  an 
article  which  was  very  important  to  the 
United  States  itself — print  paper. 

“But,  Mr.  President,  there  has  not 
t>een  a  suggestion  as  to  how  the  country 
is  to  get  rid  of  this  condition;  no  man 
has  dared  suggest  an  amendment  that 


will  take  care  of  it;  but,  on  the  con¬ 
trary,  Senators  have  merely  declaimed 
against  the  Government  taking  hold  of 
.anything. 

“Senator.s,  if  the  newspapers  of  the 
United  States  are  not  essential  to  the 
prosecution  of  the  war,  there  is  nothing 
on  earth  that  is.  You  can  strike  down 
the  newspapers  to-day,  but  tbe  result 
would  be  disastrous.  The  newspapers  of 
this  country,  in  spite  of  the  criticisms 
that  have  been  m.ade  of  their  selfish¬ 
ness,  as  we  all  know,  are  the  bulwark 
of  American  power  and  force  in  the 
creation  of  an  enlightened  and  patriotic 
public  sentiment.  This  resolution  mere¬ 
ly  proposes  to  tell  these  manufacturers 
that  if  they  do  not  distribute  then'  prod¬ 
ucts  fairly  the  Government  will  dis¬ 
tribute  them.” 

The  Boston 
Evening  Record 

gained  in  every  advertising 
classification  last  year.  Only 
two  other  Boston  papers 
showed  gains  over  1916. 

Circulation,  50,000  net  paid. 


Member  Audit  Bureau  of 
Circulations 


Eastern  Representative 

I.  A.  Klein 

New  York 


News  Print  Economy  or  Waste  of  the  New  York  Newspapers 

December,  1917,  Compared  with  December,  1916.  (In  Pages) 

Compiled  by  Jason  Rogers,  publisher  of  the  New  York  Globe,  from  figures  furnihlied  by  Statistical  Department  of 

New  York  Evening  Post. 


.Xrnerican  . 

Commercial  .... 

Herald  . 

Sun  . 

Times  . 

Trilmne  . 

World  . 

Total  Pages  Printed 
1917.  1916. 

. .. .  946  884 

....  284  276 

....  888  874 

....  654  652 

. ...  980  926 

....  686  666 

....  886  882 

Gain  or 
Jmss. 

62  gain 

8  gain 
14  gain 

2  gain 
54  gain 
20  gain 

4  gain 

Morning  Papers 

Total  Vol.  of  Ad  rTtiiTg 
1917.  1916. 

364  334% 

63%  60% 

232  283% 

140%  165 

476  460% 

167%  197% 

439%  449% 

Advertising 
Gain  or  Loss. 
29%  gain 

2%  gain 
51%  loss 
24%  lo.ss 
15%  gain 
30%  loss 

10  loss 

Total  Reading 
1917.  1916. 

582  549% 

220%  215% 

656  590% 

513%  487 

604  465% 

518-%  468% 

446%  432% 

Reading 
Gain  or  Loss. 
32%  gain 
6%  gain 
65%  gain 

36  %  gain 
38%  gain 
50%  gain 

14  gain 

5,324 

5,160 

164  gain 

1,883  1,952 

Evening  Papers 

69  lo.ss 

3,441 

3,208 

233  gain 

Total  Pages  Printed 

Gain  or 

Total  Vol.  of  Adv’tis’g 

Advertising 

Total  Reading 

Reading 

1917. 

1916. 

Loss. 

1917. 

1916. 

Gain  or  Loss. 

1917. 

1916.  . 

Gain  or  Loss. 

Journal  . 

.  572 

590 

18  loBS 

301 

215% 

85%  gain 

271 

374% 

103%  Io.ss 

.Mail  . 

....  400 

390 

10  gain 

195 

190% 

4%  gain 

205 

199% 

6  %  gain 

Po.st  . 

.  608 

636 

28  lo.ss 

157% 

175% 

18%  lo.ss 

450% 

460% 

9%  loss 

Sun  . 

.  418 

456 

38  loss 

192% 

340% 

47%  loss 

225% 

215% 

9  %  gain 

Telegram  . 

_  596 

572 

24  imin 

273% 

266% 

7  gain 

322% 

305% 

17  gain 

World  . 

.  442 

444 

2  loss 

219% 

213% 

6%  gain 

222% 

230% 

7%  loss 

Globe  . 

_  890 

384 

6  gain 

201 

217 

16  lo.ss 

189 

167 

22  gain 

3,426 

3,472 

46  loss 

1,539%  1,518% 

Brooklyn  Papers 

21  gain 

1,886% 

1.953% 

67  loss 

Total  Pages  Printed 

Gain  or 

T otal  Vol.  of  Adv’tis’g 

Advertising 

Total  Reading 

Reading 

1917. 

1916. 

Loss. 

1917. 

1916. 

Gain  or  Loss. 

1917. 

1916. 

Gain  or  Loss. 

Eagle  . . 

.  884 

934 

50  loss 

298% 

327% 

29%  loss 

585% 

606% 

20%  loss 

Standard  Union  . 

_  368 

384 

16  loss 

200% 

203% 

3  loss 

167  >4 

180% 

1 3  loss 

1,252 

1,318 

66  loss 

499  531% 

Summary 

32%  lo.ss 

753 

786% 

33%  loss 

Total  Pages  Printed 

Total  Vol.  of  .Advertising 

'ratal  Pages  Reading 

1917. 

1916. 

1917. 

1916. 

1917. 

1916. 

Morning  . . 

5,160 

1,883 

1,952 

3,441 

3,208 

Evening  . . 

3,472 

1.539% 

1.518% 

1,886% 

1,953% 

Brooklyn  . 

1,318 

499 

631  y* 

753 

786% 

10,002 

9,950 

3,921  % 

4,002 

6,080% 

5,948 

IX 
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ENCOURAGE  RUSSIA,  SAYS  COBB 


Editor  of  New  York  World  Analyzes 
President  Wilson’s  Peace  Terms. 

“The  main  difference  between  the  re¬ 
cent  addre.s.ses  of  Mr.  Lloyd  George  and 
Mr.  Wil.son  is  this,”  said  Frank  I.  Cobb, 
editor  of  the  New  York  World,  Thurs¬ 
day  night  at  the  League  for  Foreign- 
Horn  Citizen.s,  138  Second  Avenue.  “Mr. 
Lloyd  George  washed  his  hands  of  the 
Hus-sian  people,  while  Mr.  Wilson  held 
that  it  is  the  duty  of  the  liberty-loving 
peoples  of  the  world  to  help  Russia. 

“Nobody  has  ever  tried  to  estab¬ 
lish  a  purely  Socialistic  government,” 
continued  Mr.  Cobb,  “and  Russia  ap¬ 
pears  to  be  the  very  place  where  such 
an  experiment  can  be  tried  with  appar¬ 
ent  .safety.  The  main  things  are  that 
Russia  owes  something  to  civilization, 
and  that  Russia  is  entitled  to  encour¬ 
agement  in  order  that  she  may  arrive 
at  a  po.sltion  where  she  can  pay  that 
debt.” 

Most  of  Mr.  Cobb’s  address  was  de¬ 
voted  to  analyzing  the  fourteen  condi¬ 
tions  of  peace  in  Mr.  Wil.son’s  .speech. 


toastmasters.  Other  speakers  were 
Alexander  D.  Noyes,  Simeon  Strunsky, 
Charles  McDonald  Puckette,  Mr.  Gavlt, 
to  whom  the  affair  was  a  surprise,  and 
Mrs.  Henry  Vlllard.  Many  tributes  were 
paid  to  Mr.  Gavit,  both  in  prose  and 
poetry,  and  he  was  presented  with 
numerous  gifts. 


Two  New  Jersey  Editors  Die 
Two  men  long  prominent  among  New 
.Jersey  newspaper  men  died  Thursday. 
Thomas  H.  Holmes,  editor  of  the  Daily 
State  Gazette,  at  Trenton,  for  nearly 
twenty-five  years,  passed  away  at  a 
hospital  there  after  a  long  illness.  Fred 
.T.  Buckley,  editor  of  the  Paterson 
Morning  Call,  died  of  a  nervous  break¬ 
down.  He  had  been  in  the  service  of 
the  paper  for  fifteen  years. 


Farewell  to  J.  P.  Gavit 
John  Palmer  Gavit,  who  recently  re¬ 
tired  as  managing  editor  of  the  New 
York  Evening  Post,  to  join  the  staff  of 
Harper  &  Bros.,  was  guest  of  honor  at 
a  complimentary  dinner  given  by  Os¬ 
wald  Garrison  Villard  on  behalf  of  the 
Evening  Post  Thursday  evening  at  the 
raf4  des  Artistes  and  attended  by  prac¬ 
tically  the  entire  .staff.  Mr.  Villard  and 
Royal  J.  Davis,  literary  editor,  were 


McClean  Made  a  Trustee 
Robert  B.  McClean,  business  manager 
of  the  New  York  Evening  Post,  was 
elected  a  member  of  the  board  of  trus¬ 
tees  Wednesday.  A  secretary  to  suc¬ 
ceed  John  P.  Gavit,  will  be  elected  next 
week.  The  members  of  the  board  now 
are  O.swald  Garri.son  Villard,  Alexander 
D.  Noyes,  Emil  M.  Scholz,  Rollo  Ogden, 
J.  S.  Seymour,  J.  P.  Gavit,  and  R.  B. 
McClean. 


On  His  Way  to  Porto  Rico 
Leslie  E.  Neafle,  circulation  counsel¬ 
lor  of  the  Thalheimer  &  Wright  Papers 
— the  Detroit  Journal,  Toledo  I^ade, 
and  Newark  Star-Eagle — leaves  to-day 
for  Porto  Rico  to  enjoy  a  well-earned 
vacation. 


When  A  Man  Goes 
To  A  Tailor  Shop 
He  Goes  For  Clothes 

At  that  moment  he  is  not  so  much  interested  in 
groceries,  or  coal,  or  shoes,  or  underwear  as  he  is 
in  clothes. 

If  he  were  not  interested  in  clothes  he  would  not 
go  to  a  tailor  shop. 

When  A  Man  Reads 
The  Editor  &  Publisher 
He  Is  After  Newspaper  News 

That  is  his  reason  for  reading  the  leading  news¬ 
paper  publication  in  the  country. 

Readers  of  The  Editor  &  Publisher  are  interested  in 
newspaper  activities.  Such  matters  are  of  great 
importance  to  them. 

There  are  a  great  many  readers  of  The  Editor  & 
Publisher  who  are  not  newspaper  men,  but  are  men 
who  buy  newspaper  space. 

Such  men  are  the  kind  that  publishers  of  news¬ 
papers  want  to  reach.  There  is  no  better  way  of 
of  reaching  them  than  through  the  columns  of 
The  Editor  &  Publisher. 

Your  message  gets  to  the  man  you  want  to  reach 
at  the  psychological  moment,  at  the  time  his  mind 
is  centered  on  newspapers. 

The  Editor  &  Publisher 


Suite  1117,  World  Building 


New  York  City 


44  Years  of 
Progress 

The  Boston  Globe  was  established  in  1872. 
In  August,  1873,  the  present  management 
assumed  charge  of  the  property. 

For  tha  past  44  years  the  Globe  has  been 
one  newspaper  under  the  same  manage- 
ment)  and  its  history,  especially  since  1880, 
has  been  one  of  steady  progress. 

With  few  exceptions,  every  year  has  shown 
a  substantial  gain  in  the  total  business  of  the 
Globe.  The  volume  of  the  Globe’s  busi¬ 
ness  during  1917  was  greater  than  that  of 
any  other  year  in  the  paper’s  history. 

The  Globe’s  circulation  since  its  establishment  has  shown 
constant  gains.  Its  progress  during  the  past  few  years  has 
been  the  most  marked  of  any  period  in  the  paper’s  history. 
The  following  figures  explain  themselves: 

Net  paid  circulation  (all  returns  and  free  papers  being  deducted) 

DAILY  SUNDAY 

December,  1917  .  .  ,  .  275,464  318,079 

December,  1914  ....  226,950  287,942 

Gain .  48,514  30,137 

ADVERTISING 

During  1917  the  total  number  of  lines  of  all  kinds  of  advertising 
printed  in  the  Boston  papers  was  : 

GLpBE . 9,015,984  Lines 

Leading  the  Post  by  ...  .  561,738  Lines 

Leading  the  Herald  by  .  .  .  2,699,784  Lines 

Leading  the  American  by  .  .  3,183,234  Lines 

In  considering  the  total  volume  of  advertising  printed  in  the 
various  papers,  it  should  be  remembered  that  the  Globe  investigates 
financial  offerings  and  during  the  year  1917  refused  many  thousands 
of  lines  of  advsrtising  which  appeared  in  the  second  and  third  papers. 
The  Globe’s  policy  also  is  to  reject  objectionable  advertising  in  other 
lines  of  business. 

The  total  number  of  Want  Advertisements  printed 
during  1917  was; 

GLOBE .  512,652 

American  176,998 
Post  .  .  95,418 
Herald  .  71,765 

Total  lines  of  Automobile  and  Accessory  Advertising 
printed  in  1917: 

GLOBE .  1,276,548 

Post  .  .  945,103 
Herald  .  672,947 
American  491,236 

Through  years  of  depression,  as  well  as  of  pros¬ 
perity,  the  Globe  has  stood  the  Acid  Test.  It  should 
always  be  remembered  that  every  week  the  Globe  has 
several  thousand  more  individual  advertisers  than 
any  other  Boston  paper.  They  use  the  Globe  because 
of  the  fact  that  it  brings  the  most  prompt  and  satis¬ 
factory  results. 
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Norman  MacLeod  Does  Bit  Inc.,  New  York.  Mr.  Smith  was  for- 

Norman  MacLeod,  business  manager  merly  art  director  of  the  Sackett  & 
of  the  Philadelphia  Evening  Telegraph,  Wilhelms  Corporation  and  previous  to 
has  accepted  the  chairmanship  of  the  that  art  manager  of  the  M.  P.  Gould 
publicity  comtnittee  of  the  National  Company. 

War  Savings  Committee,  eastern  dis-  - 

trict  of  Pennsylvania.  Mr.  MacLeod  Is  Two  Newspaper  Plants  Burn 

devoting  his  entire  time  to  this  work  La  Salle,  Ill.,  January  10. — Fire  to- 
at  pre.sent,  day  destroyed  the  Music  Hall  Building, 

-  housing  the  Tribune  and  Midlander 

Joins  W.  A.  Patterson  Co.  newspaper  plants  and  four  mercantile 

Walter  Lewis  Smith  has  Joined  the  establishments,  entailing  a  loss  of  $100,- 
art  department  of  W.  A.  Patterson  Co.,  000. 


I  TAKE  A  LOOK  AT 

.WEST  VIRGINIA 


ftWHEEUNG 

(•MOa/VOSiZ/UE 


FA/RMONr 


Wf/RSBURG^ 


RARnERSdURG 


GRAFTON 


^  CHARLESTON 
fUNT/NGTON 

.VIRGIN  I  A. > 


{MARKET 

i^itselfA 


As  indicating  the  increasing  commercial 
expansion : 

Steamer  service  is  to  be  restored  on  the  Ohio 
River — after  many  years — AND  one  industrial 
company  is  planning  the  building  of  2200  dwell¬ 
ing  houses! 

Throughout  the  state  optimism  and  liberal 
buying  prevail. 

Advertise  your  goods  in  the  dail  papers  of  the 
eleven  chief  distributing  points  fora  population 
of  nearly  1,500,000  born  Americans,  (95%  wh  tes). 

Rate  for 

'  Circulation  5,000  lines 

BIAEFU2LD 

Telegraph . (M)  4,224  .01428 

CH.XKLESTON 

Leader  . (M)  6,819  .0157 

Leader  . (S)  7,351  .0157 

Mail  . (E)  7,170 

CLAKKSIUKG 

Exponent  . (M)  6,457 

Telegram  . (E)  6,990 

Telegram  . (S)  6,750 

F.XIRMONT 

Times  . (M)  4,879 

West  Virginian . (E)  4,893 

GKAl'T'ON 

Sentinel  . (E)  1,925 

HI  NTINGTON 

-Advertiser  . (E)  8,063 

Herald-Dispatch  . (M)  7,460 

M.XRTINSm  RG 

Journal  . (E)  2,949 

MORGANTOWN 

Post-Chronicle . (E)  1,300 

MOUNDS  VILLE 

Echo  . (E)  2,246 

Journal  . (E)  1,654 

PARKERSBURG 

News  . (M)  4,450  .0125 

News  . (S)  5,300  .015 

Sentinel  . (E)  6,061  .0116 

WHEELING 

Intelligencer  . (M)  13,200  .0225 

News  . (E)  15,500  .03 

-News  . (S)  18,600  .04 

BY  SMALL  EXPENDITURES  YOU  BECOME  A  BIG 
ADVERTISER  IN 


ALEXANDER  HA-MILTON 
Born  January  //,  1757 


To  Commemorate 


the  160th  Birthday  of 

ALEXANDER 

HAMILTON 


.0143 

.0143 


New  York  Evening^  Post 

on  November  16,  1801 


.00893 


and  endowetl  it  with  that  endur¬ 
ing  code  of  newspaper  ethics: 


The  desiffti  of  this  paper  is  to  diffuse 
among  the  people  correct  information 
on  all  interesting  subjects,  to  inculcate 
just  principles  in  religion,  morals,  and 
politics;  and  to  cultivate  a  taste  for 
sound  literature. — [Prospectus  of  the 
Evening  Post,  November  16.  1801. 
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PENNSYLVANIA 


Pennsylvania  is  a  great  big,  busy  state. 

There  are  two  crying  needs  in  Pennsylvania. 

One  is  for  men  to  do  the  work.  There  is  more  business  than  there 
are  men  to  take  care  of  it.  And  at  that  Pennsylvania  has  a  pop¬ 
ulation  of  nearly  nine  millions  of  people. 

The  other  crying  need  is  for  merchandise.  There  is  more  money 
in  Pennsylvania  than  there  are  things  to  spend  the  money  for. 
People,  by  and  large  are  prosperous.  They  have  money  to  spend 
and  an  inclination  to  spend  it.  Anything  that  looks  good  to  them 
finds  a  ready  and  willing  market. 

The  people  of  Pennsylvania  are  newspaper  readers.  They  read 
newspapers  for  local  news.  They  buy  their  goods  at  home. 

The  manufacturer  looking  for  a  state  that  will  yield  close  to  100% 
returns  for  a  merchandising  campaign  can  do  no  better  than  take 
his  wares  to  Pennsylvania,  get  the  merchandise  into  the  local  stores, 
and  then  tell  the  people  of  Pennsylvania  about  his  goods  in  the 
local  newspapers,  adding  the  information  of  where  these  goods  are 
to  be  had,  and  his  selling  campaign  is  right. 

The  daily  newspapers  listed  here  cover  Pennsylvania  splendidly. 
They  are  able  to  get  the  information  you  want  to  the  people  you 
want  to  get  it. 


Net  Paid  2,500 
Circulation,  lines. 


Allentown  Call  (M)  . 

Altoona  Mirror  (E)  . 

Altoona  Times  (M)  . 

Altoona  Tribune  . 

Chester  Times  &  Republican  (M&E) 

Connellsville  Courier  (E)  . 

Easton  Free  Press  (E)  . 

Erie  Herald  (E)  . 

Erie  Herald  (S)  . . . 

Harrisburg  Telegraph  (E)  . 

Johnstown  Democrat  (M)  . 

Johnstown  Leader  (E)  . 

Lancaster  Intelligencer  and  News- 

Journal  (M&E)  . 

New  Castle  News  (E)  . . . 

Oil  City  Derrick  (M) . . 

Philadelphia  Press  (M)  . 


Net  Paid  2,500  10,000. 
Circulation,  lines,  lines. 

Philadelphia  Press  (S)  .  38,911  .20  .20 

Philadelphia  Record  (M)  .  123,249  .25  .25 

Philadelphia  Record  (S)  .  123,249  .25  .25 

Pittsburgh  Dispatch  (M)  .  59,764  .12  .08 

Pittsburgh  Dispatch  (S)  .  59,764  .19  .14 

Pottsville  Republican  (E)  .  "'11,533  .0329  .0329 

Scranton  Republican  (M)  .  28,011  .07  .06 

Scranton  Times  (E)  .  32,059  .07  .06 

Westchester  Local  News  (E)  .  12.200  .06  .03 

Wilkes  Barre  Times- Leader  (E) ... .  18,054  .035  .03 

York  Gazette  (M)  .  7,465  .0215  .0129 

"■  A.  B.  C. 

All  other  Government  statements  Oct.  1,  1917. 

Total  circulation,  739,227 
2,500  line  rate,  $1.8146 
10,000  rate,  $1.6353 
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If  “YOU’VE  got  the  goods”— will  you  be  able  to  insure  the 
PUBLIC  getting  them? 

The  great  problem  of  proper  distribution  is  more  complicated  than  ever  these  war-time 
days  of  rail  congestion.  The  shrewd  National  Advertiser  solves  it  by  making  his  big 
“winter  drive”  in  the  most  ACCESSIBLE  territory. 

Ohio  is  ideally  accessible. 

Ohio  is  so  centralized  that  the  greatest  trunk  lines  in  the  country  enter  it  on  all  sides, 
making  Ohio  one  of  the  banner  “rail 
states”  of  the  Union.  It  is  gridironed  with 
trackage  comprising  over  13,000  miles — 
giving  ample  distribution  service  to  all 
points.  A  third  of  this  mileage  is  high  speed 


And  the  successful  National  Advertiser 
knows  just  v/hat  service  to  employ  in 
“moving”  his  goods  into  pub  ic  recogni¬ 
tion,  after  he  has  moved  them  to  his  pub¬ 
lic.  He  covers  every  cguarc  mile  in 
Ohio’s  fertile,  most  prosperous  advertising 
territory  by  “campaigning”  in  these  rep- 
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ni 

IW 


resentative 

OHIO 


freight — carrying  interurban  trolleys. 


\et  paid 
Circnlntlnn. 

2,5tK» 

lines. 

10,0(81 

lines. 

Akron  liractAi- Journal  .  .  . 

(E> 

.'ll.SSS 

.04 

.04 

Akron  TinicM  . 

(K) 

20,704 

.03 

.025 

Cincinnati  Cftni.-Tribune. . 

<M) 

00,723 

.12 

.lO 

Clnciunuti  Com. -Tribune . 

<S) 

20.330 

.in 

.13 

Cincinnati  Knquircr,  Sc.  (HAS) 

oOfkS  1  4 

.14 

.12 

Clevciand  Xewa  . 

(E) 

130,080 

.18 

.18 

Cleveland  Leader  . 

(S) 

140,008 

.lO 

.lO 

Cleveland  Plain  Dealer.. 

(M) 

10.%,S24 

.23 

.23 

Cleveland  Plain  Dealer  . 

(S) 

21  4.870 

.35 

Coliimbnii  Dlupatch  . 

<E) 

7S,402 

.11 

.lO 

C.'oliinibuA  DiMpatoli  •  •  •  .  a 

(S) 

71,110 

.1 1 

.lO 

C»lnniI>iiH  to.)  Mate  Jonr.. 

(M) 

S.'>,0.'>0 

.oo 

.08 

CnIunibuM  (O.)  Mate  Jonr. 

.<S) 

28,450 

.oo 

.US 

Dartun  .\evva  .  . . 

(E) 

1 

.05.% 

.055 

Dnyton  . . 

<S) 

23,035 

.035 

.035 

Lima  A'cvvn  . 

(E» 

0,322 

.012 

.01  73 

Harioii  Daily  Star . 

(E» 

8.0!>4 

.0120 

.0120 

.\r\T:irk  .\  inrricnii»Tril>tti:«* 

(  E) 

0,287 

.0108 

.0108 

I'iiliia  tlnil.T  (nil  . 

( 1 : ) 

4,017 

.0080 

.0080 

Dnily 

(  E) 

10,327 

.02 

.02 

Snitdiivk.v  ItrKixler . 1  .M  S  ) 

4,203 

.0003 

.0003 

(  \o  M»ii<l>iy  I^MIe.^ 
S|>riiitilielii  Nrv«M  . (1 

:as) 

13,1 18 

.02.5 

.025 

Sleiilien  V  i  I  le  <;a/.etle  .... 

<  Ei 

3,020 

.0143 

.0071 

'i'ul«<Io  Ittiiite  . 

( 1 » 

•Svif  ]  33 

.12 

.lO 

II  'IVIf’uraiii  •  •  . 

(  E  » 

,•10,703 

.035 

.035 

1  ouncKtovv  n  \  inilicatitr  ... 

1  !  •'.  > 

•17,150 

.Ot 

.Ot 

1  onnitKlovi  II  \  iiiilieator 

(  s » 

■»  14,555 

.04 

.04 

/.aneKville  Signal  . 

(E) 

10,837 

.02 

.02 

•  \.  n.  r.  Stntrnipnt  <ln»it  nnditrd). 
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